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HOT SPOTS 



5 February Heat 

Grupo Montez de Durango is 
one of three top Latin acts 
that will release a new album 
in the coming weeks. 




All grown up. If Ann Rimes 
returns to her country roots 
with the release of 'This 
Woman.' 




Emma Bunton drops her last 
name and her Spice Girls 
baggage for her U.S. solo 
debut, 'Free Me.' 



Breaking news 
around the clock: 
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S6.99US S8.99CAN 




74470"02552 11 8 



0 6> 



3 Doors £- 
Down: d9. 
Up To I 
Speed A 




Hit Band Shifts \1 
Into Overdrive f 
To Deliver 3rd Album I 



11 



BY MEUNDA NEWMAN 

LOS ANGELES — Call it a sign of the 
times: The release date for the new 
album by 3 Doors Down was set before 
the band had written the first note. 

That's because 3DD's managers 
struck a deal with Wal-Mart nearly a 
year ago that guaranteed a large buy- 
in for the album and ensured tremendous j 
exposure for the band, but it also created I 
a nearly immovable deadline. 

"Seventeen Days," so named for the 
amount of time the band had to write the 
songs, bows Feb. 8 on Republic/Universal. 

"We worked backward from the Feb. 8 
date," says Universal Motown Records Group 
VP Tom Mackay. the band's A&R rep. "It was 
by far the most difficult record I've had to 
(Continued on page 59) 

3 Doors Down and singer/lyricist Brad Arnold 
liked the pressure of writing on a fierce deadline. 



Biz Unites 
At MIDEM 

Indie Solidarity, Gov't Relations 
At Heart Of Industry Confab 



BY EMMANUEL LECRAND 

CANNES — Amid business meetings, conferences 
at* put the future of the industry and artist showcases, 
some of the most notable events at MIDEM happened 
behind closed doors. 

This year's trade show hosted many important 
meetings and gatherings, with worthwhile results. 
The industry as a whole was able to present its case to 
a handful of European politicians present in Cannes. 
In particular, indie labels made dramatic headway in 
their collective representation. 

Indie labels' organizations had a busy agenda. U.S. 
indies made progress in creating the American Assn. 
of Independent Music, laying out the foundation for 
the new body. 

The structure of the New York-based AAIM will 
(Continued on page 59) 



How Grammy 
Got Hip (Hop) 




BY CAIL MITCHELL 
and MEUNDA NEWMAN 

LOS ANCELES— As rap 
and hip-hop experience an 
unprecedented level of 
influence on American 
culture, appreciation 
for the music is hitting 
a similar high-water 
mark in the creative 
community. 

Nowhere is that more 
evident than in urban 
(Continued on page 60) 



Kanye West 



Y'ALL HEAR ABOUT IT, THE PEAS' LL DO IT! ( 
CONGRATULATIONS BLACK EYED PEAS! \_ 

Will.i.am, Taboo, apl, Fergie & DAS COMMUNICATIONS 

2005 GRAMMY 
AWARD 
NOMINATIONS 
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LET'S GET IT STARTED 

Record of the Year, Best Rap Performance, Best Rap Song 

HEY MAMA 

Best Rap Song 
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Record Of The Year 

Green Day 
Chris Lord-Alge 
Rob Cavalio 
Usher 
Ludachs 
The Trak Starz 

Album Of The Year 

Green Day 
Chris Lord-Alge 
Rob Cavalio 
Usher 

Andre Harris 

James "Big Jim" Wright 

Jermaine Dupri 

Jimmy Jam 

Just Blaze 

Terry Lewis 

The Trak Starz 

Thicke 

Vidal Davis 

Alicia Keys 

Easy Mo Bee 

Kerry "Krucial" Brothers 

PatViala 

Timbaland 

Walter Millsap III 

Phil Ramone 

Dwayne Wiggins 

Kumasi Hilliard 

Song Of The Year 

John Mayer 
Alicia Keys 
Craig Wiseman 
Daniel Estrin 
Douglas Robb 
Che Smith 

Best New Artist 

Gretchen Wilson 
MaroonS 

Best Female Pop Vocal 
Performance 

Bjork (STEF) 
Gwen Stefan i 

C-ASCAF JOOS 



Best Male Pop Vocal 
Performance 

Prince 
John Mayer 
Elvis Coscello (PRS) 
Josh Groban 

Best Pop Performance By 
A Duo Or Group With Vocal 

No Doubt 

MaroonS 

Hoobastank 

Best Pop Collaboration 
With Vocals 

Stevie Wonder & Take 6 
Johnny Cash 

Best Pop Instrumental 
Performance 

Ben Harper 
Herb Alpert 
Russ Freeman 
Bruce Hornsby 

Best Pop Instrumental Album 

Luther Vandross 
Henry Mancini 
Rex Rideout 
Bud Harner 

Best Dance Recording 

Kylie Minogue (PRS) 

Best Electronic/Dance Album 

The Prodigy (PRS) 
The Crystal Method 
Paul Van Dyk (GEMA) 

Best Solo Rock Vocal 
Performance 

Melissa Etheridge 
Bruce Springsteen 
Tom Waits 
Steve Earle 



Best Rock Performance By 
A Duo Or Group With Vocal 

Green Day 
The Killers 

Franz Ferdinand (PRS/GEMA) 
Elvis Costello & 
The Imposters (PRS) 

Best Hard Rock Performance 

Slipknot 
Incubus 

Velvet Revolver 
Me tallica 

Best Metal Performance 

Slipknot 

Best Rock Instrumental 
Performance 

Rush (SOCAN) 
Steve Val 

Best Rock Song 

Green Day 
Velvet Revolver 
Modest Mouse 
The Killers 
U2 (PRS) 
Che Smith 

Best Rock Album 

Green Day 
Velvet Revolver 
The Killers 
Elvis Costello & 

The Imposters (PRS) 
Hoobastank 

Best Alternative Music Album 

Franz Ferdinand (PRS/GEMA) 
Modest Mouse 
Bjork (STEF) 

Best Female R&B Vocal 
Performance 

Alicia Keys 
Jill Scott 



Best Male R&B Vocal 
Performance 

Usher 
Prince 

Brian McKnight 
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Best R&B Performance By j 
A Duo Or Group With Vocals 

Alicia Keys 

Tony! Toni! Tone! 

Destiny's Child 

Usher ^fl 

Earth, Wind & Fire 

Raphael Saadiq 

Best Traditional R&^| 
Vocal Performance] 

Prince 

Best Urban/ 

Alternative Performance 

Musiq 
Jill Scott 

Best R&B Song 

Usher 

Jermaine Dupri 
Prince 

Adonis Shropshire 
Alicia Keys 
Manuel Seal 
Ludacris 
James Phillips 
LaMarquis J effgj 
Sean G aj 

Best R&B Album 
Jill Scott 
Prince 
AliflPCeys 

Best Contemporary R&B Album 

Ushe^| 

Best Rap Solo Performance 

Jay-2^ 

Lloyd E 
Twista 



Best Rap Performance 
By A Duo Or Group 

Beastie Boys 
Terror Squad 

Best Rap/Sung Collaboration 
Syleena Johnson 
Fabolous 
Twista 
Jadakiss 
Usher 
Ludacris 

Best Rap Song 

Rick Rubin 
Shawn Carter 
Che Smith 

Best Rap Albui 

Nelly 
Jay-Z 
LL Cool J 
Beastie Boys 

Best Female Country 
Performance 

Gretchen Wilson 

Best Male Country V< 
Performance 

Johnny Cash 
Lyle Lovett 

Best Country Performance I 
A Duo Or Group With Vocal 

The Notorious Cherry Bombs 
Asleep At The Wheel 
Big & Rich 
Dixie Chicks 

Best Country Collaboration 
With Vocals 

Kenny Chesney 
Alan Jackson 
George St; ait 

Best Country Instrumental 
^Irformance 

Asleep At The Wheel 
Chris Thile 




Nitty Gritty Dire Band 
Vassar Clements 
Brad Paisley 
Albert Lee 

Best Country Song 

Rodney Crowell 
Craig Wiseman 
Gretchen Wilson 
John Rich 

Best Country Album 

Gretchen Wilson 

Best Bluegrass Album 

Ricky Skaggs 
& Kentucky Thunder 

Best Contemporary jazz Albuj 

Fourplay 

Best Jazz Vocal Album 

Andy Bey 
Queen Latifah 
Jamie Cullum 

Best Jazz Instrumental Solo 

Alan Broadbent 

Best Jazz Instrumental 
Album, Individual or Group 

Branford Marsalis Quartet 

Best Large Jazz Ensemble 
Album 

Maria Schneider Orchestra 
John La Barbera Big Band 

Best Latin Jazz Album 

Diego Urcola 

Best Gospel Performance 

Gladys Knight 
Ann Nesby 
Ben Harper & 
The Blind Boys Of Alabama \ 

Best Pop/Contemporary 
Gospel Album 

Avalon 
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sst Southern, Country, or 
iluegrass Gospel Album 

uddy Miller 
andy Travis 

sst Traditional 
iou) Gospel Album 

ne Williams Brothers 
en Harper & 

IThe Blind Boys Of Alabama 

sst Contemporary 
iouI Gospel Album 

mokie Norful 

onex &The Peculiar People 

sst Gospel Choir 
- Chorus Album 

rooklyn Tabernacle Choir/ 
)Carol Cymbala 

est Latin Pop Album 

earc Anthony 

■est Latin Rock/ 
iternative Album 

» ejandra Guzman 
ilieta Venegas (SGAE) 

!*st Traditional Tropical 
Utin Album 

andido & Gracieia 

:;st Salsa/Me re ngue Album 

lilberto Santa Rosa 
DCtor Manuelle 
Earc Anthony 

:*st Mexican/Mexican- 
-merican Album 

os Temerarios 

:est Tejano Album 

rmilio Navaira 
eavid Lee Garza 
set Guzman 
tinny Sauceda 

tut Traditional Blues Album 

mes Cotton 
He Clapton 



Best Traditional Folk Album 

Dave Van Ronk 

Rosalie Sorrels & Friends 

Best Contemporary Folk Album 

Patty Griffin 
Steve Earle 

Best Native American 
Music Album 

Joanne Shenandoah 
Mary Youngblood 

Best Contemporary 
World Music Album 

Bebel Gilberto (UBC) 
Ang^lique Kidjo 
Gipsy Kings (Sacm) 
Youssou N'Dour 

Best Musical Album 
For Children 

Dan Zanes and Friends 
Ella Jenkins 

Best Spoken Word Album 
For Children 

John Lithgow 
Peter Schickele 
Tom Chap in 

Best Spoken Word Album 

Tyne Daly 
John Lithgow 

Best Comedy Album 

Triumph The Insult Comic Dog 
Al Fran ken 

Best Musical Show Album 

Stephen Sondheim 
Phil Ramone 
Stephen Schwartz 
Adolph Green 
Betty Comden 
Leonard Bernstein 



Best Compilation Soundtrack 
Album For A Motion Picture, 
Television Or Other Visual 

Stephen Endelman 

Best Score Soundtrack 
Album For A Motion Picture, 
Television Or Other Visual 

Jon Brion 
Howard Shore 

Best Song Written For A 
Motion Picture, Television 
Or Other Visual 

Benoit Charest (SOCAN) 
Annie Lennox (PRS) 
Fran Walsh (ARPA) 
Howard Shore 
Elvis Costello (PRS) 

Best Instrumental Composition 

Gabriel Yared 
Maria Schneider 

Best Instrumental Arrangement 

Phil Kelly 
Jorge Calandrelli 

Best Instrumental Arrangement 
Accompanying Vocalist(s) 

Vince Mendoza 
Buryl Red 
John Clayton 

Best Historical Album 

Johnny Cash 
Rick Rubin 

Best Engineered Album, 
Non-Classical 

Tchad Blake 



Producer Of The Year, 
Non-Classical 

Jimmy Jam 
Terry Lewis 
John Shanks 
Rob Cavallo 

Best Remixed Recording 

Jon Pearn (PRS) 
Jacques Lu Cont (PRS) 

Best Surround Sound Album 

Phil Ramone 

Best Classical Album 

Lorin Maazel 

Kenneth Schermerhorn 

Best Orchestral Performance 

Lorin Maazel 

Best Instrumental Soloist(s) 
Performance (with Orchestra) 

Kenneth Schermerhorn 

Best Small Ensemble Performance 
(with or without Conductor) 

Richard Stoltzman 

Best Classical Contemporary 

Composition 

Jennifer Higdon 

Tigran Mansurian (GEMA) 

Andre Previn 

Valentin Silvestrov (SCAU) 

Best Short Form Music Video 

Green Day 

George Michael 

Franz Ferdinand (PRS/GEMA) 

U2 (PRS) 

Stereogram (ARPA) 

Best Long Form Music Video 

Coldplay (PRS) 



Music's 
Biggest Nights 
Belong to 

ASCAP 




www.ascap.com 

Marilyn Bergman | President 
& Chairman of the Board 
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The Phantom Of The Opera 
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GOO GOO DOLLS 


Give A Utile Bit 
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Heaven 
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Mud On The Tires 
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SEAL 


Killer 2005 
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DESTINY'S CHILD 


Lose Mv Breath 












RUPEE 


Tempted To Touch 












GREEN DAY Boulevard Of Broken Dreams 
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Volverte A Ver 
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Drop It like It's Hot 








Top of the News 

5 lermaine Dupri takes on a 
new role as president of Virgin 
Records Urban Music. 

6 Sony BMG will release its 
long-awaited first slate of 
DualDisc titles Feb. 8. 

Music 

13 The Beat: Four Grammy 
Award categories make their 
debut this year. 

14 Legal Matters: Bertels - 
mann AG remains mired in 
lawsuits regarding the original 
Napster service. 

14 Higher Ground: Sarah 
Kelly is Gotee Records' first new 
artist to receive a Grammy nod. 
16 Jazz Notes: Rooting for 
jazz's underdogs and radicals at 
this year's Grammys. 
18 Touring: Widespread Panic 
and the Allman Brothers Band 
are among the returning talents 
for Bonnaroo 2005. 
2Q R&B: Sage Francis adds 
hip-hop to Epitaph's traditional 




20 



punk rock repertoire with the 
release of "A Healthy Distrust." 
24 Latin N ntav A Innk At thp 
contenders in the Latin categories 
of this year's Grammys. 
27 Bp at Bon: Members nf the 
dance/electronica community 
finally see (mostly) eye to eye with 
the Recording Academy voters. 
29 Nashville Sreny: Radio 



Grammy category for best sur- 
round sound album signals how 
far the art form has advanced. 

Marketplace 

35 With its programming 
relying less on videos, MTV 
uses contests and off-channel 
marketing to maintain its 
music identity. 




programmers and music directors 
predict who will win in the 
Grammys' six key country 
categories, and why. 
40 Songwriters & Publishers: 



36 The Indies: On the eve of 

the Grammys, the Plug Indepen- 
dent Music Awards recognize acts 
creating underground buzz. 

37 Retail Trade Retailers get 



Country music hitmaker Ronnie 
Milsap stands out as a Grammy 
nominee for his standards album, 
"Just for a Thrill." 

4Q Studio Monitor: The new 



ready to capitalize on sales 
opportunities presented by the 

Grammys. 

39 Digital Entertainment: 

Participants in The Next Big Idea: 



QUOTE OF THE WEEK 
|fe I had [Green Day] figured as a McPunk band, 
which I didn't hold against them, because that's 
pretty much what the Police were at first 

STEWART COPELAND 
Page 10 



The Future of Branded Entertain- 
ment Conference urge marketers 
to integrate cell phones into 
their promotions. 

Global 

4 1 Domino Recording's DIY 
philosophy turns newcomers like 
Franz Ferdinand into hot acts. 

41 f.lnhal Pllltj- I lyral mrk 

quartet Nephew feels the love 
from the annual Danish Music 
Awards. 

Programming 

4K Tuned In: The Tune: Fox 
reveals multiple Grammy winner 
David Foster's domestic chal- 
lenges in a new reality series. 

Features 

19 Boxscore 

32 Billboard Hrl« 

M Thp miltwurd I 

34 Executive Turntable 

42 Hits nf in? World 
46 fla^ifixlt 

49 Charlt 
49 Chart Beat 
49 MarkrtWatfh 
62 Th P l«tWnrH 
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Beastie Bovs 
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Bertelsmann AC 
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Bill Frisell 


16 


Bridgeport Music Inc 
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48 


Consect LLC 


39 


Emma Bunton 
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Disa Records 


?4 


Franz Ferdinand 


41 


Domino Recordinq Co 


41 


Grupo Montez de Durango .... 
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Epitaph Records 


20 


Jermaine iwpri 
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Fat Possum Records LLC 


35 


John Keischman & the Jaybirds 


45 


Fox Broadcastinq Co 


48 


LeAnn Rimes 
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Giant International Ltd 


39 


Los 1 onely Boys 


.49 






Marc Anthony 


24 


Gotee Records Inc 


.... J4 


Mates of State 


... .34 


I&R Electronics Inc 


37 






Nephew 


43 


McKinsey & Co 
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Ronnie Milsap 


... .40 


Megaforce Records Inc 


35 


Saqe Francis 


20 


MTV Networks 
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Sarah Kelly 


14 


Ryko Distribution 


35 


Thievery Corporation 


27 


Sonic Boom Recordings 


35 


U2 


19 


Sony BMG Music Entertainment 


6 


Widespread Panic 


18 


TV Azteca S.A. de C.V. 
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EVENTS 

CALENDAR 



Billboard 

music 

money 



March 3 at the St. Regis. 
New York 
Information: 646-654-4660 



Billboard Latin Music 
Conference & Awards 

April 25-28 at the Hotel 
Intercontinental, Miami 
Information: 646-654-4660 

Billboard/American Urban Radio 
Networks R&B Hip-Hop 
Conference & Awards 

Aug. 3-5. Atlanta 
Information: 646-654-4660 

Billboard Dance Musk Summit 

Sept. 19-21 at the Union Square 
Ballroom, New York 
Information: 646-654-4660 

blllboardevents.com 
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Idea conference 
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ponders who 
will replace 
outgoing FCC 
chairman 
Michael Powell 
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Retail Awaits Rush Of CDs 
From Trio Of Hit Latin Acts 

Anticipated Releases All Hit Stores Within Two Weeks' Time 



BY LEILA COBO and RAMIRO BURR 

Coming off a hot 2004, Latin music is poised to 
maintain its sales momentum in 2005, thanks to an 
ambitious early-release schedule. 

Highlighting the schedule are Grupo Montez de 
Durango. Conjunto Primavera and Intocable. three of 
the best-selling Latin acts. All have albums due for 
release during the first two weeks of February. 

Montez's "Y Sigue La Mata Dando" (l)isa) and Pri- 
mavera's CD/DVT) "Hoy Como Ayer" (Fonovisa) are due 
Feb. 1. Intocable's double-CD, "X" (EMI), arrives Feb. 15. 

The timing of the releases will no doubt drive cus- 
tomers to retail. Latin music is already among the 
industry's hottest commodities. Sales are up 23% 
in 2004 over the previous year, according to 
Nielsen SoundScan. 

Still, some worry that the albums will 



encroach on each other's sales. 

"It will draw people to stores because this is strong 
talent and these are widely expected albums." says Juan 
Guerrero, president of Grupo Central de Discos, a 
Texas-based one-stop. "But we could saturate the 
buyer. The buyer doesn't have the capacity to consume 
or buy so much product." 

Guerrero and other retailers say competition will be 
particularly acute between Montez and Primavera. The 
two acts not only street the same day but are under 
the same parent label IDisa is half-owned by Univision 
Music Group, which owns Fonovisa) and are both dis- 
tributed by Universal Music & Video Distribution. 

"Yes, one of them will have to debut at No. 1." says 
Jose Behar. president/CEO of Univision Music Group. 
But. he adds. "It's good for the business. It will 
draw people to the stores. And honestly, I 

^^^^ 




Conjunto Primavera, top, and Intocable are two of the best-selling acts in the regional Mexican genre. Intocable blends 
together Tejano polkas, norteno folk rhythms and pop balladry; Conjunto Primavera plays romantic norteno music. 



Dupri President Of 
Virgin Urban Music 



BY MICHAEL PAOLETTA 

Following in the recent footsteps of 
Jay-Z. Jermaine Dupri is the latest 
R<£B/hip-hop artist/producer to 
assume a top post at a major label. 

Dupri has been named president of 
Virgin Records Urban Music, a new 
division at the record company. 

He reports to Virgin Records cliair- 
man/CEO Matt Serletic and Virgin 
Records COO/GM Liny Mestel. 

Dupri. who will be based in Atlanta 
and New York, will also work closely 
with Lionel Ridenour. Virgin Records 
executive VP of urban music. 

As part of the multiyear deal, Dupri 



will bring his So So Def imprint to 
Virgin: it was previously with Zomba 
and Arista and. before that. Colum- 
bia. Because of contractual agree- 
ments, only one So So Def artist. Da 
Brat, remains with Dupri. 

"This new division tells me that 
Virgin recognizes the growth of 
urban music — as well as my own 
growth," Dupri says. "It also says a lot 
about where the industry is at and 
where it's headed." 

Indeed, since arriving at Virgin 
nearly three years ago. Serletic says he 
has been intent on "re-engineering 
fodlS on urban music" as evident by 
(Continued on page 47) 




lermaine Dupri will head a new division of Virgin Records. Pictured, from left, 
are Virgin Records COO/GM Larry Mestel, Dupri, Virgin Records chairman/CEO 
Matt Serletic and Virgin Records executive VP of urban music Lionel Ridenour. 



Tour Sponsorship 
Growth Expected 



BY RAY WADDELL 

NASHVILLE — Sponsorship spending 
on music tours, concert series and ven- 
ues is expected to total $754 million in 
2005, up from $695 million in 2004, 
according to IEG Sponsorship Report, 
the leading trade publication covering 
the sponsorship business. 

Spending on music marketing plat- 
forms continues to be fueled by the 
proliferation of traditional media, 
which has made it increasingly difficult 
for marketers to target the highly elu- 



sive youth and young-adult segments, 
the IEG report says. 

"Perhaps more than ever before, 
corporate America recognizes the 
power of music marketing. It's often 
the most effective way to break 
through the clutter and reach the 
youth market on an emotional level," 
says William Chipps, senior editor of 
IEG Sponsorship Report. 

The country's changing ethnic 
makeup and companies' growing 
interest in multicultural marketing 
(Continued on page 18) 
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Upfront 

Making Brands Viable 

Entertainment Content One Key To Gaining Consumer Visibility 



BY JILL KIPNIS 

and MELINDA NEWMAN 

LOS ANGELES — To stay competitive, 
brand marketers will need to create 
original entertainment content and 
increase their reliance on such inter- 
personal networks as blogs. 

Participants at The Next Big Idea: 
The Future of Branded Entertain- 
ment conference, held Jan. 20 at the 
Regent Beverly Wilshire here, said 
that marketing and 
entertainment 
need to become 
more integrated 
for both businesses 
to continue to be 
successful. 
"Marketing and 
entertainment needs to become one." 
said Michael J. Wolf, director/global 
leader of McKiasey & Co.'s media and 
entertainment practice. 

A number of participants pointed to 
such campaigns as Burger King's "sub- 
servient chicken" promotion last year 
and BMWs original online films from 
a few years ago as examples of the 
future of branded entertainmenL 
Burger King hand-picked about 20 



For more coverage 
of The Next Big 
Idea: The Future 

of Branded 
Entertainment, 
see pages 34 
and 39 



Gotti Hit 
With Fed 
Indictment 



BY ED CHRISTMAN 

NEW YORK — lrv "Gotti" Lorenzo 
and his brother Chris of The 
Inc. record label were charged 
Jan. 26 in Brooklyn federal 
court with aiding convicted 
drug lord Kenneth McGriff in 
laundering more than $1 mil- 
lion, according to the U.S. 
Department of Justice. 

The allegations are part of a 
20-count indictment that 
includes charges of racketeer- 
ing, murder and drug distribu- 
tion against nine individuals 
and two corporate entities. The 
charges, which are the result of 
a joint investigation by four fed- 
eral law enforcement agencies 
and the New York Police 
Department, were filed in the 
U.S. Eastern District Court of 
New York. 

The Lorenzos reportedly 
have turned themselves in to 
authorities. 

The indictment reiterates 
(Continued on pane 61) 



Joey Carson. CEO of Bunim-Murray 
Productions, explains that brand 
partnerships are critical in producing 
the reality TV programs "The Real 
World" and "The Simple Life." 

Web tastemakers and sent them a spe- 
cial link to an animated chicken they 
could manipulate with a computer 
mouse. BMW offered a Web-only 
series of short films created by top- 
name directors that featured the com- 
pany's cars. 

One of the reasons these campaigns 
worked, participants said, was that they 
started online. 

"Launch a campaign interper- 
sonally and then allow it to go 
through mass channels," futurist 
Jim Taylor said. "Launch on fact and 
follow by noise." 

No matter how a branded deal 
debuts, such partnerships will only 



work if companies pair like-minded 
brands and entertainment properties. 

AREAS OF OPPORTUNITY 

Panels about branded opportunities 
in the music, film. TV, out-of-home and 
wireless industries (see story, page 39) 
all stressed the importance of thinking 
about the needs of a consumer in devel- 
oping the right kinds of partnerships. 

Starbucks senior VP Ken Lombard 
said his company got involved in music 
because it is an area of high interest to 
its customers. The coffee chain's stores 
offer select music CDs for sale, and con- 
sumers can burn their own CDs at its 
specialty Hear This Media Bars. 

"Starbucks has built a brand by 
focusing on customers." he said. 
"Music is a way to add value to the cus- 
tomer experience. This isn't a way to 
move more coffee." 

Partnerships also have to be benefi- 
cial to all participants. 

In the film industry, deals like the 
recent long-term marketing alliance 
forged between Volkswagen and NBC 
Universal may be more common in 
the future. 

Universal Studios Partnerships exec- 
utive VP Stephanie Sperber said 
Volkswagen will be involved in films, 
DVDs and Universal^ theme parks by 
means of product placement and other 
branded promotions. Volkswagen will 
also help create original content and will 
even have an office on the studio lot 

"The benefit to long-term alliances 
is that VW will be involved early on in 
the process of many of our projects," 
she said. 

(Continued on page 61) 



'Billboard Latino' 
TV Show Bows 



The Latin content of Billboard 
magazine will gain new exposure 
with "Billboard Latino." a new TV 
show produced in conjunction 
with Billboard, Kith Floor Televi- 
sion and Azteca America. 

The weekly, one-hour program 
will premiere 
Feb. 5 and air ~~ 
Saturdays at 9 
p.m. F.T/PT on 
about 40 stations 
nationwide. 

According to 
Christian 
Storandt. co- 
owner of 13th 
Floor Produc- 
tions, the show 
will span all 
genres of Latin 
music and wi 
cover a wide 
variety of topics, 
from news to chart information. 
It will also feature exclusive 
interviews, live performances 
and videos. 

"It's obviously a show that rep- 
resents what Billboard is in 
music." Storandt says. The show's 
executive producer. PC Martinez, 
is Storandt's partner in 13th Floor. 

Although "Billboard Latino" will 
be produced in Mexico, its target 
will be U.S. Ilispanics. says 
Storandt. who will also have cor- 
respondents throughout the 
United States. 

"Billboard Latino" is part of 




Billboard's ongoing extension 
and outreach into the Hispanic 
marketplace. 

"Billboard has been investing 
heavily in the Latin music market for 
many years, and this strategic part- 
nership with Azteca America com- 
plements our 
other successful 
platforms — TV 
awards show, 
conferences, 
charts, online 
and weekly 
magazine." says 
John Kilcullcn. 
president and 
publisher of 
Billboard. "This 
weekly show 
dramatically 
increases our 
reach and influ- 
ence in one of 
the fastest growing markets, and we 
can't wait to get started." 

As for Azteca. the network is a 
wholly owned subsidiary of TV Azteca 
in Mexico. The network has vast 
experience in music-themed shows, 
including its phenomenally success- 
ful reality show "l.a Academia." 

"There is no doubt that music is 
key for our audience, and the 
Billboard brand has a strong tra- 
dition." says Jorge Jaidar. COO of 
Azteca America. "This will be a 
great complement to our 14 Acad- 
emia' musical reality series and 
our promotional concerts." 



More DualDiscs On The Way 

Sony BMG Readies 18 Titles For Feb. 8 Bow 



BY CHRISTOPHER WALSH 

NEW YORK— After postponing a fall 
2004 launch. Sony BMG is set to intro- 
duce its first DualDisc titles. A blitz of 18 
releases will arrive Feb. 8; more will 
arrive Feb. 22 and March 1 (see table). 

The launch will feature current and 
catalog titles and will he followed by a 
second group of at least 10. tentatively 
scheduled for late March. Releases will 
then come on a regular schedule. Sony 
BMG executives say. 

DualDisc is a dual-sided CD/DVD 
hybrid, featuring standard two-channel 
16-bit/44.1kHz audio on one side and 
such multimedia content as high- 
resolution, surround-sound audio mixes, 
videos and documentary footage, Web links, liner notes 
and photos on the other. The major labels test- 
marketed the product last year in Boston and Seattle. 

Warner Music Group and 5.1 Entertainment 




Group — which includes the Silverline. Myutopia and 
Immergent labels — introduced DualDisc titles last 
fall. Universal Music Group released five 
DualDisc titles in 2004 and has 
announced the March release of Toby 
Keith's "Shock'n Y'AU" and Lee Ann 
Womack's "Greatest Hits." While EMI 
asserts the same support for DualDisc 
as the other majors and 5.1 Entertain- 
ment, it has not issued specific titles or 
release dates. 

"In December, our priorities were 
really focused on working our CDs." 
Thomas Hesse, president of Sony BMG 
Global Digital Business, says of the label 
group's postponed launch. "The last 
quarter was so busy for us that we felt 
we couldn't give DualDisc the promi- 
nence the format would require and deserve . . . Now 
we really have critical mass with the titles that we've 
put together. " 

(Continued on page 67 ) 



Upcoming 


Sony BMG 


DualDisc Releases 


Feb. 8 




AC/DC 


'Back in Black" 


Avnl Lavigne 


* Under My Skin" 


Joshua Bell 


"Romance of the Violin" 


David Bowie 


"Reality" 


Destiny's Child 


"Destiny Fulfilled" 


Five for Fighting 


"The Battle for Everything" 


Good Charlotte 


"The Young and the Hopeless" 


incubus 


"A Crow Lett of the Murder" 


iohn Mayer 


"Heavier Things" 


MercyMe 


"AJmost There" 


Miles Davis 


"Kind of Blue" 


Switchloot 


"The Beautiful Letdown" 


The 5 Browns 


"Introducing the 5 Browns"* 


Train 


'My Private Nation* 


Usher 


•&7or 


Velvet Revolver 


"Contraband" 


Yo-Yo Ma 


"Yo-Yb Ma Plays Enrw Monicone" 


Los Lonely Boys 


"Los Lonely Boys" 


Feb. 22' 




Omarion 


■0" 


March I* 




Jennifer Lopez 


•Rebirth" 


Judas Priest 


"Angel of Retribution" 


'SimultJAcous CD dnd DuaIDik ti •< - 
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Dear Ketel One DrinKer 
Hello again. 




Upfront ^^^^^^^^m 
FCC Chair Up For Grabs 

Martin, Klein Are Contenders To Replace Powell 



BY TONY SANDERS 

WASHINGTON, D.C.— The depar- 
ture of Federal Communications 
Commission chairman Michael 
Powell has Washington abuzz 
about who might fill his seat. 

Powell announced Jan. 21 his 
intention to leave the post in 
March. President Bush upped him 
from commissioner to chairman in 
early 2001. and his term was to run 
through 2007. 

Exiting with Powell is FCC 
media bureau chief Ken Ferree, 
who joined the commission in 
May 2001. 

While Republican commissioner 
Kevin Martin is certainly gun- 
ning for the chairmanship, he is 
not considered a shoo-in for the 
post. The reasoning, insiders say, 
is that Martin has voted "too 
often" with Democratic commis- 
sioners Jonathan Adelstein and 
Michael Copps. 

Another contender is Rebecca A. 
Klein, former chairman of the Pub- 
lic Utility Commission of Texas 
with longstanding ties to Bush. 

Depending on the Bush admin- 
istration's plans, FCC commis- 
sioners Copps and Kathleen Aber- 
nathy theoretically could leave 
around the same time this year. 
That would give the White House 
three seats to fill at the commis- 
sion — and a chance to use a Demo- 
cratic seat as a bargaining chip 
with Congress to help get a Repub- 
lican nominee through the confir- 
mation process. 

Copps' term ends in mid-2005, 
while Republican Abernathy's term 
ended in June 2004. 

Powell's departure is not expected 




to affect the commission's cur- 
rent slate of broadcast issues — 
stringent policing of broadcast 
indecency, two newly launched 
payola investigations, the final - 
ization of rules governing high- 
definition radio, a proceeding on 
broadcast localism and plans for 
another FM auction. 

Former Commerce, Science and 
Transportation Committee chair- 
man Sen. John McCain, R-Ariz.. 
says Powell "has spent the last 
eight years revolutionizing the 



'We've had 
our differences 
over issues . . . 
but I respect 
Chairman Powell's 
service, and 
I like him. ' 

— S£N. BYRON DORCAN. D-N.D. 



telecommunications industry by 
championing new technologies and 
advocating competition," a tenure 
he called "outstanding." 

McCain adds that the FCC's 
"deregulatory decisions have 
increased investment in the 
telecommunications sector, allow- 
ing this segment of the economy to 
grow exponentially." 

Sen. Byron Dorgan, D-N.D., a 
member of the commerce commit- 
tee, says, "We've had our differ- 
ences over issues like media own- 
ership, but 1 respect chairman 
Powell's service, and I like him." 

Dorgan says he hopes the next 
FCC chairman "will see things a 
little differently on the need for 
localism and diversified ownership 
of broadcasting stations." 

Andy Schwartzman, president/ 
CEO of the Media Access Project, 
says Powell was "ideologically 
committed to deregulating owner- 
ship" and to "consolidate all media 
ownership rules in one proceed- 
ing. At the same time, he refused 
to consider evidence submitted in 
support of the ownership regula- 
tions, refused to hold public hear- 
ings and dismissively trivialized 
the efforts of more than 2 million 
citizens to express opposition to 
media concentration." 

Adelstein termed Powell's legacy 
as the "broadest, most destructive 
rollback" of media ownership lim- 
its, a rollback Adelstein dubbed a 
"disaster" for Powell and one 
ultimately subjected to a "biparti- 
san rebuke." 

Additional reporting by Bill Holland 
in Washington, D.C.. and Paul Heine 
in New York. 



Bruno To Cover Digital Beat 



Billboard is beefing up its coverage of digital and 
mobile music with the addition of Antony Bruno to its 
Los Angeles bureau. 

Bruno, a contributing writer for 
Billboard since November, has been 
appointed to the full-time post of senior 
writer/digital. He will cover the full spec- 
trum of digital entertainment, including 
downloads, streaming, mobile content, 
peer-to-peer, videogames and interactive 
technology for Billboard, billboard.com 
and billboard.biz. 

In addition to overseeing the weekly 
Digital Entertainment section in 
Billboard, Bruno will play a key role in 
planning the Digital Entertainment Con- 
ference & Awards, as well as developing 
digital content for other Billboard- 
branded events, including the upcoming 
Music & Money Symposium. 



BRUNO: JOINS BILLBOARD 



Billboard co-executive editor Tamara Conniff says, 
"Digital entertainment and the mobile revolution are 
key areas for Billboard's conferences and 
news coverage. Antony Bruno is the per- 
fect addition to the team." 

Bruno, a graduate of the University of 
Wisconsin, previously served as assistant 
VP of wireless Internet development for the 
Cellular Telecommunications & Internet 
Assn. In that capacity, he helped develop 
the CTIA's wireless data strategy and super- 
vised the CTIA's educational programming. 

Prior to the CTIA, Bruno was a senior 
writer for Crain Communications' RCR 
Wireless News, where he covered the wire- 
less Internet beat. 

Bruno is based in Los Angeles and 
reports to West Coast bureau chief 
Melinda Newman. He can be reached at 



abrunoCSbillboard.com. 



NEWSI/NE. . 



THE WEEK IN BRIEF 



The Department of Justice is siding with the most powerful copyright cham- 
pioas in Congress by filing amicus briefs in the MGM Studios v. Crokster 
case pending before the Supreme Court. 

Acting Solicitor General Paul D. Clement and — in an unusual action by 
members of Congress — Sens. Orrin G. Hatch, R-Utah, and Patrick J. Leahy. 
D-VL, filed their "friend of the court" briefs Jan. 24. 

More than 50 groups are represented in about 20 amicus briefs either sup- 
porting the entertainment industry's position or requesting clarification of 
the issues. Filers include the Business Software Alliance — representing com- 
mercial software developers such as Microsoft and Apple Computer — and the 
International Federation of the Phonographic Industry. 

Among others that filed briefs are Kids First Coalition, the Recording Acad- 
emy, the National Assn. of Recording Merchandisers, the National Broadcast- 
ers Assn. and 40 state attorneys general. SUSAN BUTLER anil BILL HOLLAND 

Nashville-based Universal South Entertainment, the parent c. rnipany of Universal 
South Records, has formed an artist management division, Universal South 
Artists. Veteran manager Marc Dottore heads the new division, bringing 
clients Jessi Alexander and Kathy Mattea and staffers Brandon Maudlin and 
Dorian Stinson. Newly signed to USA are Marty Stuart and Shooter Jennings. 

PHYLLIS STARK 

Former Roc-a-Fella Records CEO Damon Dash has formed a new music com- 
pany, the Damon Dash Music Group, with Kareem "Biggs" Burke, who co- 
founded Roc-a-Fella with Dash and Jay-Z. The new company will sign 
artists and act as an umbrella organization for various record labels, includ- 
ing Dream Factory (a partnership with producer 7 Aurelius) and a 
reggaeton label, Militain Musica, to be launched with hip-hop artist 
N.O.R.E. (aka Noreaga). Universal Music Group will distribute. There will 
also be partnerships with the Wu-Tang Clan and M.O.R/the First Family on 
still-unnamed separate record labels. carla hay 

Rep. Fred Upton. R-Mkh. . on Jan. 25 reintroduced his Broadcast Decency 
Enforcement Act, H.R. 3717, which would raise indecency fines on broad- 
casters and entertainers to as much as $500,000 and require the Federal 
Communications Commission to consider license revocation after three 
violatioas. It also protects affiliates against fines for instances where the sta- 
tions are unaware of upcoming network programming. Meanwhile, Sen. 
Sam Brownback, R-Kan., on Jan. 26 reintroduced a measure to boost fines 
to as much as $325,000 for a single violation and $3 million for continuing 
violations, according to a representative. BILL HOLLAND 

Delaware-based ticketing tech company Ticketing Innovations, doing business 
as Season Ticket Solutions, has filed a multimillion-dollar lawsuit against 
Ticketmaster, citing breach of a non-disclosure agreement and misappropri- 
ation of trade secrets. The suit, filed Jan. 13 in Los Angeles County Superior 
Court, alleges that Ticketmaster used confidential information that it had 
gathered when it conducted due diligence in 2001 for an aborted $12.5 mil- 
lion purchase of STS. The suit seeks actual damages not less than $12.5 
million and, according to STS co-founder Tagg Romney, will seek punitive 
damages exceeding $100 million at trial. RAY WAODELL 

Caesars' "Jerk It Out" has been licensed to Apple Computer for its iPod shuf- 
fle ad campaign. The ad is on view at apple.com; it will make its TV debut in 
the near future. The song is on the band's 2003 Astralwerks album. "39 
Minutes of Bliss (In an Otherwise Meaningless World)." Labelmates the 
Concretes can be heard in two Target ads. Its "Say Something New" is fea- 
tured in the retailer's Design for All campaign, which began airing Jan. 16. 
The track is from the band's self-titled 2004 album. MICHAEL MOLETTA 

International booking agency the Agency Group has a new North American 
management structure that will see Steve Herman, the current president of 
the agency's Canadian operations, take the helm as CEO of North America, 
reporting to worldwide CEO Neil Wamock. Steve Martin will remain as pres- 
ident in New York and will assume further responsibilities overseeing the 
company's film, TV, literary and comedy divisions and their future expansion. 

As part of the reorganization, the company bolstered its senior manage- 
ment in its three offices. It has promoted Ken Fermaglich to senior VP/head 
of the New York office and Dave Kirby and Andy Somers to senior VP/co- 
head in Los Angeles. 

Promoted to VP are Peter Schwartz in New York. Bruce Solar in Los 
Angeles and Ralph James and Jack Ross in Toronto. James and Ross will 
co-head their office, with James taking on a role as part of the senior 
management team. RAY WADDELL 
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SELL OUT 
BIG TIME. 



»> Your summer concerts and events are sure to be a sell-out when more than 
100 million' AOL consumers across North America can buy tickets to your 
events. That's the power of AOL Tickets. We aggregate the ticketing inventory 
of the top ticketing services, including premiere partner Ticketmaster, in one, 
easy-to-use online marketplace — AOLTICKETS.COM. We're working now to make 
this summer concert season a big success and we want you to be a part of it. 

Contact us at AOLSellsTickets@aol.com 



* • \ 
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AOL> 



'comScore MediaMetrix, October 2004. Digital Calculator. 
AOL is a registered trademark of America Online. Inc.'- 
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Editorials / Commentary / Letters 



Old School Meets The New School, Onstage 

Once More, With Feeling 



My 
View 

By Stewart Copeland 



Out of the blue comes an e-mail 
from my brother, Miles: 
"All confirmed. Rehearsals are 
next Friday, and your show with Andy 
Summers and Incubus at the KROQ 
Almost Acoustic Christmas will be 
on Sunday." 

Whaaaat? I dimly remember Miles 
mentioning some- 
thing about this 
radio concert, 
months ago. At the 
time 1 said, "Wow, 
cool," and then for- 
got about it. 

So I'm thinking 
about it now, a little 
panicked, and figure 
what the heck? 

Of course, I had 
better dig out my 

drums and try to get some life into my 
wrists. I remember too vividly getting my 
ass whupped by young Brain of Primus 
when I jammed with them some time 
ago, after not addressing my kit for years. 
After a long layoff I can still play, but the 
tiny little muscles that provide the 
finesse, that enable the cool persnickety 
stuff that the folks like, are only good for 
a few squirts before they quit. 

I call up Mike, Incubus' guitarist, to 
see what they have in mind. He proposes 
that we play the Police's "Roxanne" and 
"Message in a Bottle" and Incubus' "Par- 
don Me" and "Megalomaniac." 

Andy and I have been trying for years 
to think of a way of playing Police songs 
together that doesn't 
stink to high heaven. 
We like the songs, 
and we like playing 
together, but Sting 
don't wanna. Of 
course, we can't be 
called the Police 
unless it includes 
Sting, so what can 
we do? 

I get to rehearsal 
early. My son Scott is 
in tow, and he's very 
impressed to be 
hanging out with a 
band that many of 
his friends are into. 
His ole Hall of 
Famer dad is just a 
dad. but Incubus, 
"Like, wow!" 

Andy and I inspect 
Incubus' gear, and 
the first thing we 
notice is how small it 



is. Speaker cabinets are now so efficient 
that no one needs the huge stack-ups that 
I used to fantasize about as a kid. 

Even the drums are small and oddly 
shaped. Jose has them tuned way tight 
like a jazz kit (so do 1, but neither of us 
play jazz). I used to be the only drummer 
who knew how to get a heavy sound from 
high-pitched drums. 
Kids today start out 
knowing everything 
that we had to learn. 

When the band 
shows up, we go 
straight into "Rox- 
anne." Having two 
drummers means that 
each of us can occa- 
sionally depart from 
our sacred mission of 
steady groove and 
indulge in flights of fancy, while the other 
guy holds it down. Jose is fun to play with. 

Brandon, like all pro singers, keeps a 
low profile. He saves his voice during 
rehearsals (it's called "marking") but still 
gives us the cues we need. 

Andy and Mike have their heads 
together, staring intently at each other's 
fingers on their fret boards as they play. 

Eleven bands are set to perform during 
the gig. Backstage, it's a rock'n'roll party, 
a mob of carousing fun lovers with crazy 
hairdos and loud clothing. 

Incubus hits the stage to do its own 
set. They are great performers, an excel- 
lent combination of power and poetry. 
We join them after a few songs. As soon 



'Catch me at a real 
concert, on a real 
tour, and you may 
see some finesse, 

but this was 
something else. So 
shoot me if I had 
too much fun. ' 




Stewart Copeland bangs out the rhythm for Incubus at the recent KROQ Almost Acoustic 
Christmas concert. He is flanked by Incubus singer Brandon Boyd, left, and fellow ex-Police 
man Andy Summers. 



as I'm sitting down, my hands take over 
and my horse is charging through the bit 
and over the fields. I try to rein it in a lit- 
tle so that Brandon can sing the song. 

We play, and then just like that, in a 
flash, it's done. Sure, there were a few 
fender benders. OK, so I played too loud, 
too fast and too much, but shows like 

this are such a rare 

treat that I feel no 
remorse. Catch me 
at a real concert, on 
a real tour, and you 
may see some 
finesse, but this was 
something else. So 
shoot me if I had too 
much fun. 

By the time I get 
out of the shower, 
the rest of the band 
are whooping it up in the dressing room. 
It was a good show. The room quickly 
fills up with friends and family. 

I really want to see Green Day play. I 
lost a bet that I made 10 years ago with 
my niece that they would vaporize after 
one hit. I had them figured as a McPunk 
band (which I didn't hold against them, 
because that's pretty much what the 
Police were at first). 

So I drag myself away from the party 
and head out to the auditorium. Here's 
why Green Day is still here: They write 
hits, keep it simple, and they connect 
with the audience. They are tight, 
professional, confident and energized. 
I'm not about to rush out and buy all 
their CDs, but I 
respect this band. 

Life is full of 
rewards and miseries, 
but I'm very happy 
that shows like this 
come along every once 
in a while. To some, it 
may look like Andy 
and I are clutching on 
to past glories by play- 
ing old hits rather 
than doing something 
new. But the fact is, 
we are both doing a lot 
of new stuff. Heck, I 
have a whole new and 
unrelated career as a 
film composer. 

The devil may take 
me, but every now and 
then I will reach into 
the cookie jar . . . 

Thank you, Incubus, 
for letting us hitch 
a ride. 
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We Make Sure Everyone's Voice Is Heard 
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GRAMMY* Cultural Policy Initiative. We work closely 
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voice to ours. To find out more about The 
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Gladys Knight 
keeps a full 
plate with a 
Grammy 
nod and 
a new 
jazz album 



J 



Music 
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Thievery 
Corporation 
plays with 
pop and rock 
on its album 
'Cosmic Game' 



POP / ROCK / COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING 




Rimes A New 
'Woman' r// 

Singer Returns To Country / 

BY PHYLLIS STARK 

NASHVILLE— After a foray into pop with 2002's 
"Twisted Angel." l.eAnn Rimes has made a return to 
her country roots, literally and musically. 

Rimes, the one-time teen vocal phenom who was 
raised in Texas and moved to Los Angeles for a few years, 
now lives in Nashville with her husband. Her new 
album, 'This Woman," brings her home to the music 
that made her famous. 

While still chock-full of pop influences. "This 
Woman" is considerably closer to country than 
"Twisted Angel." Rimes calLs the Jan. 25 release 
"country on my own tenns." 

Rimes and her label, Asylum-Curb 
Records, are committed to firmly re- 
establishing her as a country artist. In 
fact, label executives have not yet 
decided whether they'll promote 
any singles from the album to 
other formats, although they 
haven't ruled it out. 

/Continued on page 29} 



Baby Emma's 
All Grown Up 



BY MICHAEL PAOLETTA 

Emma, the artist formerly 
know n as Emma "Baby Spice" 
Bunton. is ready to prove she can 
make it on her own. 

The seductive "Free Me" — 
equal parts '60s pop. Motown and 
bossa nova — is Emma's second 
international full-length. (Her 
first solo album was not released 
stateside. I It arrived last February 
in the United Kingdom, where it 
debuted at No. 7 on the Official 
ILK. Charts Co. album tally. 

The U.S. version, which came 
out Jan. 25 on 19 ReeordingsA'ni- 
versal. includes two bonus tracks 
(remixes of the title track by Full 
Intention and Dr. Octavo). 

"It's time to see what happens 
in the U.S.." Emma tells Bill- 



board. "Sure. I'm nervous. It's 
now me. front and center. I'm no 
longer one of five. Still. I am very 
excited to see what happens in the 
U.S. It's even' U.K. artist's dream 
to play and make it there." 

Emma, who co-wrote 11 of 
the 12 tracks, is off to a promis- 
ing start. 

The album's lead single — the 
title track — was a top five hit on 
the Billboard Hot Dance Club 
Play chart and went top 10 on the 
Hot Dance Radio Airplay list. 

"Emma has been verv good to 
us." KN'RJ Phoenix PD Mike Oaks 
says. "The Full Intention remix of 
'Free Me' sounds great on our sta- 
tion." According to 19 Recordings' 
Lany Braverman. the label is now 
pushing the tune at top 40 radio. 
/Continued on page 47, 



New Grammy Categories 
And Why The/ re Here 



It's tempting to let out a groan 
when the Recording Academy 

announces it has added even more 
categories to the ever-growing list 
of Grammy Awards. But, honestly, 
who's counting? 

Well, we are. This year, the 
Grammys hit 107 categories, 
including four new slots. 
Although it is certainly easy 
to joke that pan flute or 
throat singer categories 
must be next, the truth is 
a great deal of thought, 
debate and deliberation 
goes into each new 
category. 

"We have an awards 
and nominations com- 
mittee comprised of 
trustees, staff and 
experts who regularly 
examine the cate- 
gories every year," 




Recording Academy 
president Neil Port- 
now says. 

During this evalua- 
tion process, the com- 
mittee also reviews 
recommendations for 
new categories. 

Here's a look at 
this year's four new 
categories and the 
reasoning 

behind them. 



The 
Beat 



By Melinda Newman 

mnewman@billboard.com 



Best electronic/ 
dance album: This is 
the first dance cate- 
gory that honors 
albums. Portnow says 
the addition is a direct 
result of the diligence 
and coalescing of the 
dance community 
and the clear 
growth in the dance 



album arena. 

"We try to give anything new a 
fair opportunity to really estab- 
lish itself," Portnow says. "What 
we don't want to do is add dozens 
of categories and find that it's 
premature and that this music is 
not ongoing." 

He freely admits that the acad- 
emy can, therefore, look a little 

(Continued on page 16) 
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No End To Court Action Over Original Napster 



More than five years after the origi- 
nal Napster was quietly launched as 
the first peer-to-peer network, it con- 
tinues to resound in costly and com- 
plicated ways for the music industry. 

One party still caught in the whirl- 
wind is Bertelsmann AG. The 
company agreed in January to pay 
$50,000 to publisher Bridgeport 
Music settling a copyright infringe- 
ment action over the German media 
company's financial dealings with the 
defunct Napster. 

The Bridgeport lawsuit is one of 
four federal District Court suits filed 
in 2003 against Bertelsmann in New 
York. The suits were consolidated and 
sent to the District Court in San 
Francisco — where an earlier suit 
against Napster was heard — for all 
pretrial proceedings. Plaintiffs in the 
other suits are Universal Music 
Group entities, EMI's North Ameri- 
can labels and a class of about 27,000 
publishers represented by the Harry 
Fox Agency. 

Deposition notices are now flying, 
sources say. Up to 100 depositions 
may be taken around the world, 
requiring lawyers to prepare, travel, 
question witnesses, order transcribed 
copies of depositions and summarize 
testimony for later use at trial. The 
cost just to pay a court reporter to 



record each deposition can run 
$l,000-$5,000 per day. Add to these 
costs all the lawyers' fees, and it's easy 
to see the expenses skyrocket 

Bridgeport's lawyer, Richard 
Busch of Nashville, says the small 
company could not afford to be part 
of such a huge undertaking. 

Bertelsmann's attorney, R. Bruce 
Rich with Weil Gotshal & Manges in 
New York, notes that the prevailing 

party in copyright 

infringement 
suits is normally 
entitled to 
recovery of its 
attorney's fees. 
"In our estima- 
tion," he says, 
"Bridgeport 



provided $60 million to the company. 

Bertelsmann says the money was a 
loan, earmarked to transform the 
technology into a fully licensed serv- 
ice. The company ultimately pumped 
nearly $91 million into Napster, 
according to some reports. 

By mid-2001, the court forced 
Napster to shut down. It filed for 
bankruptcy protection in 2002. 

Generally speaking, formation of a 



Legal 
Matters 



recognized the 
ultimate futility 
in carrying on a 
meritless lawsuit" 

At the heart of 
the pending suits is the fundamental 
question of when a company — like 
Bertelsmann — that provides money 
to another company becomes liable 
under copyright law for the recipi- 
ent's actions. 

After the music industry's original 
copyright infringement suit against 
Napster began in 2000, Bertelsmann 



By Susan Butler 

sbutier@billboard.com 




corporation such as Napster means 
that only the corporate entity may be 
sued for its wrongful acts. 

Judgments against a corporation 
may only be enforced against that 
corporation's assets, if any. Individual 
shareholders (investors), officers, 
directors and others working for the 
company — and their assets — are 



shielded from lawsuits and judgments. 

Naturally there are exceptions; one 
involves copyright infringement. 

If the shareholder, officer, director 
or other individual is actively involved 
in the corporation's infringing 
activity, then that individual (or com- 
pany) may also be liable. However, 
simply contributing money to a cor- 
poration — as a loan or as an invest- 
ment — is normally not considered 
active involvement 

The suits against Bertelsmann 
claim that the company was more 
than a lender The infusion of money 
allegedly permitted Napster to stay in 
business, allowing users to continue 
their unauthorized file sharing. 

The legal theories for the suits are 
vicarious and contributory copyright 
infringement. 

Generally speaking, a person or 
company is liable for "vicarious" 
infringement when it had the right 
and ability to supervise the infringers 
and derived a direct financial benefit 
from the infringement 

A person or company is liable for 
"contributory" infringement when it 
had knowledge of the infringement 
and materially contributed to it. 

Courts look more deeply into these 
issues on a case-by-case basis, consid- 
ering such things as the extent of the 



ability to supervise, when a party had 
an ability to control the primary 
infringers and when the party had 
knowledge of the infringement 

After discovery, the Bertelsmann 
cases are expected to be sent back to 
New York for trial. 

Observers say that a decision 
broadening liability of investors 
under copyright law could have a 
chilling effect on future investment. 

Any subsequent trial could 
improve investor confidence by 
answering a number of questions. 

Will it make a difference that Ber- 
telsmann provided money to Napster 
in the midst of an ongoing copyright 
infringement litigation? 

If Bertelsmann earmarked the 
money for a legitimate use, will that 
make a difference in the outcome? 

Will this case affect other cases 
against the owners of such P2P net- 
works as Kazaa. Grokster and Mor- 
pheus, resulting in those companies' 
investors risking their assets if 
liability for infringement is found? 

Sources predict there won't be any 
early settlement in the remaining 
cases against Bertelsmann. 

The only sure thing is that what 
began in an isolated moment in a 
dorm room will further tax the bank 
accounts of the music industry. 



Kelly 'Honored' By Grammy Nomination 



When it comes to the Grammy 
Award nominations, there's almost 
always a dark horse. With her 
appearance in the best rock gospel 
album category, Sarah Kelly is this 
year's most pleasant surprise. 

Kelly's passionate vocals and 
potent songwriting made her Gotee 
Records debut, "Take Me Away," 
a critics' favorite. For a new- 
comer on an indie to score a 
nomination in a category 
that includes Skillet, Tait. 
Third Day and TobyMac is 
a testament to Kelly's 
considerable talents. 

She received the news 
from TobyMac (one of 
Gotee's owners) while she 
was in her Rockford, III., 
hometown teaching 
songwriting to college 
students. At first, Kelly 
thought he was con- 
gratulating her on a 
nomination she had received from 
Worship Leader Magazine as a 2004 
breakthrough artist for the maga- 
zine's fourth annual Praise Awards. 

"He said, I'm talking about a 
Grammy!" There was like, a 10-sec- 
ond pause," Kelly says. "I had to 
catch my breath, and my eyes were 
squinting, and I said, 'Toby, this isn't 
very funny, give me a couple of years 
on that one.' Then he said, I'm actu- 




ally up for the same award,' and it 
took him 10 minutes to convince 
me that he wasn't lying, because he's 
ajokester." 

Kelly's nomination marks the first 
time a new Gotee artist has received 
a Grammy nod. "I'm just so honored 
that my name is there," she says. 

Kelly spent nearly four years as a 
worship leader for Master's Commis- 
sion, an international discipleship 
training program for adult stu- 
dents. After recording three 
independent albums, 
Kelly began garnering 
attention from Christ- 
ian record labels. She 
received offers from 
nine labels and opted to 
go with Gotee. 

"When I met Gotee I 
knew they could really 
partner with me," 
Kelly says. "They 
didn't want to change 

me at all." 

Released in February 2004, "Take 
Me Away" became the highest new- 
artist debut in the label's 10-year 
history. Kelly toured with the Paul 
Colman Trio and Jars of Clary. She 
appeared on labelmate Grits' album 
"Dichotomy B" and on Sparrow 
Records' "In the Name of Love: 
Artists United for Africa" compila- 
tion, performing U2's "Mysterious 



Ways" with TobyMac. 

Look for Kelly on the road this 
spring with Bebo Norman and 
Shawn McDonald Her image can 
also be seen on the outside of 140 
Guitar Center stores nationwide as 
part of the chain's "World's Largest 
Outdoor Photo Exhibit." 

TSUNAMI AID: The Gospel Music 
Assn. has formed Project Restore in 
association with international relief 
agency World Vision. Project Restore 
will initially focus efforts on providing 
aid to the victims of the tsunami in 
South Asia but, according to a GMA 
representative, "will remain the 
industry's official crisis response 
vehicle in the future." For more 
information, go to projectrestore.org. 



KELLY: G0TEES HIGHEST NEW-ARTIST DEBUT 



Higher 
Ground 



By Deborah Evans Price 

dprice@blllboard.com 



On Jan. 26, Michael W. Smith and 
Kathy Mattea were slated to host "An 
Evening for Restoration: Music City 
Comes Together for Tsunami Relief," 
a benefit concert featuring perform- 
ances by Steven Curtis Chapman, the 
Oak Ridge Boys, the Crabb Family, 
Dr. Bobby Jones, Michael Martin 
Murphey and others. 

Another unrelated concert benefit- 
ing the tsunami victims will be held 
Feb. 9 in Nashville. Avalon. George 
Rowe, David Phelps. Anthony Evans, 
Rachael Lam pa and Tait will perform 
at Rocketown. Tickets are $10. Speaker 
K.P. Westmoreland will host. 

NEW VENTURES: Greg Lucid has 
launched Lucid Artist Management. 

representing Anthony Evans and 
Mark SchuKz. Lucid was previously 
with TBA Entertainment/Mike 
Atkins Entertainment for three years 



as associate man- 
ager, working with 
CeCe Winans and 
Sandi Patty. 

lndieheaven.com 
has launched Bro- 
ken Records, an 
online label that 
will promote, mar- 
ket and distribute 
releases from 

independent 

artists who retain 
ownership of their songs. 

SIGNINGS: Word Records foursome 
Point of Grace has signed with 
Blanton, Harrell, Cook & Corzine 

for management The group's long- 
time manager, Mike Atkins, recently 
announced his retirement from 
the business. 

Organist Scott Lamlein has 
signed with Tingrassia Entertain- 
ment for booking. 

GATHERINGS: CBA Advance will be 
held Jan. 31-Feb. 5 at Nashville's 
Opryland Hotel. The Christian 
Booksellers Assn. event will bring 
together retailers, publishers, 
recording companies and suppliers. 

The National Religious Broad- 
casters Assn. will hold its annual 
convention Feb. 11-16 at the Anaheim 
(Calif.) Convention Center. 
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Hot AMt CatMpiriry Tracks 



fos. TITIE — Artist — Imprint/Label 



WHITE FLAG — Dido — Arista/RMG 

Tiir nun niTiir ■ deepest 

Crow — A&M/Interscope 
100 YEARS — Five For Fighting— Aware/ 
Columbia 

DRIFT AWAY — Uncle Kracker Featuring Dobie 
Gray — Lava 

FOREVER AND FOR ALWAYS — Sham a 
Twain — Mercury/IDJMG 
THIS ONE'S FOR THE GIRLS — Martina 
McBride—RCA Nashville 
AIN'T NO MOUNTAIN HIGH ENOUGH— 
Michael McDonald— Motown/ 'UMRG 
UNWELL — matchbox twenty— Atlantic 
CALLING ALL ANGELS — Train — Columbia 
YOU RAISE ME UP— Josh Groban—143/ 
Reprise 

LOVE'S DIVINE— Seal— Warner Bros. 
THIS LOVE — Maroon5 — Octone/3/RMG 
JUST FOR YOU — Lionel Richie— Island/IDJMG 
8TH WORLD WONDER — Kimberley Locke- 
Curb 



Hot Adult Contemporary Tracks 



Pos. TITLE — Artist — Imprint/Label 





8 
9 
10 

11 
12 




'WHITE 



fctftf jJimJJu Jjjid/jjuijujjuj jjjiu Di M 'Mb 

"THE GAME OF LOVE" 




Atlantic 

3 DRIFT MM— Uncle Kracker Featuring 0o{ 
ray — Lava 

4 A THOUSAND MILES — Vanessa Carlton— 
A&M/Interscope 

5 BEAUTIFUL — Christina Aguilera — RCA/RMG 1 

6 CM— Faith Hilt— Warner Bros. 

7 DONT KNOW WHY — Norah Jones— Blue Note/ 
Virgin 

8 HAVE YOU EVER BEEN IN LOVE — Celine Dion 
— Epic 

9 IF YOU'RE NOT THE ONE — Daniel Bedingfield 
—Island/IDJMG 

10 FOREVER AND FOR ALWAYS — Shania Twain 
► —Mercury/IDJMG 
\l UNWELL — matchbox twenty — Atlantic 

12 SOAK UP THE SUN — Sheryl Crow — A&fi 
Interscope 

13 BIG YELLOW TAXI — Counl 
Vanessa Carlton — r.offa* 
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Musici 

A Wish For Justice And A Frisell Grammy 



If Bill Frisell's "Unspeakable" 
doesn't win the Grammy Award for 
best contemporary jazz album, there 
is no musical justice in the world. 

With "Unspeakable," Frisell once 
again explores a new milieu. The 
guitarist's latest foray into noncon- 
formist jazz is a fresh collection of 
electronics-steeped tunes produced 
by Hal Willner, who mans the 
turntables and triggers the samples. 

Yet there's a good chance Four- 
play's typically bland "Journey" could 
take the prize. We would like to see the 
Recording Academy reward the adven- 
ture seeker, not the conservative. 

While the favorites to win best jazz 
vocal album are upstart Jamie 
Cullum (the hip "Twenty- 
something") and vocal sage Al 
Jarreau (a true-blue jazz 
comeback, "Accentuate the 
Positive"), Andy Bey 
deserves the statuette for 
"American Song." Croon- 
ing way below the radar for 
too long, Bey has a rich, vel- 
vety voice that teems with 
emotion. As fellow jazz 
vocalist Kurt EUing once 
told me, "If you haven't 
heard Andy Bey, you 
haven't lived. You 




haven't heard a jazz singer." 

One of the primo and arguably 
longest-running jazz trios, Keith Jar- 
re tt's group with Gary Peacock and 
Jack DeJohnette, deserves the best 
jazz instrumental album prize for 
"The Out-of-Towners." 

I'm rooting for the Maria Schnei- 
der Orchestra to get recognition for 
best large jazz ensemble album with 
"Concert in the Garden," which she 
released and promoted through her 
Web site (mariaschneider.com). 
"Improvisational music doesn't have 
to follow a template," she told me last 
year. 'What I love about writing for 
improvisers is how it makes for the 
ultimate connection among people." 
For best jazz instrumental solo, 1 
vote for underdog and first-time 
nominee Don Byron on "I Want 
to Be Happy" from his 
"Ivey-Divey" CD. And 
even though I thought 
highly of CDs by non- 
Latin leaders Charlie 
Haden and Conrad 
Herwig that were 
nominated in the best 
Latin jazz album cate- 
gory, I hope Latino 
percussionist Jerry 
Gonzalez and his 



band carry the day with 
"Jerry Gonzalez y Los 
Pirates del Flamenco." 



NATIONALLY ENDOWED: 

Since 1982, the National 
Endowment for the Arte 

has recognized the contri- 
butions of jazz artists with 
its Jazz Masters fellowship, 
the highest national honor 
bestowed upon the precep- 
tors, pioneers and mentors 
of the genre. 

In November at a Seattle gala, NEA 
chairman Dana Gioia announced the 
2005 class of Jazz Masters: guitarist 



Jazz 
Notes 



By Dan Ouellette 

douellefle@billboard.com 





CIOIA: RAISING THE IAZ2 PROFILE AT NEA 



Kenny Burrell, clarinetist/saxophon- 
ist Paquito D'Rivera, arranger/com- 
poser Slide Hampton, vocalist/pianist 
Shirley Horn, the late bandleader 
Artie Shaw, organist Jimmy Smith 
and impresario George Wein. They 
joined 73 other jazz legends 
previously honored. 

The awards, which include a 
$25,000 fellowship, were presented 
Jan. 7 at a concert/ceremony at the 
International Assn. for Jazz Educa- 
tors annual conference in Long 
Beach, Calif. Speaking at an after- 
noon event, Gioia said, "The NEA is 
proud to support jazz as one of 
America's art forms." 

Gioia announced a series of pro- 
grams, including a 50-state Jazz Mas- 




1W M HOUK JAZZ CHANNEL 



The Jazz unannei 

Keep current, informed and entertained about the world of 
America's classic art form in real time, all the time. 

Log on to betjazz.com and get connected to: 

■ BET Jazz news 

■ BET Jazz festival information and exclusive 

Jazz vacation travel otters 

■ BET Jazz programming updates 

■ BET Jazz consumer offers 

■ Jazz album release information and much more 



Ask your local cable operator for BET Jazz: 
The only 24 hour Jazz Channel or log on to betjazz.com 
for more information. 




ters concert tour and expanded radio 
and TV jazz programming. But most 
prominent is a new program for jazz 
in schools. 

Developed in conjunction with 
Jazz at Lincoln Center and Scholastic 
and underwritten by the Verizon 
Foundation (a $100,000 check was 
presented to Gioia), the five-unit 
multimedia and Web-supported cur- 
riculum will be available for free to 
schools beginning in February, in 
time for Black History Month. 

After the announcement, Gioia, 
who has significantly upped the 
ante for the NEA's jazz funding 
since he became chairman in 2003, 
said that the NEA's support is cru- 
cial to a greater consciousness of 
jazz, as a musical form and as a 
social force. "We are the official arts 
agency in the U.S., and as such 
we're able to pull in national part- 
nerships and coalitions. 

"Our concert tour will be going to 
cities where jazz is rarely presented. 
And our schools program will enrich 
kids who have never been exposed to 
jazz, which is a great art that grew 
out of distinctively American soil. You 
cannot understand contemporary 
American culture without knowing 
something about jazz." 



The Beat 

Continued from page 13 



behind the curve when adding a 
genre. But he stresses, "We may 
arrive there other than on day 
one of a movement, but we have 
tried to accelerate the ability to 
get there within a reasonable 
period of time." 

Best gospel performance: While 
it may seem that the gospel field is 
already well-represented with six 
categories, Portnow says the com- 
mittee takes note of when there is 
sufficient activity within a section 
of a category that may warrant its 
own consideration. As such, the 
committee felt that it was time to 
create a new category that specifi- 
cally honored performances on 
singles or tracks in the gospel field 
as opposed to the other categories 
that honor entire albums. 

Best Hawaiian music album: 
Similar to the Native American 
community that finally received its 
own category in 2001, the Hawai- 
ian music community has long 
petitioned for representation and 
has shown that the genre experi- 
enced a steady level of success. 

"I'm not sure it's always about 
growth," Portnow says. "It just 
seems to be an area that is consis- 
tent and sustaining. We're seeing 
albums made in Hawaii by Hawai- 
ian musicians that are doing well, 



and the format is keeping a cer- 
tain level of activity." 

Best surround sound album: 

"We are the National Academy of 
Recording Arts and Sciences," 
Portnow says. "It's the sciences 
piece that we always want to pay 
attention to." 

With the proliferation of 
recordings now available in 5.1 
sound, "it makes sense to address 
technical changes and innova- 
tions that begin to feel they're 
going to be part of the landscape 
going forward." 

Does that mean we're headed 
for best ringtone? Portnow doesn't 
rule it out. "It wouldn't surprise 
me if we see more [technical 
awards). We have to be up to speed 
with all elements of technology." 

If you're looking to petition the 
committee to add a category. Port- 
now has some advice. 

"Make the case for your com- 
munity," he says. "Who's in it, how 
many records are being made, 
what is the reach of that commu- 
nity, the geography, the history, 
the projections of where it is 
going. Have the facts, figures and 
statistics and the community 
behind you to back it up." 

And if the committee turns you 
down, Portnow stresses you can 
always come back next year. 
Indeed, it took the dance commu- 
nity five years to get the best 
dance recording category added in 
1997. As Portnow says, "Good for 
those folks who persevere." 
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Bonnaroo's 2005 Lineup Taking Shape 




BY RAY WADDELL 

The return of Widespread Panic 
and scene favorites the Allman Broth- 
ers Band, along with the addition of 
the more mainstream Dave Matthews 
Band, could propel the fourth edition 
of the Bonnaroo Music Festival to 
another quick sellout in 2005. 

Widespread Panic returns to the 
lineup this year after skipping the 
Manchester, Tenn.. festival during 
the band's hiatus last year 
(billboard.biz, Jan. 19). 

The Athens, Ga. -based band joins 
a far-flung lineup for the June 10- 
12 festival that also includes return 
visits by Gov't Mule and Jack John- 
son, along with a first-time per- 
formance by the Dave Matthews 
Band (although Matthews has per- 
formed as a solo artist). 

Bonnaroo is produced by Superfly 
Presents and A.C. Entertainment. 

"We're really excited about the 
lineup," says Ashley Capps, presi- 
dent of A.C. Entertainment. "And 
there are a lot of exciting additions 
that we haven't been able to 
announce yet." 

Superfly president Jonathan May- 
ers adds, "This will be on par with 
every Bonnaroo so far." 

The hugely successful fest will 
return to its 700-acre site in rural 
Manchester, about 60 miles south 
of Nashville. 

Other acts on this year's bill 
include Modest Mouse, Mars Volta, 



Joss Stone, Alison Krauss + Union 
Station, John Prine, Ozomatli, Rilo 
Kiley, Joanna Newsom, the Brazil- 
ian Girls, Yonder Mountain String 
Band, STS9, Keller Williams, Earl 
Scruggs & Friends, O.A.R., Toots & 
the Maytals, Umphrey's McGee, 
Iron and Wine, Karl Denson's Tiny 
Universe. Drive-By Truckers, Par- 
ticle, Xavier Rudd, Ray Lamontage, 
the Gourds, Secret Machines, 



Donna the Buffalo, the John But- 
ler Trio, Ollabelle, Citizen Cope, 
M. Ward, My Morning Jacket, 
Madeleine Peyroux and the B£la 
Fleck Acoustic Trio. As many as 35 
more acts will be announced in 
the coming weeks. 

BUMP IN THE BUDGET 

Capps says the festival's talent 
budget for 2005 increased slightly 



from last year. 

"Fortunately, a lot of acts want to 
play Bonnaroo," he says. "The frus- 
trating thing for us is we're not 
capable of presenting all of the 
artists we would like to have. There 
are always more left off the table 
than on." 

The production budget for Bon- 
naroo also continues to increase. 
"Every year there are a lot of areas 
we want to enhance to improve the 
festival," Capps says. "And even a 
little tweak can involve a consider- 
able expense." 

He says infrastructure is the fes- 
tival's single largest expense. "And 
for the past two years, rain has 
been a very expensive thing," 
Capps adds. 

Bonnaroo was the second- 
highest-grossing concert of 2004, 
according to Billboard Boxscore. 
It took in $14.5 million from a 
lineup that included the Dead, 
Dave Matthews & Friends, Trey 
Anastasio, Bob Dylan and nearly 
80 other acts. 

Mayers says ticket prices, which 
were $139 and $164 in 2004, will 
increase slightly in 2005. The show's 
capacity will remain at 90,000. 

Tickets go on sale Jan. 29 
through bonnaroo.com. In the 
past, Bonnaroo has sold out 
online, without traditional adver- 
tising and promotion. 

This year's on-sale is a month 
earlier than the three previous 



years. Mayers says the change is a 
reaction to market conditions. "We 
felt this would be a year to get out 
there early." 

The return of Widespread Panic, 
as well as the addition of DMB to the 
bill, could point to a quick sellout. 
With Panic on the bill the first two 
years, Bonnaroo went clean in days. 
Last year, admittedly a tough one for 
live music in general, a Panic-less 
Bonnaroo was a tougher sell. 

"The down concert environment 
last year has been well-documented, 
but we did sell out," Capps notes. 

That said, Capps quickly admits 
that Widespread Panic is a favorite 
among Bonnaroo attendees. "They 
are a great live act, and great live 
acts epitomize what Bonnaroo is all 
about. We're thrilled to have Wide- 
spread Panic back for two nights 
this year." 

In related news, earlier the festi- 
val was able to reach an agreement 
with local government officials in 
Coffee County whereby $3 per 
ticket will go to the county. Bon- 
naroo also gives the county an addi- 
tional $30,000, so a sellout this year 
would put $300,000 into local gov- 
ernment coffers. 

"We certainly love the site in 
Manchester, and we like doing busi- 
ness with Coffee County," Capps 
says. "We may not always see eye to 
eye on certain issues, but this is a 
very proactive, can-do environment 
for doing business." 



Sponsors 

Continued from page 5 



programs also contributed to the 
increased spending. A number of 
companies signed high-profile deals 
with Latino acts in 2004, a trend that 
is expected to gain momentum this 
year and beyond. Deals include Ver- 
izon's sponsorship of Alejandro Sanz, 
Hershey's partnership with Thalia 
Sodi and Jack Daniel's Studio No. 7 
concert series. Corporate interest in 
Latino and other ethnic acts is also 
fueled by economics. 

"Sponsorship of high-profile His- 
panic artists is typically considerably 
less expensive than a tie to a similar 
mass-market artist. That is very 
appealing to marketers, because it 
frees up funds that can be used to 
activate deals." Chipps says. 

DOTCOM COMEBACK 

Emerging sponsorship categories 
include dotcoms, which staged a 
sponsorship comeback after the cat- 
egory meltdown five years ago. Active 
segments include online dating, 
social networking and auction sites, 
with true.com and eBay aligning with 



Clear Channel Entertainment venues 
and myspace.com partnering with 
the Vans Warped tour, Blossoming 
Media tour and this spring's Taste of 
Chaos tour. 

The restaurant category also 
stepped up sponsorship with several 
companies launching their first 
music marketing campaigns. Exam- 
ples include Cracker Barrel, which 
partnered with the Grand Ole Opry 
and the Alison Krauss + Union Sta- 
tion tour, and sub chain Blimpie, 
which titled CCE's Summer of Live 
concert series. 

Other active sponsorship cate- 
gories in 2004 included automo- 
bile, beer and spirits, personal care, 
telecommunications and the gam- 
ing sectors, all of which are 
increasingly trying to make a pos- 
itive impression among teens and 
young adults. 

Companies also stepped up inter- 
est in naming-rights deals of music 
venues, with Coors Brewing signing 
title of Englewood, Colo.'s Coors 
Amphitheatre and Nokia taking title 
to Texas' Nokia Live at Grand Prairie 
Theater and a new entertainment 
facility in Los Angeles. Nokia will 
also reportedly title a new venue 
slated to open this year in New 
York's Times Square. 



ACTIVE MUSIC TOUR SPONSOR CATEGORIES IN 2004 


Sector/Company 


Music Tour/Venue 


Sector/Company 


Musk Tour/Venue 


Automotive 




Gaming 




Audi 


David Bowie 


Nintendo 


Nintendo Fusion tour 




ltd. lang 


PtayStaUon2 


Ozzfest 


Chevrolet 


Third Day 




Voodoo Musk Experience 


jaguar 


Zero 7 


Xbox 


House of Blues 


jeep 


Counting Crows 






Kia 


Sugar Ray 


Household Appliances/ Products 






Gain 


Keith Urban 


Beer and Spirits 




Whirlpool 


Reba McEntire 


Coors 


Coors Amphitheatre. Englewood, Colo. 








Rascal Flatts 


Military 




Cruzn Rum 


Kenny Chesney 


US. Navy 


College Music Awards 


Heineken 


Austin City Limits 








Grammy Awards 


Personal Care Products 






Southeast Urban Music Conference 


Maybelline New York 


Chicks With Attitude tour 


jack Daniel's 


Studio No. 7 concert series 


Proactive Solution 


Jessica Simpson 




Vicente Fernandez 




Jameson 


Jameson All Access concert series 


Restaurants 




Jim Beam 


Hoobastank 


Cracker Barrel 


Grand Ole Opry 


Midori 


Queer As Folk Future Babylon tour 


Blimpie 


Clear Channel Entertainment Summer of Live 


Rolling Rock 


Rolling Rock Town Fair 


Dunkin' Donuts 


Little Steven's Rockin' Garage tour 






McDonald's 


Destiny's Child 


Candy 






Alejandro Fernandez 


Big Red 


X-ecutioners 






Dentyne 


Virgin College MegaTour 


Retail 




Hershey 


Thalia Sodi 


R. -1 R v 


Carl Thomas 






NAPA Auto Parts 


Alan Jackson 


Dotcoms 








eBay 


Clear Channel Entertainment music venues 


Telecommunications 




myspace.com 


Blossoming Media lour 


Cingular Wireless 


Aquafina on the Bricks series. Atlanta 




Vans Warped tour 


Motorola 


Yellowcard 




Taste of Chaos tour 


Nokia 


Nokia Live at Grand Prairie Theatre. Texas 






Samsung 


Vans Warped tour 


true.com 


Clear Channel Entertainment musk venues 


Verizon 


Verizon Ladies First tour 








Alejandro Sanz 


Financial Services 




Virgin Mobile 


MTV Video Musk Awards 


Bank of America 


Essence Musk Festival 






Jazz at Lincoln Center '04-'05 season 






IEG Compiled by William Chipps, senior editor. IEC Sponsorship Report (sponsorship.com) 
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VENUE/ 
DATE 


GROSS/ 

tICKFT ■■■■■ -■ 


ATTENDANCE/ 

CAPACITY 


. ... -r.i, i-| v 


CLOUSEAU 


Sportpeleis. 
Antwerp, Belgium 

Dec. 2-Jan. 12 


sa, moss 

(6.716,073 Euros) 

$43 3G7S36 64/S29.98/J23.32 


750,919 

254.896 eighteen 
shows sixteen sellouts 


PSE Belgium 


CELINE DION 


The Colosseum at Caesars 
Palace. Las Vegas 

Jan. 12-16 


$2.523343 

S225y$175/S127.50/S87 50 


18,703 

19.837 live shows 
two sellouts 


Concerts West/AEG Live 


CELINE DION 


The Colosseum at Caesars 
Palace Las Vegas 

J»n X-ZS 


$2,037,815 

S22VS17VS127.50,'S87 50 


15.1M 

16,436 four shows 
two sellouts 


Coacerts Wast/AEG Live 


CHER, VILLAGE PEOPLE 


AACO Arena. 
Sacramento Cnlif. 

Jan. 14 


$860,136 


12.423 

sellout 


Clear Channel 


GEORGE STRAIT, DIERKS BENTLEY, 
AMBER DOTS ON 


Thompson -Doling Arena, 

Jan 21 


$815,031 

$59 50.S49 50 


14,510 

15.500 


Varnell Enterprises 


GEORGE STRAIT. DIERKS BENTLEY, 
AMBER DOTSON 


The Cajundotne. 
LafaycttB. La. 

Jan 15 


$717,263 

S59.50f'S49 50 


11557 


Varnell Enterprises 


GEORGE STRAIT, DIERKS BENTLEY, 
AMBER DOTSON 


Richmond Coliseum. 

Jan 20 


$703.51 D 

$59 So.'SJg 50 


12,005 


Varnell Entarprisas 


JOSH GROBAN 


Turning Stone Casino Event 
Center. Verona. N.Y. 

Jan 22 


$546,150 

$l50/$50 


4 685 

5.00G 


ia-hoa.. 


TOBY KEITH, TED NUGENT 


The Mark of the Quad 
Cities Molina III 

Jen 22 


$468,446 

$49 75 


9,789 


Clear Channel 
Entertainment 


TRANS-SIBERIAN ORCHESTRA 


American Airlines Center. 
Dallas 

Dec. 10 


$425,352 

$49 50/S39.50/S29.50 


10,556 

12,706 


House of Blues Concerts, 
Clear Channel 
Entertainment 


PLAYSTATION DUALPLAY PRESENTS 
TIESTO, JULIETTE & THE LICKS 


Palladium, 
Hollywood Calif 

Dec. 31 


$324,970 

$1,200/$!, 000/SI I0/S75 


lOOd 


House of Blues Concerts, 
Godskitchen North 
America 


TRANS-SIBERIAN ORCHESTRA 


Rose Garden, 
Portland. Ore 

Dec. 28 ' 


$295,491 

S44/S3IVS29 


7.753 
18.099 


House of Blues Concerts 


MEHRDAD AND FRIENDS 


Thomas & Mack Center. 

Dec. 25 




3 OSS 


Anan Productions 


TRANS-SIBERIAN ORCHESTRA 


Cumberland County Civic 
Center. Portland. Maine 

Dec 2B 


$213,608 

S4VS27 50 


5,493 

sellout 


Clear Channel 
Ei iiaita i nma nt 


DOLLY PARTON, THE G RASCALS 


Spokane Arena, 
Spokane. Wash. 

Dec. IB 


S210.1B8 

S54, | 'S44,'S34 


fiTt 


i n -house, Arena 
Network 


RASCAL FLATTS, CHRIS CAGLE, 
JULIE ROBERTS 


Kansas Coliseum. 
Valley Center, Kan. 

Dec. 11 


$209 885 

$34.75/S27.75 


6.067 

6.575 


Clear Channel 
Entertainment 


BRAD PAISLEY. SARA EVANS. 
ANDY GRIGGS 


Turning Stone Casino Event 
Center, Verona N.Y 

Jan 14 


$208,000 

S6CVS20 


5.1 79 


in-house 


TRAIN 


House of Blues. 
Chicago 

Dec. 31 


$205 375 

$155 


1325 

sellout 


House of Blues 


KENNY ROGERS, BILLY DEAN, 
ocncrra ivkjm unuuAon 

IfCK^vn LTPinl nvJWAKL' 


Westbury Music Fair, 
Wo it bury N Y 

Dec. 22-23 


S204JS0 


42»7 


Clear Channel 


CLAY AIKEN 


Dodge Theatre. 

Dec 29 


$201,770 

$75/$35 


3346 

4,971 


AEG Lrva/Goldarrvoice 


GATTHER HOMECOMING 


Pepsi Center, 

Dec. 11 


$200,569 

$34.75/S21 75 


2.470 
18.045 


Clear Channel 
Entertainment. KSE 


NORM 


Colboo de Puerto Rico Jose 
Miguel Agrelot. Halo Rey. PR 

Dec. 15 


$198,290 

$65'S35 


3.920 

7.-373 


Rocktrepic 


Q102 JINGLE BALL: ALICIA KEYS, 
SIMPLE PLAN BOWLING FOR SOUP 
RYAN CABRERA CHINGY 


Tweeter Ceniei at the 
Waterfront Camden N J 

Dec. 13 


$197*16 

S67;'S39 50 


6.006 

13 3.1-1 


Clear Channel 


DOLLY PARTON, THE G RASCALS 


Rose Gerden, 
Portland, Ore. 

Dec 17 ' 


$196,068 

$54;'S44 1 i 'S34 


5.117 

sellout 


in-house. Arena 
Network, Razor Sharp 
Productions 


TRANS-SIBERIAN ORCHESTRA 


Arrowhead Pond, 

Dec 23 


$189,889 

$49 50 'S39 50/S29 50 


4.523 

h 43H 


House of Blues Concerts 


BARENAKEO LADIES 


Masonic Auditorium. 

Dec. 18 


$188,507 

$45.50 


4J31 


Clear Channel 


BRAD PAISLEY, SARA EVANS, 
ANDY GRIGGS 


Augusta Civic Center. 

Jan 21 


$185,130 


5.809 


National Artists 


BRAD PAISLEY. SARA EVANS. 

APJUT UKlVjUb 


Paul E. Tsongas Arene. 

1 , . , 1 1 " 

Lowe II , IYI ass 

Jan. 22 


$184,244 


5.649 


National Artists 


UMPHREY'S MCGEE. BUCKETHEAD, 
MINI-KISS 


Riviera Theatre. 

De^JCKjl 


$182,500 

S49,i'S24 


5.000 

two sellouts 


Jam Productions 


SUPKNOT, KILLSWITCH ENGAGE, 

1 IMC A DTU 


Stado Uniprix. 
Jan" 8 


$180703 

IS??' 974 Canadian) 
S36.53W32 07 


6 000 


Gilleft Enterteinmem 
Productions 


JACERMEISTER MUSIC TOUR: 
SLAYER KILLSWITCH ENGAGE 
MASTODON, FIREBALL MINISTRY 


Universal Amphitheatre, 
Universal City Calif, 

Dec. 17 




5 en°ut 


House of Blue* Concerts 


ALEJANDRO FERNANDEZ 


American Airlines Arena, 

Dec. 11 


S177.155 

S89 50/S49 50 


3.099 

5.942 


Clear Channel 
Entertainment Vivelo 


BRAD PAISLEY, SARA EVANS. 
ANUI vjnUjVji 


WesBenco ArenB. 

m/haaUnn UU Vat 

vvneeting, w.va- 

Jan. IS 


So.^ 5 


6.610 

sellout 


in-houie. Brad Paisley 
Foundation 


TRANS-SIBERIAN ORCHESTRA 


Tucson Convention Center. 
Tucson, Ariz. 

Dec. 17 


SI 72.102 
S37/SI4 


S.747 

6,482 


Clear Channel 
Entertainment 


JAGUARES 


Toatro Metropolitan. 
Meaico City 

Dec. 15-16 


$16821 S 

(1.684.013 pesos) 
$56 77/S13.97 


6.1 JO 

two sellouts 


0CESA Presents 



Emm Music 



U2's Vertigo Tour 
High On Arenas 
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One of the reasons U2 will play 
stadiums in Europe instead of arenas 
on the band's upcoming Vertigo tour 
{Billboard, Jan. 29) is that European 
arenas are not generally on par with 
those in North America, according 
to Paul McGuinness, longtime man- 
ager of U2. 



On Hie 
Road 



ByRayWaddell 

rwaddell@billboard.com 



McGuinness is high indeed on the 
modem North /\merican arenas. 
"These facilities, I wish there was 
one in every city in Europe," he says. 
"The arenas in America are just 
absolutely ideal for rock'n'roll. We 
love playing in them." 

The progression of North Ameri- 
can arena design is a process that 
McGuinness has watched with 
interest for some 25 years as U2 
began touring the States. 

"As arena design has got more 
sophisticated in recent years, mag- 
nificent facilities have gone up," he 
says. "The second- and third- 
generation arenas are great places 
to play. Very often they've been 
built with rock'n'roll in mind, 
whereas the first arenas were built 
purely for sports, and rock'n'roll 
was an add-on. Entertainment was 
grudgingly welcomed." 

And McGuinness does have a 
favorite. "I suppose the most excit- 
ing venue of all is Madison Square 
Garden |in New York], and I'm sorry 
to hear they're talking about knock- 
ing it down," he says, referring to a 
proposed revamp of the venerable 
facility. "Madison Square Garden was 
a place 1 read about growing up, and 
playing there was always a highlight 
of any U2 tour." 

This time around, U2 will visit 
MSG for what will likely be several 
shows beginning May 21. 

MORE BLOCKS: Jeffery Bischoff. 

founder and president of Oakland, 
Calif.-based merch company Cinder 
Block (see story, page 18), has 
named David P. Barnard, who had 
been CFO at Design Within Reach, 
to the same post, effective Feb. 21. 

HATS & HAIR: Co-headliners Reba 
McEntire and Brad Paisley along 
with special guest Tmri Clark will 
make up the Two Hats and a Red- 
head tour. 
The outing begins April 15 in Vir- 




ginia Beach, Va., at the Verizon 
Wireless Amphitheatre. Before its 
conclusion in mid-June it will cover 
some 25 markets. Because of a 
scheduling conflict, Clark will not be 
on the first three dates. Her hat will 
be filled by Joe Nichols. 
McEntire is booked by Rod Essig 

at Creative Artists 

Agency. Paisley by Rob 
Beckham at William 
Morris Agency and 
Clark by Keith Miller at 
WMA. Clear Channel 
Entertainment will 
promote the tour, 
under the direction of 
touring VP Brian 
O'Connell. The trek 
will be part of CCE's 

mega ticket program, 

which offers tickets to 
several country shows at sheds at 
one value price. 

THE VERY ESSENCE: The 11th 

Essence Festival, set for July 1-3 at 
the Louisiana Superdome in New 
Orleans, will feature Destiny's Child. 
Alicia Keys. Kanye West, Maze featur- 
ing Frankie Beverly, Jeffrey Osborne. 
Regina Belle. Mint Condition. Talib 
Kweli. Floetry, Vivian Green and 
other acts to be announced. Essence 
is the premier R&B fest in the coun- 
try. Nicole Wright is producer/GM for 
the festival, which is produced in con- 
junction with Festival Productions, 
producers of the New Orleans Jazz & 
Heritage Festival. 

NEW GARDEN TENDER: Philadel- 
phia-bawd facility management 
firm Global Spectrum has named 
Mike Scanlon the new GM for the 

20,000-seat Rose Garden Arena in 
Portland. Ore. Global was selected 
to manage the arena effective Jan. 1. 
Scanlon comes to Portland after 
four years as GM of the Global Spec- 
trum-managed Sovereign Bank 
Arena in Trenton, N.J. The day-to- 
day operations of the arena had been 
under the direction of the Portland 
Trailblazers' J. Isaac, senior VP of 
facility sales and marketing. 
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Epitaph Enters Rap Game With Francis 



BY TODD MARTENS 

Epitaph Records built its foundation 
on punk rock. But just prior to last 
year's presidential election, the label's 
most biting political commentary 
arrived courtesy of Sage Francis, a 27- 
year-old rapper from Providence, R.I. 

The song "Slow Down Gandhi'' 
sarcastically rips into liberals and con- 
servatives alike, casting a cynical eye 
at warmongers and the "cool kids" 
who "were rocking votes." 

With a perfectly articulated deliv- 
ery that recalls Chuck D, Francis 
builds each verse with a mixture of 
activism, paranoia and humor. "If 
they could sell sanity in a bottle, they 
would be charging for compressed 
air," he quips. 

Epitaph released the song into 
cyberspace just before the election, 
tapping into the Web-friendly audi- 
ence that Francis has built during the 
last four years. In 2001 , with neither 
an album under his belt nor a label 
affiliation. Francis unleashed the 
song "Makeshift Patriot" through his 
Web site. 

A critical look at American media 
issued one month after the terrorist 
attacks of Sept. 1 1, the song instantly 
made Francis a name in under- 



ground hip-hop. Its organic success 
allowed Francis to tour the United 
States and Europe — and make money 
doing so. 

"I accepted the possibility of imme- 
diate backlash, but surprisingly, the 
backlash never came," Francis says. 
"People were eating it up ... I do my 
best to handle subjects like this with 
integrity, and I didn't let any possible 
reaction to the material determine a 
single aspect of that process. That's 
important to do as an artist, at a time 
when almost all popular musicians let 
popular opinion dictate what they will 
or will not say." 

Epitaph president Andy Kaulkin, 
who likens Francis' mix of social 
commentary and humor to that of 
comedian George Carlin, heard the 
song and began courting the rapper. 
After releasing an album in 2002 with 
Oakland, Calif.-based Anticon, Fran- 
cis eventually became the first hip- 
hop artist signed to Epitaph. The label 
will issue "A Healthy Distrust" Feb. 8. 

When Epitaph first signed Francis, 
there was talk that the Los Angeles- 
based label would launch a hip-hop 
imprint. Francis, however, preferred 
the punk brand. 

"I may have been more reluctant 
to sign with Epitaph if I wasn't the 



FRANCIS: BUILT WEB FOLLOWING 



first hip-hop act on their label," he 
says. "Does that make me petty? 
There were no reservations about 
the label being punk-oriented. The 
reservations were about signing to a 
label of that size and how that 
would affect my self-made career . . . 
It was good that no one set a hip- 
hop precedent at Epitaph because I 
felt much more comfortable work- 
ing with a clean slate." 

STREET MARKETING 

After signing Francis, Epitaph 
struck a deal with Minneapolis-based 
Rhymesayers to distribute hip-hop 



albums from Atmosphere and 
Eyedea & Abilities. Atmosphere's 
"Seven's Travels" peaked at No. 5 on 
the Billboard Top Independent 
Albums chart and has sold 136,000 
units in the States, according to 
Nielsen SoundScan. 

"We saw ourselves as being just like 
Epitaph, only seven or 10 years 
behind them," Rhymesayers CEO 
Siddiq Sayers says. "We were looking 
to expand and learn some things; 
Epitaph wanted to get their feet wet 
in hip-hop." 

During the last year. Epitaph has 
been extremely active in signing hip- 
hop artists. This year, Epitaph and its 
more adult-leaning imprint Anti- will 
release albums from Blackalicious, 
the Coup and Danger Mouse. Addi- 
tionally, through a distribution deal 
with Quannum, Epitaph will distrib- 
ute the next Lyrics Born release. 

Epitaph CM Dave Hansen says rap 
and punk are a natural fit "A lot of the 
marketing we do for punk is stuff we've 
taken from people marketing hip-hop 
records. It's all street marketing." 

The label introduced its audience 
to Francis by having him appear on 
last year's Bad Religion album, "The 
Empire Strikes First." Francis, who 
has a bachelor's degree in journalism 



from the University of Rhode Island, 
already courts a dedicated following. 
He regularly sells out small clubs in 
major markets. He has also sold 
36,000 units of his Anticon release 
"Personal Journals." 

"I've been with different labels and 
it's usually out of pure curiosity as to 
how much better they will be able to 
do than I can do on my own," Francis 
says. "Epitaph might be the only label 
who can outwork me." 

In January Epitaph released a lim- 
ited-edition single of "Sea Lion," a 
Francis collaboration with avant-folk 
artist Will Oldham. Francis will 
launch a two-month North American 
tour Feb. 4. 

Hansen says Epitaph, which is 
distributed through Alternative 
Distribution Alliance, is planning an 
initial shipment of 40,000 units. 
According to retailers, Epitaph's goal 
of selling 10,000 units in the first week 
shouldn't be a problem. 

"It's going to be big," says Jim 
Utz, a buyer with St. Louis-based 
Vintage Vinyl. "The buzz here is 
absolutely huge. He has done bet- 
ter than a lot of other underground 
rappers. I haven't even heard the 
album, because our staffers keep 
borrowing the promo." 



Black Music Earns Grammy Cachet 



How apropos that Black History 
Month finds black music writing a 
significant chapter in music history. 
The commercial appeal of R&B and 
hip-hop is keeping step with their 
critical acclaim — as evidenced by the 
multiple Grammy Award nomina- 
tions for Kanye West Alicia Keys and 
Usher (see story, page 1). 

Sure, there is the inevitable 
grousing about who was and wasn't 
nominated. And the rap nominations 
point to an unfortunate dilemma: 
Just where are our female rappers? 
Terror Squad member Remy Ma is 
the only nominated female rapper, as 
the group's summer 2004 anthem, 
"Lean Back," picked up a nod for best 
rap performance by a duo or group. 

Such reserva- 

tii ins aside, it's 
gratifying to 
witness black 
music's unbridled 
popularity, as well 
as hip-hop's 
evolution from fad 
to mainstream 
fixture and fiscal 
force. 



KNIGHTS TIME: 

"Most singers 
today have a simi- 
lar sound; there 



KNIGHT: IAZZ STANDARDS SET IS NEXT 



are very few who are origi- 
nal." So says one of soul 
music's talented originals. 
Gladys Knight 

Showing no signs of 
slowing down in the 50th 
year of her career. Knight is 
preparing to record a jazz 
standards album for her 
Many Roads label. "I 
started singing in church." 

she recalls, "and all 

through high school I sang 
with a jazz band, so I learned all those 
songs by Eua Fitzgerald. Sarah 
Vaughan and others." 

Having won a Grammy Award in 
2002 for best traditional R&B vocal 
album with "At Last," she finds her- 
self back in the 
nominees' circle 
this year. Her duet 
with the late Ray 
Charles, "Heaven 
Help Us All," is up 
for best gospel 
performance. 

"Ray sent me 
three songs, and 
we chose 

'Heaven,' " Knight 
recalls. "When I 
went to his studio 
to record. I was a 
little sad because 
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he was so frail. But then the other 
Ray' came out, and it turned out to be 
a wonderful experience. I'm so grate- 
ful I got a chance to say goodbye." 

Coincidentally, Jamie Foxx, star of 
the "Ray" biopic, dueted with Knight 
on "At Last." She also played Foxx's 
mom in episodes of his hit WB TV 
series, 'The Jamie Foxx Show." 

"People didn't know he could play 
and sing like he does," Knight says. 
"He's so very talented but still has 
humbleness in his spirit" 

Knight is also busy promoting 
her latest Many Roads release, "One 
Voice." The inspirational set features 
Saints Unified Voices, the 100- 
member multicultural gospel choir 
Knight founded. Special guest BeBe 
Winans appears on bonus track 
"Make Time to l.ove" {Billboard. 
Jan. 22). 



Selecting such favorites as 
"Pass Me Not" and "He 
Lives," Knight sought to pro- 
duce a project reflecting her 
"one voice" vision. 

"I was trying first to 
choose music that would 
appeal to the most people," 
she says. "Then I felt the spir- 
it of doing 'One Voice.' There 
are all races of people in 

[God'sl church. My choir — 

with Asians, Caucasians, 
African-Americans, Brits and 
Samoans — more displays the 
spirit of the church: No matter 
the background, we do praise 
him with one voice." 

Knight returns to per 
forming nightly at the 
Flamingo in Las Vegas Feb. 8. 
She has completed a role in the 
indie film "Unbeatable 
Harold," opposite Dylan 
McDermott, and with son 
Shanga is getting ready to 
open her third Gladys & 
Ron's Chicken & Waffles 
restaurant in Washington, D.C. (The 
other two are in Atlanta.) 

Additionally, Knight is hoping to 
produce a sequel to the 1986 HBO 
special "Sisters in the Name of Love," 
in which she starred with Dionne 
Warwick and Parti LaBelle. 



She has certainly come a long way 
from the 7-year-old who won the 
grand prize on TV talent contest Ted 
Mack's Amateur Hour." 

"I've asked myself why I'm still 
here, because this industry usually 
isn't known for people staying around 
that long," Knight says. "But I'm glad 
about it because now I know why I 
sing. He still has work for me to do." 

A-SQUARED: Multiple Grammy Award 
winners Aretha Franklin and Arif 
Mardin are reuniting on a new proj- 
ect. Mardin is set to produce 
Franklin's version of "A House Is 
Not a Home." The Luther 
Vandross concert staple is 
one of the selections from 
J Records' upcoming CD 
tribute to Vandross, who 
is recuperating from a near- 
fatal stroke. 

"She sent me a tape of 
how she wants to do the 
song," says Mardin, who 
will fry to Detroit 
shortly to cut the vocals. 
"It will be reminiscent of the way she 
sang and played piano in the '60s and 
70s. I'm cutting the track now and 
will be adding strings, just like the 
good old days." 
The man behind such musical 

(Continued on page 22) 
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Forever. For Always. For Love 






Lcl Me Love You a , /a,*-*, i 

l-V.'.l W 




28 




Bahv ^ 

n; I'M '.il.lr.i i W 




2 




Lovers And Ftionds a 

'-it !'. ■ i! :.>M 1 . W 


27 

S) 
€D 


23 




New York A 

. !. ■ 1,1 l-t M till .AW'FJ.WJI 1*7 
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Pretty Girl 


3 




Soldier * 

■11.1. .T. .JWAUUl W 


39 




Hope a. 

TWISUFEAI MITHCUtNS tCAOTTOU W 


58 




Spoiled 


.: 




1.2 Step 


31 




NWAiMEffOMBAI W 


54 
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Lose My Breath * 

:ii .ii'.- i ir: i iwuii.- 1 v W 


5 
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Huw Wo Do 


30 


27 




GoDJ. j. 


« 


S3 




Take Me Home 

ItmUH yi.lAU ISfKAlVrtWiALAMKil 1*4 


Bring Em Out 




41 




Candy Shop 

l-,ir n ',U !>..,,« rr f.i IHHMI-I nlili'.-.irtl 








Sex In The Kitchen 


6 




Drop l( Like It's Hut a 

■ ■. t = nr.r - ir.-.—i ■ t-:f rr-=:-N r.-RmcfT-, til 


€9 


42 




It's Like That 

MAftAil CAIIfY IIStANWDJMGt 




59 




One Million Times 

GfWIDirVTHT (ATlAimO 
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Disco Inlerno -e^ 


€9 

eo 
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Down And Out 

«mriw inn^AffiiwrFj*Hin*iGi 


© 






Throwback 

:;cn ■ .'.iviiio 
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Karma 

UO*DBAM3(fAr WANT ffi UNIlWIIflSCCR) 


5o 




Baby Mama 


59 


48 




Slow Dawn 

BCBHV miW im (BmUB JAMSOUrWOJHBI 


17 




Troth Is a 

nuoutu W 


35 


29 




Shorty Wanna Ride » 

hmh hi » k ■bwrnsneeKana im 


© 
© 

© 


$2 




DuntWurry a, 

cHMsmAi jnnf r lAcxsns pcahtduIm 


10 




Get Back ^ 


36 


30 




Lean Back a. 

(Itm:(i ■ ii .-.;i ■-hi. M,'|i. .-, . IMI ■ Uf 


/u 
65 




Everytime You Go Away 

BRIAN NDM0HT (MOTOWN^IMHni 


16 




Some Cut 

'WlluiUf FfATCimT MMEJBWllgJWWlWtHBOS] 


G> 

38 


57 




1 Thing 

Mil -.1 u '.' . v.. 


Slill Tippin 

MU JOHtS 1 S-WSMAMIMJtti ASV1 UW1 


15 




Ordinary People ^ 


33 




Whatever 

.111! '.I_1IM |Hll.1itNtil*:.H-ll'CM.M 
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Number One Spot » r 

r'Ai:nr-. i" : nti aw m . i'm i vi ,i l*T 
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Charlene * r 


€D 

40 


43 




I'm A Hustla (Hustla's Anthem) 

1 A'- ■ !< 1 JHCAI 1 W,l 


6fl 




Guess Who Loves You More 


2: 




Caught Up ^ 
w 


32 




Let's Go 

T1KX MDOV ISIJP H SlfXjUlANIICI 


55 




Hold You Down 

thiaio«mi;t lAlttOtMl 


14 




Wonderful 


CD 


40 




Country Boy 


66 
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That's What It's Made For 

J*it«H l.U.Vl..'MLI.\. 


20 




!-i.i. l i. B ,-ifr 




44 




How Does It feel'' 

I.U'-'.MM [..ill 'Ul VllllitNl 
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Give Me That 

WIMI FIAI SUN B HWI1) 


1 1 




OnlyU 
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Goodies 

,!.\ .. .... NMI >.1 . ... III.: l.VA ■. ■ IMI A. 




hi 




Ghetto 

/..I -■ fil Wtr- A . IM'.,. 


21 




U Don't Know Me i+f 


35 




1 Smoke, 1 Drank 

i iIimAOBAI BOOT KM INMRSM 1 MM ■ 


69 


64 




A Rose By Any Other Name 


21 




Diary 


36 




III Ain't Got You a 

AUUAMYS USWKI VI 


© 






1 Can't Stop Loving You 


IE 




My Boo ^ ^ 


44 
49 




Hate h Or Love It 




61 




You're The One ^ 


22 




Karma ^ 


Got Right 

AHtotRimi HPC-aiMi 


© 






Wobble & Shake It 

iMiii.i'viMftiibsyjwtVi'Kittji 


19 




What U Gun Do ^ 

iiuon* THffASi sirHfiiA. m rtn t*f 


48 
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Gasolina a 

DMDVWIWU lii CAKttLYH l*T 


© 






Girllight 

BflOOtt VAUNTH MBOWI 






Let's Get Blown 

wr,:i., ro'-.^rrK^rmMMrtASOOPD 


49 


52 
60 




1 Changed My Mind a 

KFTShU COtf HAT SMTtC lUMlNIERSCOPO W 
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75 




Oh 

nw*^ ..t : «Hs wmm iimMwq?w 






UM.H.pMpWhimi.i » 
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Sugar (Gimme Some) 

nCXUUJDY iaif N SUWjAILANtffil 


CD 






Make Up 

i! i Ay >.• im .■. "i|i i, .- ;i iii|i,v. 
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Disco Inferno 



How We Do 



Oye Mi Canto 
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Baby 



rr srofKAAtiAwno 



Let Me Love You 



OnlyU 



Balls Baby 



Caught Up 
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Stolen Car (Take Me Dancingl 
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Crazy For You 



Shorty Wanna Ride 
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NEW RELEASES WITH TOP 10 CAU0UT POTENTIAL 

LUDACRIS 
W Number One Spot IDJMG 



RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

JOHN LEGEND 
Ordinary People SUM 
OMARION 

□ SUM 



USHER 

Caught Up ZOMDA 
NIVEA 
Okay zomba 

Toonl Know Me ailaniu: 
FABOLOUS 

Baby Atlantic 

TWISTA 
Hope CAPITOL 
CHINGY 
Donl Worry CAPITOL 

SADDY YANKEE 
isolina VI 



MIRI BEN-ARI 
Sunshine To Hie Rant 



MRG 
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Broadcast Data Systems 61 rhythmic airplay stations aie olec 
Ironically momwed 24 hours a day. 7 days a week. Songs ranked 
by number of detections aj> Songs showing an incrnase in detec 
lions ovw the previous week, regardless of chat movement A 
song which has been on the chart tor more than 20 weeks w* 
gensraty not recswe a bullet, even if it registers an increase in 
detections The rhythmic aerplny chart runs at ■ deeper length in 
Airplay Monitor, Billboard Information Network, and 
billboard com Vindicates title earned Hit Predictor statin ai 
research dam prnvidnd by Prnmasquad P 2005. VNU Business 
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RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 



EMINEM 

Uke Toy Soldiers interscope 



TWISTA 
Hope CAPITOL 
CHINGY 
Donl Worry CAPITOL 
NIVEA 
Okay zomba 

NELLY 

N Dey Say UMRG 

OMARION 

□ SUM 

FANTASIA 

Tu i tli Is RMG 

Difmr rarfm formats and fstKvedector togtvMl bt:ni^H n 
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Rhythm & 
Blues 

Continued from page 20 



luminaries as Norah Jones. Anita 
Baker. Donny Hathaway and Hall & 
Oates waxes enthusiastic about a new 
artist that he and son Joe are produc- 
ing together, singer/guitarist Raul 
Mkkm (Rhythm & Blues, Billboard, 
Jan. 8). His solo debut is due in May 
from Manhattan Records. 

"I'm known to add strings and 
horns to everything," Mardin says. 
"But this project was an exercise in 
restraint Just like a makeup artist, we 
would only touch up a few things. His 
guitar playing hits you like a truck." 

Midon's record includes a guest 
appearance by Stevie Wonder. Mardin 
says working with Midon, who has 
been blind since birth, led him to relive 
his experiences in the studio with 
Wonder 10 years ago. Both artists, 
Mardin says, "have so much [more] 
extra perception than us mortals." 

Aside from composing music with 
his son for new opera and jazz quartet 
projects, Mardin is seven chapters into 
his autobiography, which he hopes to 



haw finished within the year. 

FINDING SANCTUARY: It has been a 
busy couple of weeks on the business 
side of black music. The week before 
Virgin announced Grammy Award 
nominee Jermaine Dupri's appoint- 
ment as president of its new urban 
music division |see story, page 5). 
Mathew Knowles issued word that his 
Music World/Sanctuary Urban Man- 
agement now counts J Records' No. 
1 R&B/pop singer Mario as a client 
And that's not all: Sanctuary has 
added former Sony Music executive 
Max Gous.se and his partner, Jeremy 
Geffen. to its management stable. 
Among Gousse and Geffen s manage- 
ment clients are D12 and 012 mem- 
ber Bizarre. Bizarre's solo album is 
due later this year through Sanctuary 
Urban Records. 

MUSICAL IMAGES: Usher fortifies his 
cache of awards nominations with 
five nods for the 36th annual NMCP 
Image Awards, including outstanding 
male artist and outstanding album. 
Other multiple nominees include 
Kanye West, Anthony Hamilton, 
Alicia Keys, Queen Lau'fah and 
Prince. The ceremony is set for 
March 19 at Los Angeles' Dorothy 
Chandler Pavilion. Fox will broadcast 
the event March 25 at 8 p.m. ET/PT. 
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TITLE IMPRINT/PROMOTION LABEL Artist 




1 




LOVERS AND FRIENDS 


ftri NUMBER 1 S 1 Weeks At Number 1 
UUon & The E»1 Side Boyz Featuring Usher & Ludacris 




3 




HOW WE DO 

AfTrflMATkS .JNITINTiRSCnPF 




The Cunt- Featuring 60 Cum v 








DISCO INFERNO 




50 Cent 








DROP IT LIKE ITS HOT 

!m.-:.,v:,-m LiMt^ i^-tMscOPt 




Snoop Dogg Featuring Pharrell 9 








BRING EM OUT 

EMHi Hi.'.)'.' 




TJ. V 








KARMA 




Lkjyd Banks Featuring Avarrl V 








GET BACK 




Ludacris -v 








WONDERFUL 




Ja Rule Featuring R Kally&Ashanti v 








SOME CUT 




TrilMlle Featuring Cutty 1 








UULMPNUWlllMNMOS 






10 


9 




WHAT U GON' DO 


Ul Jon & The East Side Boyz Featuring Lil Scrappy si 


11 


11 




NEW YORK 

ntl iSC LI. JAMIMMt. 




Ja Rule Featuring Fat Joe & Jadakias v 


12 


10 




U MAKE ME WANNA 




Jadakiss Featuring Marian Carey v 


13 


1 3 




GASOLINA 

a . -h 1 1. . 




Daddy Yankee 1 




16 




LET'S GET BLOWN 




Snoop Dogg <3 


© 


19 




U DON'T KNOW ME 




TA 




25 




CANDY SHOP 




SO Cent Featuring Olivia 


<D 


21 




MOCKINGBIRD Eminem 


18 


15 




LEAN BACK 

if- im'.ths.v . -.inn 




Terror Squad v 


19 


14 




LET'S GO 

ii ■. -:,lf iHi-j. . 




Trick Daddy Featuring LilJonS Tvuista 9 


GD 


22 




BABY 

KffflT S,MM.A,LA\,IC 




Fabolous Featuring Mike Shorey «? 


21 


17 




GOD J. 




Ul Wayne 1 






HOPE 




Twista Featuring Faith Evans v 


23 


18 




SHORTY WANNA RIDE 




Young Buck 9 


24 


20 




OVER AND OVER 

DCMm-fl? ,< 1 i L C L4B.UMHG 




Nelly Featuring Tun McGraw 9 


© 




SUGAR (GIMME SOME) 


Trick Di 


ddy Featuring Ludacris. Ul' Kim & Cee-Lo ■? 
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K NUMBER 1 i'&i 6 Weeks At Number 1 

LET ME LOVE YOU O Mario v 

o ■ 


1 


i: 


31 




LOSE MY BREATH O Destiny's Child V 


10 


CD 

52 


60 


74 




SUGAR (GIMME SOME) O Trick Daddy Featuring Ludacris. Ul' Kim & Cee-Lo V 


51 


2 


? 




LOVERS AND FRIENDS Lil Jon & The Easl Side Boy/ Featuring Usher & Ludacris 

J PJ* In .J m SMITH 0 MtMOFiQC MDGtS M SPWPiv;. rrMI AiBUM fui T'.T 


2 


53 
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FOREVER, FOR ALWAYS, FOR LOVE Lalah Hathaway 


47 


: 


3 




Crti nice n — - ' * tuu . ■ ' ■ . « ■ -. m „ , 

jtJL Ult K o Destiny s Lhild Featuring I I & Lil Wayne J .' 

n: ... -' M'.'i -L"', '•' . -' PAP" jjrn It FAPUFJlCliARHlS) O COUiMBM ltB2*/StM 


3 
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-n HOT SHOT DEBUT 
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MOW We DO O 1 lie bame Featuring 50 Lent -v 

OH tmMiliZAFP00IC.PPCISUrpj TAPLCPPAPOllPlG.MllJ/IJMJOl ©AFTPHMflnpr, |.-,,1 M >r IMPR3CF1PP 
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PRETTY GIRL NB Ridaz S3 

MCWA0ICT1W., Ml.a--r..r,.v S l.l.c- HNtZD SJUAS1 


4 
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1, 2 STEP O Clara Featuring Missy Elliott "■' 

,i - - O :>n '•<<• Pti pphm ; ■ 


4 


56 


60 




SPOILED Joss Stone 54 
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S GREATEST GAINER/SALES $ 

BRING EM OUT O T.I. 
»#'■■■ 


6 


55 


52 


51 




TAKE ME HOME O Terror Squad v 

S TH! 1 'PdSPlUiCriOl AtM W SMITH JLArXTtA LlP0MS4CAnniaPM,MllAliPI/AMS NMARAAB.B NUSSPli! O SPt/wt/PllVtPtSAl COM r 1IMHS 
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SEX IN THE KITCHEN R. Kelly 

HtiUTIHWU.l 


56 


i 
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DISCO INFERNO O 50 Cent 

lA,ll.Mtlll' ! .,l [it. IH 11 ..U....S1,-A'.VM|..; Ml- 0 - MKJ i JLI^HW'H-WIt" .STLKCO* 
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59 


59 




ONE MILLION TIMES Gerald Leyert v 

□PUlt.TJAiiAMPr. .V : .-V II i '.' 


56 
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THROWBACK Usher 

JUSI l!cAa.JQlltPPBUtLtRJR^SWTH.iaU.*tRBKlllAAD> HOlAPID JHJPWnitl 1A1ACP AIRUM CUT7CAPBA 


58 
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KARMA O Uoyd Banks Featuring Avant v 

-.rinp-.r iirn: r, wirj.m-| ■ a .« viyavfi O i.vi siwic ivrtNKOfl 
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59 


50 


53 




SLOW DOWN Bobby Valentino 


50 
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10 


o 


62 
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DON'T WORRY Chmgy Featuring Janet Jackson 

niMsriutziHjrwuifirAULsnw pip imp 


60 


10 
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ufci balk, o Ludacris v 

',€ WL'ICim Mlfi •ICK.n. ■LllATUt] W."15 . I AW: ihM vi!:«i)'j DME'il . O BIP.Oft JAM SDU1H CKRlJ-iriJM^ 
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CD 
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EVERYTIME YOU GO AWAY Brian McKnight 


61 


16 


19 




SOME CUT Trillville Featuring Cutty v 

■ ■ '■!- ■■ .- I- n,.. VI sipi.JM CUT 


12 


65 


71 




STILL TIPPIN Mike Jones Featuring Slim Thug & Paul Wall v 

s 1V11 APIS [P5LAr , LH..M JDtllS S THCPAPS M VPuPTTS H GlPCHni SWTSnAPHJUSP AlUUMS CUI ASY.liM 


62 


15 
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ORDINARY PEOPLE John Legend 

I'.fr-tKC-J .EOln; i: GO0V MUSK^UMBIA AlBiJVl L'.'I SuV 
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NUMBER ONE SPOT Ludacris 

PljRBUNLAPnUaiOJOPlUlllCaRIObPSJD AG0SI IM3I UinoiP JAM ScptTH AiEUM cut hijmu 


63 
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CHARLENE Anthony Hamilton v 

"1 J'. liL 111- A.tJ'.'.'i:: 1 ■ 
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CD 
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GUESS WHO LOVES YOU MORE Raheem OeVaughn 

PEC.VS»Li^lR3Dp..ALISlPSlGaVAJJS.TSSISAJBiaFIIAlliH, JIPT A RIW CirtTCMBA 


64 


26 
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55 


52 




HOLD YOU DOWN O The Alchemist Featuring Prodigy. Ilia Ghee 8 Nina Sky . 

Thf AllMQaSt IAMAMlUPAJi>iPls;i't N AiBini; s Aienms JArxsilPtAJUJUlUa o Al ' »TT-, :irP 


47 


CAUGHT UP O Usher-? 15 

.'. >..■-- , fll (LH IIIE'I ©IWA.:i.«W>«*7I)MHA j 




66 


56 




GHETTO o Akon v 

-i CPU iii s p ii.ia'.. .'. ^'1 * p . .i i , -■ 


56 


14 
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WONDERFUL O Ja Rule Featuring R Kelly & Ashanti v 

JK£N0«XJIVG0niUAIION^^ © IW hCtllf iAM mMt-llllMU 


3 


67 


63 


65 




THAT'S WHAT IT'S MADE FOR Usher 

JlPIPtl _APt 1 i 11-,,., IIP: ...V , 1- 1 . ' 1 1 .'.J . i Ii,'.' '.' 1' ' P P. . ■ i ■■! P'-VIP. 


63 


11 
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ONLYUO Ashanti '. 

O '»! m: 'JLt j*Mari3«e-.icjMb 


10 


CD 


75 






GIVE ME THAT Webbie Featuring Bun B 

'.'J II IP. SILSDSt't i .PIIfll '' .' 


68 


20 


26 




O Omarion « 

'»> 'iv iir..ri--. i.'.m iv.'.-. r. i. i '-ii.v.v. H.-.f-.f- : n j». ■ '>.'.• i'. iiji, ( '. w ■ 


ie 


69 
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63 




A ROSE BY ANY OTHER NAME O Teena Mane Featuring Gerald Levert . 

TMAHICJALUMlUARIt O CASH PAOPap C1ASSCS OcatTB' PIMHfi 


53 


.4 
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U DON'T KNOW ME TJ 

(1 J T0UWt> < KAMH.' S A liA'.v, 6IUM) HUSTli ALflUM OH AIIAKTC 


19 


CD 

71 
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1 CAN'T STOP LOVING YOU Kern 

MtlTljvmBABINt^VnUMm 


70 


It 


15 




MY BOO O Usher And Alicia Keys v 

J Gum <* j( Al U DUTM W ilAl> SWJPSMHI J •! Yi 1 1 CATV O UWACi BM"7CWBA 


1 


61 
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YOU'RE THE ONE O Guerilla Black Featuring Mario Winans . 

Mpp.PlASS .CiMIl AMSRN M AlPpPPlSi O r -'PP aOil*rW0»l 


4 3 
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21 




DIARY Alicia Keys Featuring Tony! Toni! Tone! <? 

i.mi. .f. fifli rem-. ; n o we imojt.HMC 
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GIRLFIGHT O Brooke Valentine Featuring Lil Jon Si Big Boi s? 

JSPPll' B.AiJNTnrrXJAJHSMITHCASiiTAiABtPMAGrPnAPPPjTrmi OPeUMBBVl* 


72 


21 
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KARMA O Al.ua Keys 

UHnMai ■ ii«jh*ms JLisunyuctYsi O i •■ »mi 


I 7 


O 


74 


76 




WOBBLE & SHAKE IT O Tango Featuring Bone Crusher & David Banner 

. CPiAPP prjajPJBWHPJWrpmPtPAGGINSBPPIC! QIPA.il O 't"'P. ; S '•! PHu- 


73 


19 


16 




WHAT U GON' DO O Lil Jan & The East Side Boy/ Featurinq Lil Scrappy V 

J.SMI'HIJKEUirKSNrjmS.QI.OiAHDSONi O BMf JWr.TVT 


13 


74 


69 
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LIKE A BOSS O Slim Thug v 

1HP SPP"UPAS IP. 1VP . IPMS P IHPin S 1HCMAS PP "PH ■ pp. , ■'[, Mm ."i ip , , 


67 
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LET'S GET BLOWN Snoop Dogg v 
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CD 
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OH Ciara Featuring Ludacris 
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HATE IT OR LOVE IT The Game Featuring 50 Cent 
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Shift To U.S. Signings Drives Disa's Sales 



BY LEILA COBO 

Disa Records has long been 
regarded as a powerful force in the 
regional Mexican marketplace. But 
since 2002, the label has seen its sales 
grow and its market share rise to 
unprecedented levels. 

In 2004. according to Nielsen 
SoundScan, Disa's share of the U.S. 
Latin music market was 13.05% — 
higher than majors like Warner, BMC 
and EMI — and up dramatically from 
its 8.45% share in 2003. 

Disa executives say the label is 
continuing its growth, fueled by the 
Feb. 1 bow of Montez de Durango's 
new album, "Y Sigue La Mata 
Dando." as well as March and April 
releases by I loroscopos de Durango 
and Patrulla81. 

All of these groups are part of the 
duranguense movement that Disa has 
spearheaded, and all have been instru- 
mental in the label's nearly 80% in- 
crease in sales during the past year. 
Duranguense (which is, literally, music 
from the Mexican state of Durangol is 
a danceable mix of acoustic banda ele- 
ments and synthesizers. 

Foremost among other factors fuel- 
ing Disa's growth is Univision Music 
Group's acquisition of 50% of the com- 
pany in 2001. (Univision is slated to buy 
the remaining 50% in 2006.) 



Since the sale, Disa has continued to 
function autonomously with its own 
marketing, promotion, A&R and sales 
departments, although the two com- 
panies are in constant communication. 

The sale also placed Disa under the 
Universal Music & Video Distribution 
banner and gave the label a budget 
for TV campaigns on Univision- 
owned networks. 

"TV has been very important," says 
Domingo Chavez, who heads Disa's 
U.S. operation. "Those groups we 
signed initially, to have a spot |say|, 
'Montez de Durango, creators of [dance 
step| El Pasito Duranguense,' that 
starts to have an impact. I think it had 
a big influence." 

Disa was founded in Monterrey, 
Mexico, and continues to have offices 
there. It has been owned and operated 
by Chavez and his siblings. In the 
United States, the label was first dis- 
tributed by EMI Latin, which was then 
headed by current Univision Music 
Group president/CEO Jose Behar. 
Chavez describes his relationship with 
Behar and Univision as "flexible, with 
excellent communication." 

Behar calls the Chavez family 
"very talented people. They are one 
of the most dedicated music business 
families, and they have a great knack 
for discovering new talent. That's 
why it was so enticing for us to buy 



half the company." 

Following the Univision acquisition, 
several things changed for Disa. First, 
Chavez moved to the United States, the 




disQ 



first family member to be based state- 
side. Second, the label, which had relied 
on home-grown Mexican talent, began 
to actively seek U.S.-based artists. 

"We had seen sales go down and 
down in Mexico, and go up in the 
United States," says Chavez, who cites 
rampant piracy and economic woes as 
the culprits for the sales decline in his 
homeland. 'Things were the opposite 
from five years ago, where you sold 
three copies in Mexico for every copy 
sold here. We had to come with the 
idea of finding talent here." 

Chavez discovered a gold mine in 
Chicago, where several groups, in- 



cluding Montez de Durango, had loyal 
followings but had not been exploited 
elsewhere. "Attention was centered on 
Los Angeles and Miami ," he says. "And 
Chicago was forgotten, even though 
there are many Mexicans there." 

Following Montez de Durango's 
success in 2003, other duranguense 
groups broke out of Chicago. And 
while other labels joined the move- 
ment Disa was particularly successful 
with Montez de Durango, Hortiscopos 
de Durango and Patrulla 81. 

Now, Chavez says, a majority of his 
new acts are from the United States and 
50% of his roster is based stateside. 

"U.S. groups are the ones people see, 
dance to and listen to here. We release 
them here first, make them hit here 
first and then take them to Mexico." 
Chavez says. 

While Chavez is the first to acknowl- 
edge that the duranguense movement 
has been instrumental to the label's 
recent growth, other elements have 
been involved. Disa is in many ways a 
traditional company — it has yet to 
explore digital downloads or ringtones, 
for example — but it is also progressive 
and adaptable. 

The company counts some 200 
employees and 70 acts on its roster. It 
has savvy A&R, along with its own 
publishing arm, which, according to 
Chavez, is nearly as profitable as the 



label. While Disa artists aren't required 
to sign with Disa Publishing, most do. 

Disa cuts costs dramatically by 
recording, mixing and mastering most 
of its albums in its Monterrey studios. 
Production and design are handled in 
Mexico, further lowering costs. 

At a sales level, Disa keeps its prices 
low; the average album sells for $7 to 
retailers. The company sets its prices 
in Mexico on par with those in the 
States, to avoid parallel imports. 

According to Disa executive VP of sales 
and marketing Jeff Young, all elements 
have contributed to increased sales for 
all of the label's accounts, from inde- 
pendent one-stops to mass merchants. 

"The Wal-Mart and Kmart customer 
is the Disa customer," Young says, cit- 
ing the affordability of the albums. 

Will 2005 be another good year? 
Disa is banking on its established dur- 
anguense stars for hefty sales. But it is 
also pushing several new acts in the 
tierra caliente subgenre, which is 
similar to duranguense. They include 
duo Tono y Freddy, whose album is 
due in March. 



FOR THE RECORD 

Artist Rogelio Martinez was 
misidentified in a photo that 
appeared in the Jan. 15 issue. 



Anthony Likely To Enjoy Big Grammy Night 



The Latin Grammy Awards, held 
in September, had 43 categories in 
which to celebrate Latin music. Fol- 
lowing that presentation, it is a bit 
disconcerting to see so many differ- 
ent styles of Latin music seemingly 
haphazardly mashed together in the 
Latin field for the mainstream 
Grammys, which will be presented 
Feb. 13. 

Here, rap dukes it out with alter- 
native and edgy pop in the best Latin 
rock/altemative album category. 
Ranchero plays against grupero and 
norteno in the maddeningly broad 
best Mexican/Mexican-American 
album category. And the best Tejano 
and best traditional tropical album 
categories are largely repositories for 
albums few people haw even heard 
of, let alone listened to. 

By the same token, it's 
worth noting that two non 
Latin categories, best tradi- 
tional world music album 
and best contemporary 
world music album, are 
dominated by Latin 
(including Spanish) titles. 

But, in keeping with tra- 
dition, Latin Notas will 
stick with the Latin cate- 
gories in doling out our 
take on who should win 
and who will win. 




BEST LATIN POP ALBUM: Should 
win: A tie between Diego Toms' 
"Diego Torres: MTV Unplugged" 
(BMG) and Carlos Vives' "El Rock 
de Mi Tierra" (EMI Latin). The first 
for being one of the finest "MTV Un- 
plugged" sets in recent memory — a 
blend of taste and good commercial 

music. As for Vives, he 

may not have sold as well 
as expected, but "El 
Rock" shows that there 
are no boundaries within 
a genre. I wouldn't have 
placed this vallenatol 
rock album in a pop cate- 
gory, but even here, it 
stands out. 

Will win: Marc 
Anthony's "Sin Mentiras" 
(Sony) vacillates 
between shining 
moments and run of the mill. 
But the vocals are as glori- 
ous as only Anthony can 
make them. And his 
name is more widely 
recognized than any- 
one else's. 

BEST LATIN ROCK/ 
ALTERNATIVE ALBUM: 

Should win: Like Car- 
los Vives in the pop 
album category, 



urban/regional pioneer Akwid 
went the extra mile with its "Komp 
104.9 Radio Compa" (Univision), 
an album that blends grit and 
musicality. 

Wi\\ win: Juanes' Mi Sangre" 
(Surco/Uniwraal) may not be partic- 
ularly innovative, but it boasLs strong 
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songs and shines with poetic lyri- 
cism. And he's a Grammy favorite. 

BEST TRADITIONAL TROPICAL 
LATIN ALBUM: Should and will win: 
In a sea of quaintness and little- 
known names, we have to go with 
bassist Israel Lopez Cachao's 
"Ahora Si!" (Univision). No one 
else in this bunch has Cachao's 
name recognition (just think Andy 
Garcia) paired with the musical 
credibility. In addition, unlike his 



competitors, Cachao had the virtue 
of including his own, new composi- 
tions, as opposed to rehashing old 
Cuban material. 

BEST SALSA/MERENGUE ALBUM: 

Should win: This category hasn't been 
this exciting in years. These are all top 
albums. But my favorite is Gilherto 
Santa Rosa's "Travesia" (Sony), a 
thrilling mix of tropical styles 
elevated by the artist's fine voice. 

Will win: Marc Anthony's "Valio 
La Pena" (Sony), thanks to his 
vocals and Sergio George's salsa 
arrangements, which in many cases 
improve upon the originals found in 
the pop category. 

BEST MEXICAN MEXICAN -AMERICAN 
ALBUM: Should win: An even toss 
between Intocable's "Intimamente" 
(EMI) and Los It inera rios' "Vein- 
tisiete" (Fonovisa). The former 
went out on a limb by recording a 
regional Mexican album in an 
acoustic setting. An unusual con- 
cept, and it works. The latter has 
released what may be the group's 
best album ever. 

Will win: Perennial favorite 
Ramon Ayah y Sua Bravos del Norte 
with Tftere En Tus Manos" (Freddie 
Records), who are just as consistent 
and worthy as well. 



ANTHONY: UP FOR TWO AWARDS 



SALUTE TO SANTANA: Carlos San- 
tana will be honored as a BMI Icon at 
the 12th annual BMI Latin Awards, 
slated for April 21 at the Four Sea- 
sons Hotel in Las Vegas. 

This marks the first time an Icon 
award — given in recognition of 
"unique and indelible influence on 
generations of music makers" — will 
be presented during the Latin Awards. 
Past Icons include Chuck Berry, 
James Brown and Dolly Parton. 

The awards honor the songwriters 
and publishers of the most-played 
Latin songs on U.S. radio and TV. 
Awards given out include Latin song, 
songwriter and publisher of the year. 
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THIEVERY CORPORATION: A NICHE ACT ADMIRED IN MANY NICHES 



Thievery Corp. Goes 'Cosmic' 



BY MICHAEL PAOLETTA 

With three studio albums to its credit, Washington, D.C.-based 
duo Thievery Corporation has effortlessly crafted a musical style 
that many have dubbed the Thievery Corporation sound. Warm, 
lush and elegant that "sound" has been influenced by hip-hop, dub. 
bossa nova, dance/electronic, soul and jazz. 

While the act's fourth full-length recording, "The Cosmic Game," 
retains these elements, it also finds Thievery Corporation's Eric 
Hilton and Rob Garza sneaking in some hefty dollops of psyche- 
delic pop and alternative rock. The duo's rhythmically rich sound 
just got richer and more mature. 

Coinciding with this fresh-sounding sonic fusion is timely and 
poignant storytelling. 

MORE POLITICALLY, SOCIALLY CONSCIOUS 

According to Garza, he and Hilton were reading a lot of con- 
spiracy theories and "mind-opening literature" prior to laying down 
the foundation for "The Cosmic Game." which arrives Feb. 22 via 
the duo's Caroline-distributed label, ESL Music. "We wanted to 
expand on what we had done before. So, we got deeper with sub- 
ject matter and sounds." 

Hilton smiles approvingly and adds. "Current events inspired a 
lot of the songwriting. |"The Cosmic Came"l could be construed as 
our most political and socially conscious album." 

But Hilton and Garza did not work alone. Like the pair's last 
album (The Richest Man in Babylon," 2002), "The Cosmic Game" 
features collaborations with several singers. 

Among those displaying their vocal wares are the Flaming Lips' 
Wayne Coyne ("Marching the Hate Machines [Into the Sun|"), David 
Byrne (The Heart's a Lonely Hunter"!, Perry Farrell ("Revolution 
Solution"). Gigi ("Pela Janela [Through the Windowl") and Sleepy 
Wonder and Gunjan ("Warning Shots"). 

Like Sub Pop duo the Postal Service, the bulk of Thievery Cor- 



poration's collaborations were done by mail and computer. "What 
I found most interesting is that we approached each artist for 
purely artistic reasons, and each one came back with thought- 
provoking lyrics," Hilton notes. "It was a meeting of the minds 
without talking — and that was really cool." 

In the nine years since releasing its debut album, "Sounds From 
the Thievery Hi-Fi," Thievery Corporation has created its own 
niche within the larger electronic scene. This has come largely 
via some college and noncommercial radio airplay, much posi- 
tive word-of-mouth and select third-party music licensing of songs 
for soundtracks and TV ads. 

The act's CD sales and sold-out tours confirm this. According to 
Nielsen SoundScan, Thievery Corporation's three studio record- 
ings have collectively sold 372,000 copies. 

"Thievery Corporation means everything to us," says Richard 
Bridge, Virgin Entertainment Group's music product manager 
for dance and singles. "They account for a large part of our over- 
all sales in the electronic genre. They are also one of the few artists 
to cross over to fans of other styles of music" 

Bridge attributes this to the kind of music the duo makes. "They 
have remained fairly true to their sound," he says, "while at the 
same time keeping it fresh." 

In addition to anticipated strong sales at traditional retailers like 
Borders Books & Music, Virgin and Best Buy, ESL Music's Kalani 
Tifford, who manages Thievery Corporation, expects a similar sce- 
nario on the Internet 

In mid-December, Apple Computer's iTunes Music Store began 
selling the "Revolution Solution" album track, followed one month 
later by "Warning Shots." 

On Feb. 8, Insound Radio Player will begin streaming "March- 
ing the Hate Machines," while Beatport will start selling downloads 
of instrumental track "Holographic Universe." 

On the ringtone front, "Revolution Solution" is being distrib- 
uted by San Francisco-based INgrooves. 



To best infiltrate all areas of Thievery Corporation's wide fan base, 
ESL Music will promote several tracks from the album, Tifford says. 

The Jill Buchanan-lensed video for "Revolution Solution." which 
stars Farrell and was shot in Mexico, has been delivered to video 
networks like MTV2. A "Little" Louie Vega remix of "The Heart's a 
I>onely Hunter" is being readied for club DJs, as is a double-A-sided 
12-inch vinyl single, "Sol Tapado (The Covered Sunl'VPela Janela," 
with "Sol Tapado" featuring Patrick De Santos. In January, Hilton 
and Garza directed the video for "Warning Shots." 

All of this activity bodes well for Thievery Corporation's global 
tour, which commences in April. And as any true fan knows. Thiev- 
ery Corporation live swells to 10-plus members, encompassing 
musicians and singers. 

Just don't expect all the "high-profile artists" featured on "The 
Cosmic Game" to be part of the tour, Garza says. "We would love to 
have all of them onstage with us, but it's not always possible." Paus- 
ing for a second, he adds, "That's not to say we won't have a surprise 
guest here or there." 



Grammys (Mostly) Get Dance Category Right 



When the nominations for the 
47th annual Grammy Awards were 
announced Dec. 7, many members of 
the dance/electronic community let 
out a collective sigh of relief. It was 
as if the voting members of the 
Recording Academy had finally got- 
ten it right. 

For the most part, it appeared that 
those voting in the three dance/elec- 
tronic categories actually knew 
something about the music and 
artists they were nominating. 

Skeptical? Well, first consider the 
five nominees for best dance record- 
ing: "Good Luck" by Basement Jaxx 
Featuring Lisa Kekaula, "Get Your- 



self I ligh" by the Chemical Brothers, 
"Slow" by Kylie Minogue, "Comfort- 
ably Numb" by Scissor 

Sisters and "Toxic" by 
Britney Spears. 

Quite honestly, this is 
precisely the type of 
eclectic musical mix 
(representing the under- 
ground and the main- 
stream) we would love to 
hear in clubs — but 
rarely do. And though 
Spears' track did, at 

times, grate on the 

nerves (overexposure 

can sometimes do that) — becoming 



toxic, if you will — it remained a rally- 
ing cry for many to shake what their 



Beat 
Box 



By Michael PaoJetia 

mpaoletta@billboard.coin 




mama gave 'em. 

And while some have questioned 
the nomination of "Toxic" in this cat- 
egory — the e-mails and phone mes- 
sages were many — at its core, it is a 
dance track. 

Would we have liked to see 
another song in its place? We would 
be lying if we said no. Tracks by 
Shape: UK, David Morales, Paul Van 
Dyk, Motorcycle, the Roc Project 
and Kaskade were equally worthy of 
a Grammy nod. 

In the best remixed, non-classical, 
recording category, the nominations 
could not be cooler — or more on 
point The nominees are Full Inten- 
tion's Michael Gray & Jon Pearn 



(George Michael's "Amazing"), 
Jacques Lu Cont (No Doubt's "It's 
My Life"), Felix Da Housecat (Iggy 
Pop With Freedom Featuring Peach 

es' "Motor Inn"), Basement Jaxx 
(N.K.R.I)'s "She Wants to Move") 
and Sasha (Felix Da Housecat's 
"Watching Cars Go By"). 

Like the nominations in the best 
dance recording category, these five 
nods show the different sides of 
dance/electronic music: from poppy 
house and jangly electro to dance- 
rock and trance. Again, Recording 
Academy voters apparently know 
what time it is on the dancefloor. 

Now, let's move on to the brand- 
spanking-new Grammy cate- 
gory: best electronic/dance 
album. Indeed, we were 
ecstatic when the for- 
mation of this category 
was announced last 
year. For us, it was 
yet one more way to 
legitimize a genre of 
music that is too 
often treated as the 
bastard child of the 
music industry. 

But, for us and 
the numerous 
industry observers 
who weighed in 




with their comments, there is some 
cause for concern. 

Saddled alongside proper artist 
albums — Basement Jaxx's "Kish 
Kash," the Crystal Method's "Ugion 
of Boom," the Prodigy's "Always 
Outnumbered, Never Outgunned" 
and Paul Van Dyk's "Reflections" — is 
Paul Oakenfold's "Creamfields," 
which is essentially a DJ mix (of Oak- 
enfold remixes and special re-edits). 

No disrespect to Oakenfold, but 
this important and promising cate- 
gory should remain focused on truly 
original works — not reworkings of 
tracks by other artists. 

If it wishes to acknowledge DJ 
culture in this way, the academy may 
want to consider adding a fourth cat- 
egory in the genre: best electronic/ 
dance DJ mix. 

All this said, come Feb. 13, 
who should win? Minogue 
or Scissor Sisters (for 
best dance recording), 
Full Intention or Lu 
Cont (best remixed 
recording, non-classical) 
and Van Dyk (best elec- 
tronic/dance album). 
Who will win? An 
Australian (Minogue), a 
Frenchman (Lu Cont) 
and a Brit (Oakenfold). 
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Radio Picks Its Grammy Winners 




Every year radio complains that 
the Grammy Award nominations in 
the country categories are out of 
synch with the mainstream tastes 
of their audiences. 

While this year's slate of 
nominees is typically eclectic, 
we asked radio program- 
mers and music directors 
to choose who they think 
will win in six key cate- 
gories, and why. 

In most cases, radio went 
with the artists and songs 
whose music helped 
make their stations suc- 
cessful last year. 

Best Country Album 

"Van Lear Rose." 
Loretta Lynn; "Live Like You Were 
Dying," Tim McGraw; Tambourine." 
Tift Merritt "Be Here." Keith Urban: 
"Here for the Party." Cretchen Wilson 

Our voters went for Wilson, hands 
down. Her album got 43% of the 
votes, followed by Lynn's with 28%. 

Lynn has the most vocal support- 
ers. WHOK Columbus, Ohio, PD 
George Wolf, who voted for her in 
three categories, says if she doesn't 
win "there's something wrong with 
all of us." 

KZKX Lincoln, Neb.. PD Brian Jen- 
nings adds, "Loretta's disc is proof that 
age has nothing to do with talenL" 

WGNA Albany, N.Y.. PD Buzz 
Brindle thinks Lynn will win "due to 



her icon status with the musician 
community and because many of 
those people don't have a clue 
about what's going on in today's 
country music. Gretchen Wilson's 
album should win because of the 
influence it's having on country- 
music right now." 

KWEN Tulsa. Okla.. PD 
Gerry McCracken asks, 
"What's a Tift Merritt?" 



Best Country Song 

"It's Hard to Kiss the 
Lips at Night That Chew 
YourAssOutAIIDay 
Long," Rodney Crowell 
and Vince Gill, writers 
(the Notorious Cherry 
Bombs): "Live Like 
You Were Dying." Tim Nichols and 
Craig Wiseman, writers (Tim 
McGrawl: "Miss Being Mrs.." Loretta 
Lynn, writer (Lynn): "Portland Ore- 
gon," Loretta Lynn, writer (Lynn and 
Jack White): "Redneck Woman." 
John Rich and Gretchen Wilson, 
writers (Wilson). 

"Live Like You Were Dying" got 
nearly half the votes, followed by 
"Redneck Woman" with 24%. 

WSM-FM Nashville PD John 
Sebastian calls "Redneck Woman" 
"the best country song in vears." 

KRST Albuquerque. N.M.. OM 
Eddie Haskell gives the win to Lynn 
for "Miss Being Mrs." because he 
believes Grammy Voters' "only 



knowledge of country music comes 
from TV. They probably saw 'Coal 
Miner's Daughter.' " 

Best Female Country vocal Performance 

"You Will Be My Ain True Love," 
Alison Krauss: "Miss Being Mrs.," 
Loretta Lynn; "In My Daughter's 
Eyes," Martina McBride: "She's Not 
Just a Pretty Face," Shania Twain: 
"Redneck Woman," Gretchen Wilson 

It's Wilson again with 40% of the 
votes, followed by McBride with 25%. 

Best Male Country Vocal Performance 

"Engine One-Forty-Three," 
Johnny Cash; "In My Own Mind," 
Lyle Lovett: "Live Like You Were 
Dying," Tim McGraw: "You Are My 
Flower." Willie Nelson: "You'll Think 
of Me," Keith Urban 

Radio thinks this one belongs to 
McGraw. with 58% of the panelists 
casting their votes for him. Cash fol- 




lows with 26%. 

Brindle thinks McGraw should 
win "because his performance tran- 
scends the genre." 

Consultant Keith Hill chose Cash. 



music director Tonya Campos says of 
all the nominees in this category. 
"Big & Rich raised the most eye- 
brows and really rocked." 
Brooks & Dunn and the Cherry 



noting that the voters "like to honor Bombs scored 20% each. Haskell 
dead guys." Jen- 



McCRAW: RADIO GIVES HIM THE EDGE 



nings also thinks 
Cash will win 
"for sentimental 
reasons." 

Sinus Satellite 
Radio director of 
country program- 
ming Scott Lindy 
thinks this selec- 
tion is out of 
touch. "The 
IRecordingl Acad- 
emy needs a good 

country station to listen to," he says. 

Best Country Performance By A Duo Or 
Group With Vocal 

"New San Antonio Rose." Asleep 
at the Wheel: "Save a Horse (Ride a 
Cowboy)." Big & Rich; "You Can't 
Take the Honky Tonk Out of the 
Girl," Brooks & Dunn: Top of the 
World," Dixie Chicks: "It's I lard to 
Kiss the Lips at Night That Chew 
Your Ass Out All Day Long," the 
Notorious Cherry Bombs 

This category could belong to Big 
& Rich if the Grammy voters agree 
with the 40% of our radio panel that 
chose them. 

KZLA Los Angeles assistant PD/ 



Nashville 
Scene 



By Phyllis Stark 

pstark@billboard.com 




thinks the Cherry Bombs will win for 
the title of their song alone. 

Best Country Collaboration With Vocals 

"Hey Good Lookin'," Jimmy Buf- 
fett. Clint Black. Kenny Chesney. 
Alan Jackson. Toby Keith and 
George Strait: "Creepin In." Norah 
Jones and Dolly Partem: "Portland 
Oregon." Loretta Lynn and Jack 
White; "Pancho & Lefty." Willie Nel- 
son. Merle Haggard and Toby Keith; 
"Coat of Many Colors." Shania Twain 
with Alison Krauss + Union Station 

Buffett et al. take the roses from 
radio with 57% of the votes. "I give 
them an A just for putting that many 
people on one song." Campos says. 



Rimes 

Continued from page 13 



Rimes has had considerable pop suc- 
cess in the past with such crossover hits 
as "How Do I Live," "I Need You" and 
"Written in the Stars." 

While they never turned their backs 
on Rimes, country' radio programmers 
are nonetheless welcoming her new 
sound. Current single "Nothin' 'Bout 
Love Makes Sense" is Rimes' first top 
10 country hit in more than four 
years. The song is No. 7 on the Bill- 
board Hot Country Singles & Tracks 
chart this issue. 

"This is a return and a comeback to 
country for LeAnn," WFMS Indi- 
anapolis PD Bob Richards says. "I^Ann 
began her career at 12 years old. She 
was bound to experiment with other 
music, just like a college kid changing 
his major five times. I'm glad she has 
decided to turn back toward country'. 
She is still one of the most talented and 
recognized females in music." 

KYGO Denver music director Gar- 
ret Doll also understands Rimes' foray 
into pop music. Nevertheless, he says, 
"I'm glad she's back" in country. 

"Artists should experiment with 
their music," Doll says. "If she was 



going to do it. she did it at the right 
time. She's got a whole career ahead of 
her. [Tm] not sure if she ever left, but if 
she did, welcome back." 

WUSN (US99) Chicago PD Mike 
Peterson says. "Obviously time will tell 
if her album flies off the shelves, but 
she seems hungry' and is working hard 
with an intense promo schedule to set 
up the album. There's no doubting her 
talent and star power. I'd love to see her 
reconnect with the masses." 

Doll thinks the album represents "a 
more mature sound" for Rimes. The 
artist agrees. 

"It's the first time people are seeing 
me as a woman," she says, explaining 
the album title. 

Rimes calls the album "very organic" 
and full of "very personal songs," some 
of which she co-wrote. 

"When people listen to this album, 
they take away more of a piece of me 
than they ever have before," Rimes adds. 

STRIPPED- DOWN SOUND 

The album was produced by Nash- 
ville's Dann Huff, who is known for 
melding pop and country sounds in a 
highly marketable way. Rimes says they 
connected on her vision for the album. 
"I wanted to strip it down and not have 
so much production on this record," 
she says. 

Rimes calls Huff "a brilliant pro- 



ducer. He gave me the freedom to be 
an artist and sing the songs the way I 
wanted to sing them." 

The album also showcases Rimes' 
emerging talents as a writer. She co- 
wrote three of the songs and says she is 
now "very confident in my writing." 
Rimes aLso believes she is just starting to 
"chip away" at her potential in that area. 

Contentedly married for three years 
and settled into her Nashville home, 
the 22-year-old Rimes says the new 
album comes from "a happy place ... A 
place in my life I feel really confident 
as a woman and really comfortable and 
in love." 

She also has a new manager. Scott 
Welch, whose past clients include Ala- 
nis Morissette. "We really mesh well 
together," Rimes says. "It's the first 
time I'm really completely satisfied 
with my management other than back 
in the day when family was involved." 

Rimes is planning to tour behind the 
album this summer, but no firm plans 
have been set. Last fall. Rimes toured 
with a 65-piece orchestra to promote a 
Christmas album. 

Meanwhile, she will get plenty of 
exposure on TV this year. She will join 
the USA Networks reality series 
"Nashville Star" as host for the show's 
third season, which debuts March 1. 

"It's something new for me and will 
be really fun," she says, promising that 



"we're going to do a lot more behind- 
the-scenes stuff and add a little more 
drama this year." 

She will also make the TV talk show 
rounds to promote the album, with 
appearances scheduled for "Today." 
"The Tonight Show With Jay Leno," 
"The Late Late Show With Craig Fer- 
guson." "Live With Regis and Kelly," 
"Jimmy Kimmel Live." "The Tony 
Danza Show," "Hannity & Colmes," 
"Tavis Smiley" and "Good Day Live." 

THE CAMPAIGN TRAIL 

Curb Records VP of marketing Jeff 
Tuerff says that in the United States, the 
label is focusing on re-establishing 
Rimes as "a core artist in the country 
market again." 

The label started its campaign to 
embed the street date of the new album 
in consumers' minds last fall. Unusual 
marketing gimmicks have included 
covering the Curb-sponsored NASCAR 
automobile with the album art and 
street date. 

The album is being promoted in 
movie theaters through Movie Tunes 
and Cinema Sounds. There is also an 
online campaign and spot buys on 
CMT, GAC and VH 1 and on TV stations 
in Rimes' top sales markets. 

When Rimes' Christmas album was 
released in October, the label began pro- 
moting "This Woman." The Christmas 



record and Rimes' 2003 greatest-hits 
project are stickered with the release 
date for "This Woman." 

ROCKING EUROPE 

Rimes admits she may have driven 
off some of her core fans with "Twisted 
Angel." her eighth studio album, but 
she defends her option to experiment 
musically. "People forget that I was a 
young woman in this business. I had a 
right to do that as a 19-year-old." 

And even though sales of "Twisted 
Angel" may have been a bit disappoint- 
ing in the United States (422,000 units, 
according to Nielsen SoundScan). she 
says the album "brought me a whole 
new audience overseas, so it was a great 
thing for me." 

Outside of North America, Rimes 
says she's better-known as a pop star. 
She's currently working on what she 
calls a "rock album" for European 
release. It will include five or six songs 
from "This Woman" remixed. 

In a 2002 interview with Billboard, 
Curb Records VP of pop promotion Bob 
Catania said Rimes "has made a musi- 
cal decision to be a pop artist." But. 
Rimes points out, that's something she 
has never stated herself. 

"I never completely said I've gone 
away from country music," she says 
emphatically. "I love country music and 
always have." 
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H MCtNI Wt. SCAN MOW. N WILSON <S0 JOnJtS RWtl III 


Reba McEntire v 

MCA NASHVILLE ALBUM CUT 


10 


12 


I 1 


20 




BABY GIRL 

GHINOISABUBM.KMAUJ NETTLES, TBIfSERI 


Sugariand <? 

& MERCURY 9C3?)t 


12 




12 


10 




NOTHING ON BUT THE RADIO 

M WRICHTG MIM IB MI1.0BJLACKU0N.B LONG) 


Gary Allan 

MCA NASHVaHF ALBUM CLT 


1 


14 


14 


19 




I MAY HATE MYSELF IN THE MORNING 

SGAUJM0RE laJLACKMONI 


Lee Ann Womack s> 

MCA NASHVUE ALBUM CUT 


14 


IS 


16 


18 




LET THEM BE LITTLE 

e atAv l ,vmu ib dun j wcdonaltj) 


Billy Dean 

CUM ALBUM CUT 


15 


16 


18 


25 




THAT'S WHAT I LOVE ABOUT SUNDAY 

CM0HGAN.PO OOnNELL ■ a D0BSE' U nAHMOKtl 


Craig Morgan"? 

BBOKEN BOW ALBLW CU' 


16 




19 


23 




GONE 

J SIHU IB DIPIETHO .J STEEUi 


Montgomery Gantry 

COLUMBIA ALBUM CUT 


17 




IB 


17 




HOLY WATER 

1 « VS> J BiLKF AOmt . IBUKNY.J fttCHV MCGiHi J COHfr.1 


Big & Rich V 

WARNER BROS ALBUM Cut '.'.'I'. 


15 




.'1 


22 




IT'S GETTING BETTER ALL THE TIME ~+ AIRPOWER ► Brooks & Dunn 

f, BROOKS R DUNNMWRIOMT iRBOWMAVOCOGK' ARISTA HASMVILU AlHUMCin 


19 




20 


21 




IF HEAVEN 

R^cnuecsiGmEDsi 


Andy Griggs V 


20 


21 


25 


32 




ANYTHING BUT MINE 

t CANWlN.t CHESNCl IS CAJUSOt) 


Kenny Chesney 5 

SNA ALBUM CUT 


21 


» 


* 


26 




TRYING TO FIND ATLANTIS 

- STEGALu' WATERS.! TijSNtP 


Jamie O'Neal ■ 

CAPITOL ALBUM CUT 


22 










GREATEST GAINER 








27 


34 




MY GIVE A DAMN'S BUSTED 

B GALUMOAf.T MCGAMV 1 J DIFRf.T SHAPIRO I MART*)) 


Jo Dee Messina 

CURB ALBUM CUT 


23 


24 


26 


28 




WHAT'S A GUY GOTTA DO 

BROaVAN i J hlCHGLS.K lCMLACE.1) SAMPSON) 


Joe Nichols v 

UrjiYlftSAL SOUTH ALBUM CU< 


2-1 


25 


28 


31 




GOD'S WILL 

M MCBRIDC.PWO-TLEY IT DOUG LAS B DEAN) 


Martina McBride - 

RCA ALBUM CUT 


25 


26 


31 


36 




SONGS ABOUT ME 

S NENORICKS l S SMiTH.E mill ■ 


Trace Adktns • 

CAPITOL ALBUM CUT 


26 


27 


30 


30 




HOW DO YOU GET THAT LONELY 


Blaine Larsen ■ 

SNA ALBUM CUT 


27 


28 


32 


33 




1 THINK THE WORLD NEEDS A DRINK 

fl GALL) AM K It CHURCH C BIAT HAHOI 


Terri Clark < 

MEKXIRY ALBUM CUT 


28 


29 


33 


35 




ME AND CHARLIE TALKING 

FLIDOELLM IVRUCKE (M LAMB E HT R LA M BE. RT h UTTlf | 


Miranda Lambert v 

EPIC ALBUM CUT 'E MS 


29 


30 




37 




I'LL TAKE THAT AS A YES (THE HOT TUB SONG) 

FROG EDS PVASSAR IJ MCRROT VMS' LAMED) 


PhilVassar v 

ARISTA VASHVILLE ALBUM CUT 


3D 




29 


27 




MOCKINGBIRD 

J STR0U0,I*£Jmi.WMlIt OJ0W.C T0«l 


Toby Keith Duel With Krystal 

ORE AVrtORH S ALBUM CUT 


?7 
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IMPRINT & NUMBER/PROMOTION LABEL 



I WOULD CRY 

L MILLER IA 0AUE>'B BAAERi 



Amy Dalley v 

:.,iPf.Aifii.,yfi.n 



THE BUMPER OF MY S.U.V. 

CWMGHT ICWWGHII 



Che ly Wright V 

I PAi-J I ED PtD DOiVDUALTONE 



I'M A SAINT 

JfUTCHEl' IJftlCHEYJ SELLERS.! MARTINI 



VTVATO*.' ALBUM CUT 



Shania Twain <v 

MERCURY ALBUM CUT 



Blue County 

ASYlUM-CUffl ALBUM CUT 



PICKIN' W1LDFLOWERS 

. i f - l s >. tnn-F/ni. . mi> . w ,i ;.\\:. 



Alison Krauss + Union Station v 

• nOUND(Rft«ll 

Keith Anderson 

ARISTA NASHVIUE ALBUM CUT 



Pat Green 

REPUBllCiUNlvrRSAL ALBUM CUT.WtACUWi 



THE GOOD LIFE 

FROGtHSITWIUM0N,BPINSriNi 



TrentWillmon 

Columbia album cut 



REVENGE OF A MIDDLE-AGED WOMAN 

B J WALMAJR. I BTRO it) BERG A TATE J UT 1 1 



Tracy Byrd 

SNA ALBUM CUT 



*nt HOT SHOT DEBUT -T. 



Dierks Bentley 



TONIGHT'S NOT THE NIGHT 

fl. FOSTER IRSOGERSHraSTEJII 



Randy Rogers Band 

SMITf" MUSIC GflOUP ALBLW CUT 



DRUGS OR JESUS 

B GALllMORf .T MCGRAft'.O SMITH IB JAUES.A MAYO TVER IKS. C (UtOSEV) 



HOME SWEET HOLIDAY INN 

f ROGERS IT WaVLMON C STAPLE! ON. J CURK) 



Trent Willmon . 

COllMBIA ALBUM CUT 



ALABAMA 

MMCCLUMXinSS CANA3IA'. RAGWEED iC CANAOA.TH0BEHS0NI 



SKIN 

RASCAL flAnSA* BRIWT.M WILLIAMS 10 JOHNSON J HEMTY. 



Rascal Flatts 

LYRtC STRtfT ALBUM CUT 



Blake Shelton 

WARNER BROS ALBUM CUT. WFN 



Koni Thomas Featuring Vince Gill And Enwnylou Harris 



MISSION TEMPLE FIREWORKS STAND 

M A Mill FR iPTwmVB UAOOCai 



Sawyer Brown Featuring Robert Randolph ■ 

CURB ALBUM CUT 



She Daisy 

Lip. . jTREE" A.BJM CUT 



GO EASY ON ME 

M BRIGHT D BASON iM 8EES0NJ CQUINSI 



Lila McCann 

EHi:-bMi..H'. ALB..'.' LIJ- 
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OKLAHOMA-TEXAS LINE 

RASCAL FLATTS. M Bfv.H-M ,v .1IAMSU DEMAHCUSOlEVOX.J DMOMYI 



Shelly Fairchild 
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VARIOUS ARTISTS Bill Gaither PresenTs A Gospel BluEijrass HDniEcommg Volume One 
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VARIOUS ARTISTS Bill Gaithef Presents: A Gospel Bluegrass Homecoming Volume Two 


VARIOUS ARTISTS i«g<B<igs» Moodv Blueqrass: A Nashville Tribute To The Moody Blues 


STEVE IVEY .m..-..- Best 01 Bluegrass Gospel 
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YONDER MOUNTAIN STRING BAND Mountain Tracks Volume 3 
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THE BUMPER OF MY S.U.V. - 




Chely Wright 




2 




BABY GIRL wcKuittinuHvMGs 




Sugariand 




3 




RESTLESS HDU»J0EB*IJ6I« 




Alison Krauss - Union Station 
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JUST ONE OF THE BOYS ' 




Michelle Poe 
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HURT A' AM»A:A..m-ro-io^N-.«AA> 




Johnny Cash 
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YOU DON'T LIE HERE ANYMORE nmv a ,»r ^scsymls 




Shelly Fairchild 
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Kid Rock Featuring Allison Mooter 
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The Jenkins 
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Brad Cotter 
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ALBUMS 

Edited by Michael Paoletta 

NEW & NOTEWORTHY 



CHIARA CIVELLO 
Last Quarter Moon 

PRODUCER: RussTltelman 
Verve Forecast BOO03473 
RELEASE DATE: Feb. 1 

The beauty, charm and allure of 
singer/pianist/songwriter Chiara Civ- 
ello's debut. "Last Quarter Moon." 
makes for an auspicious beginning 
and marks the first revelation of the 
new year. The Italy-born. New York- 
based Civello performs her material 
in that zone where pop, bossa and 
jazz intermingle, crafting indelible 
melodies like the two strong leadoff 
tunes ("Here Is Everything," "The 
Wrong Goodbye") and allowing 
enough room for her support band of 
jazz musicians to stretch. With her 
Jonatha Brooke-meets-Luciana 
Souza voice and style, she sings in 
English. Italian and Portuguese with 
quiet caresses and heartfelt melan- 
choly. While 10 of the dozen songs 
are hers. Civello also covers Brazil- 
ian songstress Rosa Passos la chilled 
"Outone"! and Suzanne Vega (a mys- 
terious "Caramel"!. The only cri- 
tique: The CD's glisten begins to pale 
after song eight.— DO 

POP 

p- SOUNDTRACK 
One Tree Hill 

PRODUCERS: various 

Warner Sunset/ Maverick 48981 

RELEASE DATE: Jan. 25 

Call it near-perfect timing. The 
soundtrack to The WB's hit drama. 
"One Tree Hill," hits stores just two 
weeks after its theme song. Gavin 
DeGraw's "I Don't Want to Be," 
reached No. 1 on the Mainstream 
Top 40 chart. That slow-burning 
muttiformat hit is included here, 
although in a surprisingly enjoyable 
live concert version. The series 
showcases lots of music, usually by 
hipster indie rock types, so to distill 
all of the featured tunes into one CD 
was surely a daunting task. The 
album boasts the Wreckers (Michelle 
Branch and Jessica Harp). Tyler 
Hilton, Travis, the Get Up Kids and 
Trespassers William. Also on board is 
Sheryl Crow by way of a previously 
unavailable acoustic take of "The 
First Cut Is the Deepest," lifted from 
her performance on the show. Fans 
of the series take note: This disc 
arrives the same day as the DVD 
"One Tree Hill: The Complete First 
Season."— KC 

★ PITTY SING 
Pltty Sing 

PRODUCER: Nick Seety 
Or Music 0R8O5012 
RELEASE DATE: Ian. 25 

New York-by-way-of- Bos ton's Pitty 
Sing made its presence know last year 
with the EP "Demons, You Are the 
Stars in Cars 'Til I Die." One track in 



ESSENTIAL REVIEWS 




LEE ANN WOMACK 

There's More Where That Came From 

PRODUCER: Byron Galllmore 
MCA B0003073 
RELEASE DATE: Jan. 25 

Hallelujah. One of country music's 
great singers is singing country 
again — bona fide lovin'. cryin' and 
cheatin' songs. From the "classic" 
MCA label logo to Byron Gallimore's 
production to the CD cover. Lee Ann 
Womack's latest has a retro feel. 
Teamed with her classic country- 
sound, that's a very good thing. The 
title cut. with its weeping fiddle and 
soaring performance from Womack. is 
an instant entry into the country lexi- 
con, as is leadoff single "I May Hate 
Myself in the Morning." Womack 
evokes George Jones on the killer 
"One's a Couple" and tender, world- 
weary "Twenty Years and Two Hus- 
bands Ago." Other gems include the 
insistent midtempo "He Oughta Know 
That by Now" and the more contem- 
porary "When You Get to Me." The 
album's closer, "Stubborn (Psalm 
151 )" is an introspective titan penned 
by Don Schlitz and Brett James. Con- 
sider this an early contender for best 
country album of the year. — 



ERASURE 

Nightbird 

PRODUCER: Erasure 
Mute 9260 

RELEASE DATE: Jan. 25 

Erasure's Andy Bell and Vince Clarke 
have been making music for 20 
years. In that time, the duo has had 
its fair share of hits and misses. The 
act's last two albums of original 
material ("Uoveboat" and "Cowboy") 
were rather lackluster. "Nightbird," 
conversely, is a spot-on hit. The 
songwriting is crisp and sharp, with 
Bell's tales of love — the bitter and 
the sweet — effortlessly cavorting 





with Clarke's fresh yet signature- 
sounding Synth work. The many 
standout tracks include "All This 
Time Still Falling Out of Love," lead 
single "Breathe," T il Be There" and 
"Sweet Surrender." Perhaps Bell and 
Clarke needed to record an album of 
covers (" Other People's Songs") to 
musically find themselves (again). 
"Nightbird" is a fine return to form, 
and it plays very well with the likes 
of the Postal Service's indefatigable 
lull-length. "Give Up."— MP 



THE GAME 

The Documentary 

PRODUCERS: various 

Arte rmath/G-U nil Interscope 

B 0003562 

RELEASE DATE: Jan. 18 

Dr. Dre's newest disciple has been 
touted as the resurrector of a West 
Coast (Compton. Calif.) rap heritage 
that includes N.WA (featuring Dr. Dre, 
Eazy-E and Ice Cube) and now fellow 
newcomer Guerilla Black. On his long- 
awaited debut, the Game (aka Jayceon 
Taylor) pulls no punches as his gruff 
flow molds itself around always 
frank — sometimes emotional — raps. It 
doesn't hurt that besides Dr. Dre's sig- 
nature beats, the Game's support team 
includes Kanye West ("Dreams"), 50 
Cent ("How We Do"), hook man Nate 
Dogg ("Where I'm From"! and diva 
Mary J. Blige ("Don't Worry"). But 
such support only enhances, rather 
than outshines, the rough-and-ready 
Game, who also unveils his sensitive 
side on "Like Father, Like Son," a tale 
about his son's birth. While some 
songs don't click ("We Ain't" featuring 
Eminem), "The Documentary" still 
shapes up as one of the best rap 
albums of the year thus far. — CM 



particular stood out: "Radio" deftly 
held its own when played alongside 
U2's "Vertigo" and the Killers* "Mr. 
Brightside." Yes, Pitty Sing is the lat- 
est band to hark back to the '80s, when 
bands like Simple Minds. Orchestral 
Manoeuvres in the Dark and 112 were 
concocting songs that were as rock as 
they were dance. Musically. Pitty Sing 
bandmates Paul Holmes (voice/gui- 
tars), Jeremy Johnson (keyboards/gui- 
tars), Dave Greenwald (drums) and 
Andrew Puricelli (bass) conjure up 
images of the past, but they wisely 
don't overstay their trip back in time. 
Instead, this new-day Brat Pack keeps 
its feet firmly rooted in the present. 
The powerful "Radio" is included and 
it remains as anthemic as ever. Other 
potent jams include "Hanging on Me," 
"Bleeding Hearts." "Anyway" and "Eas- 
ier." Pitty Sing make it easy to step 
back into the future. — MP 

★ ANDREW BIRD 

Andrew Bird & the Mysterious Production 
of Eggs 

PRODUCERS: Andrew Bird, David Boucher 
Righteous Babe RBR043 
RELEASE DATE: Feb. 8 

The CD book to "Andrew Bird & the 
Mysterious Production of Eggs" pairs 



Andrew Bird's absorbing lyrics with 
hilariously warped cartoon illustra- 
tions, all in tempo with his brand of 
prodigal chamber pop. A violinist by 
trade, a singer/songwriter by nature. 
Bird's history of incisive, witty 
albums extends from "The Swimming 
Hour" and 2002 J brilliant "Weather 
Systems" to this new effort, his most 
satisfying and fun release yet. Taking 
all the best parts of Jeff Buckley, 
Devandra Barnhart and Rufus Wain- 
wright. Bird can be noisy, charming, 
frivolous, haunting and playful all at 
once, with each song an adventure 
and. as the title implies, a mystery. As 
compulsive as he is obsessive. Bird's 
attention to detail in "Production of 
Eggs" assembles all his finest gifts 
into one breathtaking basket.— KH 

SEEMLESS 
Seemless 

PRODUCERS: Wilt Sandallas, Kevin Schuler 
Losing Face/Equal Vision LFC008 
RELEASE DATE: Jan. 25 

While Seemless features alumni from 
new-school metal bands Killswitch 
Engage and Shadows Fall, its music 
couldn't sound more different than 
those outfits. Indeed, the New Eng- 
land-area group has jettisoned hard- 



core and screamo in favor of bluesy, 
riffy rock. (Think Corrosion of Confor- 
mity or older Soundgarden.) Seemless' 
debut album, crisply remastered from 
last year's independent release, finds 
vocalist Jesse David singing much 
moresoulfully than he did in Kill- 
switch, yet he hasn't given up the occa- 
sional shriek to drive a point home. 
Meanwhile, the grooves laid down by 
guitarist Pete Cortese, drummer Derek 
Kerswill and bassist Kevin Schuler 
(who has since been replaced by Jeff 
Fultz) are at times headbanging ("Lay 
My Burden Down," "The Wanderer," 
"In My Time of Need") and atmospheric 
("War/Peace." "Endless"). While the 
band has already received some spe- 
cialty show airplay in Boston, expect its 
profile to increase as adventurous pro- 
grammers step to the plate. — BT 

R&B/H1P HOP 

★ SHARON JONES & THE DAP-KINGS 
Naturally 

PRODUCER: Bosco Man 
Daptone DAP-004 
RELEASE DATE: Jan. 25 

Very' few R&B or hip-hop records 
leave you excited about seeing the 



act live — let alone spending your 
hard-earned dollars for the privi- 
lege. But one listen to this soul/ 
funk collective will have you wish- 
ing you were right there in a juke 
joint with them, foot-stompin' your 
heart out. That's because Sharon 
Jones, a former corrections officer, 
belts out booty-bumping funk and 
rub-you-raw ballads with equal fer- 
vor. Throw in supporting band the 
Dap-Kings and you're immediately 
whisked back to the days when live 
outfits like James Brown & the JBs 
and Tower of Power were the rule 
rather than the exception. Jones and 
crew especially go to town on 
"Stranded in Your Love." "How Do I 
Let a Good Man Down?," "All Over 
Again" and a soulful reinterpreta- 
tion of the folk standard "This Land 
Is Your Land." Listen — and be 
converted.— CM 

DANCE/ELECTRONIC 

► THE CHEMICAL BROTHERS 
Push the Button 

PRODUCERS: the Chemical Brothers 
AstralwerksASW 63282 
RELEASE DATE: Jan. 25 

Brothers in rhythm Tom Rowlands 
and Ed Simons surely know their 
way around big beats. As the Chemi- 
cal Brothers, they have been provid- 
ing dancefloors and modern rock 
radio with some of the biggest 
around since the early '90s. Unfortu- 
nately, fifth studio album "Push the 
Button" finds the duo. well, pushing 
too many of the same buttons. In 
other words, what sounded fresh 
when electronic dance music was 
hailed as the next big thing by the 
mainstream media a few years back 
now sounds a tad dated. That said, 
lead track and lead single "Galva- 
nize," featuring Q-Tip. does find the 
twosome stretching out musically. 
Also rising above the pack is the 
punky, acid house-laced "Believe," 
which spotlights the deliciously off- 
kilter vocals of Bloc Party's Kele 
Okereke. "The Big Jump," which 
owes a bit to the Neptunes. begins 
on the right foot hut then trips over 
its own monotony. The New Order- 
shaded closing track. "Surface to 
Air," is a dancefloor anthem in wait- 
ing. Additional moments like this 
would have made "Push the Button" 
a more memorable and enjoyable 
ride, — MP 



BLUES 



»- TOMMY CASTRO 
Soul Shaker 

PRODUCERS: Kevin Bowe, Tommy Castro 
Blind Pig 5094 
RELEASE DATE: Feb. 1 

San Francisco-based blues guitarist 
Tommy Castro has always leavened 
his blues with a bit of rock and 
more than a little R&B. On "Soul 
Shaker." he definitely indulges the 
soulful bent of his music. The first 
clue would be the pivotal presence 
of horns on most of the key tracks, 
including "Anytime Soon," "Wake 
Up Call" and the fine slow-burner 

(Continued on next page) 
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(Continued from preceding page) 

"No One Left to Lie To." Sax man 
Keith Crossan is a member of Cas- 
tro's band, but on this record we 
also hear a generous contribution 
from Tom Poole (flugelhorn and 
trumpet), who instills some 
momentous brass power whenever 
he steps up. Castro emerges here 
with the most consistently strong 
group of songs he has ever written 
— and he wrote or co-wrote every 
tune. Factor in his accomplished 
guitar work and the uniformly 
excellent performance of his band, 
and it all adds up to the most artis- 
tically successful album of Castro's 
career.— PVV 



JAZZ 



JASON MORAN 
Same Mother 

PRODUCER: Jason Moran 
Blue Note 7243 5 71780 
RELEASE DATE: Feb. 1 

The title of Jason Moran's album 
comes from a remark made by the 
pianist's wife, Alicia, who noted that 
jazz and blues have the same mother. 
Moran has built an album on that 
observation, paying an idiosyncratic 
tribute to the blues that is most per- 
fectly articulated in his interpreta- 
tion of Albert King's great tune "I'll 
Play the Blues for You." With the 
timely support of guitarist Marvin 
Sewell, Moran and his rhythm sec- 
tion of Tarus Mateen and Nasheet 
Waits truly get some blues in their 
jazz. In the bargain, Moran elabo- 
rates his series of "Gangsterism" 
tunes with a pair of provocative com- 
positions that meld the spirit of free 
jazz with several blues riffs. He also 
renders a stirring contemplation of 
Prokofiev's "The Field of the Dead," 
featured in the score to Eisenstein's 
"Alexander Nevsky." Moran possesses 
one of the most intriguing minds in 
jazz, and "Same Mother" is the 
newest star in his rapidly expanding 
galaxy.— PVV 

!► MICHEL CAMILO 
Solo 

PRODUCER: Michel Camilo 
Telarc 83616 
RELEASE DATE: Jan. 25 

When pianist Michel Camilo pilots 
his trio, he gives the Had Plus a run 
for its money when it comes to 
clamor. While much of his recorded 
output is with the trio, for his lat- 
est, the Dominican Republic native 
offers "Solo." The aptly titled disc is 
a moving, lyrical collection of unac- 
companied originals, Brazil-based 
tunes and such jazz standards as 
Monk's '"Round Midnight" (a tango- 
tinged interpretation) and George 
Gershwin's classic "Someone to 
Watch Over Me" (performed with 
straight-up sincerity). Instead of 
crafting an album teeming with 
rousing leaps, Camilo eases into a 
low-lit mood with quiet reflections, 
dreamy musings and heartfelt 
romancing. A highlight is Antonio 
Carlos Jobim's "Luiza." rendered as 
a gorgeous love song with tenderly 
tumbling runs. However, Camilo 
does play with the bounce, swing 
and dynamics he's so well-known 
for on two of his own: "Un Son," 
with clave-styled dazzle and glee, 
and "Suntan," which starts quietly. 



then climaxes with bold pianistic 
emotion.— DO 

CHRISTIAN 

* MICHAEL COOK 
Imprint 

PRODUCERS: Pete Orta, Richie Pena, 
Sigfrido Diaz, Dion Lopez 
Apostrophe 86274 
RELEASE DATE: Jan. 25 

Jaci Velasquez officially kicks off her 
new A'postrophe label with a couple 
of debuts, including this one. 
Michael Cook, who writes his own 
material, opens "Imprint"— a folk/ 
pop/rock hybrid — with the light-spir- 
ited "Lately." He follows this with 
one promising tune after another. 
Inspired by a visit to the Big Apple, 
the playful "Old Man in New York" is 
particularly pleasing, especially to 
residents of Gotham. The most pas- 
sionate chorus to be found in 
"Imprint" is unquestionably har- 
bored in "Will You Love Me Then?" 
The song's profound lyrical confes- 
sion of a man's quest for acceptance 
will unearth tangible emotions from 
those who fall under its spell. The 
graceful instrumentation of "Learn- 
ing How to Love" and the mellow 
rock-based rhythm of "Broke My 
Bones" will leave fans lost in a beau- 
tiful, silent reverie. — SH 

VITAL REISSUES 

ELVIS PRESLEY 
Love, Elvis 
PRODUCERS: various 
RCA 82876 
RELEASE DATE: Jan. 25 
Simply put, nobody could sing a 
love song like Elvis. And just in 
time for Valentine's Day, RCA's lat- 
est in an ambitious line of Elvis 
releases is a 24-song collection 
where the artist's lovin' cup run- 
neth over. At his best, as on "Are 
You Lonesome Tonight" "Can't Help 
Falling in Love" and "Love Me Ten- 
der," Presley evokes an unequaled 
intimacy that reminds us why so 
many otherwise reserved women 
clamored for his sweat-stained 
scarves. The rumbling "It's Now or 
Never" and more rocking fare like 
the trademark stuttering vocal of "I 
Want You, I Need You, I Love You" 
never sounded better. More pro- 
duced cuts like "Always on My 
Mind" and the soaring, live "It's 
Impossible" remain passionately 
delivered, and "The Fever" is pure 
sex. There's some cool, lesser- 
known stuff here, too, including the 
surfer-rumba "Surrender" and the 
swaying "It Hurts Me." A previously 
unreleased take on "For the Good 
Times" is softly swaying perfection. 
The operatic "Unchained Melody," 
recorded live just months before 
Elvis' death, is stunning and sad. 
Lovingly packaged and flawlessly 
remastered, this is Elvis, and we 
still miss him.— RW 
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• I Am Kloot. "I Am Kloot" (Echo) 

• Dalek, "Absence" (Ipecac) 

• Aloha, "Here Comes Everyone" 
(Polyvinyl) 



SINGLES 

Edited by Michael Paoletta 

POP 



LOS LONELY BOYS More Than Love 

(3:20) 

PRODUCER: John Porter 
WRITERS: H. Garza, J. Garza, R. Garza 
PUBLISHERS: Garza Bros. Music (BMI)/ 
Either Or Music (BMI) 
Epic ESK 56614 (CD promo) 
With its brand of Tex-Mex rock, Los 
Lonely Boys delivered 2004's sleeper 
hit "Heaven." But will the Garza 
brothers — Henry, Jojo and Ringo — 
find similar success with "More Than 
Love" and avert the dreaded one-hit 
wonder moniker? Time will tell. This 
mellow track brings out the softer side 
of the Boys' Santana/Stevie Ray 
Vaughan-inspircd sound. With its 
bluesy guitar and country 1 undertones, 
the song's tale of love and potential 
heartbreak has already clicked with AC 
listeners. If that momentum builds. 
"More Than Love" could become both 
the break-up ballad and love song of 
the year. Funny how love works. — KK 

MODERN ROCK 

DROWNING POOL Klllln' Me (3:07) 
PRODUCER: Johnny K 
WRITERS: S. Benton, J. Jones, M. Luce, 
C.J. Pierce 

PUBLISHERS: Drama Fools Music/ Wallachi 
Music Publishing (BMI), admin, by Wallachi 
Music Publishing 

Wind-up WUJC 20120-2 (CD promo) 

When the chorus to a song is "1 swear 
sometimes I think this life is killin' 
me," no further explanations about 
subject matter are needed — especially 
when the chorus is practically a 
mantra (like this one). The hook of 
"Killin' Me" has the same teeth-grit- 
ting, repetitive cadence as "Bodies," 
the band's breakout hit that its late 
singer Dave Williams helped propel 
with his infuriated screaming. Howev- 
er, frontman Jason "Gong" Jones does- 
n't sound as raw or convincing. The 
guitars have a great pulverizing edge, 
but the music jumps into the refrain 
almost immediately, and it's a bare 
breath past three minutes. It's like lis- 
tening to your boss rant at 75 mph. 
Entertaining, but not necessarily 
something you want to experience 
over and over again.— CLT 

AC 

ROBERT DOWNEY JR. Man Uke Me 

(2:57) 

PRODUCER: Jonathan Ellas 
WRITER: R. Downey Jr. 
PUBLISHER: Indio Ink (BMI) 
Sony Classical SK 92654 (CD promo) 

"Man Like Me" is the jazz-inflected 
opening cut from Downey's debut 
album, "The Futurist." Its lead char- 
acter is finally going to whisk his 
beloved from her mother's house and 
drive them off into the sunset. 
Downey penned this tune, which may 
make some pause, especially when he 
sings "This is a habit I'm breaking 
now forever/I'm weary from trying to 
shake it." Then again, the ambiguity 
could be intentional. The spotlight is 
primarily on Downey and a drowsy 
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MARIAH CAREY It's Like That (3:25) 
PRODUCERS: Jermaine Dupri, Mariah 
Carey, Manuel Seal 

WRITERS: M. Carey, J. Dupri, M. Seal, 
J. Austin 

PUBLISHERS: BMI/ASCAP 
Island Def Jam 16251 (CD promo) 

After years of underwhelming sin- 
gles. Mariah Carey finally returns 
with a certifiably hot track. "It's 
Like That" is a sparse, bass-heavy, 
beat-driven cut that is primed for 
radio and dancefloors. For too long 
now, Carey's vocals have shifted 
between breathy near-mumbles 
("Boy 1 1 Need You]") and over- 
wrought multilayered wails 
( Through the Rain "). With "It's 
Like That." she goes back to basics. 
With a mostly straight-ahead deliv- 
ery, Carey reminds us why we fell 
for her pipes in the first place. 
Granted, the selling point of the 
track here is the beat and its "let's 
party" message. Still, we'll take it. 
The single ends on just the right 
note: a roof-raising call-and- 
response chant ("Let's go now. 
what?!"). Carey's eighth studio 
album. "The Emancipation of 
Mimi." is due April 12. — KC 




THE POSTAL SERVICE We Will 
Become Silhouettes (4:57) 
PRODUCER: the Postal Service 
WRITERS: J.Tamborello. B. Gibbard 
PUBLISHERS: Dying Songs (BMI), Fake 
Songs (BMI) 

Sub Pop SPCD 656 (CD single) 

In this issue, the Postal Service's 
debut album. "Give Up." logs its 
94th week on the Top Electronic 
Albums chart — 19 of them at No. 
1. It's also in the top spot of the 
Heatseekers chart. Not bad for an 
independent electronic/dance 
album, eh? Previous singles — 
"Such Great Heights" and "The 
District Sleeps Alone Tonight" — 
have spent time on the Hot 100 
Singles Sales chart. The buoyant 
yet incredibly melancholic "We Will 
Become Silhouettes" is well-poised 
to end up there, too. Ardent fans 
will surely appreciate the inclusion 
of bonus tracks: new song "Be Still 
My Heart," which sounds so at 
home when played alongside Era- 
sure's new single, "Breathe": 
Matthew Dear's unplugged mix of 
"Silhouettes"; and Styrofoam's 
beautifully layered remix of fave 
album track "Nothing Better."— MP 



piano wrapped in warm strings. His 
husky tone is passable, but there's no 
getting around his uncomfortable and 
stilted phrasing.— CLT 



DANCE 



COUNTRY 



^ DIERKS BENTLEY Lot of Leavin' 

Left to Do (3:40) 

PRODUCER: Brett Beavers 

WRITERS: B. Beavers, D. Ruttan, D. Bentley 

PUBLISHERS: Sony/ATVTree Publishing 

(BMI); Sony/ATV Cross Keys Publishing 

(ASCAP) 

Capitol 7087-6-19084 (CD promo) 

If this fine single is any indication. 
Dierks Bentley need not worry about a 
sophomore slump. This personality- 
packed uptempo number is the first 
single from the artist's second Capitol 
collection. With the driving lead gui- 
tar and macho-lover lyric, the tune is 
reminiscent of Way Ion Jennings at his 
charismatic outlaw best. Lyrics like 
"Before you go and turn me on/Be 
sure that you can turn me 
loose/'Cause I've got a lot of leavin to 
do" leave no mistaking where this 
song's lead character stands. Vocally, 
Bentley infuses the lyric with reckless, 
sexy charm. Success breeds confi- 
dence, and after scoring a couple of 
top five hits (one reached the top 
spot) from his debut album, Bentley 
definitely sounds in command. With 
"Lot of Leavin'," his star will only con- 
tinue to rise. — DEP 



* DANNII MINOGUEVS. FLOWER 
POWER You Won't Forget About Me 

(3:43) 

PRODUCER: not listed 

WRITERS: various 

PUBLISHERS: various 

Oxyd/Ultra 8LT 1262-2P (CD promo) 

Dannii Minogue has swiftly become 
the princess of contemporary disco- 
pop, and "You Won't Forget About 
Me" only reinforces the public's per- 
ception of the Aussie star. The hubbly 
track actually began life as an instru- 
mental titled "Flower Power." which 
was a club hit throughout Europe last 
year. Minogue came onboard later; her 
vocals were layered atop the existing 
music. It swiftly became her 18th top 
10 hit in the United Kingdom. The 
hypnotic track (coupled with a sassy 
"Rex and the City" inspired video) is a 
teaser for Minogue's upcoming studio 
album, due this summer. — KC 



FOR THE RECORD 

In the Jan. 15 issue, a review of 
Motley Crue's single "If I Die 
Tomorrow" should have stated that 
the band's upcoming tour is a 
reunion of all four original mem- 
bers: Vince Neil, Tommy Lee, Mick 
Mars and Nikki Sixx. 
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TURNTABLE* . 



PEOPLE ON THE MOVE 



RECORD COMPANIES: RCA Music 
Croup in New York appoints 
Eamon Sherlock senior VP of 
international marketing. He was 
senior VP of international at 
MCA Records 

Island Dei Jam Music Croup in 
New York names Shawn "Pecas" 
Costlier VP of urban promotion. He 
was national director of urban pro- 
motion at Jive Records. 

Roadrunner Records in New 
York promotes Ron Bur- 
man to senior VP of A&H 
and Amy Sciarretto to 
director of metal radio/ 
regional video promotion. 
BurmanwasVPofA&R. 
and Sciarretto was manager 
of metal radio/regional 
video promotion. 

Shanachie Entertain- 
ment in Newton. NJ.. 
promotes Monifa Brown 
to VP of publicity. She 
was national director of 
publicity. 

Artemis Records in New 
York names Alison Hearne 
national director of rock 
promotion. She was man- 
ager of college and metal 
specialty promotion/rock 
and alternative radio 
promotion coordinator at 
Universal Records. 



DISTRIBUTION: Universal 

Music & Video Distribution 

in Universal City. Calif., pro- 
motes Mike Davis to execu- 
tive VP of sales and market- 
ing. He was senior VP of 
sales. 

WEA in Nashville names 
Jeff VVillett VP of Christian 
and country music I le was 
executive VP ol Faith <S 
Values Entertainment. 



PUBLISHING: Dimensional Music 
Publishing in Beverly Hills. Calif., 
appoints Linda Komorsky senior 
VP CM and Michael Badami senior 
VP of creative. Komorsky was VP 
of business affairs, music rights 
and licensing at Touch Tones 
Music, and Badami was senior 
director of creative at Dream- 
Works Music Publishing. 

PRO AUDIO: JBL Professional in 

Northridge, Calif., promotes John 
Carpanini to president. He was 
executive VP. 



Digidesign in Kansas City, Mo., 
appoints Steve McCale product spe- 
cialist. He was a touring mixer. 

VIDEOGAMES: Buena Vista 
Cames Europe in London 
appoints Ed Bainbridge director 
of European production. Sean 
Ratcliffe director of European 
marketing and Michael Jacob 
executive producer. Bainbridge 
was head of European production 
at Eidos Interactive, Rat- 
cliffe was global brand 
director at Lego Inter- 
active and Jacob was 
executive producer at 
Sierra Entertainment. 






RADIO: Emmis Com- 
munications in Chicago 
promotes Mike Stern to 

VP of programming/PD of 
classic rock WLUP. He 
remains PD of modern 
rock WKQX 

Entravision Radio in Los 
Angeles names Nestor 
Rocha VP of programming 
for Super Estrella Network 
and Brian Reed VP of sales. 
Rocha remains PD of Span- 
ish KSSE.ReedwasVP/ 
director of sales at Univi- 
sion Radio. 

Rhythmic top 4(1 WBTS 
AC WSB-FM Atlanta name 
Dan Kearney VP/CM. He 
was general sales manager 
at news/talk WSB-AM. 

Triple-A WRVA Raleigh. 
N.C.. names Jim Ziegler 
PD. He was PD at triple-A 
VVOKI Knoxville. Tenn. 

Rh>!hmictop4()KISV 
Bakersfield, Calif., pro- 
motes Picazzo Stevens to 
PD. He was interim PD. 
Modern rock WEDC Buffalo. 
N.Y.. names Kerry Gray PD. He was 
PD at mainstream top 40 CHTZ St. 
Catharines. Ontario. 

INDEPENDENT PUBLICITY: BAV/R 
Public Relations in Beverly Hills. 
Calif., promotes Dvora Vener Engle- 

field to VP of music. She was 
account director. 

Press Here Publicity in New York 
names Anne Kristoff publicist She 
was VP of press and artist develop- 
ment at Elektra Entertainment. 

360 Media in Atlanta ups Laura 
Cubbage to senior account man- 
ager. She was junior publicist. 




Branding Execs Convene 

The Next Big Idea: The Future of Branded Entertainment conference, which took place 
Jan. 20 at the Regent Beverly Wilshire Hotel in Beverly Hills, Calif., brought together big- 
name brands and entertainment representatives in the movie. TV, music, sports and games 
industries. The event was hosted by Adweek, Brandweek, Mediaweek. Billboard, The 
Hollywood Reporter. Amusement Business, Sporting Goods Business and Nielsen Media 
Research. Pictured at top: Conference attendees discussed the day's events at an evening 
cocktail reception at the Regent Beverly Wilshire 's Winter Garden. Pictured above, from 
left, are EMI Music Marketing VP of marketing Kenny DiDia. Warner Home Video 
promotions director Danielle Finkel. Warner Home Video VP of promotions Mimi Slavin 
and Elevation Group managing partner Steven Lindecke. Pictured below: Successful 
branding deals are those that put consumers' interests first, participants at the "Music 
and Lifestyle" panel said. Shown, from left, are Billboard co-executive editor/panel 
moderator Tamara Conniff. Deutsch LA. managing partner/executive creative director 
Eric Hirschberg EMI Music North America executive VP/EMI Music Marketing presi- 
dent Phil Quartararo and Starbucks senior VP Ken Lombard (Photos: R. Michael Zilz) 




Playing For 
Tsunami Aid 

Kenny Chesney, below, was among 
the artists who performed in the all- 
star benefit show Tsunami Aid: A 
Concert of Hope," a fund-raising event 
for victims of the recent tsunami 
disaster in Asia. NBC Universal* TV 
networks, XM Satellite Radio and 
Sirius Satellite Radio simulcast the 
commercial-free event Ian. 15. Other 
performers on the show were 
Madonna, Stevie Wonder. India. 
Arie. Elton John MaroonS Sheryl 




Crow. Brian Wilson Lenny Kravitz 
Josh Groban. Diana Ross. Gloria 
Estefan. John Mayer Norah Jones. 
Annie Lennox. Mary J. Bilge. Nelly. 
Sarah McLachlan. Eric Clapton and 
Roger Waters Sony Connect has 
performances available for download 
at connect.com, and is donating the 
sales proceeds to the American Red 
Cross International Response Fund. 
(Photo: Bjerke/NBC Universal) 









r 



Now; Hear is. 

Artists to Watch 



MATES OF STATE 



With just an organ and a drum kit. Mates of State create the sunniest 
music this side ol the Polyphonic Spree. Mixing glamorous harmonies 
and a '60s pop sensibility, the Mates craft exuberant three-minute 
tunes that bounce from melody to melody with an adventurousness 
that evokes Roxy Music. A new album is due by the end of this year, 
but in the meantime, the Mates — the young husband-and-wHe duo of 
Kori Gardner and Jason Hammel — just released a new ER "All 
Day." as well as their first live DVD, "Two of Us." Both were issued by 
Polyvinyl, which has also released two full-length albums by the 
Mates. Formed in the Midwest and now living in San Francisco, the duo 
opened last year for Death Cab for Cutie. Not even the birth of the 
couple's first child is going to slow down their momentum. Instead, the 
new family member is pushing the band in a more studio-driven direc- 
tion. "We can't go down to practice as much as we used to, so we'll go 
separately while the other has the baby," Gardner says. "When you're 
by yourself, you're more inspired to really dive in and come up with a 
bunch of ideas, so we're getting away from it just having to be organ and 
drums all the time. The idea now is to be really lush on the recordings." 

TODO MARTENS 
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Giant's Tao 
MP3 player 
offers wireless 
access to 
PC-based 
music files 
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MRI Offers Indies 
Mega Potential 
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TV Prorhos Keep 
usic Flame Lit 
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More Labels Move Under 'Umbrella' 



BY BRIAN GARRITY 

NEW YORK — At a time when reality and youth 
lifestyle shows — not videos — dominate MTV's main 
programming hours, the network is looking to 
music-related contests, tour sponsorships and 
other off-channel marketing initiatives to drive its 
identity as a music brand. 

Case in point: The network in February is sending 
eight contest winners on a private island getaway 
with Columbia Records act Destiny's Child in a stunt 
it is billing as Destiny's Isle. 

The promotion — which MTV has been plotting 
since last August and was aggressively promoting last 
fall — will culminate with clips from an afternoon 
meeting between the R&B trio and the contest win- 
ners being aired on an upcoming episode of its daily 



video countdown show. "Total Request Live." 

In the eyes of MTV executives, larger-than-life, 
heavily hyped contests that allow music fans to inter- 
act with such superstar acts help give the network a 
compelling music brand no matter how many videos 
it is playing in prime time. 

"You can get a music video online at Yahoo or a 
million other places, but you can't get the full 
experience that you can get with an MTV off-air 
experience." says Joe Armenia. VP of music mar- 
keting and promotion at MTV. "Being able to put 
the viewer in touch with the artist is one of the 
advantages MTV brings to the table." 

Contests, tour sponsorships and special events are 
nothing new for MTV. But they are growing in num- 
ber and scope as the network attempts to expand the 
(Continued on page 'Iti) 



The car makeover series 'Pimp My Ride,' hosted by Xziblt, is an example of the bulk of MTV's programming. The 
network has shifted its tocus in recent years from music videos to shows like The Real World' and Newlyweds.' 



BY TODD MARTENS 

A label known primarily for its asso- 
ciation with such hard rock acts as 
Metallica and Anthrax has become an 
eclectic umbrella group for Ryko Dis- 
tribution. Last year. Megaforce Records 
Inc. announced a distribution deal with 
blues label Fat Possum, and the label 
recently signed indie rock imprint 
Sonic Boom Recordings. 

New York-based Megaforce signed 
its own distribution deal with Ryko 
about five years ago. The label contin- 
ues to release metal and rock albums 
under the Megaforce name, as well as 
through its alt-rock imprint Trans- 
dreamer. During the last nine years, 
however, Megaforce has been actively 
rebuilding itself as a label group. 

For those purposes. Megaforce uses 
its MRJ acronym. "If 1 just say Mega- 
force.' labels pause because of the metal 
association," Ryko Distribution presi- 
dent Jim Cuomo says. 

MRI president Missi Callazzo says the 
company has become a destination for 
artist-run labels. MRI is home to labels 
operated by String Cheese Incident, 
Steve Winwood. Michelle Shocked, 
Burning Spear and the Yonder Moun- 
tain String Band. With a staff of four, 
MRI provides the labels with marketing 
and promotion services. 

"We use a lot of Ryko's sales reps," 
Callazzo says, "but because we |handle| 
so many labels that don't have a staff, we'll 
use our staff to help out with marketing 
and promotion and tour planning. We'll 
even help them with placing advertising." 

For Callazzo. this is why labels stick 
with MRI rather than move on to Ryko. 
She doesn't consider MRI a stepping- 
stone to a larger distributor, and she 
doesn't pitch it to labels as such. 

"We have labels that have crossed 
that threshold and could move to 
Ryko," Callazzo says, "but if something 
works, why change it? If we were just a 
funnel, then yes. we would be an incu- 
bator and labels would leave for Ryko. 
But I consider us more a member of 
the Ryko team." 

MRI's deal with Ryko is for straight 
distribution, but the close relationship 
gives it the characteristics of an 
umbrella group. This appealed to 
Jason Hughes, who runs Seattle-based 
Sonic Boom. He says a subdistribu- 
tion deal through MRI puts less pres- 
sure on his small label while giving it 



access to Ryko's resources. 

New York-based Projekt Records, 
which is home to a number of gothic 
electronic acts, was the first label that 
MRI distributed. At the time. MRJ was 
associated with Warner-affiliated Alter- 
native Distribution Alliance. 

'We realized what a great distribu- 
tion situation we had with them, and 
we saw that we could pick up some 
labels and distribute them through as." 
Callazzo says. "That improved their 
lives immediately, because they were 
using regional distributors and were 
missing big accounts. Projekt was sort 
of a test. We just wanted to see if it 
would work, and they're still with us 
nine years later. From doing that, we 
started getting approached from a lot 
of labels." 




CALLAZZO: MRI IS NOT A STEPPINGSTUNE 



Today, about 20 labels fall under the 
MRI banner. Callazzo has free rein in 
who she signs, but she does run all 
potential labels by Ryko. 

"Obviously, the real reason we 
started this company was to take 
labels and make their life better, and 
if Ryko isn't interested in their prod- 
uct, then it doesn't serve that goal for 
them. Something like Fat Possum was 
a no-brainer. but I want to make sure 
the sales reps and everyone in man- 
agement feels this is something they 
can successfully sell and represent." 

For Cuomo, the tight relationship 
with MRI has given Ryko an opportu- 
nity to work with labels and artists that 
aren't yet at the Ryko level. He con- 
siders that to be labels that do about 
$1 million in billing. Cuomo says that 
he points labels that haven't yet 
reached that mark to MRI. 

Callazzo says. "It's a win-win situa- 
tion. If we weren't working, we 
wouldn't still exist." 
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Marketplace — ^ — 
A Plug For The Indies During Awards Season 



I'm more partial to the egg on 
Wilco's "A Ghost Is Born'' — but 
the Shins belong up on page two. 

While it's a music geek's yearly 
duty to cite everyone who was 
wrongly ignored by Recording 
Academy voters, it's unlikely any- 
one cares why I believe that 
Madvillain and Mavis Staples 
should have been nominated for 
album of the year instead of Alicia 
Keys and Usher. 

So instead, I point readers to the 
Plug Independent Music Awards, 
the not-yet-annual and not really 
known all-indie honors. Across 24 
categories, the Plugs recognize the 
artists, labels, publications, retailers 
and bloggers that strengthen the 
independent community. 

Plug nominations can be quite 
expansive — 10 artists are recog- 
nized in the album of the year 
category — but it is hard to 
quibble too much. Indeed, 
the list of Plug nominees 
serves as a quick primer 
on the past year in inde- 
pendent music. The 
new-artist category alone, 
which includes electric 
dance-rock act the 
Futureheads and 
country-infused garage 
rockers the Sons & 
Daughters, captures 
names that are 



making news in the underground, 
even if MTV2 hasn't caught up yet. 

The Plug Awards began in 2001 
as the brainchild of 



Alliance president Andy Allen. 
Coalition of Independent Music 
Stores president Don Van Cleave, 



Gerry Hart, a CMJ 

contributor and head 
of sales for World's 
Fair, an artist 
administration and 
management com- 
pany. In its first year. 
Plug was little more 
than a ballot on the 
Internet, but the 
World's Fair princi- 
pals could see what it 

deserved to be: a yearly 
event with a concert. 

World's Fair was founded last 
year by Scott Booker, manager of 
the Flaming Lips: Amaechi 
Uzoigwe. co-owner and COO of 
hip-hop label Definitive Jux; 
and Kevin Wortis. managing 
director of Play It Again 
Sam America {Billboard, 
Nov. 27, 2004). With 
their clout, Plug was 
able to secure an 
impressive advisory 
board to cull nomi- 
nations. Board 
members include 
Warp Records 
founder Steve 
Beckett. Alterna- 
tive Distribution 



The 
Indies 



By Todd Martens 

tmartens@billboard.com 





journalist Greg Kot. comedian 
David Cross. Rough Trade 
founder Geoff Travis and Golden- 
voice president Paul Tollett. 

Plug winners will be announced 
Feb. 9 at a concert at New York's 
Webster Hall. Ted Leo & the Phar- 
macists, RJD2 and the Dillinger 
Escape Plan are scheduled to per- 
form. Winners will be tallied by the 
unscientific method of online vot- 
ing, which ends Feb. 3. Hart is 
projecting 10,000 voters by the 
date of the awards. 

I hope the Plug Awards are the 
beginning of a trend. Plug joins 
the Shortlist Prize, which is enter- 
ing its fifth year, as a noteworthy 
industry event honoring below- 
the-radar artists. The film industry 



When I sat down in December to 
glance at the nomination list for 
the 47th annual Grammy Awards, I 
was ecstatic when the Shins 
caught my eye. Upon closer inspec- 
tion, however, 1 saw that the 
group's fabulous 2003 Sup Pop 
effort. "Chutes Too Narrow," wasn't 
nominated for best pop album, the 




THE SONS 4 DAUGHTERS: NEW-ARTIST NOD 



category in which it deserves to be 
recognized. 

No, on the 34-page printout of 
nominees, the Shins are listed way 
down on page 26, where "Chutes 
Too Narrow" is nominated for best 
recording package. Not to take 
anything away from the fine art 
design of Jesse LeDoux — although 
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slate of exposure opportunities it 
can offer artists and labels in lieu 
of video play. These opportunities 
are becoming increasingly impor- 
tant to MTV's music strategy, as 
the bulk of its on-air program- 
ming centers on shows like "The 
Osbournes," "The Real World" 
and "Newlyweds." 

In the last year. MTV and sister 
channels MTV2 and MTVU have 
increased the number of tours 
they sponsor to 16, up from 10 in 
2003. The network also has step- 
ped up the pace of its off-channel 
music specials, planning more 
parties and not-for-broadcast per- 
formances in 2004 around its own 
events, like the Video Music 
Awards, MTV Movie Awards and 
Spanking New Music Week, as 
well as other events like the 
Voodoo music festival and South 
by Southwest. 

On the contest side. MTV has 
honed its approach, reducing the 
number of giveaways on the flag- 
ship channel to a handful of 
mega-contests like Destiny's Isle, 
while pumping up to more than a 



dozen the number of smaller 
music-related ticket and merchan- 
dise giveaways on MTV2 and MTVU. 
MTV contests generated more than 
2.5 million entries last year. 

MTV teamed with more than 100 
major-market radio stations last 
year on promotions of MTV tours, 
programs and special events and 




worked with dozens of artist fan 
clubs on promoting awareness of 
MTV-sponsored artist appearances. 

THE MUSIC TORCH 

"My mission is keeping the 
music light lit for MTV by keeping 
the music part of the brand really 
active and vibrant on the ground," 



says Tina Exarhos, executive VP of 
marketing for MTV/MTV2/MTVU. 

The challenge, executives acknowl- 
edge, is marketing music as well 
as the franchise shows the net- 
work airs as part of its "10 Spot" 
programming. 

"The question is. How do you 
give the artist and label as much 
love as 'Pimp My Ride' or 'Newly- 
weds' gets?" Exarhos asks. 

The network sees tour sponsor- 
ships as a major way it can stay 
invested in music. 

In the case of Destiny's Child, in 
addition to the Destiny's Isle pro- 
motion, MTV is serving as the 
global sponsor of the group's Des- 
tiny Fulfilled tour and creating a 
special traveling MTV experience 
that it will set up outside the ven- 
ues the tour visits. 

This summer. MTV will go one 
step further on the live front by 
teaming with Sanctuary and Cre- 
ative Artists Agency to put its 
own branded festival on the road: 
the Pimp My Ride tour. In addi- 
tion to offering a full slate of 
bands, the show will include a 
traveling village devoted to music 
and car culture. 

MTV will be responsible for the 
lineup of performers, building all 
the activities on the ground and 
working with sponsors. 



The effort will represent the net- 
work's largest play in the live music 
space since 200 l's TRL tour. 

The bulk of the network's tour 
sponsorships center on serving as 
media sponsor of a pre-existing tour 
— where its name is on the ticket 
and it has signage on the ground — 
or coordinating smaller club tours 




EXARHOS: MTV REMAINS A MUSIC BRAND 



like MTV Handpicked. 

Alternatively, the channel is cre- 
ating special opportunities for fans 
and artists to interact through 
events like a series of parties sur- 
rounding the VMAs {Billboard, 
Sept. 4. 2004). 

Some music marketing efforts 
are even turning into new pro- 



has a slew of ceremonies catering 
to independents leading up to the 
Academy Awards, so there's no 
reason the music industry 
shouldn't capitalize the same way 
on the Grammys. 

As for this year's Grammy nomi- 
nations, they do include a number 
of noteworthy independents, 
mainly in the roots and jazz cate- 
gories. Among the most deserving 
is Atlanta-based Dust to Digital, 
which made a grand entrance with 
its first release — a five-CD gospel 
set titled "Goodbye Babylon." The 
box — an elaborately designed 
cedar box. that is — is up for best 
historical album and best box or 
special limited-edition package. 

Additionally. St. Paul. Minn.- 
based folk label Red House 
Records garnered nods for 
releases from Rosalie Sorrels 
and Eliza Gilkyson. New York- 
based Artemis scored four nods, 
led by Steve Earle. And Cleve- 
land-based Telarc International 
fared even better, garnering 14 
nods for its jazz, classical and 
world releases. 

These honors will be given 
out during the nontelevised 
portion of the Grammy ceremony. 
Yet for those who want to see 
prime-time indie awards — at least, 
those who are in New York — head 
to the Plugs. 



gramming franchises for the net- 
work. MTV's $2 Bill concert 
series was born out of the mar- 
keting department in 2002 and 
has become a staple touring and 
programming opportunity for 
the network since its introduc- 
tion. The network is staging $2 
Bill events on a quarterly basis. 

Key to the S2 Bill series, Armenia 
says, is that it is untethered from the 
studio and put in a concert venue 
where fans can experience it live. 

The network is also looking to 
take unique music experiences to 
college campuses with MTVU- 
sponsored school appearances by 
artists and branded tours like Cam- 
pus Invasion. 

Later this year MTV2 will start an 
online music preview feature simi- 
lar to mtv.com's The Leak that will 
be tailored specifically to the col- 
lege crowd. The program will 
unveil new music specifically to 
students on campus computer 
networks. 

"Music will always be the thread 
that runs through everything we 
do," Armenia says. "That piece of 
access — whether it's touching 
something an artist created or get- 
ting to meet them, something no 
one ever thinks they have a chance 
of doing — that's paramount to any 
of the creative we put out." 
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Retail Ready To Rack Grammy Sale Displays 



As I write this, it is nearly three 
weeks before the Grammy Awards, 
and some retailers are getting 
ready to take advantage of the 
sales opportunities that the awards 
show presents. 

J&R Music World in lower 
Manhattan will put up a special 
Grammy section on its online 
store, "which will highlight all the 
major categories," says Sue Bryan, 
who heads up music and video soft- 
ware for the giant indie retailer. 
What's more, J&R will have a 
Grammy endcap in its brick-and- 
mortar store, and a week before the 
show, the chain will run a newspa- 
per ad with a "Discover the Gram- 
mys" theme, featuring some of the 
nominated artists and releases. 

Scott "Perk" Perkins, VP of 
retail operations at Music City in 
Nashville, says the 32-unit 
chain will also have endcaps 
featuring Grammy nomi- 
nees, along with sales in 
some of its genre depart- 
ments and advertising 
touting the event. 

New York-based Alti- 
tunes, which has almost all 
of its 25 locations in air- 
ports, will promote the 
nominees and then the 
winners at the appropri 
ate time, according to 
VP of marketing and 
business development 
Eden Yariv 

But not everybody expects to 
reap sales from the Grammys. 
Kevin Stander, VP of Owing Mills, 
Md.-based Record & Tape Traders, 
says that since the chain's 1 1 units 
are basically alternative-music 
stores, "the Grammys are not a big 
thing for us. While we do a 
Grammy endcap and we watch for 
any alternative titles, we are just 
not a Grammy kind of store." 

Likewise, Bruce Ogilvie, presi- 
dent of Super D in Anaheim, Calif- 
says the one-stop will not run any 
Grammy sales for its retail cus- 
tomers. "The hipper indie stores 
will highlight nominees because 
the Grammy show is a great sales 
driver," he says. But in general, he 
adds, it's chains that pay the most 
attention to the Grammys. 

CLOCK STRIKES MIDNIGHT: The 

Jan. 10-25 period has long been 
known among labels as the witching 
hour for the sales and distribution 
side of things. 

During those 15 days, payment 
— or should I say, one of the two 
biggest payments of the year — 
comes due for the product that 
retailers bought to keep their 
stores supplied during the holiday 
selling season. 

February payments also cover 
product bought for holiday time. 
But Jan. 10 is the crucial day if 




retailers want to take advantage of 
the early-payment discounts still 
offered by most majors. 

Sure, there is a five-day grace 
period, but if a vendor hasn't 
received payment by Jan. 10, it 
knows to make a call to find out 
what's going on. 

If Jan. 15 has come and gone 
without a remittance, the vendor 
can be pretty certain that things 
are looking bleak for payment on 
Jan. 25. the official due date. 

Nowadays, labels' financial and 
credit departments generally have a 
read on the health of the account 
base and know if they need to worry 
about a retailer come Jan. 10. But 
in the first half of the 1990s, the 
majors were often surprised by 
accounts that they didn't have a 
clue were in trouble. 
That appears to be what hap- 
pened recently in Canada, 
where A&B Sound filed for 
bankruptcy protection 
Jan. 20 under the 
country's Companies 
Creditors Arrange- 
ment Act (Billboard, 
Jan. 29). A&B has 
announced that it 
plans to sell its 21 
stores to private 
investment firm 
Sun Capital Part- 
ners Group. Boca 
Raton, Fla.-based 
Sun Capital owns the Musicland 
Group, among other retailers. 

A merchant that plans to file for 
bankruptcy often does so before 
making holiday payments, so it can 
be flush with cash just in case it can- 
not get a debtor-in-possession loan. 

According to A&B president Tim 
Howley. the retailer owes creditors 
approximately $50 million Canadian 
($40.5 million) and has increasingly 
lacked the financial resources to stay 
competitive in the Canadian market 
against such U.S. players as Best 
Buy and Wal-Mart. 

Sources indicate that annual 
sales at A&B have dipped from 
$300 million Canadian ($243.3 
million) in 2001 to $200 million 
Canadian ($162.2 million) in 2004. 

While A&B plans to present a 
restructuring proposal to creditors 
within 30 days, all Canadian major 
labels immediately put shipments 
to the retailer on hold. 

"You would have to be a fool to 
keep shipping to A&B while this is 
going on," a source at one major 
label says. "We have to see how 
this shakes out." 

Another major-label executive 
says, "A&B expects us to continue to 
ship goods. They said we should be 
paid for anything we ship after Jan. 
19. However, we have yet to hear 
what we will receive on any out- 
standing balances before Jan. 19." 
In a statement. Sun Capital 



principal Steven Liff said his 
company is confident the A&B 
revitalization plan will succeed, 
and that employees, suppliers and 
customers will benefit. "The 
A&B Sound brand is well-known 
and extremely well-respected 
through Western Canada," he said. 

Sun Capital better listen closely 
to the Canadian labels. 



tributed to the ultimate liquidation 
of the entire chain. 

I MESSED UP: I don't know what I 
was thinking when the new year 
began, but I made the same mis- 
take in Market Watch (see page 49) 
two issues in a row. And no one 
caught me until the second week. 



If the firm thinks it had 
a hard time getting the 
major music and video 
vendors to give normal 
credit terms to Musi- 
cland after Sun Capital 
took it over without 
putting in any equity — 
merely assuming its lia- 
bilities from Best Buy — 
Sun hasn't seen the 

Canadian labels play 

hardball. 

Back in 1991, Cliff Horwitz, who 
headed the Jumbo Video chain, 
bought 161-unit A&A Records out 
of bankruptcy in a reorganization 
that nearly wiped away its debt to 
the majors. 

Yet the Canadian vendors 
refused to give the new owners 
normal credit terms — which con- 



Retail 
Track 



By Ed Christman 

echristman@billboard.com 




In the Jan. 22 and Jan. 29 issues, 
the year-to-date overall unit sales 
box on the Market Watch chart listed 
the digital tracks total for this year 
under last year, and vice versa. That 
means that not only were the num- 
bers wrong, but so were the meas- 
urements of the year-to-year change. 

The Jan. 22 Market Watch should 
have listed 2004's year-to-date digital 



tracks total at 1,692,000 and 2005's at 
5,448,000 — which means this year's 
total is up 222% from last year's. 

For the Jan. 29 issue, the 2004 
digital tracks total should have been 
3,344,000, and the 2005 total should 
have been 10,695,000— which 
means a 219.8% increase from the 
previous year. 

When I screw up, I don't fool 
around: Since I reversed the num- 
bers for digital tracks, the total units 
year-to-date were also wrong in both 
issues. For Jan. 22, the 2004 total 
units should have been 16,579,000, 
while the 2005 total should have 
been 16.176,000. So, this year was 
down only 2.4% from last year. 

In the Jan. 29 issue, the 2004 
total should have been 28,924,000. 
and the 2005 total should have 
been 31,131,000, meaning this 
year's total is up 7.6% compared 
with last year's. 

It's a good thing all this was 
caught by a couple of astute readers 
before this issue went to press, or I 
could have devoted my entire col- 
umn next week to my mistakes. 

Additional reporting by Larry 
LeBlanc in Toronto. 




HURRY ! 
Hotels are filling up 
reserve them on-line 
at sxsw.com 



The South by Southwest Music 
and Media Conference showcases 
hundreds of musical acts from around 
the globe on fifty stages in downtown 
Austin, TX. 

By day, conference registrants do 
business in the SXSW Trade Show in the 
Austin Convention Center and partake of a 
full agenda of informative and provocative 
panel discussions featuring hundreds of 
speakers of international stature. 



For more information including: 
» conference updates 
» registration discounts 
» exhibitors 

» confirmed artists & panelists 



TalentMatch 
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Billhead TOP DVD SALES 







Sales data compiled by ... , 

Nielsen 

VldeoScan 












hue 

label/distributing label & number 


Principal 
Performer* 


RATING 


§ 






t&! NUMBER 1 rat 


1 Week At Number 1 










THE VILLAGE (WIDESCREEN) 

lOUDCTOW HOW VIMaBUFNA VISU HRMt ( NNRIAISMNI JH«3 


Joaquin Phoenix 
Adrien Brody 


PC 13 


29.98 




THE VILLAGE (PAN & SCAN)^^ UBll ^ 


Joaquin Phoenix 
Adrien Brody 


PG-13 


29-98 




WITHOUT A PADDLE (PAN & SCAN COLLECTOR'S EDITION) 

PARAMOUNT HIM LNlCRIUNMBfTIIW 


Seth Green 
Matthew Li 1 lard 


PG-13 


27 98 


1 




TROY (2 DtSC WIDESCREEN EDITION) 


Brad Pitt 
Orlando Bloom 


R 


29.98 


4 




NAPOLEON DYNAMITE 

nana) mb 


Jon Heder 


PG 


29.98 


2 




TROY (2 DSC PAN & SCAN EDI HON) 

WARnER HOME VI0C0 2W1D 


Brad Pitt 
Orlando Bloom 


R 


29.98 




WITHOUT A PADDLE (W1DSCREEN COLLECTOR'S EDmON) 

MJWWOUNl HOMt [NTUTMNMCVT JSM 


Seth Green 
Matthew Ullard 


PG-13 


27.98 






HAROLD & KUMAR GO TO WHITE CASTLE (UNRATED EXTENDED EDITION) John Cho 

NEW LME HOMt tHTlRIAPSMWWAAfttRMOMl VIDEO QM71 Kal Pfjnn 


NR 


27.98 




PAPARAZZI 

lOMBMI 


Tom Sizemore 
Robin Tunney 


P6-I3 


27.98 




THE FIFTH ELEMENT (ULTIMATE 2 DISC EDITION) 

COLUMN THISTAR HOMt EMIERTMNMENTOIUI 


Bruce Willis 
Mil la Jovowch 


PG-13 


24 98 




THE LAND BEFORE TIME XI: INVASION OF THE TINYSAURUSES 

.if;;.' shjuill . DiL ;hu: 


Animated 


G 


19.98 


5 




RESIDENT EVIL-APOCALYPSE (2 DISC SPECIAL EDITION) 

C1UUMBIA imSTAR HOME EWEfTOUNUENTUIB 


Milla Jovovich 


R 


28 98 


• 




ANCHORMAN: THE LEGEND Of RON BURGUNDY (UNRATED WIDESCREEN EDITION! 

r.fi* AMwrns h:im[ fnt;riainm(Vi sisn 


Will Ferrell 
Christina Applegate 


NR 


29 98 


S 




GARDEN STATE 

■MB Ml 


ZachBrafl 
Nalalle Portman 


fl 


ii sa 


12 




COLLATERAL 

0HEAMW3FKS rGM[ tNTOTAlSMJWJlWVPSAi STUDIOS HOME VOID [SI 73-1 


Tom Cruise 
Jamie Foxx 


R 


2998 


I 




THE LITTLE BLACK BOOK 

cdiumbw irtsiaa home intehiwnme.N1 mm 


Brittany Murphy 
Hotly Hunter 


PG-13 


26 98 


II 




MARY POPPINS (40TH ANNIVERSARY EDITION) 

BUENAVrSUHOMt EMI Eft I AINME N 1 1 WAil DIStf* HOME WHO 101167 


Julie Andrews 
Dick Van Dyke 


G 


29 98 


11 




THE LORD OF THE RINGS: RETRUN OF THE KING (SPECIAL EXTENDED EDlTON) 

NEW 1INE MOW ENTfBTAINMfVrViAflNFR HOME VOFfifSS 


Elijah Wood 
Ian McKellen 


NR 


39 98 


14 




1. ROBOT (WIDESCREEN) 

STH ONTURY HJX 


Will Smith 


PG-13 


29 98 


10 




SEX & THE CITY: THE COMPLETE SIXTH SEASON: PART 2 Sarah Jessica Parker 
HBOHDMEV.re»WAW«RHi*«viwurci» Kim Cattrall 


NR 


4998 


13 




KING ARTHUR (WIDESCREEN DIRECTOR'S CUT) 

Tni.rnr.-D'.E -tnwr- ',icfc.B.tff,Aui3-A -turn emirta swev hix 


Clive Owen 
Keira Knightley 


NR 


29.98 


9 




ANCHORMAN: THE LEGEND OF RON BURGUNDY (UNRATED PAN & SCAN EDITION) Will Ferrell 
DHtAAwowts home EN'ERiAiNMfni do* Chrislifia Applegatt! 


MR 


29.98 


•6 




SPIDER-MAN 2 (WIDESCREEN SPECIAL EDITION) 

COLUMBIA TBJSTAR MOMf fTHTEBTAASMf NTCfiitJ 


Tobey Maguire 
Kirsten Dunst 


PG-13 


29.98 




LEON - THE PROFESSIONAL (DELUXE EDITION) 

C01LW61A rmsiAR HOME [WBIAWMCW own 


Gary Oldman 


R 


24 98 


■v 




THE BOURNE SUPREMACY (WIDESCREEN) 

UNMrflSAI STUtHrSHfiME WIXDMSTJ 


Matt Damon 


PG-13 


29.98 




BLUE COLLAR COMEDY TOUR 

WARNER HOME WW0JW6T 


Jeff Foxworthy 
Bill Engvall 


PG-13 


19.98 


•5 




OPEN WATER (WIDESCREEN) 

UONS GATE HOME ENEEHUINMENT 16TM 


Blanchard Ryan 
Daniel Travis 


R 


26.98 


?■ 




DOOGEBALL- A TRUE UNDERDOG STORY (WIDESCREEN) 

MMMDMM 


Ben Stiller 
Vince Vaughn 


PG-13 


29.98 






SHAUN OF THE DEAD (WIDESCREEN) 

UWrtRiAL SIUDIDS HOME MB) HEI 


Simon Pegg 


R 


29.98 


2G 




THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT (PAN & SCAN) 

8UFMA viSTAMQW EMTEHTAIUMEM.'AAIT DtSNlT HJMl V1I1EP nBWl 


Anne Hathaway 
Julie Andrews 


G 


29.98 




THE UON KING II: SIMBA'S PRIDE 


Animated 








G 


29.98 




WAIT OlSNtY HOME LWEmAftMEVt illOENA VISTA HOME LIT [ R 1 A A ME NT HIM 






iJ 




THE SIMPSONS: THE COMPLETE FIFTH SEASON 

MMMM 


Animated 


NR 


49 98 


23 




HERO (WIDESCREEN) 

MMIMHOMi^ENTUTAINWKT.BiJENAVISUHOME ENTERTAINMENT 3W1? 


Jet Li 


PG-13 


73 98 


2 b 




1, ROBOT (PAN & SCAN) 

MMMIMTIMMMI 


Will Smith 


PG-13 


29.98 






BLUE COLLAR COMEDY TOUR RIDES AGAIN 

PAMMOUNT HOME ENTEFITAMMENT I7XM 


Jeff Foxworthy 
Bill EngvaJl 


NR 


19.98 




GLADIATOR 


Russell Crowe 
Joaquin Phoenix 


R 


19 38 




UNMRSAl STUDIOS HOME VOEO !ft£T 








THE SIXTH SENSE 

MCHlTWOOt nCniRES HOME ViWOfllfNA VtSTA HOME FVE«IA1SF«N1 IOP 


Bruce Willis 
Haley Joel Osment 








PG-13 


19 43 






DORA THE EXPLORER: CATCH THE STARS 

MMM01MT HOME ENTERTAAMENT HAM 


Animated 


NR 


lb 9a 


30 




SHREK 2 (WIDESCREEN) 

OKNMMUH0ME ENTFHIAINMfNTiVIMVERSAI STUOI0S HDMf V1MOMD1 


Mike Myers 
Cameron Diaz 


PG 


79 9a 




MONK: SEASON TWO 


Tony Shalhoub 


NR 


59 33 
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Sales data compiled by J? Nielsen 

TITLE VldeoScan Principal 
LAEEL/D'STRIBU' \G _A:!i L f. M.f-.'IU w P«rform»rs 




RATING 


PRICE 






NUMBER 1 1 Week Al Numberl 

THE LAND BEFORE TIME XI: THE INVASION OF THE TINYSAURUSES 

imiYWSMSTuoiQSHOMf vofouwi Animated 


20O5 


c 


19.98 






DORA THE EXPLORER: CATCH THE STAR Animated 


20O5 
1994 


NR 
NR 


9 98 


3 1 


PI ATI Ml IM CEIHK- ARC ft. ("HFCT DC CTFFI TOfWl 

r LM ] HxunM jCnICj- MDJ Of V-nt 3 1 \Jr 3ICCL tUUU . Mart 

.v.w,l-;i-jwi .■:j[u Leearwn 


14.98 




THE VILLAGE Joaquin Phoenix 

TOUCHSTONE HOWE VOEQUtENA ,,STA KIM! f f4Tf RTA1HMFM » Adrien BlOdy 


2004 


PG-13 


24.98 






bri utK-MAN ._ iooey Mauuire 

COll MB 1* TTflSTAfl HOME ENIEHUlNMtNT 05148 KlTSKin DllrSt 


2004 


PG 13 


24.98 






THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT Anne Hathaway 

1!I':71A .':i'.'.MLIMI IMt'MASWI M '■'■■V U ;M ' ■"■>.■'. : . Ju|jf> AnOVCWS 


2004 


e 


24 98 


PLATINUM SERIES: LEGS OF STEEL 2000 Leisa H irl 


1994 


NR 


14.98 


in 




GARFIELD THE MOVIE Breckin Meyer 
iotvwojwi Jennifet Love Hewitt 


2004 


PG-13 


19.98 


SPONGEBOB SQUAREPAIMTS: HOME SWEET PINEAPPLE 

PARAMOUNT MRME FNTfRTAINME NT AmmalM 


2005 


NR 


9.98 


2 




SHREK 2 Mike Myers 

CWAMWDHKS 1*3 ME ENTERTAjNMEST UNU'ERSAlSTJUIOS HOME WOEO MM Cameron Dia2 


2004 


PG 


24.98 


11 


4 




UADDV POTT CD fi. TUC ODICHMCD flC &7X flPflW n-ini-il D-tAflitta 

i'. f ; . eome voio TBMs Emma Watson 


2004 


PG 


22.98 


12 


9 
19 




5COQJBY uuu £: MUrNS i eKb UNLtAbntu Freddie Pnnze Jr. 

kWBSEHHoui • -ii .s" saraj, Mini ■■ Ge. \c\ 


20O4 


PG 


22.98 


13 
14 


™ ("™. »3 ADVENTURE HOME Jxm .. h . 


1995 


PG 


5.98 


8 




rVlAKl rUrrlNl (AUIH ANNIVtKbAKY cUIIIEJN} JulifiAnorewS 

ailFNA VinA HOME ENTIKTAISMINI DlSNCY HOMt VIUO CDUM DlCk Villi Uykt! 


1964 


G 


24 9fl 


15 




ML MTstLr & IKcnic lsrtE_IAL LUI 1 FUN) Jim : 

fojwowwis Henee Zellweger 


2000 


R 


9.98 


14 


12 1 


TUC J U"»AI II, CIAADA'C DDI C 

Tnc LIUN KINu II: blrVlDA i rKlUt Ammatpd 

WAIT DISMfY HOME ENTETTOINMINTiVMAlT DISNEY HOME VOtOSJIM flmmaieO 


2004 


G 


24.98 






I-ID rvM ITTl c 

DR.DOUTTLE Eddie Muiphy 


1998 


PG 13 


9.98 




SLEEPY HOLLOW Johnny Depp 

MUUMOUNT HOME CNTCHTAINMCNI 239G3 Chnstjna RlCCi 
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No. 2 : Clara's "1,2 Step" has the 
biggest unit and percentage Increase 
on this issue's chart in its sixth week 
as first runner-up. 
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All Music Guide 
Top Artist 
Searches 



This 
week 
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BOB DYLAN 
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THE CAME 
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FRANK ZAPPA 
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THE ARCADE FIRE 



Source: AH Max Guide for the wrt ending ton. 25 

N0.4:Thelan.25 | 
release of two 
Bright Eyes albums. | 
one acoustic and 
one electric, rockets I 
Conor Oberst's folk/ * 
rock act to the top 
five of the AMC 
artist searches list 
this week. 



U.S. Marketers 
Urged To Cell More 



BY JILL KIPNIS 

LOS ANGELES — With cell phones such an integral part of 
daily life, brand marketers need to do more to include the 
devices in their promotions. 

Participants at The Next Big Idea: The Future of Branded 
Entertainment conference Jan. 20 at the Regent Beverly 
Wilshire here said that while such tie-ins are common in 
Japan and Europe, the United States is somewhat behind. 

"Cell phones are the only device that people always have 
on when they're 
awake," said Mark 
Frieser, CEO of 
Consect, a mobile 
industry strategic 
consulting and 
event production 
firm. "Campaigns 
must have a mobile 
aspect to them. 
Technology also 
goes hand in hand 
with the market of 
discovery." 

Cell phone sales 
are expected to hit 
2 billion by 2006, 
said Ken Rutkow- 
ski, president/host 
of Ken Radio Broad- 
casting, so it makes 
business sense to 
get involved in the industry. 

Rutkowski noted that Coca-Cola launched a promotion 
with cell phone manufacturer Nokia. Last year, when 
coasumers purchased a specific Nokia cell phone, the Coca- 
Cola logo would appear when the device was turned on. 

RINGTONE COOL 

Beyond branded promotions with the phone itself, mar- 
keters should focus on ringtones, panelists said. 

Frieser noted that ringtones generated $300 million 
in revenue in the United States last year, and $4 billion 
worldwide. "Ringtones were 10% of the global music 
industry," he said. "The music industry has to be looking 
at how to get into this. Double the amount of ringtones 
|were| sold versus digital downloads last year. People are 




Panelists said the ringtone market is the best way to enter Into branded deals in 
the mobile Industry. Pictured, from left, are Ken Radio Broadcasting president/host 
Ken Rutkowski, MTV Networks VP of wireless strategy and operations Greg day- 
man, Consect CEO Mark Frieser and MasurLaw managing partner Steve Masur. 
(Photo: R. Michael Zllz) 



willing to pay a premium for ringtones. It's personaliza- 
tion, and it's a way to seem cool." 

Greg Clayman, VP of wireless strategy and operations for 
MTV Networks, said MTV recently got involved with ring- 
tones through a promotion that paired its show "Pimp My 
Ride" with automaker Toyota. 

"We gave away ringtones picked by the 'Pimp My Ride' tal- 
ent," he said. 'Toyota was involved with branding. This was the 
type of promotion that educated more people about ringtones." 
Clayman noted that artist/producer Timbaland has 
recorded a full 
album of ringtones 
that is expected 
next month. Details 
about the release 
are not yet known. 

Conference 
participants also 
discussed the im- 
portance of target- 
ing specific demo- 
graphics through 
ringtones. 

Frieser said Latin 
users comprise up 
to 8% of the U.S. 
ringtone market, 
adding that the 
demographic is 
primed for further 
growth. He believes 
the voice tone [a 

voice-only ring] category could be another breakthrough. 

"If we can get Snoop Dogg to do a voice tone, people would 
love it," he said. 

A more efficient method of measuring mobile activity may 
be needed to convince more marketers to commit, however. 

Frieser will be involved this year with the new Nielsen 
Mobile division to craft ways of collecting such informa- 
tion. "We will collect sales data and consumer surveys," he 
said. "It's complicated, though." 

The conference was hosted by Adweek, Brandweek, 
Mediaweek, Billboard, The Hollywood Reporter. Amuse- 
ment Business, Sporting Goods Business and Nielsen 
Media Research, in association with the Entertainment 
and Media Management Institute at UCLA's Anderson 
School of Management. 
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Giant International's Tao WiFi MP3 
digital music player ups the ante in the 
portable music space by featuring wire- 
less access to PC-based music files as well 
as online music distribution services. 

At home, users may synch the device 
with any PC that is connected to a wireless 
network and transfer tracks manually or 
randomly, without the use of cables. Soon, 
users on the go will be able to refresh their 
music lists directly from participating 
online music stores whenever they're in 
range of a public WiFi hotspot. Giant says 
it is negotiating with several digital music 
distribution services to allow Tao users to 
automatically download new tracks at 
regular intervals, based on users' prefer- 
ences. Audible.com is the first company to 




sign on to the program. 

A Giant representative says the Tao is 
focused on the portable subscription 
model. It features Microsoft's Janus 
digital rights management technology, 
but will include a la carte distribution 
services as well. The device supports 
Windows Media Audio and generic MPS 
file formats. 

The Tao contains a 20GB hard drive, FM 
receiver and dual headphone jacks. It also 
has an integral FM transmitter that enables 
users to play music on the device through 
a car or home stereo FM tuner without the 
need for additional accessories. 

Giant says the device will ship In the 
second quarter with a suggested retail 
price of S350. ANTONY bruno 



B-Boys' Slam Dunk 

Beastie Boys fans will have the 
opportunity to match their virtual bas- 
ketball skills against the hip-hop trio in 
Electronic Arts' upcoming "NBA Street 
Vol. 3." Mike D, MCA and Ad-Rock 
are lending their images and antics as 
game characters, as well as providing 
the headline song. 

The Beasties' "An Open Letter to 
NYC" is one ol 13 hip-hop tracks fea- 
tured in the game. Also contributing to 
the soundtrack are Elephant Man. 
Guerilla Black. De La Soul. House 
of Pain and MC Lyte, among others. 

Each Beastie Boy game character 
has a unique set of basketball skills. 
Players have to beat the three in a sec- 
tion of the game's "street challenge" 
mode to unlock the characters for play 
in other modes. 




'SupaStar' Quality 

Aspiring hip-hop artists can skip 
"American Idol" and instead compete 
for the title of "Hip-Hop SupaStar" in a 
contest sponsored by Sony Urban Music. 
Cingular Wireless and Sony Ericsson. 

Sony Urban Music executives will 
select 10 finalists from the original 
songs submitted and convert each into 
a unique mobile ringtone. Cingular sub- 
scribers may then download and vote 
lor their favorite entry via cell-phone 
text messaging to select the winner. 

Certain finalists will perform with 
rapper Xzibit on select tour dates 
sponsored by Cingular and Sony Erics- 
son. The winner will receive a new car 
and a chance to record with Sony 
Urban Music. 




EMI's Europe Move 

Mobile music pioneer Chaoticom 
and EMI Music have formed a licens- 
ing agreement to make some 200,000 
tracks from EMI's catalog available lor 
wireless distribution via Chaoticom's 
European carrier partners. 

The deal is limited to European 
wireless operators Eurotel, Orange. 
Pannon and Telenor, but Chaoticom 
says it will look to expand the agree- 
ment into new areas of Europe. EMI 
is the fourth major record label to 
partner with Chaoticom for mobile 
music downloads. 
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Milsap Catches A 'Thrill' 




Rod Stewart did two albums of 
American pop standards before his 
current set. "Stardust . . . The 
Great American Songbook Vol- 
ume III" (J Records), was nomi 
nated for a Grammy Award for 
best traditional pop vocal 
album. Fellow category nom- 
inee Barbara Cook, whose 
holiday album "Count Your 
Blessings" (DRG) covers the 
likes of Irving Berlin and 
Mel Torme, has been ply- 
ing said songbook at least 
since Vernon Duke recom- 
mended her for a Poconos summer 
resort gig in 1950. 

No stranger to the genre, too, is 
Harry Connick Jr.. who mined it 
extensively before his best traditional 
pop vocal album nominee "Only 
You" (Columbia) focused on ballads 
from the '50s and '60s. Of course, 
Monica Mancini, whose "Ultimate 
Mancini" (Concord) album honors 
her late father, Henry Mancini. came 
naturally to the classification. 

The fifth nominee in the category 
is country music legend Ronnie Mil- 
sap, whose standards entry "Just for 
a Thrill" (Image Music) might seem 
a stylistic aberration — if not a thinly 
disguised attempt to cash in on the 
pop genre-crossing craze so well- 
exploited by Stewart et al. 

Then again, Milsap was originally 
trained in classical music, and he 
recorded "Let's Go Get Stoned" for 
Scepter Records shortly before Ray 
Charles had a smash hit with it in 
1966 and put the then-fledgling song- 
writing team of Ashford & Simpson 
on the map. 

Milsap's nominated disc — which 
features such songs as "Bewitched," 
"Every Time We Say Goodbye" and 
"In the Wee Small Hours of the 
Morning" with arrangements by 
such greats as Jimmie Haskell. 
Charles Calello and Sammy 
Nestico — was actually conceived in 
2001 by the artist, his manager Burt 
Stein and music industry veteran 
Jerry F. Sharell, who co-produced 
the project. 

"In country music, it's all about 
the song — but songs are sometimes 
hard to come by," Stein explains. 
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When Sharell initially met with Mil- 
sap, however, he brought along a list 
of 174 standards. 

"He knows this repertoire better 
than anybody — and I'm probably 
one of the few people in the 
world who knows that," con- 
tinues Stein, a friend of 
Sharell's since both worked 
for Elektra Asylum in 1975. 
l Now president/CEO of the 
yjpk Society of Singers, Sharell, 
a high-school doo-wop 
singer whose single with 
Cleveland group the Vel- 
vets is a collector's item, was later a 
publicist for WEA and Wamer/Chap- 
pell. There he "developed even more 
song sense," he says, citing the joy of 
working for a pubbery with copy- 
rights by the likes of Berlin and 
Sammy Cahn 



Words8< 
Music 



By Jim Bessman 

Jbessman@biliboard.com 




"I'm enough of a song man and 
appreciator of great singers to know 
that Ronnie could do these songs," 
Sharell notes. "I gave him titles that 
we would not do, like 'It Had to Be 
You' — that were on every damn 
standard album in the world — and 
others like Teach Me Tonight,' 
which 1 hadn't heard a really great 
version of in many years and is a 
song that hasn't been ground to 
fine coffee." 

Sharell adds that Milsap's reading 
of the Cahn/Gene DePaul song, 
married with Nestico's arrangement, 
is an album standout. "I always 
wanted to step up to the mic and 
sing it," claims Milsap, who also sin- 
gles out Churchill Kohlman's "Cry" 
— Johnny Ray's 1952 hit version of 
which he heard as a kid. "It didn't 
matter who had done them. I love 

those songs so 

much." 

Milsap rec- 
ognizes his 
debt to Charles, 
who had a hit 
in 1960 with 
the Lillian 
Hardin Arm- 
strong/Don 
Rave title track 
of Milsap's 
album. "People 
will say, 'You're 
just trying to 
act like Ray,' 
and no doubt 
I he's a huge 



influence on me always and forev- 
er," Milsap says. "But Ray sang 
some songs even in his prime that 
reminded me a lot of Nat 'King' 
Cole, so everybody borrows from 
everybody." 

Milsap says he wanted to do a 
standards album long before it be- 
came virtually mandatory for aging 
rockers. 

"It goes all the way back to the 
mid-'80s, when I went to my friend 
| RCA Nashville head] Joe Galante 
and said I wanted to do a project like 
this." Milsap had been inspired by 
Linda Ronstadt's 1983 album 
"What's New." 

"1 was sitting in a mastering stu- 
dio in LA, and they played it for me 
and said Elektra didn't know what to 
do with it, and I said, 'What?,' and 
got on my knees and said, 'Good 

music like that 

doesn't exist any- 
more!' And I was 
wrong, because 
she did more 
albums like that 
with Nelson Rid- 
dle — and of 
course they even- 
tually figured out 
what to do. 
"So I went to 

Joe and said I 

wanted to do 
one, and he said, 'It's a great idea, 
Milsap, but you're selling so well 
with what you're doing, why not get 
back on the bus and shut upt 1 " 

Milsap admits, "When I finally got 
to Capitol Studios — with all the pic- 
tures of Frank Sinatra and Peggy 
Lee — I thought maybe I was getting 
in some deep water here, but hon- 
estly, I knew I had the passion for 
this kind of project." 

"Just for a Thrill," Stein says, is 
still being worked, with a TV cam- 
paign now being prepared. 

As for Mancini. she sees her nom- 
ination as "the perfect capper" to 
the "Year of Mancini," which kicked 
off with a postage stamp issued last 
April 13 on what would have been 
her father's 80th birthday. 

The year featured numerous other 
special events — including the March 
release of "Ultimate Mancini," which 
has been further honored with a 
nomination for best pop collabora- 
tion for its recording of "Moon 
River" by Stevie Wonder and Take 6. 

But it's still a Mancini album — 
though she admits that she's "carry- 
ing the torch" for her father, who 
won 20 Grammy Awards. 

"But even though I'm doing 
I Henry] Mancini material on this 
CD, it establishes me as an artist 
myself," she adds. "The fact that I 
got the nomination speaks more for 
me as an artist than just rehashing 
Mancini material, and I'm proud to 
be recognized on my own as well as 
for my legacy." 



Grammys Soundly 
Honor Surround 



Among the honors bestowed at 
the 47th annual Grammy Awards 
will be Category 92, best surround 
sound album. 

The award, which will be given 
for the first time, is a result of 
the considerable efforts of sev- 
eral passionate individuals 
who have developed and 
refined techniques for mix- 
ing in this new medium. 

The surround sound field 
and best surround sound 
album — its first category 
— were ratified at the 
Recording Academy's 
trustees meeting in May. Commer- 
cial releases providing an original 
surround mix of four or more chan 
nels are eligible. 

The award will be given to the 
surround mix engineer, surround 
mastering engineer and surround 
producer (if any). 

The time has 

clearly come for 
a surround- 
related Grammy. 
Millions of 
homes are now 
equipped with a 
multichannel 
receiver and 
speaker array, 
which are inte- 
gral components 

of home theater. 

Through DVD, 

TV broadcast and audio playback 
formats DVD-Audio, Super Audio 
CD and, most recently, DualDisc 
and DVDplus, most consumers 
have at least some familiarity with 
the presentation of music in sur- 
round sound. 

"I'm excited for the world of sur- 
round," says Rich Tozzoli. an engi- 
neer specializing in the field who, 
with several others, co-wrote the 
proposal for a surround-related 
Grammy. "The art form of surround 
is so deserving of this award." 

Prior to the 2004 trustees meet- 
ing, the Recording Academy's Pro- 
ducers & Engineers Wing fore- 
shadowed the surround award 
announcement with the Grammy 
Surround Music Alliance, a day- 
long event in Nashville featuring 
presentations by multichannel 
music's top practitioners. 

Following the event, Hank Neu- 
berger of Chicago Recording and 
Third Wave Productions summa- 
rized the view of the professional 
audio industry. There's two kinds of 
people in pro audio," Neuberger told 
Billboard. "Those who are working 
in surround and those who will be." 

COMING HOME; In recent weeks, sev- 
eral nominees for best engineered 




PREVIEW 200S 



album, non-classical, have been fea- 
tured in this space. 

Jay Newland, who with Husky 
Hoskulds won the award for Norah 
Jones' "Come Away With Me" in 
2003, is again nominated for his 
work with Jones, this time for 
her second album, "Feels 
Like Home." 

The album was recorded at 
Allaire Studios in Shokan, 
N.Y., and Avatar Studios in 
New York. 

After cutting tracks for a 
1 week in the Great Hall at 
Allaire, Newland recalls, 
"she lived with the stuff for a few 
months while she was on the road. 
Then we went to Avatar and recut 
some stuff." 

The group then returned to 
Allaire to record "What Am I to You," 
featuring Levon Helm and Garth 
Hudson, in the Neve Room. 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@billboard.com 




Newland credits the warm and 
rich tonal character of "Feels Like 
Home," which was recorded on 
analog tape, to a number of fac- 
tors. Among them are the Neu- 
mann microphones used to record 
Jones' vocals and piano and the 
Rover R-121 ribbon microphones 
used on acoustic guitars. 

"It sounds that way partly because 
of tape, although you can get a 
pretty warm sound on digital these 
days," Newland says. "It's instrument 
selection — the acoustic guitar con- 
cept in this band is not bright and 
strumming; it's more fingers and 
wood. Almost all the acoustics are 
cut with those ribbon mics." 
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MILSAP: COUNTRY LEGEND IN RUNNING FOR TRADITIONAL POP GRAMMY 




NEWLAND: NOMINATED FOR HIS WORK ON 
NORAH I0NES' FEELS LIKE HOME' 
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Scottish artist 
K.T. Tunstall 
has her 'Eye to 
the Telescope' 
in the United 
Kingdom 



Global 



-«» - A John Reischman 




Jaybirds are 
td flying high 
above 
Canadian 
bluegrass 
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BENASSI: TOOK AN AWARD FOR ITALY 



EBBA Winners 
Break Borders 

EC Awards Honor Up-And-Comers 



BY EMMANUEL LEGRAND 

CANNES — The European Commis- 
sion is looking at ways to contribute to 
cross-border artist development with 
its European Border Breakers Awards. 

The second EBBA ceremony took 
place Jan. 23 in Cannes during the 
MIDEM trade show. The awards, 
launched last year, honor up-and- 
coming European acts whose works 
have begun to travel across frontiers 
within the European Union. 

Specifically, this year's awards rec- 
ognized debut albums by EU acts that 
performed well outside their country 
of production between Sept. 1, 2003, 
and Aug. 31.2004. 

The EBBAs are sponsored by the 
commission's Department of Education, 
Training, Culture and Multilingualism. 
The winners are based on data supplied 
by the Billboard Information Group. 

The 2005 edition was marked by the 
presence of Jan Figel, EC com- 
missioner for education and culture. 
"These awards are about dismantling 
barriers, and music has this special 
quality to dismantle barriers," Figel 
said while presenting the honors. 

Figel said he expects the winners to 
receive increased public attention and 
the event itself to "stimulate Europe- 
wide distribution" of music. 

EC officials say they plan to set up a 
fund to support tours by winning acts 
as part of an EU pilot project. Details of 
the plan are not yet available, but it is 
understood that the support could reach 
up to 10,000 euros ($13,000) per act 

MUSICAL DIVERSITY 

Katie Melua won the EBBA for Great 
Britain with her debut, "Call Off the 
Search" (Dramatico). Other winners 
were Ireland's Damien Rice ("O," 



DRM/14th Floor), Germany's Wir Sind 
Helden ("Die Reklamazion," Labels/Vir- 
gin). France's Comeille ("Parce Qu'on 
Vient de Loin," VVagram). Finland's 
Redrama ("Everyday Soundtrack," Vir- 
gin), Sweden's Ana Johnsson ("The 
Way I Am," Bonnier Amigo/Sony), 
Italy's Benny Benassi & the Biz ("Hyp- 
notica," Off Limits Production) and 
Denmark's Raveonettes ("Chain Gang 
of Love," Columbia). 

Redrama, Benassi and the Raveonettes 
were on hand to collect their awards. 
To mark the enlargement of the EU to 
25 countries, the EC gave the Break- 
through Award to Polish band Mys- 
lowitz for its album "Korova Milky Bar." 

"Our musical diversity is getting 
stronger, and we should celebrate that," 
Figel told the invited audience at the 
Palais des Festivals. "For instance, by 
putting successful musicians from a 
new member state in the spotlight at 
the next edition of the EBBAs." 

It was "a good second year" for the 
awards, says Jean-Francois Michel, 
director of the Brussels-based European 
Music Office, one of the organizers. 
"These awards are becoming a valid 
platform to expose European acts and 
are a good promotional tool." 

Labels say winners receive a boost in 
international profile. "The EBBAs are 
honest and well-deserved," says pro- 
ducer Peter Luts of Belgian company 
A&S Production, whose act Lasgo was 
a 2004 winner. 

"The awards are very important, 
because foreign success is the dream of 
every songwriter or producer," Luts 
says. "With this award, people can see 
which bands and singers are selling 
well outside their own countries." 

Additional reporting by James Martin 
in Cannes. 



Domino's Theory Is 
Indie Success 



BY OLAF FURNISS 

EDINBURGH. Scotland— When Laurence Bell 
launched Domino Recording in 1993 from his South 
London basement, it was to provide a U.K. platform 
for U.S. acts Royal Trux. Pavement. Bonny Prince 
Billy (Will Oldham) and Sebadoh. 

Almost 12 years later. Domino still holds the U.K. 
and Continental rights for several albums by each of 
those acts, as well as being home to last year's 
hottest guitar-band newcomer. Franz Ferdinand, 
which was recently nominated for three Grammy 
Awards and five Brit Awards. 

The Glasgow. Scotland, four-piece is licensed to 
Epic for the Americas. Australia and Asia, but most 
of Domino's releases go through its own London 
and New York offices, with key independents taking 
care of the roster in other territories. Vital handles 
U.K. distribution. 

The transition from fan label to a respected 
indie player has been gradual, but Bell's 



guiding philosophy remains the same. "We only get 
involved with things we love." he says. "We never 
put records out lor money." 

The label was launched with a U.K. government 
grant of £5,000 ($9.34(1). and Bell was initially lim- 
ited to licensing acts, as his budget did not extend 
to "making records." 

"Al the time, we didn't have money to make 
records, so it was easier to license artists. All the 
money made would be reinvested." says Bell, whose 
living room floor sensed as a desk lor the first six 
months of Domino's existence, before he eventually 
moved to a London office. 



on 

s _^m tic 




Scottish alternative-rock band Franz Ferdinand is 
Domino Records' flagship act. Its self-titled debut 
album has shipped nearly 3 million units worldwide, 
according to the label. 



SCOTTISH ACCENT 

The first act to sign directly with 
Domino was Glasgow indie fixture the 
Pastels, in late 1993. The signing marked 
the beginning of the label's continuing rela- 
tionship with Scottish artists. 
Apart from Franz Ferdinand. Domino's Scot- 
tish acts include folk-based songwriter James 
Yorkston. country rock hand Sons & Daughters and 
acoustic rock act u.n.p.o.c. It also has an informal 
relationship with the Fence Collective, a group of 
artists from the Fife region of Scotland who have 
their own small label. Domino handles distribution, 
promotion and any other areas where the Collec- 
tive needs help. 

"I've always gone to Scotland." Bell says. "It has a 
great tradition of independent music. There's a con- 
stant appetite for new music in Scotland. 

"The Fence Collective were really inspiring." he 
adds. "They reminded me of why I do what I do." 

Yorkston says he met Bell through a DJ friend 
at a gig in Edinburgh. When a deal with another 
label fell through after eight months of negotia- 
tion. Yorkston's lawyer asked him if anyone else Had 

shown interest. ,. . 

(Continued on page 4.i) 
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Global 

Nephew A Favorite 
For Danish Awards 



Danish rock quartet Nephew 
recently notched more than six 
months on Denmark's album 
chart. Now the act's biting humor, 
driving sound and high-octane live 

shows have made 

it a favorite for 
several awards at 
the local record 
industry's annual 
Danish Music 
Awards March 5 
in Copenhagen. 

Nephew's second 
album. "USADSB" 
(Copenhagen 
Records), has been 
in the top 10 of Den- 
mark's International 
Federation of the Phonographic 
Industry chart since its June release. 

The label says the album has 
shipped 67.000 units domestically to 
date. Even though the band sings in 
Danish, its success at home has 
raised interest abroad. "We've 
released 'USADSB' in Japan and are 
in talks with European countries," 
Copenhagen Records product man- 
ager Jakob Serensen says. 

CHARLES FERRO 

INSPIRED CHOICE: Russian pop 
vocalist Alsou is a priority for Univer- 
sal Music Internationa] in 2003. 

According to UMI, the 21-year-old 
singer's second English-language 
album. "Inspired," will be released on 
Mercury in April across Europe, after 
bowing last month in Russia. Alsou 
signed with Universal Russia after 
finishing second in the Eurovision 
Song Contest in 2000. Her first 
international album was the English- 
language set "Alsou" (2001 ). 

"Inspired" will be preceded later 
this month by Pan-European single 
"Always on My Mind," released in 
November in Russia. With an accom- 
panying video directed by Joseph 
Khan (Missy Elliott. Britney Spears), 
it swiftly hit No. 1 on the weekly 
MTV Russia chart. The album 
includes "Wish I Didn't Know," a 
duet with Universal labelmate Nelly. 

Alsou has been nominated as best 
artist in Russia's inaugural, fan-voted 
Zolotaya Hchela awards, which will 
take place March 6 in Moscow. 

NIGEL WILLIAMSON 

TELESCOPIC VIEW: Scottish singer/ 
songwriter K.T. Tunstall is among 
the talent signed to the Virgin- 
marketed and distributed label 
Relentless [Billboard, Sept. 4, 2004). 

Tunstall grew up in St. Andrews, 
Scotland, and started writing and 
playing guitar in her mid-teens. She 
signed with Relentless in 2003. 

"We developed her for a year, then 
played [the album| to everyone at 
EMI," label co-founder Shabs Joban- 
putra says. 



Relentless gave TunstaH's acoasti- 
cally driven "Eye to the Telescope" a 
"soft release" in December in the 
United Kingdom, prompting nods 
from many critics for 2005 honors. It 
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will roll out globally through EMI/ 
Virgin this year. 

Jon Myer, head of music at the 
BBC's digital station 6 Music, says 
Tunstall has already played live twice 
on the network. Her new U.K. single, 
"Black Horse and the Cherry Tree," 
is being considered for 6 Music's 
playlist. "I saw her perform on |long- 
running BBC2 TV music seriesl 
'Later,' " Myer says, "and she was 
very impressive." RAUL SEXTON 
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TUNSTALL: U.K. CRITICS PRAISED 



TOURING GHOSTS: Irish singer/ 
songwriter Mark Geary is hitting 
American shores to promote the 
Jan. 25 release of his sophomore 
album, "Ghosts," on U.S. indie 
Signature Records. 

The album was released in Ireland 
in August and peaked at No. 12 on 
the IRMA chart. 

Geary has maintained an exhaus- 
tive touring schedule since his Feb- 
ruary 2003 debut release, "33 1/3 
Grand Street." That will continue 
apace in 2005. After Irish dates this 
month, he will play as a special guest 
of fellow Dubliners the Frames dur- 
ing their three-week U.S. tour that 
wraps March 15 in Los Angeles. 

"These songs had been in my head 
and scribbled on the back of beer 
Icoasters], bits of paper and motel 
stationery," Geary says, "from New 
York to LA to Dublin and France 
and then back to New York." 

NICK KELLY 
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Taiwan Acts To Curb Online Piracy 



BY TIM CULPAN 

TAIPEI, Taiwan— The record indus- 
try is weighing the implications of 
new initiatives from the Taiwanese 
government aimed at combating 
online piracy. 

The government outlined its "Im- 
plementation Plan for Internet 
Infringement Inspection" Jan. 12 at a 
closed-door meeting here with a dele- 
gation of officials from the Recording 
Industry Assn. of America and the 
International Federation of the Phono- 
graphic Industry. 

RIAA executive VP Neil Turkewitz 
and IFP1 chairman/CEO John 
Kennedy led the delegation. "They 
expressed their appreciation to the Tai- 
wan government for revisions to the 
[intellectual property] law and action 
against physical piracy, but they remain 
concerned about Internet piracy," says 
IFPI Taiwan secretary general Robin 
Lee, who also attended the meeting. 

Lee says the IFPI is still in negotia- 
tions with the government on the 
details of its plan. "It's too early to say 
if it's good or not," he adds. 

Preliminary 2004 estimates from 
IFPI Taiwan suggest that the terri- 
tory's physical piracy rate exceeded 
30%. In 2003, the rate was 42%, 
according to the IFPI, with the pirate 
market valued at $37 million. The 
labels body attributes the drop to a 
combination of improved enforce- 
ment of IP legislation and illegal 



online copying beginning to replace 
physical piracy. 

The country's progress in fighting 
piracy was reflected in a Jan. 18 deci- 
sion by the U.S. Trade Representative 
to downgrade Taiwan's Special 301 
status, moving it from the Priority 
Watch List to the Watch List. In a 
statement, the USTR said, "Although 
Taiwan has not yet adopted an effec- 
tive data protection regime, [it] has 
made significant progress in the 
remaining areas, particularly in 
strengthening enforcement and copy- 
right protection." 

Pressure from the United States dur- 
ing the past three years has prompted 
Taiwan to step up measures against 
optical media piracy. 

"It's good to see Taiwan's status 
downgraded, but there's still a lot of 
room for improvement" Lee says. "In 
physical piracy, Taiwan has done a good 
job, but Internet piracy remains a 
growing threat." 

CAMPUS CLAMPDOWN 

According to the IFPI, on-campus 
file swapping and downloading is a 
primary location for Internet piracy 
in Taiwan. The Education Ministry 
operates a high-speed Internet net- 
work with free access for students 
around Taiwan. Under the new plan, 
the Economics Ministry will coop- 
erate with the Education Ministry in 
cracking down on on-campus down- 
loading and file swapping. 



LEE: PLENTY OF ROOM TO IMPROVE 
TAIWAN'S STATUS ON USTR LIST 



Details of the plan's implementa- 
tion have yet to be worked out, but 
Bennet Chen, director of external 
affairs at the Economics Ministry's 
Intellectual Property Office, says it will 
be "an all-out effort on campuses 
across the country." 

Chen says the Education Ministry 
now has the technical capability to 
monitor network activity at cam- 
puses throughout Taiwan and can 
track and trace suspicious or abnor- 
mal activity. 

Raids on homes, campuses and busi- 
nesses will be stepped up this year, 
Chen says. The Economics Ministry 
will give technical training to selected 
police officers who will carry out the 
raids. The ministry expects the team to 
begin operations by March. 

The meeting with the govern- 
ment took place as IFPI Taiwan 



Japan's Domestic Shipments 
See Drops In Volume, Value 



BY STEVE McCLURE 

TOKYO — Last year saw shipments 
of domestic repertoire drop in Japan, 
although home-grown talent con- 
tinues to dominate sales. 

The fall in demand for local 
product in 2004 came as the Japan- 
ese music market — the world's 
second-largest behind the United 
States — continued its steady de- 
cline of recent years. 

According to shipment data for 
2004 released Jan. 21 by the Record- 
ing Industry Assn. of Japan, shipments 
of all recorded music product, includ- 
ing music videos and DVDs, by the 
RIAJ's 42 member companies fell 4% 
on a year-on-year basis to 347.4 mil- 
lion units. Wholesale value fell 5% to 
431.3 billion yen IS4.2 billion). 

According to the RIAL 2004 was 
the sixth straight year shipments were 
down on a value basis in Japan. How- 
ever, industry insiders point out that 
the decline is not as steep as in the last 
two years. In 2003, the value of all 
shipments fell year-on-year by 1 1%. 



RUTHERFORD: IAPAN S CD RENTAL 
MARKET AFFECTS DOMESTIC PRODUCT 



"The Japanese market's rate of 
decline is slowing." says Warner Music 
.Asia Pacific president Lachie Ruther- 
ford, who is also chairman/CEO of 
Warner Music Japan. 

"If the market had kept falling at 
the rate it was two years ago." he 
observes, "you would really have had 
to wonder where it was going." 

Excluding music video/DVD, 
shipments of audio software drop- 
ped 5% in volume to 312.7 million 



units and fi% in value to 377.4 bil- 
lion yen ( $3.7 billion). 

The RIAJ says the relatively weak 
performance by domestic repertoire 
saw shipments of home-grown music 
(excluding video/DVD) drop 7% to 
234 million units. Wholesale value 
was also down 7%. to 273.1 billion 
yen IS2.6 billion). 

Shipments of international rep- 
ertoire rose 2% in volume to 78.6 
million units, although value fell 
2% to 104.3 billion yen ($1 billion). 

Rutherford suggests Japan's CD 
rental market. w r hich is unique 
among major music markets, as one 
reason for domestic product's rela- 
tively poor performance. 

He notes that, under current trad- 
ing terms, rental stores have to wait 
one year from the release date before 
they can offer international product 
but domestic CDs can be rented as 
soon as three weeks after release. "The 
difference between domestic and 
international indicates that the rental 
industry does have some impact on 
our industry." Rutherford says. 



confirmed that 11 of its member 
companies had filed a copyright 
infringement suit against Kuro, a 
leading Taiwanese peer-to-peer 
service. The suit, which seeks dam- 
ages of $400 million Taiwan ($12.6 
million), was filed in December in 
Taipei District Court. The plaintiffs 
include the local affiliates of the 
four major labels and such leading 
local independents as Rock Records 
and Forward Music. 

A date for hearings in the case has 
not yet been set. 

Kuro says it will fully defend the 
action. "We're only providing a service 
to our members, we're not providing 
content," a Kuro spokesman says. 



He adds that Kuro is willing to 
pursue future cooperation with 
record companies hut would not con- 
sider an out-of-court settlement to 
cover past losses of income by the 
record companies. 

Lee says a civil suit against another 
Taipei-based P2P service, EZpeer, is 
being prepared by IFPI Taiwan mem- 
ber companies. 

Kuro and EZpeer charge users a 
monthly fee of $99 Taiwan ($31 for 
their software and access to their 
networks. Both services maintain 
Web sites featuring such content 
as lyrics and artist photos, which 
are not licensed by the relevant 
rights holders. 
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THE INTERNATIONAL WEEK IN BRIEF 




British authors rights group the MCPS PRS Alliance has hind a senior broad- 
casting executive as the successor to outgoing group CEO John Hutchinson. 

Effective in early February, Adam Singer will take up the CEO role for the 
Mechanical-Copyright Protection Society and the Performing Right Society. 
Hutchinson is retiring from MCPS-PRS after a decade at the helm. 

Singer is a broadcasting industry veteran with extensive domestic and 
international experience. I le will be responsible for building and maintain- 
ing high-level relationships with members, licensees, international societies 
and industry partners. 

During a career that began in the 1970s, Singer has launched or man- 
aged more than a dozen satellite TV channels. Until July 2002, he was CEO 
of British cable firm Telewest Communications. LARS brandle 

Emmanuel de Buretel . former EMI Music Continental 
Europe president, has inked an exclusive global licens- 
ing deal with Warner Music International for his new 
venture. Because Music 

The deal excludes France and the United King- 
dom. French indie Wagram distributes the label in 
France, and de Buretel says a U.K. distribution deal is 
under discussion. 
De Buretel describes Because Music as "an independ- 
* ent multicultural label" with recording, music publish- 
ing, management and touring activities. Because will 
have offices in l.ondon and Paris. 
De Buretel left EMI in March. EMMANUEL LECRAND 

Veteran music publisher Bryan Morrison has bought a 75% stake in Lon- 
don-based audiovisual company Snapper Music for an undisclosed sum. 
Morrison, who has worked with Pink Floyd, Marc Bolan/T. Rex and 
George Michael/Wham!, acquired the stake that had been controlled by 
French bank Credit Agricole and Ireland-based venture capitalist ACT. 

Snapper and its labels become part of London-based Morrison Music. 
The labels include metal specialist Peaceville and midprice imprints 
Recall, Snapper Classics and the Complete Blues. Pinnacle continues to 
handle distribution. 

Snapper was founded in 1996 by Jon Beecher and Dougie Dudgeon, for- 
mer directors of catalog specialist Castle Communications. They remain 
Snapper CEO and A&R director, respectively. LARS BRANDLE 

Italian labels body FIMI has lowered its requirements for platinum and 
gold records. 

For singles, the gold disc qualification figure drops from 25,000 to 10,000 
units shipped; the platinum figure falls from 50,000 to 20,000. For albums, 
the new gold benchmark is 40,000 instead of 50,000; platinum is reduced 
from 100,000 to 80.000. A third album category, silver, has been introduced 
for album sales of 20,000 copies, while music DVDs will be awarded gold 
and platinum status for shipments of 15,000 and 30,000 units, respectively. 

FIMI declined to comment on the development. MARK WORDEN 

For the latest breaking news, go to billboard.biz. 



Global 

Jaybirds Fly Through 
Bluegrass On New CD 



BY LARRY LeBLANC 

TORONTO— Any argument about 
John Reischman & the Jaybirds being 
a leading bluegrass band can be settled 
by listening to their exceptional third 
album, "The Road West" 

The set was released Feb. 1 in 
Canada by Vancouver-based artists' col- 
lective Corvus Records, distributed 
nationally by Festival Distribution in 
Vancouver. It is available in the United 
States through the band's Web site. 

The album is a follow-up to "John 
Reischman and the Jaybirds" (2001) 
and "Field Guide" (2002), both issued 
in Canada by Corvus and in the United 
States by Copper Creek Records in 
Roanoke, Va. 

Led by mandolinist/composer 
Reischman, the Jaybirds include Trisha 
Gagnon (acoustic bass/vocalsl from 
Chilliwack, British Columbia; Jim 
Nunally from the San Francisco Bay 
Area (guitar/vocals); Seattle's Nick 
Hornbuckle (five-string banjo); and 
Greg Soatz (fiddle) from Spokane, Wash. 
The 5-year-old unit regularly plays 
throughout North America and in 2003 
toured Denmark, Germany and France. 

Since coming to prominence with 
the Tony Rice Unit and the Good Of 
Persons in the 1980s, Reischman has 
been a notable figure in bluegrass cir- 
cles. He has also carved out a formida- 
ble reputation performing with folk 
and jazz artists. He has appeared on 
recordings by Americans Neko Case, 
Kathy Kallick, Sally Van Meter and 
Kate MacKenzie, as well as those by 
Canadians Raffi, Cindy Church and 
Susan Crowe. 

Reischman moved from the Bay Area 
to Vancouver 14 years ago after meeting 
his wife, Gwendolyn, who lived there. In 
1991, Rounder Records released his 
debut solo album, the aptly titled "North 
of the Border." "I didn't have much to 
pack up, just my mandolin and a few 



things," he says. "I don't think I would 
move back now. Too many people. Also, 
Canada's west coast feels much like the 
West Coast of the U.S." 

"John has a real strong reputation 
in the bluegrass field, and it's irrele- 
vant where he's living," says Mark D. 
Moss, editor/executive director of Sing 
Out magazine. "From his association 
with the Tony Rice Unit, he achieved 
props in the |bluegrass] community 
that have let him mow beyond it." 

Reischman was featured on the 
cover of the debut issue of Canada's 



u 



JOHN REISCHMAN STHE JAYBIRDS: ELITE 
CANADIAN BLUEGRASS ACT 



Bluegrass North magazine in Sep- 
tember 2004. "He's the most famous 
bluegrass musician we have in 
Canada," says Connie Jean Thiessen, 
managing editor of the Vancouver- 
based publication. 

Reischman formed the Jaybirds to 
perform original instrumental from 
his 1999 Corvus album "Up in the 
Woods." The band soon added vocals 
and old-time songs, as well as bluegrass 
material by Bill Monroe, the Stanley 
Brothers, Flatt & Scruggs and others. 
"I had always liked Bill Monroe-style 
traditional bluegrass and old-time 
music. I wanted to have a band to play 
it," Reischman explains. 



Domino 

Continued from page 4J 



"1 said. 'Well, there is this label called 
Domino that had made an inquiry . . .' 
and I heard my lawyer falling out of his 
chair," Yorkston recalls. "He called me 
an idiot and suggested I contact Dom- 
ino straight away." 

Within a week, Yorkston was signed 
to the label, which issued his debut 
album, "Moving Up Country," in 2002. 
His follow-up, "Just Beyond the River." 
was released to critical acclaim in 2004. 

The artist has nothing but praise for 
Bell's approach. "Domino let me record 
my second album in a big studio, with 



a name producer [Kieran Hebden. aka 
Four Tetj, without having heard a sin- 
gle note of any of the songs," he says. "I 
don't know if that's unique, but 1 sus- 
pect it's not very common." 

Former Pavement singer Stephen 
Malkmus says he also went with Dom- 
ino when relations turned sour with 
another label. 

"With his enthusiasm and energy. 
[Bell] made it clear that he was amped 
to be working with Pavement," recalls 
Malkmus, whose latest solo album is 
due from the label in May. 

ROCK'N'ROLL HEART 

Although he describes himself as 
a rock'n'rollerat heart. Bell's eclec- 
tic roster extends to the electronica 
of Four Tet and the dark blues of 



London-based duo the Kills. 

Domino also retains the European 
rights to most of Elliott Smith's cata- 
log, including the posthumous album 
"From a Basement on the Hill" (2004). 

"For me, music has to be interest- 
ing, exciting or innovative," Bell says. 
"It's hard to say what makes me go for 
an act; it's really just gut feeling." 

He is quick to praise earlier U.K. 
indie label icons like Martin Mills (Beg- 
gars Banquet), Alan McGee (Creation) 
and Daniel Miller (Mute), who all 
offered support and encouragement 
through the years, Bell says. 

Miller, who continues as chairman of 
Mute following its acquisition by EMI 
three years ago, reciprocates the praise. 

Bell "has done exactly what he 
wants. He has stuck to his guns 



musically and hasn't compromised," 
Miller says. "And he has great taste. 
He has created a great label." 

Bell rules out the possibility of sell- 
ing Domino, which he owns with its 
business manager, Harry Martin, and 
an undisclosed third partner. 

Yet Bell takes a pragmatic view of 
the state of the music industry. "The 
CD as a format is in trouble." he says, 
adding that Domino embraces down- 
loading and other digital solutions. "It 
would be madness not to. If people 
don't want CDs. that doesn't mean 
they don't want music" 

In the meantime, Bell aims to stick 
to releasing an average of 12 albums 
per year. 

"One fantastic record a month," he 
says, "is enough to nourish us." 



Though the Jaybirds work within 
the bluegrass tradition, they sound dif- 
ferent from other bluegrass units. This 
is evident on the new album, which bal- 
ances seven originals with bluegrass 
and traditional repertoire. 

"We have our own sound," Reis- 
chman says. "It's the combination of 
individuals, but it is also because our 
material is heavily influenced by 
|American| old-time music." 

MULTIPLE INFLUENCES 

Born in Ukiah, Calif., Reischman 
began playing guitar at 12. exploring 
fingerpicking and blues styles before 
discovering the mandolin at 17. He 
recalls seeing Missouri-born bluegrass 
group the Dillards on TVs "The Andy 
Griffith Show," playing the hot-picking 
backwoods Darlin Family. "I got into 
bluegrass and roots music though 
country rock bands like the Byrds, the 
Burrito Brothers and the Buffalo 
Springfield," he says. "On PBS. you 
would see different national folk festi- 
vals. That's how 1 saw Bill Monroe for 
the first time." 

Reischman was greatly influenced by 
jazz guitarist Django Reinhardt and 
such bluegrass-based mandolin players 
as Frank Wakefield, Sam Bush and Andy 
Statman. as well as the jazz stylings of 
Jethro Burns and Tiny Moore. He also 
explored the sounds of Brazilian chom 
and Puerto Rican jibaro music 

In the mid-'70s, like many others, 
Reischman was enthralled by the David 
Grisman Quintet and other musicians 
in the Bay Area who were developing 
"Dawg music." The genre, which took 
its title from Grisman 's nickname, 
couples traditional bluegrass with late- 
'40s small-combo jazz. 

Tony Rice, one of the most innova- 
tive exponents of the flat-picked steel- 
string acoustic guitar, left the Grisman 
Quintet after three years to form the 
Tony Rice Unit. As an original member 
of this jazz-laced band, Reischman 
greatly expanded the range of his play- 
ing. He appeared on the band's ground- 
breaking Rounder albums "Still Inside" 
(1981) and "Backwaters" (1982). 

Reischman has since recorded and 
performed world music with Brazil- 
ian-bom multi-instrumentalist Celso 
Machado and with Salvador Ferreras 
and the Southern Cross Quintet, both 
in Vancouver. He also has recorded 
with and regularly performs in a 
Latin-jazz instrumental duo with 
Seattle guitarist John Miller. 

"With more than one music config- 
uration I don't feel I'm putting all my 
eggs in one basket," Reischman says. 
"I don't like to mix genres. When I play 
with the Jaybirds, I want to sound tra- 
ditional. With John I do jazz, swing 
and Latin music — which I also love. 1 
also get to play with other folks and 
express myself." 
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HELP WANTED 



REAL ESTATE 



ROYALTY PAYMENT 



ROYALTY MANAGER WANTED 

Sanctuary Records Group has immediate opening (or a highly motivated Royalty 
Manager located in Raleigh, NC, New York and/or Maryland. This exciting oppor- 
tunity involves coordinating the start-up, data input and ongoing maintenance 
and development of the new computerized royalty system, validating recording 
costs and other artist charges, preparing royalty calculations and projections. 
This position will be a major liaison between our Finance and Business and 
Legal Affairs departments as well as deal w/auditors [Harry Fox Agency], artists, 
producers, writers, etc. Additional duties include review and verification of royalty 
statements and preparing various ad hoc management reports as required. You 
will supervise one employee and various temporary personnel as required. 

Candidates preferably have min. 2 years' experience in royalty administration, 
working knowledge of royalty computer systems, understanding of basic 
accounting principles & exceptional communication skills. Must be proficient in 
Microsoft Applications. Music industry experience a big plus. College degree 
preferred. We offer a generous benefits package & salary based on experience. 
Please email resume & cover letter to: 

RoyaltyJobs@sanctuarygroup.com 



Sales & Marketing Manager Wanted 
DVD distributor looking for in house 
(NYC) sates manager. Travel a must. 
Results driven. Possesses excellent 
verbal and communication skills. Crea- 
tive thinking and passion for movies a 
must. Email: Rnigri@vintagehome.biz 




Record Co. seeks person to assist in all 
aspects of Artist and CopyRight Royalty 
Accounting. Must have good PC skills 
(Word, Access, PowerPoint & Excel). Min. 
AS Degree in Accounting Royalty, experi- 
ence a must, knowledge ot Counterpoint 
Royalty System a+. Fax your resume with 
Salary req. to: 718-658-3578. 
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NEED CDs? 

the choice Is 

CRYSTALCLEARU 



OddCN 

CO > 010 Nlmficlurlni 



2500 CD's 

Only $1999 

Includes: On Disc Printing • Bar Code 
Full Coin Primed BooKlels • Cello wrapping 

1-877-633-7661 

www.OditsOnRecoiiling.com 

Visa • Mastercard ' Ames * Discover 



MEDIAWORKS® IOOO RETA c'tf! 

INTERNATIONAL. INC. 

1-800-211-4689 #5 

www.mediaworkscd .C0IT1 ■ INCLUDES GRAPHICS! 



MUSIC MERCHANDISE 



STORE SUPPLIES 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as tow as 50, ■ Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
FSI (609) 890-0247 OT writ* 
Scorpio Music, Ik. 
P.O.Box A Trent on, N J. 08691 -0020 
ml: MOipfcMnuafiMLcom 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

All MAJOR CREDIT CARDS ACCEPTED 



2400 SF RECORDING 
STUDIO AVAILABLE 

OPPORTUNITY TO OWN 
MIXED-USE BUILDING. 
COLLECT RENTAL INCOME OF 
APPROX. $100.000/YR WHILE 
ENJOYING YOUR OWN 
RECORDING STUDIO. 
PROPERTY CONTAINS 1 APT, 2 
OFFICES. 2 RECORDING 
STUDIOS. A HISTORIC BAR, 
AND A KARATE SCHOOL. 
STEPS FROM SUBWAY TO 
MANHATTAN. 
FABULOUS OPPORTUNITY!!!! 
CALL DENISE: 917-533-5507 



HARLEM , V(i\l\! 

NEW- « 
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CD, CD-ROM, DVD. SHAPC CD 
GRAPHIC DESIGN, PRINTING, PACKAGING 

WHERE IT ALL 
C0MES.T0GETHER 



DISC RSB 

i-ai53 
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HOMEOWNERSHIP 
OPPORTUNITY DAY 



SAT. FEB 5, 1 PM 
AT THE DHADHURST COURT 
COMMUNITY ROOM 
30 0 WE ST 14STH S T. NYC 

Meet the developer and learn how you 
can purchase a Co-op apt home and enioy 

city Irving at an affordable price, 
HEW 1, 2 & 3 BEDROOM 
CO-OP APARTMENT HOMES 
MODEL APT. AVAIL FOR VIEWING 
• ATTENDED LOBBV • OUTDOOR GARDEN/PATIO 
• FITNESS ROOM * PARKING GARAGE 
• ON-SITE PATH MARK SUPERMARKET 
To RSVP. for directions, 
or for more information please call: 

Own A Home Realty 

212-283-1000 

www.BradhurstCourt.com 

The complete terms for the Cooperative ^"_*> 
Apartment are in an offering, plan available LsJ 
from sponsor, file No. CCD40001 . 



Are you waiting for your 
Royalty check to arrive? 



Immediate CASH available for 
Your future royalties. 
www.usfco.com 
(877) 787-3863 



WANTED TO BUY 



TOP $ PAID 

For: Cds, Lps Cassettes, 

Videos & DVDs 
Call (201) 986-0909 
Fax (201) 986-7755 



NOTICES/ ANNOUNCEMENTS 




NOW YOU CAN RUN 4/ LOR IN YOUR 
ADVERTISING MESSAGE! 

FOR A FEW EXTRA DOLLARS YOU CAN RUN YOUR 
CLASSIFIED ADVERTISEMENT WITH LOR! 

CALL JEFF SERRETTE TODAY! 
1-800-223-7524 - 646-654-4697 



BILLBOARD CLASSIFIED COVERS EVERYTHING 



- DUPLICATION 
REPLICATION - 

- VINYL PRESSING - 

- CD ROM SERVICES- 

- OVD SERVICES 

FOR SALE - 
- PROMOTION & 
MARKETING SERVICES - 

- MUSIC DISTRIBUTORS - 

- AUCTIONS - 
-RECORDING STUDIOS - 

- REAL ESTATE - 

- INVESTORS WANTED - 

- STORES FOR SALE - 

- EQUIPMENT FOR SALE - 

- STORE SUPPLIES - 

- FIXTURES - 

■ CD STORAGE CABINETS - 
- DISPLAY UNITS - 

- PUBLICITY PHOTOS - 

- INTERNET/WEBSITE 

SERVICES - 

- BUSINESS SERVICES - 

- MUSIC INSTRUCTION - 



- BUSINESS 
OPPORTUNITIES - 

- COMPUTER/SOFTWARE - 

- MUSIC MERCHANDISE - 

-T-SHIRTS - 

- EMPLOYMENT 

SERVICES - 
PROFESSIONAL SERVICES 

- OJ SERVICES - 

- FINANCIAL SERVICES - 

- LEGAL SERVICES - 

- LEGAL NOTICE - 

- ROYALTY AUDITING - 

- TAX PREPARATION - 

- BANKRUPTCY SALE - 

- COLLECTABLE - 

- PUBLICATIONS - 

- TALENT - 

- SONGWRITERS - 

- SONGS FOR SALE - 

- DEALERS WANTED - 

- RETAILERS WANTED - 
-WANTED TO BUY - 



- CONCERT INFO - 
-VENUES - 

- NOTICES/ 
ANNOUNCEMENTS - 

- VIDEO - 

- MUSIC VIDEO - 

- POSITION WANTED - 

- LISTENING STATIONS - 

- FOR LEASE - 

- DISTRIBUTION NEEDED - 

- EDUCATION OPPORTUNITY - 

- HELP WANTED - 

- MASTERING - 
-AUDIO SUPPLIES - 

- ROYALTY PAYMENT - 

- PRINTING - 

- MUSIC PRODUCTION - 

- METAMUSIC - 

- STAGE HYPNOTIST - 

- CD FAIRS & FESTIVALS - 

- MUSIC WEBSITES - 

- NEW PRODUCTS - 

- DOMAIN NAMES - 



46 



www.blllboard.com • www.blliboard.biz 



BILLBOARD FEBRUARY 5, 2005 



CD & DVD Sampling Stations 



Nakamichi - world-renowned for 
its high-end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 

• informative play counter 
* auto standby function 

• dbi pro 705 headphones 
• other advanced features 




Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

dbi international 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

r^Nakamichi" 

CD & DVD Sampling Stations 



www.dbiint.com 




m 




BRGKSTAGi 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backsfage-f3sliioti.eotn 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-443-0100) 



PROFESSIONAL SERVICES 



NOW MANUFACTURING DVD'S IN-HOUSE 



A 300 Package: 

lOOOpaSfi.: 



$775.00 
$1099.00 



Includes I totot booklet & 

I (oiot CO iaa*t from pttnl ready 

film, fewetbox shtlnkwrop 

(nctvtfcs 4-<oht booklet & 
?<ohr (0 label horn print-ready 
film, lewelbox, shtiakwrop 



D.J. VINYL PROMO 

IOO 12" vimn S799.00 UMmIM :IIJ»«J 
500 12" vinyl $1,249.00 hobx»s«w.«i 
1000 12" viim $1,779.00 noma simoo 
rWUGS IIKUIDE WHITE JACKET ml HO It • MASTERING • FULL PtOCESSIHG • 

tea HBSHGS . ?tOL0i mm i*A \**fa*ii ♦ shiuhhwilip . oukk iurh uoiiid 



OCAe heart — 
.Wnif/vvrf » W , 
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Rain bo Records co ovd vinyl- cassette M 

1 73S Berkeley St. • Santa Monica, CA 90404 • (31 0) 819-3476 figjfl 
F«: (3 10) 82847(5 • Mvrw.rainborecords.com • in(o@rarnborecordi.com l*8*ft*i 



Emma 

Continued from page 13 



Early supporters include WQSX 
Boston and KBIG Los Angeles. Con- 
currently, the label is servicing remixes 
of second single "Maybe" to club DJs. 



PROFESSIONAL SERVICES 




Call today for 
your free catalog! 

1-800-468-9353 

www.discmakers.coiti/bb 



DISC MAKERS 



REAL-LIFE FULL SERVICE 
PROTECTION AGENCY 

BodyguartJ&'Persooalf'Execulive Protection, 
Witness Protection, Protective Clraufleufs', 
Security Services. Courier Services: more 
services listed on website 1 *Se HaWa E spa nor 
772-370-641 1 , www.protecilonspecialtst.com 
Ucense t A-9900365^2000016 



DRUMMER NYC 

EXPERIENCED PROFESSIONAL LOOKING 
FOR ESTABLISHED NATIONAL ACT. I AM 
ESPECIALLY SUITED FOR SUPER CHARGED 
MUSIC. 1 HAVE VIDEO DEMO AVAILABLE - 
MIKE 
631 -664-2368 



FOR SALE 



AUDIO & VIDEO 
STUDIO 

NEAR STRIP IN 
VEGAS 

Wardley Business 
Specialists 
Marshall Davis 
702-497-7725 



PUBLICATIONS 




INDUSTRY PROS 
ALWAYS NEED MOTIVATION* 

GET YOUR COPY @ 
www.mrjame5thomas.com 
or BARNES & NOBLE 

(MENTION THIS AD ft OCT A FREE T-SHIRT) 
310-493-6114 



While Emma's strength at non- 
dance radio formats remains to be seen, 
her Internet presence has been steadily 
increasing on such Web sites as Artist 
Direct, Apple Computer's iTUnes Music 
Store and AOL. 

The five-track "Free Me Digital EP" 
was available on iTunes the last week 
in December: it has remained in the 
site's top 100 pop downloads ever 
since. At AOL, the video for "Free Me" 
was streamed more than 360,000 
times between Dec. 31 and Jan. 6, 
making it the fourth-most-played 
video of that week. 

"All this interest in Emma has been 
encouraging," Braverman adds. "For 
us, it has been about reintroducing 
Emma to the 40 million Spice Girls fan 
base around the world." 

Indeed, Emma will maintain a busy 
schedule while on a two-week U.S. 
promo tour, appearing on "The Early 
Show," "Live With Regis and Kelly'' and 



"The Tony Danza Show," among others. 

Emma, who has enjoyed recent cov- 
erage in consumer publications like 
Jane, Rolling Stone, Blender, Out and 
FHM, appears on VHl's "I Love the 
90s: Part Deux, " which premiered Jan. 
17. The artist is also a "1 lot Spot" pick 
onvhl.com. 

Admittedly nervous about "making 
it as a solo artist" in the United States, 
Emma adds that she also feels quite 
comfortable. "I'm very lucky that I was 
able to make the album that I wanted 
to. Hopefully, people will listen to it 
without judging me on the pasL" 

That said, Emma is aware that her 
Spice Girls history — the positives and 
the negatives — is a major part of her 
package. "People have watched me 
grow up in the media," she says. "Being 
a part of the group gave me the oppor- 
tunity to go solo. Now it's time to share 
my own story with others who may 
only know one part of my life." 



Dupri 

Continued from page 5 



such signings as Brooke Valentine and 
Guerilla Black. 

R&B/hip-hop music is ingrained 
in popular culture today, Serletic 
adds. "We've built a lane for Jermaine 
to get on — and to do what needs to 
be done." 

Dupri's proven track record of 
finding, developing and nurturing 
talent is not lost on Serletic or 
Mestel, nor is the fact that he is a 
savvy businessman. 

"Jermaine is a very unique entre- 
preneur," Mestel says. "He's a 
proven hitmaker, but he also knows 
how to run a company. He's the 
complete package." 

Serletic concurs: "He can find the 
talent, make a hit song and see it 
through to marketing and promo- 
tion. He's creative and visionary, but 



he balances this with financial 
responsibilities." 

Through the years, Dupri has 
worked with numerous acts, 
including Usher, Alicia Keys, TLC, 
Whitney Houston, Chingy, Ludacris 
and Mariah Carey. His agreement 
with Virgin allows him to work 
with artists outside the Virgin/EMI 
network. 

In its new home, So So Def will 
grow, Dupri notes. "At Columbia, it 
was about building the brand," he 
says. "I continued building it at 
Arista. Now, it's about maximizing 
the So So Def brand." 

In addition to Da Brat, So So Defs 
roster includes Daz Dillinger, T. 
Waters, Kid Slum and Maestro. 

Dupri is also the executive pro- 
ducer of Janet Jackson's new album, 
which he says should be out in the 
fourth quarter. 

"Virgin never really had a true 
urban department," Dupri says. "But 
that's changing. This is a new day for 
urban music at Virgin." 
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NEW 23* 
^ l EDITION! 



includes shipping ($18.95 overseas) - ■ 

Includes: • City by city club directory • Tape/disc services ■ A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive: 
Darkness dude Justin Hawkins & his awesome Axe collection • And much more! 
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Foster To Share Family Life With Fox Viewers 



Grammy Award-winning producer/ 
songwriter David Foster has signed a 
deal with Fox for his own reality 
series, which the network will start 
airing later this year. 

Foster's still- 

untitled show 

will document la ■ 
his home life If—! 
with wife Linda ■ I 
Thompson and M l. H 
hertwoadult I ||m~ I 
sons, Brandon 1 I I Var I 
Jenner and . 
Brody Jenner. 

who have moved B 
back in with Fos- 
ter and Thomp- 

son. According to 

Fox, the show will focus on Foster's 
clashes with his stepsons, whose 
hard-partying lifestyle causes prob- 
lems in the family. 

Foster is one of the few people with 
more than a dozen Grammys (he has 
14). His wins include work with such 



artists as Celine Dion, Whitney Hous- 
ton and Natalie Cole. His current pro- 
teges are Josh Groban. Michael Buble 
and Renee Olstead. all of whom are 
signed to Foster's Warner Musk 




chay@billboord.com 
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FOSTER: AT HOME WITH LINDA AND SONS 



Group-affiliated 143 Records. 

Foster's co-arrangement of 
Olstead's song "Summertime" netted 
him a nomination (best instrumental 
arrangement accompanying a vocal- 
ist) for the 47th annual Grammys, 
which CBS will televise Feb. 13 from 
the Staples Center in Los Angeles. 

It remains to be seen if Foster's 
reality show will be a hit; the last time 
Fox did a reality show with a music 
mogul — Richard Branson's "The 
Rebel Billionaire: Branson's Quest for 
the Best" — the series flopped. 

According to Nielsen Media 
Research. "The Rebel Billionaire" 
finished its season with an average 
of just 4 million U.S. viewers per 
episode. 

GRAMMY SWAN SONG: longtime 
Grammy Awards executive producer 
Pierre Cossette of Cossette 



NYC VIDEO SOURCE 
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HIP HOP/R&B 

84 Hour* VVMfcly 



ET ME LOVE YOU 
OGING THE GAP 
MO CM OUT 
T TURN OA LIGHT'S OFF 
HOMO 

f DOOO LETS GET BLOWN 
M TOY SOLDIER 

I LLOYD BANKS KARMA 

I JAOAKISS U MAKE ME WANNA 

I Slim THUQ like a BOSS 

II FANTASIA TRUTH IS 
GHETTO BOYS YES YES YALL 
FABOLOUS BABY 
KANYE WEST KANYA WORKOUT 
TME GAME MOW WEE DO 
CIARA 1 1 STEP 
ALICIA KEYS KARMA 
CHMGY BALLA BABY iREMlX 
YOUNG BUCK RIOE WITH ME 
JA RULE SEW YORK 



I BRYAN FERRY WILL YOU LOVE ME TOMORROW 
I TOW KEITH I LOVE THIS BAR 
I PAUL WESTCRBERG LOVE UNTOLD 
I LnAihi WOMACK l HATE MYSELF IN THE MQRJ1K 
I GLENN GUMMING S BiG 
I JOSH ORACH* NO THIN TO LOSE 
I JULIE ROBERTS WAKE UP OLDER 
■ LtANN RIMES NOTHING BOUT LOVE MAKES SENSE 
I GR ETC HE N WILSON THINK ABOUT CHEATIN 
I THE POLICE MESSAGE m A BOTTLE 
I ALISON KRAUSS RE STLESS 
I NEIL YOUNG LONG MAY YOU RUN 
I BRITTANY WELLS FROM HARMS WAY 
I FtAZOALtOMT GOLDEN TOUCH 
I TRENT WILL MAN HOME SWEET HOLIDAY INN 
I JOE NICHOLS WHAT S A GUY GOTTA DO 
Y MKXER WORRY TO MUCH 
JA LAMBERT ME ANO CHARLC TALKING 
K BROWN MiSSiON 'EUP-.E FWCWORKS STAM 
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1 T.I- BRING EM OUT 
J GHETTO BOYS YES YES YA 

M THUQ LIKE A BOSS 
I TW€ OAMC HOYV WEE 00 



I HAS BRIDOINO THE GAP 

I TWCCT TURN OA LIGHTS OFF 

I BBMBM TOY SCXDiER 

I LLOYD BANKS KARUA 

I KANYE WtST KANYA WORKOUT 

I JADAKISS U MAKE ME WANNA 

I FANTASIA TRUTH IS 

I FABOLOUS BABY 

I SNOOF DOOO DROP IT LIKE ITS HOT 

I TRICK DADOY LETS 00 

I CIARA 1 3 STER 

I ALICIA KEYS KARMA 

I CHING Y BALLA BABY IREMIXI 

I YOUNO BUCK RIDE WITH ME 

I JA RULE NEW YORK 



IRACUNDOS PUERTO MONT 
CHALCHALEROS OESPEDIO 
SELENA AMOR PROHBOOO 
CNAYANNE AUN SIGLO SW Tl 
PLASTILIHA MOSH PELIGROSO POP 
ALEXANDRE FIRES OUtlEMOSNOS LA ROPA 
LEONARDO FAVIO FOTO DE CARNET 
BANDA BLANCA SOPA DE CARACOL 
CABA S LA CADEROMA 
JUANES TOTOGRAFIA 
SMAKIRA THE ONE 
OIEGO TORRES OUE NOME PtRDA 
VTRGMA LOPEZ CARMELO 01 UNION 
TKJRES DEL NORTE REYNAOEL SUR 
BJBJBJ BJBJM ANTES 
FABULOBOS CADILLAC MATADOR 
LOS V1SC ONTTS VENENO 
KUMBtA KINGS & OZOMATU Ml GENTE 
IHAISTUN VOLVER AAMAR 
MAN* i-^-'t : :it -J--I Ri a:-. 



Productions is retiring from that role 
after this year. Cossette has produced 
the Grammys telecast for 35 years. 

For the 2006 ceremony. Ken 
Khrlich will continue as executive 
producer, and John Cossette will 
rise from supervising producer to 
executive producer. 

Pierre Cossette will continue pro- 
ducing on Broadway. His credits 
include "The Will Rogers Follies" 
and "Tommy Tune Tonite" and he is 
developing a musical inspired by the 
life of Woody Guthrie. 



'IDOL CHANCES: In a Jan. 20 tele- 
conference, "American Idol" execu- 
tive producer Nigel Lythgoe said that 
this season's finalists (who for the 
first time will be an equal number of 
males and females) will not live in a 
house together, as in past seasons, 
but in apartments. Lythgoe said 
"American Idol" wants to focus less 
on how the contestants get along and 
more on their singing performances. 

Although guest judges were part of 
the audition process for the first time 
this season, guest judges will not 



regularly appear during the show's 
viewer-voting phase, as they have in 
the past. In the case of a tie on a four- 
judge panel, Lythgoe said, "Idol" 
judge Simon Cowed makes the final 
decision, since he represents the label 
(S/19/BMG) that releases records 
from "Idol" winners. 

The fourth-season premiere of 
"American Idol" Jan. 18 scored mas- 
sive ratings: 33.6 million U.S. viewers, 
according to Nielsen Media Research. 
The third-season premiere drew 29 
million U.S. viewers. 
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A 15% gain 
sends the 
Postal Service 
to No. 1 on 
Heatseekers 
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Ballad takes 
'Idol' champ 
Fantasia to 
top 10 on 
R&B chart 
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Music Fit On 
Carson Couch 



Comedy was absolutely king during the 30 years that Johnny 
Carson ruled late-night TV from his desk at "The Tonight Show," 
but from his very first program in 1962, the landmark series also 
made time for music. 
Tony Bennett was one of the guests the night Carson took 
the reins, and music would 
continue to have a place at 
the table through the next 
three decades. 

Laughter, no doubt, was the 
first order of the night, from 
the monologue through Car- 
son's vast array of sketch 
humor. Around the time he 
exited the show in 1992 and in 
the days since his death Jan. 
23, Carson received rightful 
praise for the long line of star 
comedians whose first big 
break was an appearance on his series, a who's who that includes 
David Letterman. Jay Leno, Jerry Seinfeld, Ellen DeCeneres. 
Eddie Murphy, Drew Carey and Joan Rivers. 

But, if comedy pumped the heartbeat of Carson's "Tonight 
Show." music provided its soul, from the peppy opening theme 
written by Paul Anka through the swanky big-band filagree that 
opened and closed commercial breaks, with Doc Severinsen 
leading the orchestra for 25 of Carson's 30 years. 
And then there were the musical guests. 



.1, . 

MADONNA SITS WITH CARSON 



Over 1he 
Counter 



By Geoff Mayfield 

gmayfield@billboard.com 




Carson's Tonight" did not provide as many stepladder 
moments for emerging musicians as it did for comics, but it 
did realize plenty of pop glory. Bette Midler, whose music was 
not often a ready fit for radio, expanded her base on Carson's 
stage. In 1987, he became the first talk-show host to interview 
Madonna, although she did not sing that night. 

A young Whitney Houston blossomed after a performance 
there. Carson's "Tonight" was also an important platform for 
a successful French Canadian artist who was trying on Eng- 
lish for a shot at the United States: Celine Dion. Both Lyle 
Lovett and k.d. Iang made their first network appearances on 
the Letterman-era "Late Night" but soon graduated to 
"Tonight" and became immediate Carson favorites, with 
Lovett being invited to appear twice in a single week. 

Carson's show also accelerated sales for two albums that 
found artists trading contemporary pop for standards. In 1983. 
a performance there made a difference for Linda Ronstadt's 
"What's New," the first in a cycle of albums that paired her 
with Nelson Riddle. It happened again in 1991, when Natalie 
Cole embraced the repertoire of father Nat "King" Cole on 
"Unforgettable," which became the first album released in the 
Nielsen SoundScan era to grow its way to No. 1 after bowing 
below the top 10. 

(Continued on page 52) 
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Still Lonely 
At The Top 

Los Lonely Boys have set a record on the Adult Contempo- 
rary tally, where "Heaven" (Or/Epic) is No. 1 for the 14th 
week. It's the longest run in pole position for a debut chart 
entry in the history of this survey. 

"Heaven" ascended to the throne the week of Oct. 2, 2004, 
and remained No. 1 for 10 consecutive weeks. Its run was then 
interrupted for five weeks, while Josh Croban's "Believe" took 
over during the time when some radio stations turn to sea- 
sonal music for the Christmas holiday. Croban's Academy 
Award-nominated song from "The Polar Express" soundtrack 
(Warner Sunset/Reprise) took a big drop the week of Jan. 15, 
and "Heaven" reclaimed its place atop the list. 

Only seven other titles have had a 14-week or longer visit at 
the head of the AC survey, and none of them are an act's first 
chart entry. The record-holder, at 28 weeks, is "Drift Away" by 
Uncle Kracker Featuring Dobie Gray. In second place is 
Celine Dion's "A New Day Has Come," with 21 weeks on top. 
Dion's "Because You Loved Me" and Phil Collins' "You'll Be in 
My Heart" are tied for third place, with 19 weeks. In fourth 
place, with 17 weeks, are "I Knew I Loved You" by Savage Gar- 
den and "Breathe" by Faith Hill. Tied with "Heaven" is Toni 
Braxton's "Un-Break My Heart." 



Charts 
Beat 



By Fred Bronson 

(bronson@billboard.com I *** — 



WILL ACCIDENTS HAPPEN?: If members of the Academy of 
Motion Picture Arts and Sciences use The Billboard Hot 100 
as a guide, the Academy Award for original song will go to 
"Accidentally in Love," the song from "Shrek 2" recorded by 
Counting Crows. "Accidentally" is the only one of the five 
nominated songs to chart on the Hot 100, though "Believe," 
recorded by Josh Croban. bubbled under. 

"Accidentally" peaked at No. 3 on the Adult Top 40 chart. 
No. 35 on Mainstream Top 40 and No. 23 on Adult Contempo- 
rary. If that last chart is the basis on which academy members 
decide, the statuette will go to "Believe," the song from "The 
Polar Express" that was No. 1 for five weeks. 

The other three nominated songs could still appear on a 
singles and tracks chart between now and the Feb. 27 Oscars 
broadcast, but they'll have to hurry. Meanwhile, "Learn to Be 
Lonely" is on the soundtrack to "The Phantom of the Opera" 
(Really Useful/Sony Classical), which rises to a new peak 
position of No. 16 on The Billboard 200 this issue. On the 
albums chart, "The Polar Express" peaked at No. 46 the week 
of Dec. 4, 2004. But if this chart is used to determine the 
Oscar-winning song, "Accidentally in Love" wins here, too, 
because the "Shrek 2" soundtrack peaked at No. 8 the week of 
June 19, 2004. 

Also nominated is "Look to Your Path" from "The Chorus." 
That soundtrack debuts at No. 6 on Top World Music Albums 
and moves 1 1-4 on Top Classical Albums this issue. The other 
nominated song is "Al Otro Lado Del Rio" from "The Motor- 
cycle Diaries." That soundtrack peaked at No. 4 on the World 
Music Albums chart and No. 70 on Top Latin Albums the 
week of Nov. 6, 2004. 
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Brad Paisley 45 
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A Perfect Circle 126 
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cial Ed-Ion) 71 
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Shrek 2 136 
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155 

Britney Spears 64 
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Joss Stone 97 
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Sugartand 194 
Sum 41 138 
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Taking Back Sunday 178 
Three Days Grace 125 
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Tnck Daddy 69 
Shanta Twain 12 



VARIOUS ARTISTS 

1 5 Duranguenses De Conuon 175 
Chosen Few: El Documental 129 
I Can Onry Imagine: Ultimate 
Power Anthems Of The Christian 
Faith 49 
Now 16 93 
Now 17 9 

Parranda Teqmlera 2005 187 
The Source Presents Hip-Hop Hits 
volume 9 75 

WOW Hrts 2005: 31 Of The Years 
Top Christian Artists And Hits 77 
velvet Revolver 58 

KanyeWest 139 
Brian Wilson 192 
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Yellowcard 102 
Ymg Yarkg Twins 146 



Over The 
Counter 

Continued from page 49 

For many reasons, Carson's 
Tonight Show" had a different musi- 
cal temperament than the program 
has exhibited during Leno's tenure, or 
that which we see on 'The Late Show," 
"Late Night" and the other talk shows. 
For example, it is doubtful that this 
week's chart leader, the Came, would 
have fit well with Carson. 

While Leno, Letterman and their 
younger peers feature music four or 
five nights per week, the Carson show 
only did so maybe two or three Umes 
per week, especially after 1980, when 
Carson negotiated with NBC to trim 
the show from 90 minutes to an hour. 



Yet one publicist recalls that musi- 
cal guests found benefits from Carson 
that are less likely on today's talk 
shows, which almost always confine 
musicians to a single song in the last 
few minutes of the show. Singers 
often appeared earlier in Carson's 
lineups. It was not unusual if they 
performed more than one song, and 
they were frequently invited to chat. 

How often do musicians score 
couch time in today's late-night talk 
landscape? Letterman interviewed 
Harry Connick Jr. last year, and Leno 
has given panel time to Dion and Clay 
Aiken, but such moments are rare. 

During Carson's long, unprece- 
dented reign, music always held a 
princely place in his kingdom. 

NO CONTEST: It is not often that we 
see the No. 1 album on The Bill- 
board 200 lead the runner-up by 
more than half a million units, but 
this is not your typical week. Rap 



fans have eagerly anticipated the 
first major-label album by the Game 
for months, and it arrives at a time 
of year when most other albums in 
the market are losing traction. 




Although his "The Documentary" 
falls a little shy of the 600,000-plus 
that some pundits had predicted, 
based on his first-day sales the 
Game's start is still historic. With 



587,000 units, "The Documentary" 
scores the largest week by any Janu- 
ary release in Nielsen SoundScan 
history, a mark previously held by 
Alan Jackson's 2002 release, "Drive," 
which began at 423,000 copies. 

Green Day's "American Idiot," the 
leader in the last two weeks, is the 
runner-up at 85,500, down 15%. 

The Game's album also high 
jumps 69-1 on Top R&LVHip-Hop 
Albums, having bowed there early 
from street-date violations. 

His current hit "How We Do," 
which features cohort 50 Cent, con- 
tinues to grow, bulleting 8-3 on Hot 
Digital Songs and 5-4 on Hot 
R&B/Hip-Hop Singles & Tracks. But 
for all his heat, the Game will be 
lucky to hold court on the big chart. 

"The Documentary" appears to be 
headed for a second-week slide of 
more than 50%, targeted by one chart 
watcher to do 275,000. Such an ero- 
sion is not unusual for a rap album 



that starts with a large number, but 
such a fade could put the Game on 
the losing end of a tug of war with 
country stud Kenny Chesney. 

Chesney's new album is decidedly 
non-country, a songwriting diversion 
with sonics more reminiscent of 
Jimmy Buflett than anything you 
might associate with Nashville. 

Without a single to light the way 
at country stations (see Singles 
Minded, page 56), RCA Label C roup 
never expected "Be As You Are: 
Songs From an Old Blue Chair" to 
replicate the half-million-plus start 
Chesney saw last year with "When 
the Sun Goes Down." Still, he has 
enough fans to give the new album a 
shot at garnering the second-largest 
sales week of his career. Sources close 
to the project say first-day reports 
from chains put it on course to sell 
300,000 copies in its first week. 

If he makes that number, Chesney's 
"Blue Chair" will become a throne. 
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'"' 





i 

35. 


J 2WKS AGO 




Sales data compiled by 11* 

•> Nielsen 

SoundScan _ . 
ARTIST Titte 

IMPRINT & NUMBER/DISTRIBUTING LABEL 




2 


4 




"'left NUMBER 1 ' Week At Number 1 
THE POSTAL SERVICE Give Up 






3 




MUSE Absolution 




7 


10 




*V GREATEST GAINER S 

MADELEINE PEYROUX Careless Love 




4 


5 




THE ARCADE FIRE Funeral 




.3 


1 




DAMIEN RICE O 

!.=■-■ .1 ■- iButo: ,VAR>.(HBRr. > :tt« zz< 




5 


2 




KEVIN SPACEY Beyond The Sea (Soundtrack) 




6 


6 




HAWTHORNE HEIGHTS The Silence In Black And White 




f. 


9 




LYFE JENNINGS Lyfe 268-192 




9 


13 




THE BAST EINSTEIN MUSIC BOX ORCHESTRA Baby Enttm Ldbfay Classics 




12 


16 




RAY LAMONTAGNE Trouble 




1 :■■ 


20 




SUGARLAND Twice The Speed Of Life 

Ml". .!.= ■ II,' >■ <•<:.'. I.1WCPI 




m 


H 




SCISSOR SISTERS Scissor Sisters 


16 


IB 




THE ALCHEMIST 1st Infantry 




15 


15 




RISE AGAINST Siren Song Of The Counter Culture 




20 


45 




SHEKINAH GLORY MINISTRY Live 

mnGsICim ioi i nootuvom.D 1 1 1 ii a m 


: 


14 


2? 




BARLOWGIRL Barlowgirl 


19 


12 




RICARDO ARJONA Solo 




1 7 


21 




UNDEROATH They're Only Chasing Safety 

5T*n .-.iiMUr-HAHA. 1139} CD 




26 


35 




DANE COOK Harmful If Swallowed 

OHUl'JV Cf N1 .iX' ■■ i It. W L J L'k-l: 




22 


24 




PINK MARTINI Hang On Little Tomato 




25 


30 




J MOSS The J Moss Project 


25] 


18 


,9 




FUTURE LEADERS OF THE WORLD LVL IV 


21 


17 




SKINDRED Babylon 


24 


28 




HANDSOME BOY MODELING SCHOOL White People 


sa 


1 1 




HECTOR "EL BAMBINO" Hector "El Bambino" Presenta Los Anormalci 


23 


25 




K-PAZ DE LA SIERRA Pensando En Ti 








KASEY CHAMBERS Wayward Angel 




37 






IRON AND WINE Our Endl.-s-. Numbered D.iyv 


45 


3* 




ROBERT DOWNEY, JR. The Futurist 


29 


M 




MATLHBUUK ROMANCc atones And Alibis 






KIERRA KIKI SHEARD 1 Owe You 

- 








MUI bnUI UtbU I 
H1LLS0NG - DEURIOUS? Unified: Praise - Live Worship Sydney Australia 


z 


36 






THE BABY EfNS'EIN MUSIC BOX ORCHESTRA Baby Einstein: Playt^-* Music Boi 


?P 


» 




FALL OUT BOY Take This To Your Grave 


© 

37 

H 






GRUPO EXTERMINADOR 30 Recuerdos 






CARDENALES DE NUEVO LEON La Mejor.-.Coleccion 


27 


3! 




JEM Finally Woken 


30 


?4 




DONALD LAWRENCE & CO. 1 Speak Life 




49 






MARC BROUSSARD Carencro 






B.R. GUNNA B.R. Gunna's Dirty District Vol. 2 




32 


7 




ISRAEL AND NEW BREED Live From Another Level 


42 


4:. 






PHILLIPS, CRAIG AND DEAN Let The Worshippers Arise 


43 


4' 


32 




MONCHY & ALEXANDRA Hasta El Fin 




il 






GLORIA TREVI Como N,ice El Universo 

SOW DISCOS ttttl IIS»fQ S. 






JEFF BATES Rainbow Man 


44 


46 




CITIZEN COPE The Clarence Greenwood Recordings 

HCASZ11MMG I11MCDI 9 






JAVIER SOLIS Tesoros De Coleccion 






NB RIDAZ ( nb ridaz.com 






MARTHA MUNIZZI The Best Is Yet To Come 


.39 


37 




MINDY SMITH One Moment More 
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Sales data compiled by IL* 

•> Nielsen 

ARTIST SoundScan ^ 






i 




IMPRINT & NUMBER/D15TRIBUTING LABEL 




1 


1 




NUMBER 1 

LIL JON & THE EAST SIDE BOYZ A Crunk Juica 

sme atf t\" nssijiai 




2 


3 




VARIOUS ARTISTS The Source Presents Hip-Hop Hits Volume 9 




3 




THE POSTAL SERVICE Give Up 

• |H| 




12 


14 




S GREATEST GAINER S 

VARIOUS ARTISTS Chosen Few: El Documental 

CHi :<Mi.viuiqAi3 ':isi«.fl»sB0* <WCE iSMCBiOvn 








1 THE ARCADE FIRE Funeral 

m MOSttWil:,. : |N| 


5 






YING YANG TWINS My Brother & Me 


7 

8 

9 
10 
11 
© 


I 






INTERPOL Antics 

w-trrBfih' '* M cr. 


8 






BONE THUGS-N-HARMONY Graatast Hits 


10 






HAWTHORNE HEIGHTS The Silence In Black And White 


9 






PITBULL ^ M.I.A.M.I. (Money Is A Major Issue) 


6 


6 




THE DIPLOMATS Diplomatic Immunity 2 

:iipnuAi5iiii-»n:„ 'jiacn 


17 






THE SHINS Chutes Too Narrow 


13 
14 


1 1 






TAKING BACK SUNDAY Where You Want To Be 


13. 






SOUNDTRACK Napoleon Dynamite 


15 


15 






ELLIOTT SMITH From A Basement On Tha Hill 


© 

17 
18 


22 


17 




SHADOWS FALL The War Within 


23 


231 




STRAYLIGHT RUN Straylight Run 


14 






THE GAME Untold Story 

Br i J* : ; /.3TilFt ir'WCi: |H] 


19 


19 






COLLECTIVE SOUL Youth 


20 
21 


20 


24 




SENSES FAIL Let It Enfold You 


25 


2? 




THE ALCHEMIST^ 1st Infantry 


22 


16 


12 




ATMOSPHERE Headshots: Se7en 

.'i '(WfiiioRr nssacoi 


m 

24 

25 


23 


49 




SHEKINAH GLORY MINISTRY Uva 

■ '... '.' m .. :> .'. '.. i ' „ [HI 


24 


. ' 




GRUPO CLIMAX Za Za Za 

VILylHI 7?3i EAIB^A X t'JI (M) 


27 


2c 




DEATH CAB FOR CUTIE Transatlanticism 

tURSba 12' i it H CO' 


26 
© 

29 

CD 

31 

© 

33 


18 1 9 




OL' DIRTY BASTARD Osirus: Tha Official Mixtapa 






HOT SHOT DEBUT ." 

THE GAME Untold Story: Special Edition 


3" 


26 




FLOGGING MOLLY Within A Mile Of Home 


21 


4 i 




GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES 0n e Volte 


34 


3.6 




DANE COOK Harmful If Swallowed 

COMEOv anl«a- W l ,' i a W : !i I'vL IHl 


30 


29 




PINK MARTINI Hang On Littla Tomato 

»»«•»«»» l»l 


37 


33 




AFI ^ ^ AFl 


29 


32 




SOUNDTRACK Halo 2 


© 

35 


39 






IRON AND WINE Our Endless Numbered Days 

MwaairmacnB 


31 


30 




GEORGE JONES 50 Years Of Hits 


36 

© 

38 


34 


37 




MATCHBOOK ROMANCE Stories And Alibis 

EPiurMwao- n;«M [HI 


... 


41 




YING YANG TWINS • Ma & My Brother 


35 


34 




FALL OUT BOY Take This To Your Grave 

Futtto By mmn tsi innaiilHI 


39 


44 


33 




UL' ROMEO Romeoland 








B.R. GUNNA B.R. Gunna's Dirty District Vol. 2 

■atuMmtnMI 


33 


25 




SOUNDTRACK Made Trinity 




33 


3! 




ATREYU The Curse 




43 


50 




THE DIPLOMATS PRESENT JIM JONES On My Way To Church 






NB RIDAZ nbridaz.com 

i '- , [H| 




31 




TOM WAITS Real Gone 








MARTHA MUNIZZI The Be 5 t Is Yet To Come 

«a>tHSMBWna» '>»t;»l»l 


-;: 


33 




MINDY SMITH One Moment More 

v*NLijaw,irji, 14 «m|H| 


4 3 


45 




DASHBOARD CONFESSIONAL • A Mark, A Mission, A Brand, A Scar 




44 




DARYL HALL JOHN OATES Our Kind Of Soul 






.own wmmm ™ iwsay »ES" ese vuea 1*41 * '» "ann n cpn 



Catalog nlbuTis nre 1 >«sr-o»d trtlet IH*5 have f»Uen belatv Ma 100 cm The Billboard 200 or re issues of older albujmt, Timl WrWkf coh«tw i»<ic.U corrabintd wwto Irttt has appeared on The BiMhwd 200 and Top Pop CaUtog AJbums The HeeUeekett chari lim the besl-telkng afcurm by new and develop rig artists, itehnad nx those who have nevei 
j;i(jsaiBi! in tTiH tog 100 of The 6*1 bo a ri] ZOO I' a HeAIseeke'Tl IiUe roacbei trial leve* )t and the ai:l'» suDioqiif-tl nit.-ims are mmediateV i ne,| t3 IB ' e t° ap(niar on Ilia Heatseekarx chart Top Independent AJbtirm artcuirertt bOes that a>e Kildwa indep*'ideTit diitribulKiii. ini:ludeig those that arr futliM via major branch dobicnrlori >B Albums vvch the great 
wt sales o«ns tins tveek. e tVconJa-ig Influnry Asan 01 «VtnerKa (HAAt ctyijf<stii3>n lor nel jluprrii>!" ol 5000EC uiburn uncilGoldl A RIAA cerliheaiion lor net ihipmem ol 1 million units (Plabnom). «> RIAA certrheabori lot net shipment ol 10 melton arm WlaiWMft Human! inlttwei n i) Ptaiinurn or Oiamotxl symbol indicHtes nlbun s mufc-pLatinia-i level 
For bo no a xets, And lVjiiC e album vv'Ji a runfimg iirie of 100 minutes or inoia, the RIAA muTylps ilMpmeitd tri'-Jiu raimbctr Ot diict Bnd/or tapes. RIAA UfWt awards: Q Cettlicaocin lex rwl shipniet't ol 100.000 units IO10I , Certification 200,000 uncs(ftauio) Cemfacaticn ol 400000 umls iMiitli-Plaliiiul 'Aiiiiritli indicates iirryl LP ts •rtirtle. MorSt 
tape pncei. and CO prices lor BUG a rtd VVEA labels, are suggested lists Tape pntes marked EQ, and alothet CD prices, are eqiirvalerA prices, which ate prt^ VNU Busirwss Media, Inc , and r.ielsen SoundScan, Inc All 

rtghts reserved. 
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- billboard TOP JAZZ ALBUMS 





LAST WEEK 




Sales data compiled -> v • • 

«v»j Nielsen 

Sound Scdn 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 








14 Weeks A; dumber 1 

CHRIS BOTT1 When 1 Fall In Love 

IN] 




2 




MADELEINE PEYROUX Careless Lave 

rW.OFfifc.rjv.: JIM 




3 




DIANA KRALL • The Girl In The Other Room 




1 




DAVID SANBORN Closer 








JANE MONHE1T Taking A Chance On Love 








HARRY CONNICK, JR. A Only Yon 




6 




LINDA RONSTADT Huntmin' To Mysetl 




10 




SOUNDTRACK Aviator 




fT 




RENEE OLSTEAD Renee Olstead 








PETER CINCOTTI On The Moon 

tWICBHBtl [HI 




1 1 




VARIOUS ARTISTS The Very Best 01 Cole Porter 




15 




WYNTON MARSALIS Unforgiveable Blackness; The Rise And Fall 01 Jack Johnson 




12 




LOUIS ARMSTRONG Louts Armstrong [Madacy 2004] 




13 




AL JARREAU Accentuate The Positive 




" 




MARILYN SCOTT Nightcap 




22 




VARIOUS ARTISTS Bossa Nova For Lovers 




IT 




NAT KING COLE Love Songs 






VARIOUS ARTISTS More 01 Tho Most Romantic Jazz Music In The Universe 




„| 


NANCY WILSON R.S.V.P. 


1 




DAVID SANBORN timeagain 


1 




THE LINCOLN CENTER JAZZ ORCHESTFiA A Love Supreme 


' 




JASON MILES Miles To Miles 








BRANFORD MARSALIS QUARTET Eternal 






KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE The Out -Of-Towners 


; 






VARIOUS ARTISTS 20 Best 01 Jazz 
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Billboard 


TOP CONTEMPORARY 

JAZZ. 




1 




Sates obis compiled &v 




Nielsen 

SoundScan 




5 




ARTIST IMPRINT & NUMBERXMSTRIBUTING LAflE 


Title 








KENNY G • 


t&t NUMBER 1 : t; ^.Ve^s A; Nutter I 
Al Last The Duets Album 








JAMIE CULLUM 






twentysomelhing 




i 




KENNY G 

-h -i ■ -v.i, in , 






Ultimate Kenny G 








NORMAN BROWN 

»«,«■» BROS «?,J|»| 






WL.il CojsI Coolm' 






KATIE MELUA 


I") 




Call Off The Search 














4 




CHRIS BOTT1 

anuuiunsosi Muslim 






A Thousand Kisses Deep 




5 




BONEY JAMES 






Pure 




7 




VARIOUS ARTISTS 






Forever Fnr Always, For Luther 


9 


10 




VARIOUS ARTISTS 






Playboy Jazz: In A Smooth Groove 


10 






WAYMAN TISDALE 






Hang Time 


11 


s 




MINDI ABAIR 

«'«»"iilnl 






Come As You Are 


12 


1 1 




DAVE KOZ 

Ml - ! J -IM] 






Saxophonic 


13 


12 




MEDESKI MARTIN AND WOOD 

iur Mm mm imi 




End Of The World Party Musi In Casel 


o 


17 




PETER WHITE 

C3LUU 1 ..im>SO' I .ULISIL|Hl 






Confidential 


ra 


20 




KIM WATERS 

yiAsACws iinlHl 






In The Name Of Love 


16 


13 




INCOGNITO 

- 1 1 siiuja .v.' : v. -i . 






Adventures In The Black Sunshine 


© 


19 




MARION MEADOWS 






Player's Club 


18 


IS 




FOURPLAY 






Journey 


CD 


23 




REGINA BELLE 






Lazy Afternoon 


20 


22 




GEORGE BENSON 






The Greatest Hits Of AJI 


21 


16 




GEORGE BENSON 






Irreplaceable 


22 


18 




MAYSA 






Smooth Sailing 


23 


14 




VARIOUS ARTISTS 


Smooth Jazz WNUA 95.5 CO Sampler Volume XVII 


24 


2' 




WILL DOWNING 






Emotions 


© 




CRAIG CHAQUICO 






Midnight Noon 
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ARTIST MPRINT & NUMBER'DISTRIBUTING LABEL Title 








17 Weeks Al Number 1 

Vfl yf\ 111 lUI t U DA 11 A C1MCAMICTTA r>Di"UCCTD A UALKH/'AUEl Vn inlli Dlv,r Inm- UiiriMu 
TU TU MA Win nUMA SlrirUnllt 1 IA UWJItSlHA ImWrnOLUPitl T0-TDW rlffi tlnl? MOrri.oni 




4 




RENEE FLEMING/ORCHESTRA OF THE AGE OF ENLIGHTENMENT IBICKET) Handel 

nfCCAKJIK iAr.'rRSAl HASSiCS r.«t]iiP 






llinDE DICI 1 Tn.pinc. 

ANUKb Kitu luscany 

IH] 


■ i 




SOUNDTRACK The Chorus 

*0r<ESL£ti*i7»l,VvArWERBROS 


5 






JOSHUA BELL Romance Of The Violin 

S0S> CLASSICA1 JjaWSOV MUSIC |N] 




3 




V0 Y0 MA WTTH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN VWaidi"s Cello 


j 


in 




LEON FLE1SHER Two Hands 

■ jm.i.ahi: i-,v iHi = v : 


4- 




SOUNDTRACK Master And Commander 

HCCAXISHUMvUISAl CLASS. CS GSLXIP 






LANG LANG Live At Carnegie Hall 


8 




A M hi A AJ CTDCQk' A ULFITU TLIC U A UI CD i"U A MDC 0 riDAJCCTDA t A QD A AAl Ciinnii 1 11. 

ANNA PifclHcBKU WI1M Infc MAMLtK LrlAMBfcK UKt,Ht&IKA ',AdHAUv( MflWrellMri 

DD JEWSMNIVtliSA. OASSCS GNDur (H| 


■ 


7 




I.IDDJ Ut hF IUT ' iCrtEDt/ilJ it riBfUCCTil "it "UI in; A[ flii .*»TCWMEIjT Si' If IT tliaial * ' ** ' 


12 


13 




YUNDI LI Chopin; Scher/i, Impromptus 




TILL FELLNER J.S. Bach: Das Wohltempierte Klavier Buch 




MORMON TABERNACLE CHOIR Peace Like A River 






NORWEGIAN CHAMBER ORCHESTRA (ANDSNESj Mozart Piano Concertos Mo 9 & IS 
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ARTIST IMPRINT & NUMBER. DISTRIBUTING LABEL 



JOSH GROBAN i 



55 Weeks At Number 1 
Closer 



ANDREA BOCELLI 



Andrea 



SARAH BRIGHTMAN 



Live From Las Vegas 



HAYLEY WESTENRA 



Pure 



TAN DUN FEATURING ITZHAK PERLMAN 



Hero ISoundtrackf 



Aria 3: Metamorphosis 



SARAH BRIGHTMAN 
YO YO MA 



Harem 



Obrigado Brazil 



ANDRE RIEU 



At The Movies 



BELA FLECK/EDGAR MEYER 

m russmi tjiotsovi music 



Obrigado Brazil: Live In Concert 



AMICI FOREVER 



The Opera Band 



THE TEN TENORS 



Larger Than Life 



Bond: Remixed 



" rv " vtHS - t ' 



FEBRUARY 5 
2005 


Billboard TOP NEW AGE ALBUMS 


I 
■ 


a 
s 

3 




ARTIST IMPRINT & NUM6ER DISTRlBUTtNG LA861 Title 


i 




I Wetks At N,irt« 1 

GEORGE WINSTON Montana - A Love Slory 




: 




MANNHEIM STEAMROLLER Romantic Themes 


~2 




JIM BRICKMAN Gteatasl Hits 




1 1 




ARMIK Calo Romantico 


■ 


8 




AMETHYST1UM Evermind 


I 


6 




STEVEN ANDERSON 100 Clutch Classics 


■ 


; 




VANGELIS Alexander ISoundttackl 


■ 


9 




VARIOUS ARTISTS The Hilling Garden Art 01 Well being O.sco»er The Pith To Well being 




10 




VARIOUS ARTISTS Tim HcaliiKj Car i Collection 


15 




YANNI Ethnicity 




14 




VARIOUS ARTISTS 20 Best 01 Relaxation 




12 




MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 




VARIOUS ARTISTS Slack Key Guitar Volume 2 




OTTMAR LIEBERT + LUNA NEGRA La Semana 




VARIOUS ARTISTS Peaceful Moods 

evto SPtciA; enn ux-timf. hie 



Sales data tor Classical, • • 
New Age. trtd Kid Audm j"^^ Ni6lS6n 

SoundScan 



charts compated by 
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board 


^TOPQASSICALI \"'\ 




Billboard 



OP CLASSICAL MIDLINE 




IK UI' MlTTNMtf WMOfSIU 




j Hcut 



betv*e*n S 98 and 1298. CDs wift wfxilBSjle puce lawsr triar 
898 appeaf on Classical B . J ■_ e • 



FEBRUARY S 
2005 



Billboard 



TOP KID AUDIO 



CtUNS DION 

| f^prg^NV MUSIC 

XIOI BOP KIDS 

B rWIX" i ni MBl 



mmrnjutrnmi 



TmCHiFKWrjBIS.EP 



[KNIT CHIIDHIVt KVOmttS VOL 



UZBIMCGUin ILHALPAH-y 



VARIOUS ARTISTS 



VAROUS AJTTSrS 



VARIOUS ARTISTS STMWf H" SWCTtjUCE SI 



Ifil'HOlroTAlOt. 



• AlSyms wrtri Bib greatest sales gains irnivreek. • Recofdmij InduslryAssn Of Am«ric< IRIAA, caliitcation for nm shipment o< 500.000 Hbmn units (Goldl ARIAA curtilieatiun lor not shipment d' 1 million units IPljtinum, ♦ HIAA certification ic* net stupntent or ID mAon units (Dia mo ni)| Nuntaol totlDwing Platinum of Diamond 
>¥<-ibol indicates a lb um't miito- platinum l«vel for boxed sets, an<l double albumi with a running time o' 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes RIAA Law awards o Certification for rtet shipmant of 100,000 unrtstOrol A Cem'icahon of 200,000 units (Platirwi A' Cettrfi cation at aoo.OOt 
units (Multi-PlatirKi). 'Astsnsk indicates LP cs available HaatseKer Impacl shows albums removed from Heotseekers this week [H] indicates past or present Hostsaekei title '£'2005. VNU Business Media, inc.. and Nielsen SoundScan. he All rights reserved 
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Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot 100 Singles); LT (Hot Latin Tracks) and RBH (Hot R& 8 Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist, Chart, Position. 



L 2 STEP (Royally Rightings, ASCAP/Hllco South, 
ASCAP/Musk ioi,ASCAP/Wamer-Tamertane.BMI/Bubba 
Gee, BMI/Noontime Tunes. BMI /Mass Confusion, 
ASCAP/WB. A5CAP). WBM. Hioo 2; RBH 5 

1 THING (Mi 5uk, ASCAP/Unrversal, ASCAP/EMI 
Blackwood, SMI/Dam Rich, BMI/EMl U Catalog, ASCAP). 
HL, RBH 37 

3 KINGS (LW3. ASCAP) RBH 99 

-A- 

AINT DRINKIN' ANYMORE r Kevin Fowler, BMI) CS 58 

AIREISer-Ca, BMIJLT23 

ALABAMA (ShanCan, BMI) CS so 

ALGO ESTACAMBIANDO (Lolein. BMI/Doble AcuareLa 
Songs. ASCAP/EMI Blackwood. BMI) LT 22 

ANYTHING BUT MINE (Gravltron, SE SAC /Carnival 
Music, SESAQCS 21 

EL AUTOBUS (Edimusa. ASCAP/Fato. ASCAP/Vander 
America. BMI) LT 30 

AWFUL BEAUTIFUL LIFE (EMI April. ASCAP/ Pittsburg 
Landing, ASCAP/Cobum. BMI/Hartey Allen Music, BMI). 
HLi'WBM, CS 4; H1DO44 

-B- 

BABY 0. Brasco. ASCAP/Desert Storm. BMI/Big Tank 
Music, ASCAP/Chrysaus, ASCAP/D. Thornton, 
ASCAP/ Black BulL ASCAP/lobete. ASCAP/Doll Face. 
BMI /Big Poppa. ASCAP/EMf April, ASCAP/Bovina. 
ASCAP/No Question En!., ASCAP /Justin Combs. ASCAP), 
HL, Hioo 71; RBH 26 

BABY GIRL (Oirkpit. BMl/GreaterGood, ASCAP.'len- 
nifef Nettles. ASCAP/Tetegrammusk. ASCAP) CS 12; Hioo 
67 

BABY ITS YOU (First Avenue. ASCAP/BMG Songs, 
ASCAP/Demls Hot Songs. ASCAP/EMI April, ASCAP/' Irv- 
ing, BMI/E D Duz It. BMI/Antonlo Dixon's Muzik. 
ASCAP/Shago. SESAC). HL. Hioo 83 

BABY MAMA (Uncle Bobby's Musk. BMI/EMl Black- 
wood. BM1/MO GT, BMI/MS 602, BMI/Unlchappell, BMI), 
HL/WBM, RBH 35 

BACK WHEN (Warner- Tamerlane. BMI/Sony/ATV 
Cross Keys, ASCAP). HL/WBM. CS 10; Hioo 63 

BALLA BABY (Chingy Music. ASCAP/ BMG Songs, 
ASCAP/Empty House. ASCAP/EMI April. ASCAP). HL. 
Hioo 90 

BEAUTIFUL SOUL (Dying Ego. ASCAP/ Dodd, ASCAP) 
Hioo 20 

BLESS THE BROKEN ROAD (Careers BMG. 

1 ■ ■ ' '■■ Dream. BMI/)eff Diggs, BMI /Bug. BMI). HL. 
CS 3: Hioo 31 

BOTTLE ACTION (Branch/wine. ASCAP /Play maker 
Musk. BMI/Regina's Son. ASCAP/Dieniahmar Musk. 
ASCAP] RBH 98 

BOULEVARD OF BROKEN DREAMS (WB. 
ASCAP /Green Dan, ASCAP). WBM. Hioo B 

BREAKAWAY (Friends Of Seagulls, ASCAP/Fhre Card, 
ASCAP/Muslc 0* Windswept, ASCAP /WB, ASCAP/G Man. 
ASCAP/Almo, ASCAP/ Avril Lavigne, SOCAN), HL/WBM. 
Hioo 11 

BRING EM OUT (Carter Boys, ASCAP/EMI April. 
ASCAP/Warner- Tamertane, BMl/Domani And Ya Majest/s 
Musk. ASCAP/Swizr Beati. ASCAP/ Universal, ASCAP), 
HL/WBM. Hioo 9; RBH 6 

THE BUMPER OF MY S.U.V. (Painted Red. BMI) CS 35 

-C- 

CANDY SHOP (Scott Storch, ASCAP /Trill Productions, 
ASCAP) Hioo 53: RBH 31 

CANTWAJT (Demis Hot Songs, ASCAP/EMI April. 
ASCAP/Sony/ATV Songs. BMt/Antomo Dixon's Muzik, 
ASCAP/EMI Blackwood, BMI/E2 Duz It, ASCAP/ Strange 
MotBL ASCAP/Almo. ASCAP). HL, RBH 79 

CAUGHT UP (Dirty Dre. ASCAP/ Universal. 
ASCAP/Doubie Oh Eight ASCAP/ PoohBZ, ASCAP/Hiteo 
South. ASCAP/Muslc Of Windswept, ASCAP/EMI April. 
ASCAP/PtadK, ASCAP), HL, Hioo 14; RBH 15 

CHAR LINE (Songs Of UnrversaL BMI ,'Tappy Whyte'5. 
BMI/Bat Future. BMI), HL, RBH 14 

CLASS REUNION (THAT USED TO BE US) (Sony/ATV 
Tree. BMI/Slxteen Stars. BMI/HorlPro. BMI/Super ID, 
ASCAP /Top Mule, ASCAP/ Sassy Mule. ASCAP/ Don Pfrim- 
mer. ASCAP /The Loving Company, ASCAP/Wixen. ASCAP). 
HLCS 14 

CONTIGO YO APRENDI A OLVTDAR (Universal Muska, 
ASCAP/ Leo Muskal. SACM) LT 41 

COSA DEL DE5T1N0 (BMG Songs. ASCAP) LT 39 

COUNTRY BOY (GG&L, ASCAP) RBH 41 

CRUNK MUZIK (Copyright Control /Killa Cam, 
BMI/Hearmakec, BMI) RBH 94 

— D— 

DAME OTRO TEQUILA (F.I.P.P.. BMI) LT 7 
DAMMIT MAN (Marimbero, ASCAP/ Dial Brothers 

Musk. BMI) RBH 97 

DARE YOU TO MOVE (Sugar Pete. ASCAP/Meadow 

green. ASCAP/EMI Christian Musk Group, ASCAP). HL, 

Hioo 35 

DATZ ME (Drugstore, ASCAP,' Mouth Full 0' Gold, 
ASCAP/Unrversal. ASCAP/ 50 Cent, ASCAP/Songs Of Uni- 
versal. BMI/Down Holmes Publishing. BMI). HL RBH 83 

DAUGHTERS (Sony/ATV Tunes, ASCAP /Specific Harm, 
ASCAP). HL Hioo 24 

DE MAS LA DO (Unique Hits. ASCAP/Unrversal Muska. 
ASCAP) LT 26 

DE V1AJE (Sony/ATV Discos, ASCAP) IT 40 

DIARY (Lellow. ASCAP/EMI April. ASCAP /Book Of 
Daniel. ASCAP). HL RBH 21 

DICEN POR AHI (ftrantuncs. ASCAP/Sony/ATV Discos, 
ASCAP) LT 49 

OISCO INFERNO (50 Cent. ASCAP /Universal, 
ASCAP/700. ASCAP) Hioo 7; RBH 7 

DONT! (Universal-Songs Of PotyGr am International. 
BMI 1' Loon Echo. BMI/Out Of Pocket, ASCAP/Zomba, 
ASCAP), HL/WBM, CS 37 

BWn WORRY (Slot A- Lot Publishing, ASCAP/BMG 
Songs, ASCAP/Trak Stan, ASCAP/Almo. ASCAP/Llnrver- 
sal-PolyGram International. ASCAP), HL/WBM. RBH 60 

DONT WORRY 'BOUT A THING (Emerto, ASCAP/WB. 
ASCAP) CS 56 

DOWN AND OUT (Kills Cam, BMI/EMl Blackwood. 
BMI/EMl Longitude. BMI/Please Gimme My Publishing. 
BMI). HLRBH33 

DROP IT UKE IT'S HOT (My Own Chit. BMI/EMl Black- 
wood, BMl/The Waters Of Nazareth. BMI /Careers-BMG. 
BMI/Raynchaser. BMI), HL Hioo g RBH 8 

DRUGS OR JESUS [Sony/ATV Cross Keys, 
ASCAP/Onary, BMl/Careers-BMG, BMI/Sirvertass, 
BMI, Songs Of Universal, BMI, 'Songs From The Engine 
Room. BMI /Nashville DreamWorks Songs. ASCAP/Mon- 
key Feet. ASCAP/Cherry Lane, ASCAP). CLM/HL/WBM, CS 
48 

-E- 

ENCORE (Light Mile Style. BMI/Junl Nuthin'Goln - On 
But Funking, ASCAP/EKis Mambo. ASCAP/ Blotter, 
ASCAP,' Musk Of Windswept. ASCAP/ Bat Future. 
BMI/Jenellerene, BMI/Hard Workin Black Folks. 
ASCAP/ 50 Cent, ASCAP/ U reversal, ASCAP), HL Hioo 64: 
RBH 96 

ESCUCHAATENTO (WB, ASCAP/SGAE. ASCAP/lmpat- 



to EdLrionl. ASCAP) LT 19 

ESTAAUSENCIA (Kike Santander. BMI) LT 11 

ESTA LLORANDO Ml CORA20N (Edimonsa. ASCAP) LT 

EVERYTIME YOU GO AWAY (Cancelled Lunch, 
ASCAP/ Unrversal-PolyGram International. ASCAP), HL 
RBH 61 

-r- 

FALL TO PIECES (Slash & Cash, ASCAP/Ready Set Go, 
ASCAP/PrmpMusk, ASCAP/ DracSo rum Musk, 
ASCAP/ DTK Musk ASCAP /Chrysalis. ASCAP). WBM. 
Hioo 84 

FEEL SO GOOD (Rajah Mil. ASCAP/Feed Da Family. 
BMI/Mada*brothers. ASCAP Warner-Tamerlane. BMI), 
WBM. RBH 82 

FOREVER, FOR ALWAYS, FOR LOVE (EMI April, 
ASCAP/Uncte Ronnie^ ASCAP/ Barry Platnkk, ASCAP). 
HLRBH 52 

FUEGO (King Of Bling. BMI/Unrversal Muska Unka. 
BMI/C.K. loirrtJ. BMI/DHG. BMI /Warner -Tamerlane. 
BMI, 1 ID. ASCAP) LT 25 

— G— 

GASOUNA (Los Cangris, ASCAP) Hioo 32; LT 17; RBH 

49 

GET BACK (UnrversaL ASCAP/ Ludacris, ASCAP/Eli/ab 
Musk. ASCAP), HL Hioo 15; RBH 11 

GET RIGHT (Dam Rich, BMI/EMl Blackwood. 
BMI; Unichappell, BMI), HL/WBM. Hioo 28; RBH 48 

GETTING AWAY WITH MURDER (viva la Cucaracha, 
ASCAP/ DreamWorks Songs, ASCAP) Hioo 8$ 

GHETTO (Noka International Musk, AS CAP /Fa mo us, 
ASCAP). HL Hioo 98: RBH 66 

GIRLFKjHT (Kafcenl Music. ASCAP/Beats Me. 
ASCAP/Lil jon 00017 Musk, BMI/While Rhino. 
BMI/Songs Of Peer. BMI/Marchninth.ASCAP/Gnat Booty. 
A5CAP/ Chrysalis. ASCAP), HL RBH 72 

GIVE A LITTLE BIT (Almo, ASCAP, 'Del kale, ASCAP), 
HL Hioo 48 

GIVE ME THAT (Not Listed) RBH 68 

GO DJ. (Money Mack. BMI) Hioo 75; RBH 29 

GOD'S WILL (Sony/ATV Tree, BMI, 'BMG Songs, 
ASCAP). HL.CS 25 

GO EASY ON ME (Sorry/ATV Cross Keys, 
ASCAP/Onaly, BM I /Warner -Tamerlane, BMI /Makeshift. 
BMDCS57 

GONE (Gottahaveable. BMI/Love Monkey, BMI/Songs 
Of Windswept Pacific. BMI/Sony/ATVTree. BMI). HL CS 
17: Hioo 76 

GOODBYE TIME (Sony/ATV Tree. BMI) CS 52 

GOODIES (While Rhino, BMI /Christopher Garrett, 
ASCAP/Hiko South, ASCAP/Musk Of WrndSwtpt, 
ASCAP/Royalty Right ings. ASCAP,' Music Publishing 101, 
ASCAP/CAmore, BMI /Me 8, Mara, ASCAP/Zomba, 
ASCAP/ K umbaya, ASCAP) , HL/WBM, Hioo 37; RBH 43 

THE GOOD UFE (EMI April, ASCAP/ Sea Gayte. 
ASCAP/Mosak Musk, BMI), HLCS43 

GOTTA GO SOLO (October 12th, ASCAP/Hitco South. 
ASCAP/ Kharatroy, ASCAP/Pationlum, BMQ Hioo 94 

GUESS WHO LOVES YOU MORE Gomba. 
ASCAP/Ahmad'S World. ASCAP/ K Dope Musk. 
ASCAP,' Unichappell. BMI), WBM, RBH 64 

GUITARS AND TIKI BARS (Sony/ATV Mllene, 
ASCAP/ Islandsoul. ASCAP/Sony/ATV Acuff Rose, 
BMI/Face Brutte Music. ASCAP) CS 53 

— H— 

HA5TA EL FIN DEL MUNDO (Rubet, ASCAP/Unrversal 
Musica, ASCAP/Corasongs, ASCAP) LT 35 

HATE FT OR LOVE IT (BlackWallSlreet. 
BMI/EachiTeacru. ASCAP/50 Cent ASCAP/Unrversal. 
ASCAP/Dade Co. Profect Musk BMI/Zomba Songs, BMI), 
HL/WBM. RBH 47 

HE GETS THAT FROM ME I) 6 Daniel. ASCAP/Water 
Bound, ASCAP/ Darnel Music, ASCAP/ Copyright Solutions. 
ASCAP/Murrah. BMI). HL/WBM, CS W Hioo 59 

HOLD YOU DOWN (A. Maman Musk, ASCAP/P. Nok). 
BMl/Careers-BMG, BMI/Carmenskinds Music, 
ASCAP/MelodkThought. ASCAP/EMI Urart Catalog. 
BMI). HL/WBM. RBH 65 

HOLY WATER (Big Love, ASCAP/WB, ASCAP/Warner- 
Tamerlane. BMI/As You Wish Music. BMQ. WBM, CS 18; 
Hioo 78 

HOME SWEET HOLIDAY INN [EMI April, AS CAP /Sea 
Gayte. ASCAP/BMG Songs. ASCAP). HL CS 49 

HOPE (Stayin High Music. ASCAP/China White, 
ASCAP/God Gfven, BMI/Almo. ASCAP), HL, Hioo 65; RBH 
28 

HOW AM I DOIN- (Skronk Bonk Tunes, BMI/Sony/ATV 
Cross Keys, ASCAP), HL Hioo 81 

HOW DOES IT FEEL? (Anita Baker Musk, 
ASCAP/Banys Melodies. ASCAP/Unrversal-PotyGram 
International. ASCAP), HL RBH 42 

HOW DO YOU GET THAT LONELY (Black In The Saddle, 
ASCAP/Giantslayer, ASCAP/Murrah. BMI). WBM, CS 27 

HOW WE DO (50 Cent. ASCAP/Unrversal. ASCAP/]. 
Taylor For BlackWaUStreet, ASCAP/ Each iTeachi, 
ASCAP/ Aint Nuthln' Goin' On But Funking, ASCAP/WB, 
ASCAP/Erws Mambo, ASCAP/ Blotter, ASCAP/Music Of 
Windswept. ASCAP). HL/WBM. Hioo 6; RBH 4 

HOYCOMO AYER (Maximo Aguirre, BMI) LT 13 

I CANT STOP LOVING YOU (Kemmunrty. BMI) RBH 70 

I CHANGED MY MIND (She Wrote It. ASCAP/BMG 
Songs, ASCAP/Please Gimme My Publishing, BMI/EMl 
Blackwood, BMI/lohn legend, BMI/Solomon's Work, 
ASCAP/Unlversal-PotyGram international, ASCAP/Screen 
Gems-EML, BMI/Cberry River, BMI). HL Hioo 91; RBH 45 

I DONT WANT TO BE (G. DeGraw Musk. BM! /Warner 
Tamerlane, BMI), WBM. Hioo 13 

IF HEAVEN (Sony/ATV Cross Keys. ASCAP/ Purple 
Crayon. A5CAP). HLCS 20 

IF I AINT GOT YOU (Lellow, ASCAP/EMI April. ASCAP). 
HL RBH 46 

I LL BE AROUND (Wamer-Tamertane, BMI). WBM, 

I'LL TAKE THAT AS A YES (THE HOT TUB SONG) 

(Songs Of Mighty Isis Music. BMI/Vista Larga Musk, 
BMI /Sefior Vkente Musk, BMl/Haber Corporal «on, BMI) 
CS 30 

I'M A HU5TLA (HUSTU'S ANTHEM) (Not Usled) RBH 

40 

I'M A SAINT (Mosaic Music, BMI/Morhters Sack Of 
Songs, BMI/Songs Of Bud Dog, ASCAP/ Musk Of 
Windswept. ASCAP), HL CS 36 

I MAY HATE MYSELF IN THE MORNING (Cal IV. 
ASCAP) CS 14; Hioo 72 

I SMOKE, I DRANK foW4L BMI/ Drugs! Ore, 
ASCAP/Ten Count. BMI) Hioo 89: RBH 44 

I THINK THE WORLD NEEDS A DRINK (Sorry/ATV Acuff 
Rose, BMI/Lavender Zoo Musk, BMI/Sorry/ATV Tree. 
BMI). HLCS 28 

ITS GETTING BETTER ALL THE TIME (Sony/ATV Tree, 
BMI/Katy'sOwn Music. BMI). HLCS 19 

IT'S LIKE THAT (Rye Songs, BMI/Songs Of Universal. 
BMI/Shaniah Cymone, ASCAP/EMI AprIL ASCAP/Seal 
Musk, ASCAP/BMG Songs, ASCAP/Naked Under My 
Clothes, ASCAP/Chrysalis, ASCAP). HL Hioo 36: RBH 32 

I'VE GOT YOUR MAN (STB, ASCAP) RBH 78 



I WOULD CRY (Mosaic Musk, BMI/Songs Of Otis 
Barker. ASCAP/Songs Of Mosaic. ASCAP) CS 33 

-J- 

JUUTO MARANA (White Lion, BMI) LT 48 
)UST LOSE IT (Eight Mile Style. BMI/Martln Afilllated 
Musk, mm. Ain't Nuthin' Goin' On But Funking. 
ASCAP/ Elvis Mambo. ASCAP/ Blotter, ASCAP/Music Of 
Windswept. ASCAP,' Bat Future, BMI ,'Jenellererte, BMI/lrv- 
rng. BMI/Hard Workin Black Folks. ASCAP), HL Hioo 93 

-K— 

KARMA |Book Of Daniel, ASCAP/EMI April. 
ASCAP/Le How. ASCAP), HL Hioo 29; RBH 22 

KARMA (Lloyd Banks. ASCAP/ Universal. 
ASCAP/Regime, ASCAP /Chappell & Co.. ASCAP/Ja/5 
Enterprises. Inc.. ASCAP/50 Cent, ASCAP). HL/WBM. Hioo 
19-. RBH 9 

-I- 

LADY (Miss Bessie, ASCAP,' Wigged. BMI) Hioo 40 

LAST IMA IS Ml MUJER (BMG Songs. ASCAP/5*i 
Angel, ASCAP) LT 45 

LA ULTIMA CANCION (Peer musk III. BMI) LT 34 

LEAN BACK (Scott Storch, ASCAP/TVT. ASCAP/Tuff 
lew, A5CAP/Rcrrrynisce Musk. ASCAP/Reach Global. 
ASCAP/roeyAnd Ryan Music. BMI /Wamer-Tamertane. 
BMI). WBM, RBH 36 

LENTO (Loieiri, BMI. 'EM I Blackwood. BMi/Doble 
AcuareLa Songs, ASCAP/Warner Chappell. SACM) LT 31 

LET ME GO (Escalawpa. BMI/Songs Of Universal. 
BMI) Hioo 73 

LET ME LOVE YOU (Scott Storch, ASCAP/TVT, 
ASCAP/Pep-Soul Music. ASCAP/ R.H. Compound, ASCAP) 
H1001; RBH 1 

LET'S GET BLOWN (My Own Chit. BMI/EMl Black- 
wood. BMl/The Waters Of Nazareth, BMl/Careers-BMG. 
BMI/Raynchaser. BMI/CoUTbon. BMI). HL Hioo 56. RBH 
24 

LETS GO (New Men & Co , PRS/ First N' Gold. 
BMI/Trick N' Rkk. BMI/Siayin High Music. ASCAP/UI Jon 
00017 Music. BMI/TVT. BM I /Black Boy Hatchet. BMI/WB. 
ASCAP/Y A Daddy, ASCAP/Almo. ASCAP /Warner- Tamer- 
lane. BMI/EMl AprIL ASCAP). HL/WBM, Hioo 43; RBH 39 

LET THEM BE UTTLE (HaraHI. BMI/Sony/ATV Tree, 
BMI), HLCS IS; Hioo 68 

UKE A BOSS (The Waters Of Naiarem, BMI/EMl 
Blackwood, BMI/Chase Chad, ASCAP/EMI April. 
ASCAP/SlimThug. BMI). HL RBH 74 

UKE TOY SOLDIERS (Famous. ASCAP/Ensign. 
BMI/Eight Mile Style. BMI/Resto World, ASCAP), HLH100 
60 

LONG, SLOW KISSES (Warner- Tamerlane, BMI/SmKh 
Haven, BMI /New Works, BMl/The New Company Song 
Group. BMI ''Kid Lips Music, A5CAP/RPM, ASCAP). WBM. 
CS 32 

LOOK WHAT YOU'VE DONE (Jet Musk. ASCAP) Hioo 

70 

LOSE MY BREATH (Rodney Jerkins. BMI/LaShawn 
Daniels. ASCAP/EMI Blackwood, BMI /Christopher Gar- 
rett, ASCAP/ Hitco South. ASCAP/ Beyonce. 
ASCAP/ Sorry/ATV Tunes, ASCAP/ Ketendria, 
A5CAP/Mkhdle MW, ASCAP/Famous, ASCAP/EMI April. 
ASCAP/Carter Boys. ASCAP). HL Hioo 27; RBH 50 

LOT Of LEA VI N' LEFT TO DO (Sorry/ATV Tree. 
BMI/Sony/ATV Cross Keys, ASCAP) CS 46 

LOVERS AND FRIENDS (Lil |on 00017 Musk. BMI/TVT. 
BMi/White Rhino, BMI/U.R. IV, ASCAP/EMI April, 
ASCAP/ Ludacrls. ASCAP/Mkhael Sterling. ASCAP/Unrver- 
sal, ASCAP/lrvlng. BMI /Persevere, BMQ, HL Hioo 3; RBH 



— M— 

MAKE UP (WaltEd, BMI) RBH 77 

A MANOS LLENAS (TN Ediciones. BMI) LT 46 

ME AND CHARLIE TALKING (Sorry/ATV Tree. BMI/Rev- 

elle B. BMl/Tittawhirt. BMl/CamivaL ASCAP /Heartf air. 

ASCAP), HLCS 29 

ME DEDIQUE A PERDERTE (Sony/ATV Discos, A5CAP) 

LI 12 

Ml EDO (Vander America, BMl/Fato. ASCAP) LT18 
Ml MAYOR SACRIFICtO (Crisma. SESAC) LT 16 
MISSION TEMPLE FIREWORKS STAND (Yo Man. BMI) 
CS55 

MOCKINGBIRD flight Mile Style. BMI/Jaceff, 
ASCAP,' Res to World. ASCAP/Nueve Music. ASCAP). WBM, 
HlOO 18 

MOCKINGBIRD (EMI Una^t Catalog. BMI), HL/WBM. 
CS31 

MONDAY MORNING CHURCH (Cowboy Chords Musk. 
ASCAP.'Worid House Of Hits. ASCAP) CS 8; Hioo 54 

MUD ON THE TIRES (EMI April. ASCAP^Sea Gayte, 
ASCAP). HLCSi; Hioo 30 

MY BOO (EMI April. ASCAP/Shaniah Cymone, 
ASCAP/BMG Songs, ASCAP /Manusee. ASCAP/Lellow. 
ASCAP, 1 u.R. IV. ASCAP/lustin Combs, ASCAP/Phoenix 
Ave. ASCAP), HL Hioo 12; RBH 20 

MY GIVE A DAMNS BUSTED (Difftunes. BMI/Mosaic 
Music BMI/Sony/ATV Tree. BMI/ Wenonga. BMI). HLC5 
23 

— N— 

NADA VALGO SIN TU AMOR (Peermusk III, 
BMI/Camaleon, BMI) LT 8 

NA NANA NA (Jackie Frost, ASCAP/ Bubba Gee. 
BMI/Noonlime Tunes. BMI /Warner- Tamerlane, 
BMI/Ostaf. BMI/5oundtron Tunes. BMI}, WBM. RBH 87 

N DEY SAY (Jackie Frost ASCAP/BMG Songs. 
ASCAP/KoKosBawmem.ASCAP/Hrtco Soulh. 
ASCAP/ Reformation, ASCAP) Hioo 69 

NEW YORK (Songs Of Universal, BMI/Slavery, 
BMI/|oseph Cartagena. ASCAP/Jae'wons, ASCAP /Justin 
Combs. ASCAP/EMI April, ASCAP/Dade Co. Project Musk, 
BM I/Universal, ASCAP/Zomba. ASCAP/Ensign, BMI/WB. 
ASCAP), HI , 'WBM. Hioo 57: RBH 37 

N0600TS HOME IAvti | Lavigne, SOCAN/ Dwight Frye. 
BMI /Smells Like Metal. SOCAN/ Almo, ASCAP/EMI Black- 
wood, BMI), HL Hioo 41 

NOTHIN 'BOUT LOVE MAKES SENSE (Steel Wheels, 
BMI / Deston. ASCAP/ Brrr.„, ASCAP/WB, 
ASCAP/Chrysalis. ASCAP/ November Songs, ASCAP). 
HL/WBM. CS 7; Hioo 52 

NOTHIN' BUT COWBOY BOOTS (Wrensong. 
ASCAP/LugracelLa, ASCAP/Mosak Musk, BMI /Hold lack. 
BMI) CS 38 

NOTHING ON BUT THE RADIO (WB, ASCAP /Fool 
Hearted Melodies, ASCAP/ Odiesongs, ASCAP/ Short Story 
Long. ASCAP). WBM, CS 13 

NOTHIN'TO LOSE (Almo. ASCAP/ Kevin Savigar. 
ASCAP/ Universal, ASCAP/ Chaggy Buss, ASCAP), HL CS 

rHmoss 

NOT ME (West Moraine, ASCAP /Gun stinger. 
ASCAP/ Springe reek. ASCAP/Sony/ATV Cross Keys. 
ASCAP/Songs Of Moraine, BMI/ Mike Curb, BMQ, 
HL/WBM. CS 54 

NUMB/ENCORE (Zomba, ASCAP/Chesierchat, 
ASCAP/ Big Bad Mr. Hahn, BMI/ Nondisclosure Agreemenl, 
BMI /Rob Bourdon, BMI/Kenji Kobayashi. BMI/Pancakey 



Cakes. BMI ,' Carter Boys. ASCAP/EMI April, ASCAP/Ye 
World Musk. ASCAP). HL/WBM, Hioo 26 
NUMBER ONE SPOT (WB. ASCAP) RBH 63 

-O- 

0 (First Avem*. ASCAP/BMG 5ongs. ASCAP/EMI 
April, ASCAP/Demrs Hot Songs, ASCAP,,' Black Foundation, 
ASCAP/Tank 1176. ASCAP/ Anthony Nance Muzik. 
ASCAP/Antonio Down* Muzik. ASCAP/lrving. BMI/E D 
Dui It. BMI) Hioo tt RBH 18 

OBSESSION (NO ES AMOR) (Premium Latin. ASCAP) 
HlOO 46 

OH (Royalty Right ings, ASCAP/Hitco South, 
ASCAP/Musk 101, ASCAP/Unrversal. ASCAP/Dirty Dre. 
ASCAP/Ludacris,ASCAP/Unrversal-PolyGram Internation- 
al Tunes, SESAC/lahqae loints, SESAC). HL, RBH 75 

OJALAQUE T£ MUERAS(Ser-Ca. BMI) LT27 

OKAY (White Rhino, BMI /Drugstore, ASCAP/Peer- 
tunes. SESAC/ Hate Yeah. SESAC/Songs Of Peer, 
BMI.'Momingsidelrail. ASCAP/Nivea B. Hamilton, 
ASCAP/Zomba, ASCAP), WBM. Hioo 66; RBH 30 

OKLAHOMA-TEXAS UNE (Sony/ATV Cross Keys. 
ASCAP), HLCS 59 

ONE MILLION TIMES (Ghetto Pop 2000. ASCAP/EMI 
April. ASCAP). HL, RBH 57 

ONE THING (Finger Eleven, SOCAN /RenfieW, ASCAP), 
WBM, Hioo 45 

ONLY U (Pookietoots. ASCAP/Baeza. ASCAP/Univer- 
sal. ASCAP/Marcus Aurelius. ASCAP/Famous. ASCAP/D) 
Irv. BMI), HL Hioo 17; RBH 17 

ORDINARY PEOPLE (John Legend. BMI/wilLi.am. 
BMI/ Cherry River. BMI), CLM/HL Hioo 39; RBH 13 

OVER AND OVER (Jackie Frost. ASCAP/BMG Songs, 
ASCAP /Kotos Basement. ASCAP/Hitco South. ASCAP). 
HL Hioo 10; RBH 80 

OYE Ml CANTO (SP Beatz In Da Hood. ASCAP/ Off Da 
Yebrabulb. BMI/GemStar. ASCAP, 1 Big Ma to. A5CAP/ Warn- 
er-Tamerlane, BMI/ My Soulmate Songs. ASCAP), WBM. LT 

-P- 

PAPER ANGELS (Nashville DreamWorks Songs, 
ASCAP /Paper Angels, ASCAP/ Sunchaser, ASCAP/Cherry 
Lane. ASCAP/EMI April. ASCAP/Sea Gayle. ASCAP), 
CLM/HL CS 44 

PARAT1 (Elyon. BMI) LT 21 

PARTY FOR TWO (Universal-Songs Of PolyGram Inter- 
national, BMI, 'Loon Echo, BMI/Out Of Pocket. 
ASCAP/Zomba. ASCAP). HL/WBM, Hioo 87 

PERDIDOS O&N, ASCAP) Hioo 92; LT 9 

PtCKIN' W I LDF LOWERS (EMI April, ASCAP/Romeo 
Cowboy. ASCAP/WB. ASCAP/Sony/ATV Cross Keys, 
ASCAP/ Kim Williams. ASCAP). HL/WBM, CS 40 

PORQUE ESTAN CRUEL EL AMOR (Sorry/ATV Discos. 
ASCAP/ Arjona Muskal. ASCAP) LT 4 

THE POTION flodacris, ASCAP/EMI April. ASCAP/V.r- 
ginia Beach, ASCAP/WB, ASCAP/Unrversal, ASCAP). 
HL/WBM. RBH 88 

PRETTY GIRL (Marco Cardenas. ASCAP/Rlcardo Mar- 
tinet, ASCAP/Daniel Salas, ASCAP/Jonathan, ASCAP) RBH 
53 

— Q— 

QUE SEAS FELIZ (PHAM, BMI/Peer WemationaL 
SMI) LT 38 

QUIERO SABER DE TT (Universal Muska. 
ASCAP/Prodemus, ASCAP) LT 15 

-R- 

RENUNC1ACION (Vander America, BMI) LT44 
RESTLESS (Sixteen Stars, BMI) CS 39 
REVENGE OF A MIDDLE-AGED WOMAN (Cal IV, 
ASCAP.'Bergeraln. ASCAP/Gravitron. SESAC) CS 45 
RKH GIRL (Ain't Nuthin' Goin' On But Funking, 
ASCAP/WB. ASCAP/ Bat Future, BMl/Blondle Rockwell. 
ASCAP/Unrversal, ASCAP/Etvrs Mambo, ASCAP/ Blotter, 
ASCAP/Musk Of Windswept. ASCAP/Harajuka Lobe* 
Musk, ASCAP/Jerry Bock Enterprises, BMl/K*Stuff, 
BMI /ArtHouse, SMI/EMI Blackwood. B), HL/WBM, Hioo 
25: RBH 93 

ROSAS (Sorry/ATV Discos. ASCAP) LT 37 
A ROSE BY ANY OTHER NAME (Aliarose Musk. BMI) 
RBH 69 

-S- 

5A_N.TA.NA (Not Listed) RBH 90 

SEX IN THE KITCHEN ffornba Songs, BMI,. R, Kelly, 
BMI) RBH 56 

SHE WILL BE LOVED ICareers BMG. BMI/February 
Twenty Second. BMI/BMG Songs. ASCAP/Valentine 
Valentine. ASCAP), HL Htoo 21 

SHORTY WANNA RIDE (Mouth Full 0' Gold. 
ASCAP/Unrversal, ASCAP/Lil Jon 00017 Music. BMI/TVT. 
BMI). HL Hioo 80; RBH 34 

SHYNE ON (Money Mack. BMQ RBH 84 

SI ME VAS A DEJAR (Edimonsa. ASCAP/ Slempre, 
ASCAP) LT2B 

SINCE U BEEN GONE (Maratone. ASCAP/Zomba. 
ASCAP/Kasz Money Publishing, ASCAP), WBM. Hioo 16 

SKIN (Mike Curb. BMI /Sweet Radical. BMI/Cool Hand. 
ASCAP). WBM. CS 51 

SLOWDOWN (Tight Werk. BM I /nme 4FtyT.es, 
BMI/Songs Of DreamWorks, BMI) RBH 59 

SOLDIER (Sony/ATV Tunes, ASCAP/ Beyonce, 
ASCAP/ Ketendria. ASCAP/Mkhelle MW, ASCAP/EMI 
Blackwood. BMI /Dam Rich. BMI /Christopher Garrett. 
ASCAP/Hitco South, ASCAP/Musk Of Windswept, 
ASCAP/Money Mack. SMI/Domani And Ya Ma|eslys 
Musk. ASCAP), HL Hioo 4; RBH 3 

EL SOI NO REGRESA (EMI April, ASCAP) LT 43 

SOME BEACH (Scarlet Moon. BMl/Black In The Sad- 
dle, ASCAP/Giantslayer, ASCAP) CS 6; Hioo 50 

SOME CUT (Swole, ASCAP/Lil Ion 00017 Music, 
BMI/TVT. BMI) HlOO 38; RBH 12 

SOMEWHERE BETWEEN TEXA5 AND MEXICO (Forrest 
HilLs, BMI .'Ash Street, ASCAP) CS 42 

SONGS ABOUT ME (EMI Blackwood, BMI/Shaye 
Smith, BMI .'Careers BMG. BMI/Sagrabeaux Songs. BMI). 
HL/WBM, CS 26 

SO SEXY CHAPTER II (LIKE THIS) (Zomba Songs. 
BMI/ R.Kelly, BMI/Stayin High Musk, ASCAP/Almo. 
ASCAP/Gotta Have It. ASCAP). HL/WBM, RBH 89 

SPOILED (BMG. PRS/Song Cher. BMI/Songs Of Uni- 
versal. BMI ,' Like Father Like Son Music, BMI/Zomba 
Songs. BMI), HL/WBM, RBH 54 

STAY FOR AWHILE (Soul Insurance. BMI/Melodies Of 
I, BMl/Careers-BMG, BMI/Bro Wayne. BMI/Sony/ATV 
Songs. BMI/WiUles Pudgie Musk. BMI/Songs Of Univer- 
sal. BMI/ Tappy Whyte's. BMI), HL/WBM. RBH 81 

STILKShaniah Cymone, ASCAP/EMI April. 
ASCAP/ Baby boy's Little. SESAC /Noontime South, 
SESAC /Warner, SESAC/Naked Under My Clothes. 
ASCAP/Chrysalis, ASCAP). HL/WBM, RBH 91 

STILL TIPPIN (2 Players, BMI/Camrvsl Beats, 
ASCAP/Mike [ones. BM I/Paul Wall. ASCAP/Sllm Thug. 
BMI) RBH 62 

SUGAR (GIMME SOME) (Index Musk, ASCAP/Serious 
Scriptures, ASCAP/First N" Gold. BMI/Trkk W Rkk, 
BMI/Ludacris, ASCAP) Hioo 79: RBH $1 

SUNDAY MORNING (Careers-BMG. BMI/February 
Twenty Second. BMI/BMG Songs, ASCAP/ Valentine 
Valentine. ASCAP). HL Hioo 47 



-T- 

TAKE ME HOME (Remynisce Music, ASCAP/Reach 
Global. ASCAP/Geddy, ASCAP/Dade Co. Protect Musk. 
BMI/Zomba Songs, BMI/kwy And Ryan Music, BMI/Almo, 
ASCAP/Warner- Tamerlane, BMI .'Gotta Have It. ASCAP). 
HL/WBM, Hioo 95; RBHs$ 

TE APUESTO LO QUE QUI ERAS (Ser Ca. BMI) LT 42 
TE BUSCARIA (Simon Music Temple. ASCAP) LT 5 
TEMPTED TO TOUCH (Mustard Seed Interna. BMI/EMl 
Blackwood, BMI /Salaam Remi. ASCAP/EMI April, ASCAP), 
HL Hioo 77 

TE QUEDASTE (Sony/ATV Discos, ASCAP/WB, ASCAP) 
LT33 

THAT'S WHAT I LOVE ABOUT SUNDAY (Sony/ATV 
Cross Keys, ASCAP/Drrvers Ed, ASCAP/Sony/ATV Tree. 
BMI/Cake Taker. BMI/March. BMI). HL CS 16; Hioo 74 

THAT'S WHAT IT'S MADE FOR (EMI April. ASCAP/Ftyte 
Tyme.ASCAP/U.R. IV. ASCAP/Sublime Basement Tunez. 
BMI,' Defenders Of Musk. BMI / Ji Branda, ASCAP /Min- 
neapolis Guys. ASCAP) RBH 67 

THROWBACK (U.R. IV. ASCAP/EMI April, 
ASCAP/F.O.B, ASCAP/N.Q.C, ASCAP/ Christopher Math- 
ew. BMI/ Hitco, BMI/Songs Of Windswept Pacific 
BMI,- Gold Forever, BMI/Songs Of UnrversaL BMI) RBH 58 

THUGS GET LONELY TOO (Universal, ASCAP/ 51 retchs 
Child Musk. ASCAP/Lrve Squad Musk, ASCAP/Ground 
Watch Music. ASCAP/ Eight Mile Style, BMI/Shroom 
Shady Musk, BMI/Martln AHlkited Musk, BMI/JacefT. 
ASCAP/ Resto World, ASCAP/Nueve Musk, ASCAP/Nate 
Dogg. BMO Hioo 100: RBH 76 

TOCANDO FONDO (Sony/ATV Latin, BMI) LT 20 

TOOO EL ANO (EMI April, ASCAP/Warner Tamerlane. 
BMQLT2 

TONIGHT (Sony/ATV Cross Keys. ASCAP/Lehsem 
Musk, ASCAP/Musk B> Media International. ASCAP), HL 

CS41 

TONIGHT'S NOT THE NIGHT (Lonely Motet, 
BMI/Spunker Songs, ASCAP/Unrversal-PolyGram Inlerna- 
MMHL ASCAP), HLCS 47 

TRUE (Whorgamuska, ASCAP/EMI April. ASCAP/Ron- 
dor London, PRS/Shepard Solomon, BMI/ Jumbo Boom 
Boom, BMI/Rlhops Inc.. ASCAP/lrving. BMI). HL H10022 

TRUTH IS (Full Of Soul, BMI/EMl Blackwood, 
BMI/Soutvang. BMI /Christopher Mathew. BMI/Hitco, 
BMI/Songs Of Windswept Pacific. BMI/Tabukous, 
ASCAP/Hitco South, ASCAP/Music Of Windswept. 
ASCAP/Alley Gadfly, BMI/Songs Of DreamWorks, 
BMI/EMl April, ASCAP/Bovina. ASCAP). HL, Hioo 34: RBH 
10 

TRYING TO FIND ATLANTIS (Chris Waters Music. 
BM I / Sony/ATV Tree, BMI) CS 22 

TU NO TIENES ALMA (WB, ASCAP) LT 24 

TU NUEVO CARINITO (Leo Muskal. SACM, 1 Universal 
Muska Unica.BMI) LT 47 

TURN DA LIGHTS OFF (Mass ConFusion. ASCAP/WB, 
ASCAP/Beat Factory, ASCAP/ Artene & Co.. ASCAP/Almo, 
ASCAP. Bros Grimm. ASCAP /George Simon Musk, 
BMl/|obete. ASCAP/FCG Music, ASCAP/MGIII Music. 
ASCAP/NMG Music. ASCAP). HL/WBM, RBH 8$ 

TURN1N* ME ON (Carmenskmds Music, ASCAP/Clpha 
Sounds Music. ASCAP/Black Chiney Musk. ASCAP/Mon- 
key Pants Musk, 8MI/Marimbera, ASCAP/ Madhouse, 
BMI/EMl Blackwood, BMI). HL RBH 92 

-II- 

U DONT KNOW ME (Domani And Ya Majesty's Music. 
ASCAP/Toompstone. BMQ Hioo 58; RBH 19 

LI MAKE ME WANNA (Jae'wons. ASCAP /Justin Combs. 
ASCAP/EMI April. ASCAP/Rye Songs, BMI/Songs 01 Uni- 
versal. BMI/Scolt StorcK ASCAP/TVT, ASCAP/Tuff lew, 
ASCAP), HL Hioo 62; RBH 25 

-V- 

VERTIGO (Unrversal-Poh/Gram International ASCAP), 
HL Hioo 61 

VIRGO (ludacris, ASCAP/EMI April. ASCAP/UI Will. 
ASCAP/WB, ASCAP/ Salaam Remi.ASCAP/Errterainlng, 
BMl/Unrversal, ASCAP), HL/WBM, RBH 9% 

EL VIRUS DEI AMOR (Primo. BMI) IT 3 

VITAMIN R (LEADING US ALONG) (WB, ASCAP/ Loef- 
fler. ASCAP). WBM, Hioo 88 

VOLVERE (TRO- Essex. ASCAP) LT 6 

VOLVERTE AVER (Peermusk III. BMI/Camaleon, BMI) 

Ui 

VOY A OLVIDARME DE Ml (Gaira Bay. ASCAP) LT 14 

-W- 

WELCOME TO MY UFE (WB. ASCAP / Wet Wheeue. 
SOCAN /High-Maintenance, SOCAN /Stinky Music. 
SOCAN/Drop Out. SOCAN/Slutty, SOCAN/Lanni Tunes, 
SOCAN /Warner ChappeU, SOCAN). WBM. H10082 

WE5T5IDE STORY 0. Taylor For BlackWaUStreet. 
ASCAP/EachiTeachi, ASCAP/50 Cent, ASCAP/Unrversal. 
ASCAP/WB, ASCAP/ Aint Nulhin' Goin' On But Funking, 
ASCAP/Scott Storch, ASCAP/TVT. ASCAP/Tuff Jew. 
ASCAP/Musk Of Windswept. ASCAP/ Blotter. ASCAP/Ervis 
Mambo. ASCAP). HL/WBM, RBH 100 

WHATEVER (Jattai. ASCAP/BlueS Baby, ASCAP/Uni- 
versaL ASCAP/EMI April. ASCAP/ Touched By Jan. 
ASCAP/Kylah Porald Muskworks. ASCAP) RBH 3 B 

WHAT'S A GUY GOTTA DO (Foray, 5ESAC/MR2, 
SESAC/EMI April, ASCAP/ Dtdnt Have To Be, ASCAP/Sea 
Gayte. ASCAP}, HLCS 24 

WHAT U GOtT DO (Lil Jon 00017 Music, BMI/TVT, 
BMI /White Rhino, BMl/Swlzole, BMI) Hioo 49; RBH 23 

WHAT YOU WAITING FOR? (Haraluka lober Musk, 
ASCAP/ Stuck In The Throat. ASCAP/Famous, ASCAP), HL 
Hioo 99 

WHEN I THINK ABOUT CHEATIN* (Sony/ATV Cross 
Keys, ASCAP/Hoosiermama Musk. ASCAP/WB. 
ASCAP/Warner-Tamerlane. BMI). HL/WBM. CS 5; Hioo 42 

WHERE WERE YOU (Divine Mill, ASCAP/WB. 
ASCAP / Kharatroy. ASCAP /I Want My Daddy's Records, 
ASCAP/ Monsoon Musk.SESAC/Jahqae Joints. 
SESAC/ Non Affiliated. SESAC/ Mycanae, ASCAP). WBM, 
RBH 86 

WOBBLE & SHAKE FT (Crump Tight. ASCAP/ Bone 
Crusher. ASCAP/BMG Songs, ASCAP/Magnum Musk, 
ASCAP/Sounds^f-seventytwo.ASCAP/RabasseMusk. 
PRS/WB, ASCAP) RBH 73 

THE WOMAN WITH YOU (BMG Songs, ASCAP/Mrs. 
Lumpklns Poodle. ASCAP/ Careers- BMG. BMI/Asierfra. 
BMI). HL Hioo 86 

WONDERFUL (Slavery, BMI/Songs Of Universal, 
BMI/DI Irv. BMI/Ensign, BMI/Zomba Songs. BMl/R.Kelly, 
BMI .'Careers-BMG, BMI). HL/WBM, HlOO 23: RBH 16 

— Y— 

YA NO QUEDA NADA (Noriega, BMI) LT 36 

YA SOY FEUZ (LGA. BMI) LT 32 

YO ME QUEDE SIN NADA (Prodemus, ASCAP/Unrver- 
sal Musica, ASCAP) LT so 

YOU DONT LIE HERE ANYMORE (Silvery Dog. BMI/E 
Ticket. BMI/AP1 Country Musk. BMI/Songs Of Nashville 
DreamWorks, BMI /'Still Working For The Woman, 
ASCAP/MXC, ASCAP/Cherry River. BMI), HLCS 60 

YOU'RE MY BETTER HALF (WB, ASCAP /Dylan lack- 
son, ASCAP/Guitar Monkey, BMI/Cobum. BMO, WBM. CS 
2: Hioo 33 

YOU'RE THE ONE (Dolla Figga, ASCAP/Reach GiobaL 
ASCAP/Marsky, BMI/lanke Combs. BMI/EMl Blackwood. 
BMI). HL HlOO 06; RBH 71 
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Charts 



Paisley's 'Tires' Roll To Top Of Country Chart 




West Virginian Brad Paisley seals 
the deal on his fourth chart-topper 
with "Mud on the Tires," which bags 
34.7 million audience impressions 
and ascends 3-1 on Hot Country' 
Singles & Tracks. 

Paisley's increase of 2.4 million is 
the largest inside the top 20. You 
would have to go down the list to 
Kenny Chesney's 2.5 million audi- 
ence gain for "Anything but Mine" 
at No. 21 to find a bigger hike. 

Paisley previously led the chart 
when "He Didn't Have to Be" domi- 
nated in the 
Dec. 11, 
1999, issue; 
he subse- 
quently 
logged two- 
week No. 1 
stays with 
"We Danced" 
in 2000 and 
"I'm Gonna 

Miss Her (The Fishin' Song)" in 2002. 

With six chart weeks so far, Ches- 
ney's fifth single from his 2004 set 
"When the Sun Goes Down" is one 
of the two youngest titles to popu- 
late the list's top 30. The other. Jo 
Dee Messina's hearty "My Cive a 
Damn's Busted," swipes the chart's 
biggest gain, up 3.1 million impres- 
sions as it climbs 27-23. 

Even though media attention has 
turned to Chesney's album "Be As You 
Are: Songs From an Old Blue Chair" 
(which is expected to bow at a lofty 
perch next issue), the No. 53 arrival of 
"Guitars and Tiki Bars" from that set 
apparently isn't dampening the 
momentum of "Anything." 

I-abel sources at BNA say there will 
not be an official single from "Be As 
You Are," but enterprising program- 
mers are wise to the audience 
appetite for new Chesney fare. 'Tiki 
Bars" arrives on the chart with 
approximately 743,000 impressions 
from spins at 20 monitored stations, 
while eight other tracks from the 
project bubble under the chart 
threshold with at least 100,000 
impressions apiece. 

FOR THE RECORD: Because of an 
errant UPC code, Erasure's 
"Breathe" was initially tracked as an 
album and inadvertently excluded 
from debuting in this issue on the 
Hot Dance Singles Sales or Hot 100 
Singles Sales charts. 

The title, available as a maxi-CD, 
scanned 1,000 units, enough to 
place it at No. 1 on the Dance Sales 
chart and at No. 2 on Hot 100 Sin- 
gles Sales. It will be tracked as a 
single on next week's charts. 

TRUTHFUL TALE: "American Idol" 
winner Fantasia earns her first top 
10 on the Hot R&B/Hip-Hop Singles 
& Tracks chart as "Truth Is" moves 
17-10. 'Truth" is catapulted by an 
increase of 7.4 million audience 
impressions at R&B/hip-hop signals. 



Single Minded 



Excluding Beyonce. who had 
already built fame with Destiny's 
Child before her solo album arrived, 
Fantasia is the first female singer to 
hit the top 10 of the R&B/hip-hop 
chart with a ballad from a debut 
album since Amerie peaked at No. 9 
with "Why Don't We Fall in Love" 
in August 2002. 

Since 2000. there have been only 
a handful of new female balladeers 
that have fared well on the chart, 

including Alicia 

Keys, Angie 
Stone, Ashanti. 
Jill Scott. Keke 
Wyatt, Olivia 
and Tweet. 

Incidentally, 
several of these 
artists recently 
returned to the 
chart. Amerie's 
"1 Thing" climbs 
57-37, Olivia is a 

featured artist on 50 Cent's "Candy 
Shop" at No. 31, and Tweet re-enters 
with 'Turn Da Lights Off," featuring 
Missy Elliott at No. 85. 

LONG DAY'S JOURNEY: Howie Day's 

"Collide" moves 1 1-9 on the Adult 
Top 40 chart in its 26th week. The 
methodical trek matches the longest 
climb into the top 10 in the history of 
the chart, set by Jann Arden's "Insen- 
sitive" in June 1996. 

Since the Adult Top 40 chart 
launched in March 1996, there 
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have been only four songs that 
needed more than 20 weeks to hit 
the top 10 in a single chart run, 
and half of them did so in the last 
six months. 

Last August, Gavin DeGraw took 
21 weeks to hit the top 10 with "I 
Don't Want to Be." The other track 
with a lengthy run to the top 10 was 
"South Side" from Moby Featuring 
Gwen Stefani, which took 21 weeks 
to hit pay dirt in March 2001. 



Silvio Pietroluongo 

sllvio@billboard.com 

Minal Patel 

mpatel@billboard.coin 

Wade Jesse n 

wiessen@billboard.com 




WELCOME BACK: A pair of older 
tracks debut on Hot Digital 
Songs with sales spikes of more 
than 80%, thanks to recent 
media exposure. 

Coming in at No. 45 is Peter 
Gabriel's "Solsbury Hill" with 
7,000 paid downloads. The song, 
initially released in 1977, is fea- 
tured in the film "In Good Com- 
pany." The "2002 Remastered" 
version of "Solsbury" is included 
on the soundtrack and garners 
80% of the total digital sales. 
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Dare You To Move^ 
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Disappear 
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Somebody Told Me 



"Stacy's Mom" by Fountains of 
Wayne debuts at No. 49 with 5,500 
paid downloads. The song is fea- 
tured in a TV spot by Dr Pepper 
where the mom in question is 



well-equipped with a cooler of the 
soft drink. 

"Mom" spent 24 weeks on 1 lot 
Digital Tracks and peaked at No. 2 
in October 2003. 
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NEW RELEASES WITH HIT POTENTIAL 
3 DOORS DOWN 

Let Me Go uurg 
HOWIE DAY 
Collide L 



SuncfayMornino 

DISCO 

Mi* „- 
uw - RGtl 



'to sci.es with mi p:tenul 



roy soldiers interscope 
['ook What You're Done a ..'-mil 
Lt ieliheSou'we Dying CURB 



NEW RELEASES WITH HIT POTENTIAL 
TINA TURNER 
UJ Open Arms CAPITOL 

RAY CHARLES WITH DIANA KRALL 
VI You Don't Know Me HEAR 



SB r 
FR1CKIN' A 
JessifTsGirl "IF- 



NEW RELEASES WITH HIT POTENTIAL 
3 DOORS DOWN 

Let Me Go UMRG 
CROSSFADE 

Cold COLUMBIA 




RECENTLY TESTED SONGS WITH HIT POTENTIAL 
GOO GOO DOLLS 
Give A Little Bit -A'Af<\Fft Hfins 
SHANIA TWAIN FEAT BILLY CURRINGTON 
Party For Two iojmg 

LIONEL RICHIE 
Long Way To Go djmg 
RICHARD MARX 
Ready To Fly l v 
JIM BRICKMAN 
My Love Is Here RCA victor 



NEW RELEASES WITH HIT POTENTIAL 

»0 SCW SOWS SHOWED 
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RECENTLY TESTEO SONGS WITH HIT POTENTIAL 
RYAN CABRERA 
True .'■' lantic 

took What You've Done ai LANTIC 
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AVRIL. LAVIGNE 
Nobody s Home : '.' , 
LOW MILLIONS 
Eleanor E MC 
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BeautifuTSouTV :. I VWOOP 
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RECENTLY TESTED SONGS WITH HIT POTENTIAL 
3 DOORS DOWN 
Let Me Go UMRG 
SUM 41 
Pieces i DJMG 
THE USED 
All That I've Got reprise 

BREAKING BENJAMIN 
Sooner Or Later HOLLYWOOD 
GREEN DAY 
Holiday REPRISE 
KORN 

Another Brick In The Wall epic 
RISE AGAINST 
Give it All GEFFEN 
CROSSFADE 

So Far Away COLUMBIA 
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3 Doors Down 
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make. It was brutal." 

First there were the recording com- 
plexities, which included relocating 
from the band's home state of Missis- 
sippi to Nashville because of a hurricane 
and taking time off following the death 
of guitarist Chris Henderson's father. 

"At the same time," Mackay says, 
"you're launching a record within your 
own company without the record being 
finished." Mackay notes that the group 
had an out clause if the material was 
not ready. 

While allowing Wal-Mart to dictate 
the release schedule may seem like the 
tail wagging the dog, 3DD co-manager 
Bill McGathy says a confluence of 
events influenced the decision. 

"We didn't want to lose the momen- 
tum from the second album," he says. 
"The opportunity came up with Wal- 
Mart and the label was really into us 
and set aside a whole block of time to 
throw the whole building at [3DD1." 

Co-manager Phin Daly says the pre- 
set release date was not a problem. "For 
this band, having a deadline is a driv- 
ing force. [Lead singer/lyricist) Brad 
Arnold is the kid who never studies for 
an exam until he gets to the door of the 
exam room and then he aces it" 

Arnold agrees that writing under 
such pressure did him good. "Other- 
wise, you end up lollygagging around," 
he says. "I like having the pressure." He 
says the band finished with more songs 
than it could fit on the album. 

Arnold found one drawback in the 
process: "The only thing I would not do 
again is pick a single before the whole 
record is done," he says. 

In fact, Mackay says, "the single was 
done first, mixed, mastered and in the 
can before they finished recording the 
other songs." 

That first single, "Let Me Go," may 
not be Arnold's favorite song on the 
album (he reserves that honor for 
"Landing in London." which features 
Bob Seger), but it is resonating with 
fans. The tune was originally written 
for "Spider-Man 2," but the band 
decided to hold onto it This week, it 
climbs to No. 10 on the Billboard Active 
Rock chart, No. 14 at Modern Rock and 
No. 19 at Adult Top 40. 

While there are midtempo ballads 
like "Let Me Go" on "Seventeen Days," 
the project largely showcases the band's 
harder edge. 

"A lot of times, you write what you 
long to play live," Arnold says. "With 
the last record softer, we wanted some- 
thing more gritty this time." 

To that end, the band enlisted pro- 
ducer Johnny K (Disturbed), who Mack- 
ay says ran a very tight ship. "He's from 
the south side of Chicago: he's very blue 
collar. There's no way we could have got- 
ten it done with someone else." 

Mackay feels that with the third 
album, the band has truly found its 
voice. "They have made a Southern 
rock record," he says, noting album 
opener "Right Where I Belong," which 
recalls Lynyrd Skynyrd. 

"When 3DD broke, they were right 
on the heels of Creed and l*apa Roach; 
then came Hoobastank. [Now] they 
have separated themselves from every 



single rock band out there because 
there isn't another young contempo- 
rary band adding those Southern styles 
to things," Mackay says. 

With its first two studio albums, the 
group — which also includes Matt 
Roberts (guitar) and Todd Harrell 
(bass) — has established itself as a 
strong rock band that enjoys success at 
radio and retail. 

3DD has logged six No. Is on vari- 
ous Billboard charts, including "When 
I'm Gone," which was the most-played 
song at radio in 2003, according to 
Nielsen Broadcast Data Systems. 

That song and another monster hit 
"Here Without You," were featured on 
the band's 2002 album, "Away From 
the Sun," which has sold 3.3 million 
copies in the United States, according 
to Nielsen SoundScan. 

Its predecessor, 2000's "The Better 
Life," which included 3DD's break- 
through hit, "Kryptonite," has sold 
5.2 million. 

LOFTY COALS 

The success of the band's albums has 
helped Arnold meet his goals early. "I 
wanted to have a gold record. I wanted 
to play music for a living and I wanted 
to be married, and I've done all that," 
he says. 

So he set new goals: Meet Willie Nel- 
son, and play for and meet President 
Bush. First, he met Nelson. Then he 
checked off the second goal Jan. 18 
when 3DD played America's Future 
Rocks Today, the inaugural-week con- 
cert staged by Bush's daughters. The 
group also played the Recording Indus- 
try Assn. of America's Inaugural Ball 
Jan. 20. 

"What am I supposed to do now?" 
Arnold jokes. 

I le might want to head to Wal-Mart 
on Feb. 8, where "Seventeen Days" will 
be prominently featured. The band's 
managers struck the deal with the 
mass merchant because the chain is 
popular with 3DD's middle-America 
fan base. 

"We sell a very high percentage of 
records at Wal-Mart," McGathy says. At 
times, the retail chain accounts for 
40% of 3DD's sales. 

As part of the promotion, which is 
tied to Valentine's Day, "Wal-Mart took 
an enormous amount of the new 
record and will put it very visibly on dis- 
play." McGathy says. 

In addition to stocking "Seventeen 
Days" in the audio department the 
album will be on sale in other, sensible 
areas of Wal-Mart, such as the auto- 
motive department, since the band has 
a tie-in with NASCAR. 

3DD is also tying in with Best Buy. 
The deal includes appearances in cir- 
culars, a download program and an 
added track on the Best Buy version of 
the album. The band also will play a 
charity show for the retailer in April. 

Target also fits into the mix via 
exclusive posters to promote the album 
in its stores. 

McGathy and Daly stress that they are 
equally supportive of traditional record 
chains and indies, but "a lot of towns 
where 3DD do business don't have that 
cool record store. Fans drive into town 
and go to Best Buy or Wal-Mart" 

THIS BUD'S FOR THEM 

During the last few years, 3DD has 
inked long-term promotional deals 



with a number of sponsors, a move 
McGathy calls "very necessary in this 
landscape." 

First to sign on, following the suc- 
cess of "The Better Life," was Anheuser- 
Busch's Budweiser brand. 

"The record industry had hit this 
slump, and they were really looking for 
ways not to spend money," Daly says. 
"Between albums one and two, I think 
it was perceived that 3DD was a one- 
hit wonder, so in between we hooked 
up |with| Anheuser-Busch. We pulled 
in their marketing team, which is mas- 
sive all over the country, and got them 
completely behind the band." 

That excitement "got everyone at the 
label excited." Daly says. 

Budweiser spoasors bar promotions 
in every city 3DD plays whereby 
patrons can win tickets to a show or a 
meet-and-greet with the band. 3DD 
also plays private parties for Bud dis- 
tributors, for which the brewery gives 
away additional tickets through local 
radio stations. 

"It has been an amazing deal," says the 
Agency Group's Ken Fermaglich, who 
books the band. "It has provided a lot of 
additional marketing dollars for the band 
above and beyond what Universal does." 

3DD's promotional relationship with 
NASCAR started after Dale Earnhardt 
Jr. and Tony Stuart appeared in the 



video for "Road I'm On." In a branding 
deal. Earnhardt put the 3DD logo on 
his car, which led to a VH1 "All Access" 
episode on the band and NASCAR. 

ON A SCREEN NEAR YOU 

In an inventive marketing twist, Fer- 
maglich and 3DD's management went 
to arenas around the country to come 
up with an artist development tool to 
market the band. 

The result is a 60-second commer- 
cial featuring snippets of the band per- 
forming its biggest hits. It began play- 
ing on Jumbotrons at up to 75 arenas in 
January during "like-minded events: 
basketball, minor-league hockey games, 
the 'Finding Nemo' [family showj." Uni- 
versal paid for the spot; the venues, 
many of which will host the band on 
tour this year, are playing it for free. 

"This is not as much about the tour 
as it is about the awareness of who the 
band is," Fermaglich says. "It's hit after 
hit after hit It's trying to defeat the kind 
of 'faceless band' argument that we're 
always bumping up agaiast." 

The spot will also air in movie the- 
aters and on TV. 

3DD hits the road for a two-week 
tour starting Feb. 12 at the Daytona 
(Fla.) International Speedway, in con- 
junction with the Budweiser Shootout 
NASCAR Nextel Cup Series. 



After the East Coast kickoff, the tour 
of 1,800- to 3,000-seat venues will con- 
centrate mainly on dates west of the 
Mississippi. "That's one territory we 
didn't hit with [last summer's tour 
with] Nickelback." Fermaglich says. 
"The West Coast still lags behind the 
rest of the country from a develop- 
mental standpoint" 

Fermaglich and 3DD's management 
believe this is so because alternative 
radio has not supported the band in the 
west as strongly as it has in the east. 
"Rock radio on the West Coast doesn't 
look at 3DD as a core band." 

After the U.S. dates, the band heads 
to Europe for a promo tour, followed 
by Australia, where it hasn't played 
since 2001. 

The second leg of the U.S. tour starts 
mid-April and will consist predomi- 
nantly of 8.000- to 10,000-seat South- 
eastern venues. Following a run 
through the European festival circuit 
in June. 3DI) will return stateside for a 
July-October stint of arenas, sheds, fairs 
and racetracks. Local promoters will be 
used for all dates. 

"Come November, in a perfect world, 
we'll be positioned to do an arena tour 
in Europe," Fermaglich says. As for the 
States, the goal is "to be able to sell out 
every arena in the country by the end 
of this album cycle." 



MIDEM 

Continued from page 1 



broadly mirror that of the United King- 
dom's Assn. of Independent Music. AIM 
CEO Alison Wenham has been closely 
involved in developing the AAIM struc- 
ture during the past year. 

Tommy Boy Records president Tom 
Silverman and Beggars Group U.SA 
CEO Lesley Bleakley, who have been 
major players in forming the organi- 
zation, said a search for a chief execu- 
tive has started and a formal launch will 
take place in coming months. 

"We have needed this for some 
time." Bleakley said at the Billboard- 
chaired first International Indie Sum- 
mit at MIDEM. "We need to get 
together to make a difference. Indies in 
America have always been second-class 
citizens. It's better now. and it's time to 
get AAIM started." 

AAIM and a dozen similar bodies 
from around the world have also 
decided to create the first global coali- 
tion of indie labels. The unanimous 
decision was made Jan. 22 at an inter- 
national meeting in Cannes, hosted by 
European indies' body Impala. 

The coalition will comprise all asso- 
ciations in the sector, such as AIM, 
AAIM. AIR (Australia), ABMI (Brazil). 
CIRPA (Canada) and 1MNZ (New 
Zealand), as well as Impala and its mem- 
ber bodies UPFI (France). DUP (Den- 
mark). VUT (Germany). FONO (Nor- 
way), UFI (Spain) and SOM (Sweden). 

The coalition's members will meet 
in May to discuss its priorities and 
establish an action plan. Wenham, who 
also serves as Impala VP. says the prime 
reason for me coalition is to express the 
independent perspective on some of the 
industry's key issues, such as market 
access or consolidation, and reap the 



benefits of acting collectively. 

Meanwhile, indies joined other bod- 
ies to meet with high-ranking Euro- 
pean politicians, at the invitation of the 
French minister of culture and com- 
munication Renaud Donnedieu de 
Vabres and the European Commis- 
sioner for education, training, culture 
and multiculturalism Jan Figel. 

At a closed-door meeting, Figel 
hosted a "culture summit," flanked by 
ministers of culture from France, Swe- 
den. Lithuania, Slovenia, Malta. Lux- 
embourg and Cyprus. 

Industry organizations — such as 
international labels body the Interna- 




FICEL, LEFT, AND DONNEDIEU DEVABRES: 
LISTENING TO THE INDUSTRY 



tional Federation of the Phonographic 
Industry, Impala, authors rights soci- 
eties' body GESAC and retailers' group 
GERA — were given a platform to dis- 
cuss their priorities before the minis- 
ters. The IFPI, through its chairman 
John Kennedy, focused on intellectual 
property protection, duration of copy- 
right and the need for value-added tax 
rates to be dropped in Europe, among 
other topics. EC officials said after the 
meeting that they were impressed by 
the quality of the presentations. 
Figel's department has asked Brus- 



sels-based lobbying body the Euro- 
pean Music Office to collate all the var- 
ious papers and proposals in a formal 
manner. This, it is understood, will 
serve as the basis for the EC's action 
plan in the sector. 

EMO director Jean-Francois Michel 
said the meeting helped ministers 
understand the legal, fiscal and social 
expectations of the industry. "Basically, 
what we talked about is all the hin- 
drances to making Europe a single 
market" Michel said. 

'The idea is for the masic industry 
to have within the commission and in 
the EU member states ambassadors for 
the industry," Michel added. A meeting 
participant concurred. "We have found 
an openness that did not exist before." 

Mirroring the European gathering 
was a get-together for the British 
industry at MIDEM with the U.K. min- 
ister of state for trade, investment and 
foreign affairs, Douglas Alexander, as 
well as representatives from labels, 
publishers, managers, collecting soci- 
eties and pan-industry body British 
Music Rights. 

Together, they had created a list of 
10 "high-priority items" that were pre- 
sented to Alexander. One item was what 
the industry believes is a restraint of 
trade from the United States, with visa 
restrictions from the U.S. immigration 
services. "We told the minister how dif- 
ficult it was for non-U.S. artists to tour 
in the U.S.." British Phonographic 
Industry executive chairman Peter 
Jamieson said. 

"We spoke with one voice in a very 
effective way. I have never been so 
proud of our indastry. It was one of my 
best moments since I joined the BPI 
two years ago." Jamieson said. 
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Hip-Hop 
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music's domination of the nominations 
for the 47th annual Grammy Awards, 
which will be held Feb. 13 at the Sta- 
ples Center in Los Angeles. 

Rap'hip-hop artists have certainly 
heen nominated or won before in the 
big four categories — album, song and 
record of the year and best WW artist. 
Hut the net has never been cast as wide. 

Kanye West leads all nominees with 
10 nods. He is followed by hip-hop- 
intluenced Usher and Alicia Keys, both 
of whom have eight nominatioas. 

All three are up for album of the year, 
making it the first time a trio of urban 
releases is competing for that award in 
a single year. 

Those three albums have each sold 
multiple millions, according to Nielsen 
SoundScan. Usher's "Confessions" has 
sold 8.2 million copies. Keys' "The 
Diary of Alicia Keys" is at 3.9 million, 
and West's "The College Dropout" has 
sold 2.5 million. 

"That R&B and hip-hop artists 
received the most nominations proves 
that the rest c if the w< irld is catching up 
with us." says Virgin Records I'rhan 
Music president Jemiaine Dupri. him- 
self a nominee this year. 

"Tile whole world is rapped out." he 
continues. "We live and breathe this 
music. It's everywhere: on the radio, on 
MTV. in TV ads and in film soundtracks." 

Give Davis. BMC. North America 
chairman and head of Keys' label. J 
Records, believes previous rap/hip- 
hop nominees and winners Sean "P. 
Diddy" Combs. Lauryn Hill. OutKast 
and the Fugees laid the groundwork 
for today's results. 

"It has been an evolutionary' and rev- 
olutionary process culminating in this 
year's critical endorsement and appro- 
bation of what's happening in music." 
Davis says. 

But others believe Grammy voters 
are simply getting in line with con- 
temporary tastes. 

"When you look at the critics and the 
Grammys, most of the constituency 
grew up on rock'n'roll rattier than black 
music and hip-hop." says Barry Weiss, 
president/CEO of Zomba Label Group. 
(Usher records for LaFace/Zombal "This 
is a metamorphosis of the culture and a 



A Peek At Grammy Week 



BY MARGO WHITMIRE 

LOS ANGELES — Signaling the start of Grammy season, 
the Recording Academy is gearing up for the Feb. 13 cer- 
emony here with a week of events that pay homage to the 
music community. 

After paring down last year's monthlong Grammy Fest 
celebration to a concentrated week of activities, the Record- 
ing Academy's goal is to have all activities "really 
embody the Grammys from a production and artist 
standpoint and really celebrate music and the peo- 
ple who make music." communications VP Ron 
Roecker says. 

New this year is an interactive advisory 
hoard for the academy's What's the Download 
campaign, which aims to educate the public 
on downloading. 

On Feb. 12. a panel of 18- to 24-year-olds wil 
meet with the board, which includes leading 
Grammy nominee Kanye West and Sugar Ray 
frontman Mark McCrath. 

This year's MusiCares person of the year 
is Brian Wilson. 

"He just had a resurgence with Smile' 
and is known for being a fantastic musi- 
cian as well as philanthropisL which is something we look 
for." Roecker says. He adds that last year s fund-raising din- 
ner and concert, which honored Sting, collected $3 million. 

The following is a complete list of Grammy Week events, 
which are by invitation onlv. All activities will be held in 




the IjOS Angeles area. 

• Composer/arranger/saxophonist Benny Golson. Gram- 
my-winning vocalist/ educator Jon Hendricks and com- 
poser/pianist Horace Silver will be honored Feb. 8 during 
A Salute to Jazz. 

• On Feb. 9. the seventh annual Music on Film Preser- 
vation Project will present Music on Film: Pioneering 
Women in Music. 

• The Gibson/Baldwin Grammy High School Jazz 
Ensembles will perform Feb. 9 and 10. They will also per- 
form with special guest Eric Marienthal Feb. 12. 

• The second annual Grammy Style Studio will 
take place Feb. 9. Performers, presenters and 
nominees will select designer clothing for 
awards night. 

• l>os .Angeles Philharmonic music direc- 
tor Esa-Pekka Salonen will be honored Feb. 
10 at A Salute to Classical Music. 
• On Feb. Hi. the inaugural Salute to Gospel 

Music will pay homage to Andrae Crouch. Bill 
and Gloria Gaither and Albertina Walker. 

• Warner Music Group chairman/CEO 
Edgar Bronfman Jr. will keynote the Feb. 
1 1 Entertainment Law Initiative. 

• The MusiCares person of the year din- 
ner and concert will take place Feb. 1 1. 

• Recording Academy VP of advocacy and government 
relations Daryl Friedman will moderate the What's the 
Download round table Feb. 12. 

• The Grammys air live at 8 p.m. EST Feb. 13 on CBS. 



final recognition by these folks that 
R&B and hip-hop should be recognized 
in a manner that is no different than 
Bruce Springsteen." 

ACADEMY OUTREACH 

The nominations are also a direct 
result of steps taken by the Recording 
Academy to bring more rap/hip-hop 
experts into the fold and to reflect cur- 
rent tastes. 

Acknowledging the evolution of 
black music, the academy has added 
several R&B and rap categories 
through the years: best contemporary 
R&B album (for R&B/hip-hop hybrid 
projects), best urban/alternative per- 
formance, best rap/sung collaboration 
and best rap song. 

"There has absolutely been an out- 
reach to the R&B/rap community, 
among others," Recording Academy 
president Neil Portnow says. "Every 
chapter identified the top 100 music 
folks within their various communi- 



ties over the last year and tried to go 
out and get them if they weren't 
already members. We recruited a lot of 
people whose voices contribute to 
what we're seeing." 

Indeed. Universal Records president 
Monte Lipman says the nominations 
are in part a reflection of those efforts. 
"In years past, there was a big outcry 
because there were some big contem- 
porary artists passed over for estab- 
lished acts, and there was a lot of frus- 
tration. The Grammys have done a 
really good job of getting current." 

Usher's manager Jonnetta Patton 
also applauds the academy's efforts. "It 
starts first with our R&B/hip-hop com- 
munity." Patton says. "You can't work 
for the Usher camp unless you're a reg- 
istered member of [the Recording 
Academy). And those who can't vote. 
We haw them nominate candidates. We 
can't be upset after the fact. Our voices 
can make a difference." 

Barbs have been fired at the 



Grammys for playing it safe when it 
comes to rap/hip-hop nominees and 
winners, as well as for not televising 
the rap awards presentations last 
year. Although OutKast won album 
of the year at the 2004 ceremony for 
"Speakerboxxx/The Love Below." 
some questioned why 50 Cent was 
not nominated for best album and 
was shut out in the five categories 
in which he was nominated. The 
only other rap album up for album 
of the year was Missy Elliott's "Under 
Construction." 

A number of other contemporary 
R&B artists have claimed Grammys 
in the marquee categories, dating 
back to 1973. when Stevie Wonder 
earned album of the year for "Innervi- 
sions." His "Fulfillingness' First 
Finale" and "Songs in the Key of Life" 
received the same honor in 1974 and 
1976. Beyonce took home five stat- 
uettes last year, but all were in the 
R&B or rap fields. 



Keys and India.Arie led a field of 
strong R&B candidates — including 
Mary J. Blige and Usher— at the 44th 
Grammys. handed out in 2002. 
Though Indiaj\iie didn't win in any of 
her seven nominated categories. Keys 
won five awards that year, including 
song of the year and best new artist. 

Some observers, such as Davis, cite 
P. Diddy's 1 997 awards for best rap per- 
formance by a duo or group ( Til Be 
Missing You" with Faith Evans and 
1 12) and best rap album ("No Way 
Out") as a precursor of rap/hip-hop's 
current dominance, in part because 
such material also had an impact at top 
40 mainstream radio. 

Others credit Hill's five wins (and 10 
nominations) in 1999 for "The Mised- 
ucarion of l-auryn Hill" as rap/hip-hop's 
true breakthrough to the Grammy 
mainstream. "That's right about the 
time when the progression of R&B 
moving into hip-hop became evident." 
says Pete Hilgendorf. senior music edi- 
tor for amazon.com. 

Even for a huge success like Usher, 
the mainstream exposure brought on 
by a Grammy performance or wins can 
catapult sales. 

"There are plenty of folks in Des 
Moines or Boise who have heard of him 
but haven't made the final step to buy 
the record." Weiss says. "Especially 
those over 25." 

But it is West who stands to gain the 
most, should he win. "Kanye has the 
most potential, because he hasn't 
reached the level of exposure that 
Usher has," Lipman says. 

Whomever the winners turn out to 
be. the votes already are in for R&B and 
hip-hop's mainstream anointment. 

"The world is changing." industry 
veteran and former Motown chairman 
Clarence Avant says. "Black music has 
always been a dominant force in this 
country. But we've always been the 
third person in line. 

"There was Louis Armstrong and 
Duke Ellington, but Benny Goodman 
and others got the big apple. In the 
rock'n'roll scene there was Little 
Richard and Chuck Berry, but Elvis 
Presley got the big apple. I'm glad the 
Grammys see fit to give this music 
credit within the bigger scene. Rap/hip- 
hop has taken its place in the music 
world and become a factor." 

Additional reporting by Michael 
Paoletta in New York. 



R&B/Hip-Hop: In Grammys It Climbs, But Radio Declines 



BY KATIE HASTY 

NEW YORK — The Grammy Awards are finally reflecting the mar- 
ketplace for R&B/hip-hop music. So how come so many current- 
based R&B/hip-hop radio outlets are leaving the format? 

In the past year, the Billboard R&B/hip-hop panel lost 7% of its 
stations, making it the hardest hit of the current-music formats 
that Billboard tracks. 

Don't take it personally. R&B. It's just business. 

Urban music is a ratings-getter. But high ratings do not mean 
revenue will follow, says Richard Bachschmidt. Clear Channel 
director of talk programming in Charleston, S.C. 

Bachschmidt entered the market when R&B/hip-hop WSSP 
was making gains, despite an increase in competition from other 
R&B, mainstream and rhythmic stations. He says WSSP "had great 
respect in the community, a gixxi presence and good perform- 
ance. But that doesn't always pay the bills." 

Mychal Maguire agrees. After joining as PD, Maguire — now PD 



of WPHH Hartford— managed to get WSSP on the upswing before 
Bachschmidt came in and the station flipped. 

"Every station in town had to compete for those advertising dol- 
lars," he says. "But the advertisers for our station, for our format, 
were skeptical." Hip-hop appeals to the younger demographic, but 
it is the older dems that are buying the advertising, he says. 

A fragmented format can also be to blame, says Owen Weber. 
Guaranty Broadcasting cluster manager in Baton Rouge. La. WJNH 
Baton Rouge flipped last year from R&B to country oldies. He attrib- 
utes the R&B station decline partly to a similar pattern in country. 

"When people tune out of country stations, it's not because they 
quit liking country," Weber observes. "We discovered people like 
a certain kind of country, either the traditional, old stuff, or the 
new crossover artists. They went to the stations that catered to 
their needs." Nothing is necessarily wrong with R&B/hip-hop, he 
says, but advertisers go where their dollar can be fleshed out. 

"People either want to hear their old, slow R&B hits on their 
adult R&B or AC. or they want to hear hip-hop off their rhythmic 



or mainstream." Maguire says. This is evident from three flipped 
stations: WBLS New York. WFUN St. l-ouis and WCHH Charlotte. 
N.C. All three took on traditional R&B and classics in the past year. 

"1 don't know of anybody outside of New York that just does 
hip-hop and survives." Maguire says. "It's not that hip-hop is cool- 
ing off. it's just getting repackaged." 

Going up against a strategically aligned cluster of R&B stations 
of various stripes may also send an R&B station out of format Adver- 
tisers may be convinced to spend their dollars at what Weber calls 
"one-stop shopping": clusters that already dominate the urban land- 
scape in a market, for R&B. hip-hop. rhythmic and gospel music. 

"Urban stations enjoy a certain amount of listener loyalty, more 
so than other formats. If a cluster has already claimed the loyalty 
of a community of urban listeners by hitting every fraction of the 
genre, it's tough to compete for those dollars." Weber says. "The 
choice becomes clearer when you sec a group of people being 
underserved. Stations are flipping to Hispanic and talk because 
they see an audience that can be served better." 
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Latin Acts 

Continued from page 5 



don't think that if someone buys 
Intocable. they won't buy Mon- 
tez de Durango or Conjunto 
Primavera." 

The three acts play distinct styles 
of music, but all fall under the broad 
regional Mexican genre. All are strong 
at radio, and all are big sellers. 

Montez is known as the band that 
spearheaded the duranguense 
movement that has had a big impact 
on the Billboard Latin charts for the 
past two years. Montez's most recent 
album. "En Vivo Desde Chicago." a 
live disc, debuted at No. 1 on the Bill- 
board Top Latin Albums chart last 
year. Only six months earlier, studio 
album "De Durango A Chicago" 
debuted at No. 2. 

Primavera. a radio favorite, won 
the 2004 BMI song of the year award 
as the society's most-played Latin 
track with "Perddname Mi Amor.'' 
The group plays romantic norteno 
music: its lead singer. Tony Melen- 
dez. is one of the top vocalists in the 
field. Two of its albums — "Perdo- 
name Mi Amor" and 'Ansias De 
Amar" — have earned gold certifica- 
tions from the Recording Industry 
Assn. of America. Primavera has one 
platinum certification for its album. 
"Necesito Decirte." 

Intocable is a different story. 
Since the mid-'90s. the group has 
risen to the top of the Tejano and 
norteno fields with a signature 
sound that fuses Tejano's robust 



polkas and norteno's folk rhythms 
with pop balladry. This distinctive 
fusion has become the blueprint for 
dozens of Tex-Mex groups. 

Career highlights include four 
consecutive sold-out nights at 
Mexico City's Auditorio Nacional 
and a 2003 headlining appearance 
at Reliant Stadium for the Hous- 
ton Rodeo, which drew a record 
70.104 fans. 

The fact that all three groups' 
albums are arriving so close 
together is not entirely a coin- 
cidence. February is usu 
ally a strong sales month, 
thanks in part to Valen- 
tine's Day promotions. 

Primavera and Montez 
will be featured in special 
UMVD displays in 500 Wal- 
Mart stores nationwide. 
Because both products go to 
a mass market, they are being 
aggressively priced. 

The Montez album wi 
retail between $9.99 and 
SI 1.99. even though it includes 
a bonus karaoke DVD-Audio. ; 
first for Disa. 

Likewise, Primavera will be b; 
gain-priced. At Ritmo Latino, for 
example, the CD will be offered at 
what head buyer Alberto Uribe 
describes as "a very discounted 
price" for the first week of release. 

Montez and Primavera are 
being promoted through spots on 
the Univision network. As with 
past albums. Montez will do a 
series of in-store appearances dur- 
ing the week of the album's 
release. Primavera will make one 
in-store appearance and spend 



most of its time doing national 
network TV promotion. 

NO WORRIES 

"Each of us has a loyal fan base," 
says Primavera's Melendez, when 
asked if the shared release date 
worries him. "We both do things 





Grupo Montez de Durango is 
known for spearheading the 
duranguense movement. 

differently. Montez de Durango are 
strong now. we have to admit. But 
we're not worried as Conjunto Pri- 
mavera. nor are they worried as 
Montez de Durango. It's two com- 
pletely different genres." 

The difference can be seen in the 
choice of singles. While Montez's 



"Quiero Saber De Ti" is a dance- 
able duranguense track. Primav- 
era's "Hoy Como Ayer" is a roman- 
tic ballad, written by a woman, 
Cuca Villalobos. 

This issue, the Primavera song 
is No. 13 on the Billboard Hot 
Latin Tracks chart after only two 
weeks, while the Montez entry' is 
No. 15. 

Intocable's first single. "Aire," 
debuted at No. 23. 

Despite arriving two weeks 
earlier, the Primavera and 
Montez albums are not ex- 
1 pected to significantly affect 
I sales of Intocable's "X." 
I The double album is an 
I anniversary package celebrat- 
I ing Intocable's 10-year career. 
' One disc is a 14-track col- 
lection of all new songs. The 
second, subtitled "Xtra." features 
11 Intocable tunes recorded by 
various acts, including Pepe 
Aguilar ("Fuerte No Soy"), 
Kinky ( "Coqueta"), Tego Calderon 
("En Paz Descanse"! and Volo- 
van ("Ya Ves"). 

"The Intocable fan has long 
awaited a new studio |album| 
because it has been 18 months 
since their previous one." says 
Jorge A. Pino, president/CEO of 
EMI Music U.S. Latin. The key to 
the group's success, Pino says, "is 
their appeal to the masses — peo- 
ple of all social economic sta- 
tuses] — due to the group's 
humility, their passion for the 
music and the high level of pro- 
duction of their concerts." 

Because of Intocable's broad 
appeal. "X" is being promoted to 



Gotti 

Continued from page 6 



laundering charges against Cynthia 
Brent, who was the bookkeeper for 
The Inc. (formerly known as Murder 
Inc. I. and Ronald Robinson, mana- 
ger of The Inc. recording artist Ja 
Rule {Billboard. Nov. 27, 2004). 

According to the indictment. 
McGriff and individual members of 
his gang were involved in the 2001 
murders of fellow members Karon 
Clarrett and Dwayne Thomas, who 
were believed to be cooperating with 
the government, and rapper Eric 
Smith, also known as E-Moneybags. 

The indictment charges the 
Lorenzos with using their positions 
to persuade an unnamed "other 
company" to pay for tens of thou- 
sands of dollars in travel and hotel 
expenses incurred by McGriff. It also 
alleges that laundered McGriff drug 
money was used to finance a film 
titled "Crime Partners," and that 1a 1 
Gotti persuaded the "other com- 



pany" to pay SI million for the 
movie's soundtrack. 

The so-called other company is 
believed to be Def Jam. It is not 
named in the indictment, nor is it 
accused of any criminal activity. 
Furthermore, while the indictment 
names Murder Inc., Ig Records and 
Mi Records as corporate defendants. 
Gotti's joint venture with Def Jam — 
the similarly named MI Records LLC 
— is not included. 

If convicted, the Lorenzos could 



face 20 years in prison. Additionally, 
such convictions would constitute 
a material breach of the joint-ven- 
ture contract with Def Jam, which 
could result in the joint venture 
being dissolved, sources indicate. 
A Universal spokesman declined 
to comment. 

New York Police Commissioner 
Ray Kelly stated that McGriff and 
company represented "a triple 
threat to the movie and music 
world: drugs, money laundering 



and murder." 

FBI assistant director in charge 
Pasquale D'Amuro said the case "was 
never about investigating the rap 
music industry. It was and is about 
investigating guns, drugs, murder 
and money laundering. Whether 
their tastes run to rap. rock or clas- 
sical, those who launder drug money 
and engage in violent criminal acts 
will face the music of aggressive law- 
enforcement scrutiny and lengthy 
prison sentences." 



DualDisc 

Continued from pace 6 



Sony BMG's DualDiscs will carry 
an $18.98 suggested retail price and 
will be packaged in a button case 
enveloped by a transparent O-card. 
One of the titles. "Introducing the 5 
Browns," will be a single-SKU 
release, Hesse says, available only as 
a DualDisc. 



Sony BMG expects to install 
between 2,500 and 2.800 custom 
product bins at retail locations. 
"You're going to see penetration at 
every strata of retail and tremendous 
support from all of them," Sony 
BMG Sales Enterprise co-president 
Jordan Katz predicts. Retailers 
"know this is something that's going 
to be ongoing for the rest of the year 
and is going to be to the benefit of 
all of us." 

Bob Higgins, chairman/CEO of 
Trans World Entertainment, is guard- 



edly optimistic about DualDisc. 

"This is a good value for the con- 
sumer." Higgins says. "The important 
part of it. though, is that [DualDiscs] 
have a good piece of video that will 
appeal to a broad audience. If they 
accomplish that, they're giving good 
value to the consumer. 

"We think we'll do well with it," 
he adds. "We need a change, and 
this is a good change, as long as 
everybody gets behind it and we 
educate the consumer as to what 
they're buying." 



regional and non-regional fans. Aside 
from a direct-response TV campaign, 
EMI is promoting the second CD — 
the more alternative "Xtra" — with 
street teams, in clubs and through 
an aggressive Web campaign that 
includes online premieres. 

At a retail level, the label is plan- 
ning special promotions in second- 
ary' markets, including a branded pro- 
gram called "Una Noche Intocable." 



Brands 

Continued from page 6 



Partnering with brands was the only 
way Bunim-Murray could afford to pro- 
duce the TV show "The Real World," 
said Joey Carson, CEO of Bunim- 
Murray Productions. "Everything was 
traded out — artwork, flooring, even 
paint on the walls." 

For "The Simple Life." Bunim- 
Murray found that branded entertain- 
ment had to make sense. For the sec- 
ond season, which featured stars Paris 
Hilton and Nicole Richie traveling 
across the country, the show tied in with 
Burger King after discovering that the 
pair loved the fast food chain. "Branded 
integration at its peak is when the brand 
becomes a character." Carson said. 

Panelists advised brand marketers to 
look beyond such traditional placement 
sources as TV. 

"Most of our lives are spent out of 
the home, but $90 billion of advertis- 
ing is geared toward people in their 
homes." said Bruce Eskowitz. president 
of Clear Channel Entertainment Prop- 
erties. Only $10 billion in advertising 
is geared toward out-of-home avenues. 

Eskowitz stressed that linking with 
a live event gives the brand a longer 
life than that of the actual event. 
"Branding entertainment starts with 
the announcement that a show is hap- 
pening and goes through contesting, 
the event and the post-show experi- 
ence, such as DVDs. CDs, video on 
demand. It's not just signage at the 
venue anymore." 

Additionally. Fredric Rosen. CEO of 
North American Midway Entertain- 
ment, told attendees that 150 million 
people in North America went to fairs 
and carnivals in 2003. "There's no 
sponsorship or wry little on midways. 
Our goal is to create a footprint with 
national advertisers. The business 
moves every two to three weeks, so it's 
a continuous opportunity to get in 
front of a new audience." 

The conference was hosted by 
Adweek, Brandweek, Mediaweek, 
Billboard. The Hollywood Reporter, 
Amusement Business, Sporting 
Goods Business and Nielsen Media 
Research in association with the 
Entertainment and Media Manage- 
ment Institute at the UCLA Anderson 
School of Management. 
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Indies Are Going To Do Fantastically 
Well Over The Next Few Years' 



BY CHRISTOPHER WALSH 

NEW YORK — It is a few days before Christmas when Artemis 
Records chairman/CEO Danny Goldberg receives a visitor to his 
corner office, several floors above a Fifth Avenue teeming with hol- 
iday shoppers. 

As a saxophone blows an unending medley of seasonal songs from 
the street below. Goldberg, executive, author and activist, reflects 
on his indie label's first five years and a future he clearly feels abounds 
with opportunities. 

Artemis gained four Grammy Award nominations in 2004. two 
going to Steve Earle for his blistering critique of the Bush admin- 
istration. 'The Revolution Starts . . . Now." This year will see releases 
by newly signed acts Black Label Society. Better Than Ezra and Lit- 
tle Barrie. 

Artemis imprint Tone Cool has just released Hubert Sumlin's 
"About Them Shoes." featuring Eric Clapton and Keith Richards, 
while the label's joint venture with production facility JSM Music 
has exposed acts Kittie and Jeffrey Gaines to a wide audience via 
commercials. 

Goldberg predicts a music industry renaissance, owing largely to 
surging legitimate digital distribution. His exhilaration and enthu- 
siasm are obvious. These are qualities the former Billboard staffer 
has brought to a career that includes such milestones as the "No 
Nukes" concert and film, the founding of Modern Records and Gold 
Mountain Entertainment (where his management clients included 
Nirvana. Bonnie Raitt and the Beastie Boys) and senior executive 
positions at Swan Song, Atlantic, Warner Bros, and Mercury. 

That passion is also evident in Goldberg's book, "Dispatches From 
the Culture Wars: How the Left Lost Teen Spirit," which takes the 
Democratic Party to task for alienating its natural base. "In this busi- 
ness, it's real easy not to care and to not do anything," Earle says, 
reflecting on Goldberg's activism. "It really is the way he was raised, 
but from 'No Nukes' forward, he really put his money where his 
mouth is. You've got to give him credit for that" 

Q l Why do you think the level of artist and music industry 
activism had so little impact on the presidential election? 

Al The main thing people vote for is who is actually running for 
office. Artists are obviously only a small part of the whole political 
environment. One statistic I'm excited about is the margin by 
which Kerry won among people under 30. At musicforamerica.org. 
there's an electoral map that shows that if only people under 30 
had voted. Kerry would have won 375 electoral votes. 

I was very inspired by people like Bruce Springsteen and the 
other artists who risked offending some of their fans in order to 
say what they believed in. Whether you agree with them or not. 
you haw to admire the willingness to take that risk. 

Q '. Does having an artist like Steve Earle imply that Artemis is 
a safe harbor for similarly outspoken artists? 

Al I just try to be a safe harbor for good artists who make music 
that has an audience. The majority of our artists don't express 
themselves politically one way or the other. I happen to have the 
same politics that Steve has, more or less, and have a special pride 
in working with him as a result. But most records are not about 
politics; most are about more personal things. It's only occasion- 
ally that there's a natural convergence. Steve has manifested that 
convergence as well or better than anyone I've ever worked with. 
It's really an exciting time to be working with him, but that's 
about him and my belief in him, not a general political philoso- 
phy of the label. 

Q 1 After five years with Artemis, can you share any insight 
about the differences between the major and indie worlds? 

Al There are certainly some similarities: You have to have hits 
in order for your business to do well. But in an independent label, 
you need to be more committed to the records that you're putting 




The Last 
Wore) 

A Q&A With Danny Goldberg 



Danny Goldberg: Career Highlights 

1969: Reviews Woodstock Music and Arts Fair for Billboard 
1974: Named VP of Swan Song Records 
1979: Co-founds Modem Records 
1980: Co-produces and co-directs "No Nukes" documentary 
1983: Forms Cold Mountain Entertainment management frrm. serving as president 
1992: Joins Atlantic Records as senior VP and is promoted to president the 
following year 
1995: Named chairman/CEO of Warner Bros. Records 

1996: Named president of Mercury Records 
1998: Named chairman/CEO of Mercury Records Croup 
1999: Forms Artemis Records, serving as chairman/CEO 



out, because you have fewer shots. You haw less of a cushion, and 
you don't have the advantage of a big catalog. You have to work a 
lot harder to get the same amount of exposure. You feel your mis- 
takes more intensely in an independent company, and smaller 
amounts of money matter much more. 

But a lot of the day-to-day work is very similar, in terms of try- 
ing to pick the right music and make the right choices among the 
ones you have, as far as what you're prioritizing. I find the similar- 
ities greater than the differences, but there's no question that 



there are opportunities that you have at a major that you don't 
have at an independent company. 

Q '. You have begun to build a catalog through acquisitions 
such as Vanguard Classics. Will that depth help Artemis 
attain longevity? 

Al Vanguard Classics has been a wonderful experience. That has 
worked out as a business and is an example of the kind of asset 
that's going to grow in value as digital sales grow. 

Tone Cool is a blues company |run by] Richard Rosenblatt, who 
is one of the best — if not the best — blues A&R guys. I think Tone 
Cool is going to really kick in (in 2005|. Triloka. a new-age label I 
had worked with at Mercury, has a niche among the kind of peo- 
ple who do yoga and are interested in a certain kind of Eastern 
world music, although |it] dabbled in some other cultures. 

It's hard for records like that to get much focus at a major, and 
it's a way of gradually building some critical mass, so that ewntu- 
ally the catalog here will be enough that the economics are a little 
less terrifying. 

Q '. Were you less affected than majors by file sharing and 
CD burning? 

Al No. On a lot of our releases, our audience has skewed a lit- 
tle older, and older people were less likely to burn CDs. But we. 
and all companies, were affected by it in a number of indirect 
ways that were very troubling. It hit retail — and we all were 
dependent on retail — and narrowed the playing field. When the 
hemorrhaging was starting when we started, it had a tremen- 
dous effect on the business community's attitude about the 
value of content, and to the extent that the value of your catalog 
or your recordings |went] down. It affects everything else you do 
— your relationships with banks, the incentives you can offer 
people who invest. 

Q I Has Artemis benefited from legitimate downloading? 

Al We get these checks every month, and it's pretty exciting. 
Two years ago, they didn't exist, and now it's part of our income. 
It's growing the same way all the majors' income is growing. That 
piece of the pie is getting bigger every month, and CD sales are 
not declining anymore. It's very gradual — it has gone from 1% to 
2% — and has got to get into double digits before it can really be a 
building block of the financing of a company, but it's clearly com- 
ing, whether it's in two years or four. First there was just one 
check we were getting a month, now there are three or four from 
these different retailers. 

Q '. What is the outlook for indies in general? 

Al Indies are going to do fantastically well over the next few- 
years, because the business in general is going to do very well. 
You had a real problem with the change in technology that really 
did reduce sales. Now you've got a stabilization of CD sales, explo- 
sive growth of digital sales and the biggest generation of young 
people in history, who clearly love music. Whether they're going 
to get it through ringtones, iTunes. videogames, vinyl — which I 
think is actually making a comeback with some younger peo- 
ple — or CDs, [the business is] clearly going to be in for a growth 
spurt, and I think indies are going to have a significant piece of it. 

Q? Could you see working for a major label again? 

Al I'm very open-minded about the things I could do in the 
future. 1 could see doing personal management again, working 
for a major |or] working for a media company that's not currently 
in the music business. I could see continuing to work with 
Artemis. The fun thing about the business is that it continues to 
be a rapidly changing environment I love the people I work with, 
but my main love is the work that I actually do. 
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MUSlCARES* 



PERSON 
of the YEAR 



6:00 pm Silent Auction & Reception 

7:30 pm Dinner 

9:00 pm Tribute & Concert 
lndia.Arie 
Backstreet Boys 
Barenaked Ladies 
Jeff Beck 
Black Eyed Peas 
Jamie Cullum 
Earth, Wind & Fire 
Darlene Love 
Shelby Lynne 
Michael McDonald 
Aaron Neville 
Billy Preston 
?uestlove 

Red Hot Chili Peppers 
Richie Sambora 
and many more 

Special Performance by 
Brian Wilson 

For tickets, please contact Dana Tomarken at 310.392.3777. 

& 47th Annual GRAMMY Week Celebration 

Please visit www.ebay.com/grammy 

February 10-24 benefitting the GRAMMY Charities 

Watch the GRAMMYs 

Sunday February 13th at 8:00 p.m. on CBS 



BRIAN 

WILSON 
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Roses Wilt... Candy Melts... 




Love Songs Last Forever! 



All of Chicago's Greatest Love Songs on One CD 

18 romantic favorites including an astonishing 12 Top IO hits, 
with the *I smashes "Hard To Say I'm Sorry" and "Look Away" 

Features two previously unreleased tracks recorded live in 2004. including 
"If You Leave Me Now" (Chicago with Philip Bailey— going for AC adds 1/31) 

DRTV Advertised ■ CD Available Now! (R2 7845O 
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PETER SCHIYARELLI 
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